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A  prepared  food  product  was  selling 
like  hot  cakes  in  other  parts  of  the 
country.  But  it  got  a  cold  reception  in 
Chicago. 

A  i)ilot  test  run  Ity  the  Tribune's  Re¬ 
search  Division  found  out  why.  It  was 
too  highly  seasoned  for  Chicago’s  taste. 

Now  that  the  recipe’s  I)een  changed, 
sales  indicate  the  spice  is  right  for 
Chicago. 

This  is  typical  of  the  unique  and  val¬ 
uable  service  these  Tribune  problem¬ 
solving  experts  can  perform  for  you. 
whatever  you  offer  in  this  highly  com¬ 
petitive  Chicago  market. 

The  Tribune  KNOWS  Chicago,  knows 
what  MOVES  in  Chicago.  With  a  v  ast 
library  of  facts  and  a  continuing  in¬ 
sight  into  current  marketing  data,  the 
Tribune  can  help  you  make  sound  mar¬ 
keting  decisions. 

What  facts  do  you  need?  Your 
Tribune  representative  is  ready,  and 
able,  to  help  you. 

Chicago  Tribune 


/  First  in  ((ict-findinfi  aid 

to  Cliicuqo  advertisers! 

First  in  advertising  audience  xvith 
425,000  more  readers  every  day! 

irst  xvith  advertisers,  xvith  more  linage 

than  any  other  txvo  neiespapers  in  Chicago! 


THE  SAN  ANTONIO  STORY 
AT  A  GLANCE! 


EXPRESS 


From  1950  through  1963.. . 

IN  THE  A.B.C.  CITY  ZONE 


POPULATION 

UP 

45.4% 

Evening  LIGHT 

UP 

64.3% 

Evening  NEWS 

DOWN 

26.2% 

Morning  EXPRESS 

DOWN 

.7% 

NET  PAID  CIRCULATION 

Evening  LIGHT 

UP 

46.7% 

Evening  NEWS 

DOWN 

35.8% 

Morning  EXPRESS 

DOWN 

10.2% 

Reach  67%‘of  all  newspaper  households  through 
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SOUfICEt :  S 


MBIR  FUBLISNERS  STATCMCNTt 
U  S  CCHSUS  AND  SALES  HANASEHENT 
STAACH  SUAVfV.  A.t.C.  CITY  ZONE 


Represented  Nationally  by  Hearst  Advertising  Service  Inc. 


THE  HEARST  NEWSPAPERS 


Mkam  TlaM4liilM 

AAaiqr  KBidnrtocker  News 

■•ItiMra  Hmts  Atricw 

iMtM  Rward  AMricaa  airf  Smday  Adwrthar 


Lm  AaftlM  HtnlN^xaariaer 
New  Ytrfc  Jawnal^mricaB 

Saa  Aataiia 

Saa  Fraacisca  Exaaiaer 


Saa  Fraacisca  Na«t  Ctf  Ballatia 
Saattta  Past-lattll^aaear 
Pictsrial  Saadai  Maiaiiaa  Graap 
Pack— The  CaaHcWaaUy 
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MXK)  ABANDON  FUMING  UNER 

170  Su:i!von  Rtforfed  Pkked  Up 


. **  .  .-cicfSSL 

Posner  Stripped  of  City  Tltk  . 


The  TimeS’Union 


J'llk  Johnson  ProoMiM  B( 

Millie  Draws  Hijh  Prwsok 


The  Times-Union 


Panama  Riots  Over  Flag: 


Hi-’s  a  skilled  worker  in  one  of  the 
many  precision  industries  located  in 
this  iitfluent  and  bustlinjr  Upstate 
New  York  market. 

He’s  on  the  tro  and  moving  iij),  in 
every  way. 

Morninjrs  he  wakes  uj)  and  turns 
to  his  Democrat  and  Chronicle  to 
find  out  what  happened  while  he 
slept. 

And  in  the  evening  he  catches  up 
with  The  Timcs-Union,  finds  out 
what  happened  while  he  was  on  the 
job,  busy  earninp  at  a  rate  that  puts 
his  average  effective  buyinj?  income 

Market  data:  Snlcn  Manaycmcnt,  Survey  of  Haying  Poiver,  June  10,  1963, 


Kood  ones.  He  pots  them,  too. 

In  and  around  Rochester,  New 
York,  there’s  no  question  about  it : 
Newsi)apers  are  part  of  wakinjr  up, 
catching  up,  movinK  up. 


more  than  .$1800  ahead  of  the  na¬ 
tional  average. 

This  avid  reader  sjjends  a  lot  of 
time  with  his  two  local  newspapers. 
Their  timing  and  coverage  keep  him 
completely  up  to-  date.  He’s  con¬ 
vinced  that  to  be  truly  informed,  he 
should  read  both. 

What  does  he  jjet  for  the  enthusi¬ 
asm  and  time  he  puts  into  his  read- 
inir?  Everythinjr  he  deserves — and 
demands — the  best. 

News  services?  Name  the  top 
ones.  The  SKILLionaire  ^ets  them. 

Columnists?  Run  down  the  really 


The  Times-Union 


Rochester,  New  York 

Members:  The  Clannett  Croup 
Kepresenled  by  Gannett  Advertising  Sales.  Inc. 

New  York.  Philadelphia.  Chicago.  Boston. 
Syracuse.  Detroit.  West  Coast  Representative: 
Nelson  Roberts  and  Associates. 


Tell  decision-makers 
coast-to-coast  about  your 
market  and  how  you  cover  it 


Editions  Published:  Eastern,  Midwest,  Southwest.  Pacific  Coast 
Distributed  everywhere  every  business  day. 


EDITOR  &  PUBUSHER  CALENDAR 


MARCH 

9-20 — American  Preu  Institute  Mene9in9  Editors  and  News  editors  Mai.| 
nar,  Columbia  University,  New  York.  j 

I2>I4 — National  Editorial  Association  Govemmant  Relation  Workilitt 
Willard  Hotel,  Washington,  D.C. 

15— Southern  Illinois  AP  Editors,  Meadow  Woods  Club,  Cenrralia. 

15- 17— Central  States  Circulation  Managers  Association,  Share ton-Chiesfo 
Hotel,  Chicago. 

16- 20— Workshop  for  women's  page  editors.  University  of  Missouri  School 
of  Journalism,  Columbia,  Mo. 

IS — Newspaper  Comics  Council  meeting.  Hotel  Park  Lane,  New  York  Ciy 

19-21— Mid-Atlantic  Newspaper  Mechanical  Conference,  Bellevue-Stratforg 


19- 21 

Hotel,  Philadelphia,  Pa. 

20 —  U.  S.  Basketball  Writers  Association,  Muehlebach  Hotel,  Kansas  Cly 
Mo. 

20- 21 — Nevada  State  Press  Association,  Tonopah. 

21 —  Oregon  Newspaper  Publishers  Association,  Marion  Motor  Hotel,  SaU 
21-22 — Wisconsin  Associated  Press  Sports  Writers  Association,  Park  Motor 

Inn,  Madison. 

21-24— Inter  American  Press  Association,  Hotel  Embajado,  Santo  Dominqc 
Dominican  Republic. 

30-April  K^American  Press  Institute  Management  and  Costs  seminar  (for 
newspapers  under  75,000  circulation),  Columbia  University,  New  Yorl 

APRIL 

2- 4— Kansas  Press  Association,  Hotel  Jayhawk,  Topeka. 

3- 4— Virginia  Press  Association  Old  Dominion  Advertising  Confereoc! 

Charlottesville. 

4-  Sigma  Delta  Chi  Region  II  conference,  Charlotte,  N.  C. 

5- 6— Advertising  Executives  Association  of  Ohio  Daily  Newspapers,  Piti- 

Fort  Hayes  Hotel,  Columbus. 

6- 8 — National  Association  of  Newspaper  Purchasing  Executives  Conferma 

The  Host  Motel,  Lancaster,  Pa. 

8- 10 — National  &  Local  Advertising  Managers  Workshop,  Illinois  Unio' 

Building,  University  of  Illinois,  Urbane. 

9 —  Associated  Press  Publishers  meeting,  Indianapolis. 

9- 11 — South  Dakota  Press  Association,  Lawler  Hotel,  Mitchell. 

10- 11 — Colorado  Newspaper  Conference,  University  of  Colorado  Schools 
Journalism,  Boulder. 

10-11 — Hoosier  State  Press  Association,  Marott  Hotel,  Indianapolis. 
10-12 — Region  3,  National  Press  Photographers  Association  Convention 
and  short  course,  Frederick,  Md. 

10- 12 — Sigma  Delta  Chi  Region  8  conference,  Sheraton-Oklahoma  Note 
Oklahoma  City. 

11- 12 — Northwest  Mechanical  Conference,  Hotel  Duluth,  Duluth,  Minn. 

12- 14— Inter-State  Circulation  Managers  Association,  Allentown,  Pa. 

12-14 — Texas  Daily  Newspaper  Assn.  Advertising  Sales  Seminar,  Ststlsri 

Hilton  Hotel,  Dallas.  j 

14— APME  Continuing  Study  Chairmen,  Statler  Hotel.  Washington,  D.C. 
14— Canadian  “ 


THE  WALL  STREET  JOl'RNAl 


while  their  minds  are  on  business. 


JOE!  WHAT  CAM 
WE  6ET  J.R.F0R 
HIS  BIRTHDAY  ? , 


Subscription 


Press,  Royal  York  Hotel,  Toronto. 

15-16 — Canadian  Daily  Newspaper  Publishers  Association,  Royal  Yort 
Hotel,  Toronto. 

15- 16 — Illinois  Editors'  Traffic  Seminar,  Nachusa  House.  Dixon. 

16- 18— American  Society  of  Newspaper  Editors,  Statler-Hilton,  Washington, 
D.C. 

16-18 — Nebraska  Press  Association,  Sheraton-Fontenelle  Hotel,  Omaha. 
18— Oregon  Newspaper  Publishers  Association,  Admanagers.  Benson  Hota 
Portland. 

20-23 — American  Newspaper  Publishers  Association.  Waldorf-Astoria  Hotal, 
New  York. 

20 — Associated  Press  membership.  Waldorf-Astoria  Hotel.  New  York. 
20-May  I— American  Press  Institute  seminar  for  city  editors,  Colunb; 
University,  New  York. 

22 —  PNPA  Luncheon,  Waldorf-Astoria  Hotel,  New  York  City. 

23- 25— American  Association  of  Advertising  Agencies.  Greenbrier,  Wh-s 
Sulphur  Springs,  West  Virginia. 

24- 25-— Louisiana  Press  Association,  Western  Hills  Motor  Inn.  Bossier  CiE 
La. 

25—  Indiana  Republican  Editorial  Association,  French  Lick. 

MAY 

1- 3 — New  Jersey  Press  Association  Advertising  Conference,  RIti-Carit:' 

Hotel,  Atlantic  City. 

2 —  Sigma  Delta  Chi  Distinguished  Service  Awards  Banquet.  PhoenI*. 
zona. 


Birthday,  anniversary,  whatever  the  occasion.  Editor 
&  Publisher  makes  an  outstanding  gift.  Check  your 
remembrance  list  today  —  and  don't  forget  your 
own  subscription! 

Name  . 

Address  . 

City . Zone  ....  State . 

Company  . 

Mail  chock  lo 

Editor  &  Publisher 

850  THIRD  AVENUE  NEW  YORK,  NEW  YORK  10022 

#6.50  a  yoar,  U.  S.  aad  Canada — all  other  oouiUriot,  ilOM 


Vol.  97,  No.  10,  March  7,  1964.  Editor  &  Publisher,  The  Fourth  Estate 
published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  tiusi^ 
oltices  at  860  Thinl  Ave.,  New  York,  N.  Y.  10022.  Cable  address.  "Ekipul), 
York.”  (Publication  office,  34  North  Crystal  St..  East  StroudsburK.  P*-! 
class  iv>staRe  paid  at  East  Stroudsburg,  Pa.  Titles  patented  and  Registered  «'■ 
contents  copyrighted  ©  1964  by  Eiditor  &  Publisher  Co.,  Inc.  All  rights 
Annual  subscription  $6.60  in  United  States  and  possessions,  and  in  Canada^ 
other  countries  $10.00.  Payment  in  sterling  may  be  made  to  Editor  &  Publu* 
“External  Account,”  Chemical  Bank  New  York  Trust  Company.  26-31  Moor(te“ 
London.  E.  C.  2,  England,  or  to  the  Australian  and  New  Zealand  Bank  Limit* 
Royal  Exchange  Branch,  86  Pitt  St.,  Sydney,  N.  S.  W.  _  , 

Postmaster:  if  undelivered,  please  send  form  3679  to  Editor  &  Publisher  I' 
Inc.,  860  Third  Avenue,  New  York,  N.  Y.  10022. 
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covers 


with  the  Los  Angeles  Times — 
Washington  Post  News  Service 
and  10  other  international  wire 
services  (more  than  serve  any 
other  newspaper  in  the  world. ) 


with  the  highest  percentage  of 
coverage  (60%)  in  the  city  and 
retail  trading  zone  of  any  news¬ 
paper  in  America’s  top  14  markets 


First  in  circulation  , .  first  in  advertising  .  . .  first  in  awards 


by;  0«fwral-$*wyw,  FargtiMii.  Walkar.  rintncial-QranI  Wabb.  Hatala  «  Maaarta-Ha4  Wintaf  (FlorMa).  Lau  Rabbma  (N.Y.  aad  Caray  Savaaa 
(Panna.).  Comica— Puck.  Ratc«ravura-MatropoliUn  Sunday  Nawspapara.  Intamatianal-Nawiamak  Intamattonal  (Europa  and  Aaia),  O.  Enrlmwi  Simont  (Maaica). 


L 

S'* 

SOUBCES;  ABC  PaMiabar'a  StttaaHiDla.  daily  clnaUtlaaa.  U.S.  Canaaa  IkM  OmupM  Houaiaa  Uniti 
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ADVERTISING 

MANAGEMENT 


An  outstanding  opportunity  in  management  is  avail¬ 
able  in  South  Florida.  An  under-25,000  circulation 
daily  with  much  potential,  needs  an  experienced  and 
capable  man  to  head  up  its  advertising  program.  It’s 
a  challenging  situation  and  requires  overall  ability  in 
addition  to  hard  work.  However,  the  rewards  for  suc¬ 
cess  include  a  bonus  arrangement  which  can  return 
up  to  20%  over  base  salary  (which  is  quite  enticing 
in  itself)  plus  the  opportunity  to  purchase  a  share 
of  the  company  and  really  grow  with  the  success 
achieved.  If  you  feel  you  have  the  ability  to  1 — or¬ 
ganize  a  sales  department  and  provide  the  selling 
leadership  necessary,  2 — ultimately  advance  into 
larger  managerial  responsibility  on  larger  newspapers 
and  3 — have  a  proven  record  of  success  (even  on  a 
small  paper)  tell  us  all  about  yourself  in  your  first 
letter  to  Box  1265,  Editor  &  Publisher. 


A  Genuine  Linotype  Matrix 


IS  MANUFACTURED  TO  TOLERANCES  OF  .0002" 

IS  THE  PRODUCT  OF  58  MANUFACTURING  OPERATIONS 

MUST  PASS  33  RIGID  INSPECTIONS 

IS  PRODUCED  BY  THE  MILLIONS, 

IN  THOUSANDS  OF  TYPE  FACES 

HAS  BEEN  MADE  FOR  OVER  77  YEARS 
BY  MERGENTHALER  LINOTYPE  COMPANY 


Mergenthaier 


WITH  WINTER  in  dying  doldrums,  it’s  the  time  for  all  good 
newsmen  to  come  to  the  aid  of  the  craft  by  a  Spring 
cliche-cleaning  of  copy.  John  Stahr,  editorial  director  ..nd  poet- 
in-residence  of  Carl  Byoir  &  Associates,  in  his  “Ripples  in  the 
Copy  Stream”  memo  to  copy  producers  “declares  war”  on 
cliches  “that  raise  their  ugly  heads  (oops! — and,  for  that  matter, 
oops  for  the  oops!).”  Mr.  Stahr  suggested  care  in  the  use  of 
these  words  and  expressions,  listed  alphabetically: 

.Announrcment.  Asserted.  Breakthrough.  Reams  approval.  Bnt 
first.  But  seriously.  Crystal  clear.  Cliilly.  Declared.  Expertise.  Fon- 
seeahle  future.  Frankenstein.  Grinds  to  u  halt.  Hopefully.  In  ng 
uncertain  terms.  In  his  new  position.  In  order  to.  Importantly. 
Looking  on.  Lo,  these  many  years.  'Tlie  ladies,  God  hless  ’em.  Tbe 
lion’s  share.  Like  a  cigarette  (or  anything  else)  should.  Legion. 
More  importantly.  Milady.  Note.  Of  course.  Pretty  Mahel  'Tliruiii, 
Proves  conclusively.  Pointed  out.  Queried.  Revolutionary.  Stagger- 
ing.  Thumping.  To  my  knowledge.  Unique.  Vital.  Whopping. 
Woefully  weak.  Without  further  ado.  W'ithout  fear  of  succesifil 
contradiction.  Mr.  .Stahr  wrote  that  suggestions  from  the  stall 
would  be  “cheerfully  accepted’’  and  there  was  a  “veritaUr 
avalanche,’’  including:  Just  desserts.  Justly  deserved.  Jealoosly 
guarded.  Jangled  nerves.  Jaundiced  eye.  Just  for  the  rcconL 
Justifiably  so.  Knockdown  and  drag  out.  Kill-or-curc.  Kayo. 
Knowledgeable.  King’s  ransom.  Zeroing  in.  Until  something  bettrr 
comes  along.  Your  humble  servant.  Your  gracious  host.  Year  ii 
and  year  out.  All  and  sundry.  Bare  minimum.  Flash  in  the  pan. 
As  you  know.  Greased  lightning.  Hopping  mad.  Consummate  skill 
By  leaps  and  bounds.  Venture  an  opinion.  Baptism  of  fire.  Tinw 
immemorial.  Dollars  and  sense.  Goofed.  Is  our  face  red. 

Mr.  Stahr  sensibly  concludes:  “Lest  any  of  us  get  carried  away 
and  bei-ome  so  self-conscious  about  this  that  we  can  hardly  writr 
straight  because  of  clichephobia,  it  should  again  be  made  CryiUl 
Clear,  Like  the  Man  Said,  that  we  do  not  have  to  Shun  every 
sueh  phrase  Like  the  Plague.  Not  all  of  them  are  All  Bad  in 
every  situation.  It’s  just  that  we  sliould  be  on  guard  against  usini: 
too  many  of  them,  or  using  any  one  too  often  or  thoughtlesaly, 
or  in  a  coy  or  smarty-pants  way  (Dollars  and  Sense).’’ 

Someday  My  Prints  Will  Come 

I’m  plagued  by  pix  that  make  me  shout; 

The  action’s  IN — the  focus  OUT! 

— John  Raymond,  Boston  Traveler 


'  — Heady  heads:  “Who  Took  License  of  Tagging  on  ‘U- 

Bum?’ ” — Reading  (Pa.)  Times  (by  Tom  Aubrey  on  story 
about  an  auto  tag  coming  out  of  a  North  Carolina  Central 
j  Prison  plant  with  “U-Bum”  printed  on  it) ;  “Pint-Size  Dispute 
Over  Beer  Content  Is  Coming  to  a  Head  in  British  Town”— 
Washington  Post",  “Fire  House  Sex  Ring  Hosed  Down”— 

1  Washington  Daily  News;  “I’ve  Got  A  Secret:  Willie’s  Fake 
I  Front  Bared” — Xenia  (Ohio)  Daily  Gazette  (by  Tom  Me- 
S  Catherine) ;  “Garry  Says  No  Moore  Television” — -Chicago  Dailj 
i  News;  “Are  the  Teachers  Teachin’  Readin’  Right?” — Sak  Lakt 
City  Tribune.  Women’s  Wear  Daily  carries  on  its  “The  Corsets 
i  — Brassieres”  page  a  column  called  “Girdling  The  Market. 

— Dick  Hitt,  Dallas  Times  Herald  columnist,  reports 
Moscow,  the  California  writer  who  did  Richard  Nixon’s  boot 
(“Six  Crises’’),  will  write  the  Jack  Ruby  story  in  book  fons. 

!  Says  Hitt:  “He  smokes  a  pipe  and  occasionally  flips  oP*"  * 
small  notepad  to  take  down  something  Melvin  Belli  (pronouncM 
:  mell-ven  bell-eye)  has  said.’’  .  .  .  Sports  Editor  Jon  Larry  SUB. 

'  who  writes  the  “Starr  Gazing’’  column  in  the  Fayetteville 
I  west  Arkansas  Times,  was  named  outstanding  young  man  in  tk 
state  by  the  Junior  Chamber  of  Commerce,  and  about  the  ssin: 
time  his  wife,  Barbara,  presented  him  with  another  award,  a  bw 
I  daughter.  .  .  .  Publisher  Hubert  F.  Lee,  Dixie  Business,  Decaiv 
(ia.,  asked  the  PensaaAa  (Fla.)  News-Journal  what  became  of  tk 
Pensacola  Jaycees  listed  as  founding  officers  in  tbe  Aug.  4,  Iw 
issue  of  tbe  Journal;  Mr.  Lee  had  formed  the  organization,  v 
porter  Paul  Jasper  wrote  a  long  feature  story  detailing  what  bn 
happened  to  the  young  men  who  led  the  civic  group  42  years  afs 
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BIRMINGHAM  FASTEST  RISING  Family  Income  In  The  South 

The  average  Birmingham  famiiy’s  income  has  almost  quadrupled  since  1940,  up  258%.  It’s  up  two-tiiirds 
(66.2%)  since  1950,  and  now  stands  at  $6361. 

This  is  the  largest  percentage  rise  of  any  major  Southern  metropolitan  city. 


Average  weekly  production  wage 
in  1963  was  a  hefty  $113.84. 

3iid 

only  to  Houston  in  the  South. 

14th 


in  the  U.  S. 


Ijj  Birmingham  Pusl-Herald  iwt%. 

_Coopef  Overcomes  Trouble. 

/itu  iiitu  Bummekam 

woper' frees' owii  •sateuite’ 


And  that’s  just  the  beginning.  Birmingham  has  enjoyed  continued 
healthy  growth  since  1960.  From  1960  to  1963 — 

•  Total  income  was  up  $26  million,  topping  $1,211  million. 

•  Buying  income  was  up  $75  million,  topping  $810  million. 

•  Bank  savings  deposits  were  up  $91  million,  topping  SZS'’  iiilllon. 

•  Savings  and  loan  deposits  were  up  $81  million,  topping  $254  million. 

The  Birmingham  News-Post-Herald  cover  nine  out  of  every  ten  ot 
these  solid,  stable  metropolitan  Birmingham  homes  plus  one-fourth  of  the 
homes  in  the  rich  44-county  trading  area. 

(ilhc  Stnnilt^luuu  J&tXJS  Birminghaiii  Post-Herald 

MORNING  •  [VENING  •  SUNDAY 

National  Representatives 
Mohmey  Regan  &  Schmitt 


editorial 


Passport  Confusion 

WHv  sliouki  it  lx*  a  trinie  lor  a  I'.S.  titi/cn  to  leave  this  eomiiry 
to  travel  in  some  (ountries  aiut  return  home  without  a  ])ass|)ort 
w'hen  it  is  not  a  erime  to  go  to  some  other  (ountries  without  a  pass¬ 
port.  1  here  are  many  places  in  this  hemisj)here  Iroin  Clanada  to 
Bermuda  to  most  ol  the  (Caribbean  islands  where  a  I’.S.  citi/en  can 
visit  and  return  home  without  a  passport.  Most  ol  those  places  accept 
visitors  from  the  I’.S.  with  only  an  (Kcasional  (juestion  about  their 
citizenship.  On  returning  home,  the  traveller  is  recjuired  only  to 
show  “proof  of  citizenship,”  and  that  on  (Mcasion  but  not  often  has 
been  satisfied  by  an  automobile  driver’s  litense. 

On  the  other  hand,  you  might  be  able  to  get  into  some  Etiropean 
countries  without  a  valid  passport  (the  diantes  are  you  would  never 
leave  an  American  do(k  or  air|K>rt)  but  getting  back  into  your  own 
native  land  without  it  would  |)resent  difficulties. 

The  I’.S.  Court  of  .\ppeals  has  helped  somewhat  with  its  decision 
in  the  Worthy  C>ase  when  it  reversed  his  conviction  for  returning 
to  the  I'.S.  from  Cuba  without  a  passport.  But  the  oj)ini(>n,  as  in¬ 
terpreted  by  some,  upheld  the  government's  ])()wer  to  regulate  travel 
and  suggested  that  .Mr.  Worthy  could  have  been  successfully  prose¬ 
cuted  for  leaving  the  I'.S.  for  Cad)a  without  authorization. 

We  don’t  think  .Vmericans  shotdd  have  to  obtain  the  |x*rmission  of 
some  government  official  to  travel.  .\  passport,  which  has  gotten  to 
be  a  necessaiA'  dcxumeiit  for  extensive  travel,  can  be  granted  or  with¬ 
held  (le|xnding  upon  where  you  mav  want  to  go.  I'p  until  recently 
Hungary,  Bulgaria  and  a  few  others — not  to  mention  Chiba  and  Red 
China — were  on  the  proscribed  list. 

Reporters  and  (orres|H)n(lents  as  well  as  tourists  are  controlled  by 
these  regulations.  Newsmen,  in  particular,  should  not  have  to  get 
the  |xrniission  of  some  government  ofhcial  to  travel  wherever  they 
want  to  in  search  of  the  news. 


New  York  Joint  Board 

A  YK.\R  ago  the  New  York  Ch’ty  newspaper  strike  was  in  its  lotirth 
month.  .\t  its  termination  the  end  of  March,  .Mayor  Wagner 
suggested  a  “joint  board”  of  management  and  labor  should  be  estab¬ 
lished  in  an  attempt  to  forestall  a  repetition  of  the  long  and  costly 
strike.  It  has  taken  almost  a  year  to  accomplish  but  next  week  the 
“Joint  Board”  will  hold  the  lust  of  its  monthly  meetings.  It  is  none 
tex)  scK)n  Ixcause  the  contracts  ending  that  strike  have  only  a  year 
more  to  run. 

Both  labor  and  management  spokesmen  have  hailed  the  formation 
of  the  new  board  as  gcjcxf  for  the  industry  and  we  share  their  optimism. 
It  can  accomplish  much  by  eliminating  misunderstandings  between 
labor  and  management  that  invariably  lead  to  needless  |>ulling,  haul¬ 
ing,  bluffing  in  contract  demands,  counter-demands,  charges,  counter¬ 
charges  all  of  which  create  more  misunderstanding  and  distrust.  Con¬ 
tract  negotiations  in  the  newspaper  business  as  well  as  in  many  other 
industries  have  resulted  in  a  tug-of-war  that  in  some  cases  break  out 
into  actual  warfare. 

There  is  tcxi  much  at  stake  lor  newspaper  managements,  labor 
unions  and  the  thousands  of  jxople  who  work  for  newspajxrs  to 
indulge  in  costly  and  useless  strikes.  They  should  be  avoided,  and 
they  can  be  if  both  sides  will  make  the  utmost  effort  to  be  frank  and 
honest  in  discussing  their  differences  without  waiting  for  D-Day. 
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Short  Takes 


SALES  SEMINAR 

I  hasten  to  compliment  you  for  the  well 
organized  job  (Feb.  22)  on  our  meeting 
at  Carnegie  Recital  Hall. 

The  coverage  job  that  you  did  on  this 
was  better  than  our  fondest  dreams.  I  am 
certain  that  it  will  be  well  received  all 
over  the  industry. 

My  personal  thanks  as  well  as  the 
thanks  of  the  American  Association  of 
Newspaper  Representatives. 

Francis  J.  .Stapleton 
President,  New  York  Chapter, 

AANR. 


He  is  called  the  dead  of  American 
archaeologists.  —  Tucson  Arizona  Daily 
Star. 


Gary  Moore’s  decision  to  quiet  the 
shows  came  as  a  surprise.  —  Chicago 
(Ill.)  Tribune. 


He  carries  with  him  defense  and  un¬ 
clear  secrets  that  would  take  Uncle  Sam 
years  to  discover.  —  Idaho  Falls  (Idaho) 
Post-Register. 


He  pursued  him  about  50  years  and 
downed  him  with  a  flying  tackle.  — 
Charleston  (W.  Va.)  Gazette. 

• 

Five  nights  a  week  a  Daily  day  editor 
and  froofreader  spend  between  three  and 
eight  hours  at  the  print  shop  checking 
for  such  errors.  —  San  Jose  (Calif.) 
State  College  Spa/rtan  Daily. 


JUST  FOR  SPITE? 

I  gather  from  your  editorial  (Feb.  22) 
that  we  are  to  believe  that  national  ad 
agencies,  even  though  they  know  that 
newspapers  are  an  excellent  ad  buy,  use 
other  media  to  spite  newspapers  because 
of  their  national-local  rate  difference. 

Tsk,  tsk,  tsk! 

I  always  thought  that  advertising  agen¬ 
cies  were  interested  in  placing  their 
client’s  advertising  message  where  it  would 
do  the  most  good.  Now  I  see  I  was  mis¬ 
taken.  Agencies  place  their  client’s  mes¬ 
sage  in  other  media  to  teach  newspapers 
that  their  local-national  rate  structures  are 
out  of  line  and  need  to  be  corrected. 

Ed  Linsmier 

Promotion  Manager, 

Charlotte  (N.C. )  Neics  and  Observer. 

«  *  * 

NAME  THE  SPONSOR! 

A  local  “product  research  team”  con¬ 
ducted  a  post-Beatle  survey  48  hours  after 
the  Beatle  debut  on  February  9.  The  ques¬ 
tion:  “Who  sponsored  the  Beatles”  on 
tv? 

The  answer  ranged  from  “Tony’s  hair- 
tonic”  to  four  different  brands  of  cigarette 
manufacturers,  three  food  companies, 
three  automobile  firms,  two  drug  com¬ 
panies  specializing  in  pain  removal,  and 
even  these  ridiculous  retorts:  Sullivan 
Shoe  sponsors,  Goodrox  corporation,  the 
U.S.  Steel  company.” 

The  answers  were  as  ridiculous  as  the 
argument  stirred  in  a  local  barber  shop 
two  years  ago  when  somebody  wanted  to 
know  who  sponsored  the  U.  S.  Steel  Hour 
and  five  waiting  for  their  haircut  gentle¬ 
men  commenced  arguing  “Kraft”  — 
“Buick” —  etc.,  etc.,  etc. 

A  local  firm  strong  on  television  com¬ 
mercials  was  included  in  the  post-Beatle 


PORTAIT  OF  NEW  CHAMP 
Hubenthal,  Los  Angeles  Herald-Examiner 


survey  and  two  men  in  the  company  busi¬ 
ness  office  replied,  in  answer  to  the  ques¬ 
tion  “Who  sponsored  the  Beatles” — we 
just  watched  the  Beatles,  we  paid  no  atten¬ 
tion  to  the  sponsor.”  A  girl  in  the  same 
office  replied :  “I  didn’t  watch  tv  that  nite.” 

While  the  newspapers  “played  up”  the 
free  advertising  for  the  Beatles,  television 
reaped  the  financial  harvest  via  the  spon¬ 
sors  and  a  very  large  segment  of  the  view¬ 
ing  audience  is  still  in  a  quandary  trying 
to  figure  out  who  paid  the  bill — for  the 
program. 

Marv  Bloom 

General  Manager, 

DuBois  (Pa.)  Courier-Express. 


CAPITALIZATION 

Every  teacher  finds  anomalies  in  jour¬ 
nalistic  capitalization.  It  is  correct  to  cap 
Senator  Smith,  hut  not.  Smith  is  a  .Senator 
— the  s  should  he  down.  Writing  Afother 
to  your  own,  she  earns  cap,  but  if  you  say. 
She  is  ray  mother,  m  should  be  down. 
Isn’t  a  mother  as  good  as  a  Senator?  Not, 
in  many  newspapers. 

In  my  first  letter  I  made  two  points, 
deleted  by  E&P  probably  for  space  rea¬ 
sons,  which  I  venture  to  repeat.  Lower 
case  is  easier  to  type  and  faster  and  more 
economical  to  set.  I  could  add,  easier  to 
copyread  too.  When  I  published  a  news¬ 
paper,  I  sought  sensible  economies. 

English  has  a  capitalization  system  and 
writers  should  be  open  to  fair  and  candid 
discussion  of  it  and  adherence  to  correct 
forms.  Editors  may  well  feel,  as  I  would 
like  to  believe  many  do,  that  a  professor 
of  journalism  has  in  this  vineyard  not 
merely  a  right  but  a  duty. 

William  H.  Boyenton 
New  Brunswick,  N.  J. 


I'LL  BE  RIGHT  OVER! 

Warren,  Cincinnati  Enquirer 


E&P  Index 


PLEASE  INSERT  ‘M’ 

I  am  surprised  that  Ernie  Jones  didn’t 
call  it  “vermiform  appendix.”  (Feb.  29). 
Webster  does. 

Fred  H.  Stapleford 
Philadelphia  Inquirer 
(Touche — Brown  and  Jones.) 
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For  Juan  de  Onis,  New  York  Times  correspondent  in  Havana, 
the  Cuba  story  unfolds  day  by  day  in  significant  detail: 

A  news  bulletin  about  the  Guantanamo  water  supply, 
fleetingly  heard  on  a  local  radio  station... a  press 
conference  suddenly  called  in  the  presidential  palace... 
a  jocular  Castro  describing  the  effect  of  Russian 
climate  on  the  appetite... 

All  add  up  to  a  wealth  of  news  for  your  readers 
when  Juan  de  Onis  is  on  assignment  for  you  in  Communism's 
island  stronghold  in  the  Caribbean. 

Add  him— and  other  New  York  Times  correspondents  around 
the  world— to  your  staff  for  a  broader,  deeper  front  page 
outlook.  Through  The  New  York  Times  News  Service. 

Get  full  details  today.  Just  write  or  call  collect: 

The  New  York  Times  News  Service 

R.  R.  Buckingham,  Editor-Manager 
229  West  43  Street.  New  York,  N.  Y.  10036 
212-LAckawanna  4-1000,  ext.  7089. 
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It’s  Easier  to  Buy  Papers 
Than  Tv,  Sales  Class  Told 


Agency  Media  Chief  Describes 
Rate  Cards  As  ‘Towers  of  Babel’ 


By  Jrrome  H.  Walker 

“Gentlemen,  if  you  are  look- 
infr  for  a  strong  selling  point — 

“The  use  of  newspapers  is 
easier  and  more  economical  than 
television!” 

On  that  note  the  second  ses¬ 
sion  of  the  Newspaper  Sales 
Seminar  broke  up  last  Tuesday 
(March  3)  and  many  of  the  200 
participants  left  Carnegie  Re¬ 
cital  Hall  in  a  fighting  mood. 

Now,  armed  with  a  true  pic¬ 
ture  of  the  agency’s  task  in 
buying  television  time,  the  news¬ 
paper  space  salesman  could 
stand  up  to  Madison  Avenue  ex¬ 
perts  who  have  been  saying  that 
"newspapers  are  too  hard  to 
buy”  .  .  .  “we  can’t  find  our  way 
through  the  rate  jungle”  .  .  .  and 
"you  ought  to  standardize  your 
discounts.” 

‘Valut's  That  Gyrate’ 

The  next  time  a  newspaper 
representative  hears  any  of  these 
complaints  he’s  likely  to  retort, 


rinth  of  demographic  factors 
and  “values  that  gyrate  sub- 
■stantially”  when  an  advertiser 
wants  to  buy  a  few  minutes  or 
.seconds  of  exposure  on  tv. 

Mr.  Donov'an  was  the  anchor 
man  on  Tuesday’s  program, 
following  presentations  by  Ray¬ 
mond  E.  Jones  Jr.,  broadcast 
supervisor  of  Young  &  Rubicam, 
and  Bernard  Kanner,  manager 
of  media  at  Benton  &  Bowles, 
on  television  operations  and  the 
mechanics  of  buying  time  for  an 
advertiser  Ixjth  on  networks  and 
individual  stations. 

The  next  two  sessions  of  the 
seminar,  which  is  under  the 
auspices  of  New  York  Chapter, 
American  Association  of  News¬ 
paper  Representatives,  will  be 
l)anel-type  programs  dealing 
With  television — audience  rating 
systems,  costs,  program  prob¬ 
lems,  etc. 

W.  E.  (Pete)  Mathews,  for¬ 
mer  media  director  of  Y&R,  is 


the  things  he  heard  Mike  Dono¬ 
van,  BBDO’s  manager  of  media, 
tell  the  seminar  about  “the 
towers  of  Babel”  and  the  laby¬ 


Several  newspaper  advertising 
managers  were  observed  in  the 
audience  this  week.  For  the  most 
l)art  those  attending  the  seminar 
are  members  of  the  staffs  of 
newspaper  representative  firms 
in  New  York. 

10  Steps  to  u  Commercial 

Mr.  Donovan  itemized  the  10 
basic  steps  a  media  buyer  takes 
in  buying  the  tv  medium: 

1.  The  need  is  established. 

2.  Availabilities  are  sought. 

3.  The  submitted  items  are 
analyzed  against  the  desirable 
market  objectives. 

4.  The  geographies  are  an¬ 
alyzed. 

5.  The  cost  values  are  con¬ 
sidered. 

6.  The  recommendation  is 
made. 

7.  The  order  is  placed. 

8.  The  schedule  is  run. 

0.  Proof  of  performance  is 
supplied  by  the  medium — a 
notarization. 


1.  Medium  .  .  .  Avails. 

2.  Agency  .  .  .  Selection. 

3.  Medium  .  .  .  Confirmation. 

4.  Agency  .  .  .  Estimate-Con¬ 
tract. 

5.  Client . . .  Written  approval. 

6.  Medium  .  .  .  Receipt  of  con¬ 
tract  and  fulfillment. 

7.  Agency  .  .  .  Rill.  (Satisfac¬ 
tory,  discrepant,  negotiation  re¬ 
vised.) 

8.  Client  .  .  .  Payment. 

0.  Agency  .  .  .  Payment  to 
v’endor. 

10.  Client  .  .  .  Enter  auditor. 

On  the  matter  of  pricing,  Mr. 
Donovan  noted,  an  advertiser 
can  buy  a  minute  on  prime  time 
at  a  fiat  $3  cost  per  thousand 
households  or  go  down  to  an 
“opportunity”  spot  of  10  seconds 
at  a  rate  of  12M  cents  CPM 
households.  In  l)etween,  on  the 
scale,  are  prices  for  fringe  time 
and  daytime. 

(Complex  Discounts 

The  discount  schedule  is  a 
complex  one,  too,  Mr.  Donovan 
explained.  Using  one  network 
€‘xample  he  showed  how  the 
allowances  vary  on  half-hour 
l)rograms  according  to  time  of 
day,  alternate  week  use,  every 
week  use,  etc.  up  to  an  annual 
volume  of  $6,760,000  which  rates 
a  discount  of  from  20  to  27.5% 


10.  Payment  is  made  accord-  depending  on  the  time  period  and 


ing  to  the  degree  of  delivery. 

All  of  this,  he  said,  is  strung 
together  by  a  series  of  docu¬ 
ments  and  parties: 


with  a  minimum  requirement  of 
$260,000  gross  fortnightly. 
“Fortunately,”  Mr.  Donovan 
{Continued  on  paye  10) 


“Oh,  yeah!”  and  quote  a  few  of  moderating  the  classes  which  run 


for  two  hours — from  11  a.m. 
until  1  p.m. — on  alternate  Tues¬ 
days.  The  next  meeting  is  set 
for  March  17. 


MIKE  DONOVAN  of  BBDO  fakes  his  place  with  the  panelists  at  AANR 
Sales  Seminar  after  discussing  television  rate  cards,  etc.  Others,  from 
left,  are:  W.  E.  (Pete)  Mathews,  moderator;  Raymond  E.  Jones  Jr., 
of  Young  &  Rubicam;  Bernard  Kanner,  of  Benton  &  Bowles;  and  Frank 
H.  Stapleton,  of  the  Branham  Co.,  president  of  New  York  Chapter, 
American  Association  of  Newspaper  Representatives.  ( Photo  by  Rick 
Friedman,  E&P). 


Sales  Seminar 

(Continued  from  page  9) 


remarked,  “the  tv  medium  is 
largely  priced  in  proportion  to 
potential  value  delivered.  One 
thing  we  have  going  for  us  is 
that,  for  the  most  part,  prime 
time  tv  is  priced  on  a  flat  basis, 
that  is,  non-discountable.  With¬ 
out  such  a  benefit,  you  would  not 
only  have  to  be  an  accountant 
but  a  lawj’^er,  too,  to  read  tv  rate 
cards  accurately.” 

Television  offers  a  multiplicity 
of  plans  to  an  advertiser,  such  as 
dollar  volume  discounts,  fre¬ 
quency  discounts,  annual  pack¬ 
age  of  announcements,  pre-empt- 
able  time  (under  section  II)  and 
run-of-station  (usually  a  nego¬ 
tiable  rate). 

The  medium,  Mr.  Donovan 
said,  even  has  “Thursday  after¬ 
noon  buy-outs.”  These  are  all 
available  units  for  the  rest  of 
the  week,  as  of  Thursday  morn¬ 
ing,  which  are  unsold  at  that 
time. 

“Pete  Matthews  asked  me  to 
instruct  you  on  how  to  read  a  tv 
rate  card,”  said  Mr.  Donovan. 
“I  wouldn’t  dare.” 


572  Stations  on  Air 


cratic  nominating  conventions 
and  the  election  to  Gulf  Oil 
Company.  The  CBS  political 
shows,  too,  have  Iteen  sold. 
(ABC  announced  later  this 
week  that  Xerox  Corp.  will 
.sponsor  one-third  of  its  conven¬ 
tion  and  election  coverage  in 
which  former  President  Eisen- 
how'er  will  work  as  a  commen¬ 
tator.) 


To  familiarize  the  newspaper 
salesmen  with  some  of  the  fun¬ 
damental  characteristics  of  the 
tv  medium,  Mr.  Matthews  had 
Mr.  Jones  describe  the  network 
structure  and  operations  l)e- 
tween  nets  and  affiliated  sta¬ 
tions. 

Of  the  572  commercial  .sta¬ 
tions,  195  are  affiliated  with 
NBC,  191  with  CBS  and  257 
with  ABC  (including  numerous 
overlapping  and  sharing  situa¬ 
tions  with  the  two  other  net¬ 
works).  As  of  1962  there  were 
50.3  million  homes  with  tv  sets 
and  a  total  of  58.7  million  sets 
(more  tv  sets  than  telephones). 
Also,  Mr.  Jones  said,  989f  of 
U.S.  homes  are  within  range  of 
some  tv  service. 

Latest  surveys,  he  said,  indi¬ 
cated  an  average  of  five  hours 
daily,  per  household,  is  spent 
watching  tv  programs. 

The  many  fine  buildings  which 
stations  occupy  represent  a  ma¬ 
jor  effort  on  the  part  of  the 
industry  to  present  an  image  of 
an  outstanding  corporate  citizen, 
Mr.  Jones  said. 

One  of  the  current  “myster¬ 
ies”  of  the  business,  he  re¬ 
marked,  is  how  CBS  has  sold 
out  already  the  commercial  avail¬ 
abilities  on  the  National  Foot¬ 
ball  League  games  next  season 
and  in  1965.  The  network  bid 
$28  million  for  exclusive  rights 
to  the  grid  schedules. 

Also,  Mr.  Jones  reported,  NBC 
has  sold  sponsorship  of  its  cover¬ 
age  of  the  Republican  and  Demo¬ 


firms  has  a  staff  of  20  salesmen 
servicing  57  stations.  Another 
firm  with  25  .stations  employs  10 
men  and  one  with  47  stations 
has  18  men  making  calls. 


.More  SaU'Mnen  Thun  .Sluli€Hl^ 


Color  Not  .Significaiil  Yel 


-Although  344  .stations  have 
facilities  to  transmit  programs 
in  color,  Mr.  Jones  .said,  this 
has  not  yet  liecome  a  significant 
trend  in  tv  as  an  adv’ertising 
medium. 

In  the  matter  of  compensation, 
Mr.  Jones  said  the  networks  take 
lOVf  of  gross  and  give  the  affili¬ 
ated  station  30'/{ .  The  individual 
.station  does  better  with  spot 
advertising  revenue,  keeping 
709J  and  giving  15C'J  to  the 
agency  and  159f  to  the  repre¬ 
sentative. 

Mr.  Jones  said  television  sta¬ 
tion  salesmen  and  the  Television 
Bureau  of  Advertising  are  ag¬ 
gressive  and  give  the  agency 
very  good  ser\’ices  without  cost. 
The  tv  bureau,  particularly,  he 
.said,  is  “seiwice-conscious”  and 
comes  up  fre(|uently  with  un¬ 
usual  service  to  the  agencies. 

He  did  not  intend  these  re¬ 
marks  to  demean  the  newspaper 
repre.sentatives,  Mr.  Jones  added. 
In  the  same  connection  he 
pointed  out  that  one  of  the  lead¬ 
ing  television  representative 


A  group  which  owns  8  .sta¬ 
tions  has  a  staff  of  9  while  an¬ 
other  with  5  stations  has  7  .sales¬ 
men,  .Mr.  Jones  recitcsl. 

At  the  local  level  he  men¬ 
tioned  an  Oklahoma  City  tele¬ 
vision  station  which  has  65 
people  on  its  entire  payroll. 

Mr.  Jones,  too,  remarked  al)out 
the  great  range  in  special  dis¬ 
counts  which  individual  stations 
offer  on  their  rate  cards. 

Bern  Kanner  of  Benton  & 
Bowles  attributed  the  decline 
of  full  sponsorship  of  tv  shows 
to  rising  costs.  Alternate  .spon¬ 
sorship  of  half-hour  and  full- 
hour  programs  is  the  more  com¬ 
mon  practice  among  major  ad¬ 
vertisers. 

For  an  advertiser  to  enjoy 
156  commercial  announcements 
on  a  popular  half-hour  show  over 
a  period  of  a  year  the  bill  runs 
to  $6  million,  Mr.  Kanner  noted. 

Big  advertisers,  he  said,  are 
already  committed  to  programs 
for  the  1964-65  show  season 
which  begins  in  the  fall.  Agen¬ 
cies  now  are  lining  up  one- 
minute  participations,  with  con¬ 
tract  deadlines  falling  in  June 
and  July  for  next  season’s 
offerings. 

After  this,  he  explained,  will 
come  a  period  in  which  “distress 


Blank  Spot  Proves  Point 
About  Readership  of  Ads 


A  “hole”  of  white  space  has 
determined  that  the  page  is  the 
unit  of  advertising  perception  in 
the  newspaper  and  it  represents 
the  most  stable  measure  of  the 
medium’s  ability  to  communicate 
messages.  Dr.  Leo  Bogart  said 
this  week. 

Dr.  Bogait,  vicepresident  for 
marketing  planning  and  re¬ 
search,  of  the  Bureau  of  Adver¬ 
tising,  ANPA,  reported  the  find¬ 
ings  in  a  project  dealing  with 
reader  response  to  ads  in  news¬ 
papers.  He  said  a  newspaper  ad 
not  only  earns  attention  in  its 
own  right,  but  nets  a  bonus 
“from  proximity  to  other  ads  or 
editorial  items.” 

These  help  to  hold  the  reader 
when  he  scans  the  page.  Dr. 
Bogart  said,  and  all  are  seen  in 
context. 

Many  readers  inter\Mewed  in 
the  research  experiment  re¬ 
membered  a  particular  ad  they 
were  interested  in  rather  than 
the  startling  “hole”  of  blank 
space,  presumably  left  by  a 
“printer’s  error.” 

“Naturally,”  Dr.  Bogart  said. 


“the  greater  the  linage  of  an 
advertisement,  the  greater  the 
probability  of  attention,  and  the 
upper  level  is  close  to  that  of 
the  total  page.” 

The  research  involved  a  five¬ 
way  split  run  of  the  I)es  Moines 
Register  with  one  page  carrying 
three  ads  of  different  sizes,  each 
covering  a  different  product.  One 
ad  was  dropped  after  each  split 
until,  after  the  last,  the  page 
ran  blank  except  for  one  column 
of  editorial  matter  against  the 
fold. 

The  ads  were:  1,252  lines  for 
tv  sets,  545  lines  for  dinnerware, 
and  325  lines  for  auto  loans. 

In  connection  with  the  white 
space,  a  number  of  those  inter¬ 
viewed  did  not  recall  it  at  all. 
Asked  why,  they  gave  responses 
like,  “If  there  had  been  an  ad 
or  something  of  interest,  it 
probably  would  have  caught  my 
attention.” 

Dr.  Bogart  .said,  the  average 
page  in  the  general  news  section 
was  opened  by  88%  of  the 
readers.  A  total  of  1815  sub¬ 
scribers  were  interviewed. 


Clirysler’s  Chief 
At  Bureau  Dinner 


I 


Lynn  A.  Townsend,  president  | 
of  the  Chrysler  Corpoi  ation,  will  - 
speak  April  23  at  the  51st  an-  - 
niversary  dinner  of  the  Bureau 
of  Advertising,  ANPA,  it  is  an¬ 
nounced  by  John  1.  Taylor,  Bo*. 
ton  (jlobe,  chairman  oi  the  din¬ 
ner  committee. 

Mr.  Townsend  will  lie  intro- 
duced  by  Jack  Tarvei',  president 
of  the  Atlanta  Journal  and  Con- 
stitutioti  and  chairman  of  the 
Bureau’s  l)oard  of  diiectors. 


merchandise” — unsold  program* 
— will  be  offered  at  low  rates. 
The.se  are  called  “opportunistic 
buys.” 

With  new  developments  which 
are  coming  along,  spot  tv  is 
more  attractive  to  advertisers, 
Mr.  Kanner  reported.  Discounts 
are  being  figured  on  audience 
traffic  and  on  the  basis  of  sur¬ 
veys  which  show  up  the  recall  of 
ad  messages  by  viewers. 

Mr.  Kanner  displayed  a  chart 
showing  the  irregular  flow  of 
audiences  on  the  three  major 
networks,  due  to  “pick  and 
choose  viewing.”  He  remarked 
that  CBS  held  a  firmer  control 
on  its  programming  than  the 
other  netw'orks.  As  an  example, 
CBS  recently  decided  to  move 
the  most  highly-rated  show  in 
tv,  “The  Beverly  Hillbillies," 
from  the  9  o’clock  slot  on  Wed¬ 
nesday  to  the  8:30  o’clock  slot 
next  season,  believing  this  will 
.strengthen  the  run  of  programs 
that  ev'ening. 

“They  merely  told  the  adver¬ 
tiser  about  the  change,”  Mr. 
Kanner  said. 

Many  shows,  Mr.  Kanner 
pointed  out,  are  bought  by  the 
advertiser  without  much  knowl¬ 
edge  of  them.  Big  stars,  for 
example,  are  signed  up  on  the 
basis  of  their  reputations  and 
“if  you  want  them  you  pay  their 
price,”  Mr.  Kanner  said. 

The  “Hillbillies”  program  was 
only  a  script  when  an  advertiser 
signed  up  and  another  popular 
show,  “Petticoat  Junction,”  was 
merely  an  outline. 

Some  times,  Mr.  Kanner  said, 
negotiations  for  sponsorship  run 
as  long  as  a  year  or  even  up  to 
18  months. 


Manager  Appointed 


Washington 
Mrs.  Pauline  Mahaffey  has 
been  promoted  to  the  positions 
of  executive  vicepresident  and 
general  manager  of  the  Record 
Publishing  Co.  and  the  Recort 
Composition  Co.  The  Record  is 
a  weekly  newspaper  in  Silver 
Spring,  Md.  John  R.  Steelman, 
one-time  aide  to  former  Presi¬ 
dent  Truman,  is  publisher. 
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This  sum  contrasts  with  the 
$1,200,000  expansion  prof^ram 
undertaken  by  the  present  news¬ 
paper  properties  in  1961. 

Mr.  Storke  sold  the  Independ¬ 
ent  in  1913  and  purchased  the 
Daily  News  for  $1500.  Shortly 
later  he  bought  back  the  Inde¬ 
pendent,  which  had  lieen  sold 
for  $20,000  cash  and  $20,000  in 
payments,  for  $1500. 

The  Santa  Barbara  Press  was 
Iwught  Sept.  30,  1932,  the  year 
of  the  depression  and  of  news¬ 
paper  mergers.  The  Press  had 
been  published  by  Harrison  Gray 
Otis,  Loa  Angelea  Times  founder, 
from  1876  to  1880. 


Robert  McLean  Buys 
Santa  Barbara  Paper 


Santa  Barbara,  Calif,  working  in  all  phases  of  the 
Thomas  .\1.  Storke,  editor  and  business  under  his  father,  Wil- 
publisher  of  the  Santa  Barbara  liam  L.  McLean. 

Seu's-Vrr^^  announced  March  Stuart  Symington  Taylor  is 
3  that  he  liad  sold  the  New.s-  a  nephew  of  Mr.  Mcl^an  and 
Press  and  radio  station  KTMS  also  a  nephew  of  U.  S.  Senator 
to  Rol)ert  McLean,  publisher  of  Stuart  Symington  of  Missouri. 
ihe  Pliiladiipitia  (Pa.)  Bulletin.  On  the  Bulletin  he  has  been 

a  re)K)rter,  copy  editor,  picture 
j-"** ■'  **"'  > "  ‘  editor,  city  editor,  Sunday  edi- 

and  assistant  to  the  pub- 
I  .  >'sher. 

^  Policies  Will  <k>ntinue 

'I'be  announcement  in  the 
pf  News-Press  emphasized  that  the 

y  editorial  policy  of  the  paper 

/  f_^!  '  .  would  continue  to  reflect  Mr. 

^  ^  Storke’s  philosophy.  His  1961 

T  ^  crusade  against  the  activities  of 

the  John  Birch  Society  won  Pu- 
(■Vv^  ^  litzer,  Lauterbach  and  Lovejoy 

\  •  awards. 

The  News-Press  has  evening 
of  35,070  and  Sun- 

A  sense  of  responsibility  to  the 
community  which  he  served  as 
editor  and  publisher  since  Jan.  1, 
1901  guided  Thomas  More  Storke 
through  the  multiple  moves 
which  finally  ended  in  the  sale 
of  the  Santa  Barbara  News- 
Press. 

The  transaction  itself  had 
finally  become  a  must  months 
ago  because  of  his  doctor’s  warn¬ 
ings  to  slow  down. 

Even  in  the  face  of  his  physi¬ 
cian’s  edict,  the  86-year-old 
veteran  occasionally  wavered 
when  the  sale  finally  got  down 
to  its  closing  days,  he  confessed. 

The  flock  of  potential  buyers 
was  culled  thoroughly.  Mr. 


Merger  in  19.38 

At  the  time  of  the  Press’  pur¬ 
chase  the  News  had  a  circulation 
of  8500,  a  thousand  more  than 
the  Press.  Combined  Sunday  dis¬ 
tribution  was  16,000.  The  two 
papers  were  maintained  as 
separate  dailies  until  1938,  when 
they  were  merged  to  create  the 
News-Press. 

The  N-P  describes  itself  as  a 
lineal  descendant  of  the  short¬ 
lived  Gazette,  first  issued  in 
1855.  The  Gazette  died  and  the 
publication  thread  was  picked  up 
in  1863  by  the  Post,  which  b^ 
came  the  Press  in  1869  and  a 
daily  in  1872. 

The  Independent,  Mr.  Storke’s 
first  paper,  l)egan  as  the  Demo¬ 
crat.  Its  name  was  changed  in 
1886. 

Stuart  S.  Taylor  * 

while  I  have  had  a  part  in  pub-  $100,000  Saves 

lishing  its  daily  record.  ’ 

In  explaining  his  intense  de-  tj  f^ailv 

sire  that  home  rule  should  con-  A  OriiaHQ  l^Failj 
tinue,  Mr.  Storke  noted  that  his 

roots  in  the  local  community  go  Portland,  Ore. 

back  to  Lieutenant  Jose  Fran-  Announcement  of  the  death  of 
cisco  de  Ortega,  a  cofounder  of  the  Portland  Daily  Reporter, 
Santa  Barbara  in  1782.  expected  on  Feb.  29,  was  pre- 

His  determination  to  continue  mature.  Public  donations  of 
in  the  publishership  was  un-  funds  kept  the  paper  alive — at 
shaken  even  when  his  older  son,  least  until  June. 

Charles  A.  Storke,  announced  Robert  D.  Webb,  publisher, 
in  1959  that  he  was  leaving  the  said  his  statement  that  the 


Robert  McLean 


irked 
introl 
I  the 
mple, 
move 
iw  in 
Hies,” 
Wed- 
c  slot 
i  will 
frams 


Thomas  M.  Storke 


aimer 
y  the 
nowl- 
i,  for 
n  the 
i  and 
their 


S'GTON 

f  has 
iitions 
t  and 
tecord 
lecord 
ord  is 
Silver 
;lman, 
Presi- 


BROADCASTERS’  ‘SACRIFICE* 


JFK  Story  Costly 
To  Newspapers,  Too 


By  Earl  J.  Johnson 

Vicepresident  and  Editor,  L'PI 


After  the  assassination  of 
President  Kennedy  last  Novem¬ 
ber,  broadcasters  were  said  to 
have  sacrificed  from  $32  to  $40 
million  in  advertising  revenue 
to  bring  the  four-day  story  to 
the  public.  These  estimates  were 
published  in  trade  magazines 
and  were  picked  up  by  the  wire 
services  and  other  news  media. 

Could  the  new'spapers  claim 
to  have  made  any  such  sacrifice 
in  the  name  of  public  service? 
No  doubt  they  could,  but  it  would 
rarely  occur  to  them  to  do  so. 

I  asked  two  dozen  representa¬ 
tive  editors  to  say  what  the 
story  had  cost  their  papers. 

One  newspaper  combination 
(morning  and  evening)  in  a  city 
of  402,000  population  found  it 
had  lost  $41,000  in  advertising 
revenue  in  the  four  days  of  the 
assassination  stor>\  Its  news 
hole  went  up  20  pages  to  accom¬ 
modate  the  momentous  events 
and  this  added  a  newsprint  cost 
of  $14,950.  Overtime  in  all  de¬ 
partments  bulged  by  $6,000. 
Thus,  the  story  had  cost  these 
publications  $61,590. 

Linage  Derlined 

A  smaller  newspaper  in  a 
Midwest  capital  said  it  had  lost 
$5,000  in  advertising  irretriev¬ 
ably,  most  of  it  on  Sunday  and 
Monday.  It  spent  $3,000  for 
extra  production  costs. 

Some  of  the  respondents  could 
report  only  in  terms  of  the 
month’s  decline  in  advertising 
linage.  One  in  a  city  of  687,500, 
for  example,  had  a  38,634-line 
drop  in  November,  1963  below 
November,  1962.  A  Sunday 
paper  in  the  same  city  was  off 
nearly  20  percent  in  advertising 
linage. 

Instead  of  cancelling  adver¬ 
tising,  most  editors  merely  added 
news  pages.  One  in  a  city  of 
484,000  used  30  extra  tons  of 
newsprint,  which  at  $135  a  ton 
would  add  up  to  $4,050. 

A  morning  paper  in  a  city  of 
163,800  grave  only  its  revenue 
loss — $26,150. 

A  morning  paper  in  the  South 
added  eight  pages  on  Saturday, 
four  on  Sunday  and  Monday,  and 
six  on  Tuesday,  all  free  of  ad¬ 
vertising.  This  paper’s  circula¬ 
tion  is  162,500 ;  so  the  extra  news¬ 
print  tonnage  was  substantial. 

Excerpted  from 
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Another  editor  supplied  gross 
advertising  revenue  only  and 
found  that  for  the  four  days  his 
paper  was  4.6  percent  below 
average. 

Paper  Enlarged 

A  New  England  editor  wrote: 

“The  broadcaster  sanctimony 
was  swallowed  by  some  of  our 
own  young  staffers  who  felt,  in 
their  idealism,  that  perhaps  we 
should  have  been  busy  those 
four  days  cancelling  advertising. 
But  we  weren’t.  Instead  we  were 
busy  printing  the  news — en¬ 
larging  the  paper  to  carry  it.” 

The  general  manager  of  two 
newspapers  in  an  industrial  city 
in  the  East  found  he  had  allowed 
the  cancellation  of  24  pages  of 
advertising  in  his  morning  paper 
on  Sunday  and  Monday.  Over 
the  four-day  period  he  had 
added  22  extra  pages  for  edi¬ 
torial  space  in  both  papers. 

An  executive  editor  of  a  morn¬ 
ing  paper  in  Florida  said  his 
paper  lo.st  $9,800  in  national  and 
$43,000  in  retail  advertising. 

A  morning  and  evening  com¬ 
bination  in  a  Southwestern  city 
of  354,000  went  up  18  pages 
Friday  through  Monday,  but 
gave  no  figures  on  cost. 

Most  of  the  respondents 
claimed  no  special  credit  for 
their  extra  effort  or  money 
losses.  They  were  only  doing 
what  comes  naturally. 

They  accept  public  service  as 
a  continuing  responsibility  and 
for  a  nickel  or  a  dime  their 
readers  are  entitled  to  the  latest 
and  best  of  everything. 

Without  taking  anything  away 
from  the  high  quality  of  public 
service  by  the  broadcasters  in 
those  November  days  it  is  only 
fair  to  add  that  the  extent  of 
their  monetary  sacrifice  was 
grossly  exaggerated.  A  later  but 
less  widely  publicized  estimate 
by  Broadcasting  magazine  was 
that  about  70  percent  of  the 
revenue  losses  were  recovered 
through  payments  for  unused 
time  and  increased  patronage. 

• 

Dies  on  Golf  Course 

Dallas 

H.  Smith  Reed,  51,  assistant 
advertising  director  of  the  Dal¬ 
las  News,  died  March  1  while 
playing  golf  at  the  Dallas  A.  C. 
Country  Club.  He  had  been  with 
the  News  for  23  years. 
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HIS  PAPER  is  held  up  to  critical 
view  by  Harry  Volk,  editor  and 
publisher  of  the  Cleveland  Heights 
(Ohio)  Sun-Messenger  and  Sun- 
Press. 

Salesmen  Top  $180 

Detroit 

Minimum  salary  for  display 
advertising  salesmen  on  the 
Detroit  Free  Press  will  go  to 
$185.60  in  the  second  year  of  a 
new’  Guild  conti’act.  In  the  first 
step  the  scale  is  raised  to 
$181.10,  which  is  said  by  the 
Guild  to  be  the  first  contract  in 
which  a  minimum  of  $180  has 
been  passed  for  ad  salesmen. 
The  previous  high  was  $178.50 
at  the  New  York  News. 

• 

New  Bureau  Chief 

Miami 

The  Miami  Herald  has  named 
Matt  Taylor,  29-year-old  news¬ 
man  from  Gainesville,  Florida 
as  chief  of  its  Hollywood,  Fla., 
Bureau.  He  came  to  the  Herald 
from  the  Orlando  Sentinel  where 
he  was  an  assistant  new’s  editor. 
Martha  Hall,  a  graduate  of  the 
University  of  Missouri  and  win¬ 
ner  of  a  Hearst  Scholarship  for 
news  w’riting,  was  hired  for  the 
Hollywood  staff. 
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PICTURE  PLAY  is  analyzed  by 
Larry  Cameron  during  a  setniner 
on  photojournalism  at  the  Sub¬ 
urban  Press  Foundation  meeting 
in  Chicago.  (Story  on  page  54.) 
Larry  is  photo  editor  and  chiel 
photographer  of  Paddock  Publi¬ 
cations,  Arlington  Heights,  III. 

Newsmeu  Frisketl 
At  Muslim  Meetiug 

Chicago 

Working  at  the  entrance  to 
Chicago’s  Coliseum,  a  double 
line  of  gfuards  searched  newspa¬ 
permen,  radio  and  tv  reporters 
and  photographers  before  ad¬ 
mitting  them  to  a  recent  con¬ 
vention  of  the  Black  Muslims. 

The  guards  demanded  to  see 
press  cards  and  the  photographs 
on  them  were  compared  with 
the  newsmen’s  faces.  Then  came 
the  search,  which  Chicago’$ 
American  reported,  was  “no 
.  casual  frisking.”  Even  hat  lin¬ 
ings  and  shoes  were  inspected. 

Next,  every  object  in  pockets, 
including  keys  and  money  were 
removed  and  sealed  in  envelopes 
with  the  owners’  names  and  ad¬ 
dresses  written  on  them.  They 
w’ere  locked  up  and  returned 
later. 

One  tv  cameraman  refused  to 
submit  to  search  and  strode 
away.  Those  who  were  admitted 
were  escorted  by  pairs  of  guards 
to  seats  in  the  fourth  row,  some 
30  feet  from  the  podium  where 
Elijah  Muhammad,  the  Black 
Muslim  leader,  held  forth. 

• 

Victim  of  Thugs 

Cincinnati 

William  Inskeep,  pressroom 
superintendent  of  the  Enquirer, 
dragged  by  a  gang  of  youths 
from  a  phone  booth  in  the  Hotel 
Metropole  lobby,  was  permitted 
by  them  to  walk  down  an  alley 
toward  the  paper’s  plant.  They 
then  slugged  him  and  took  his 
billfold  containing  $230  and  per¬ 
sonal  papers. 
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>|AINK  riBIJSHERS  GIVE  FUND 


Classroom  Use  of  Newspaper 
Put  into  State  Curriculum 


Augusta,  Maine 
Starting  vith  the  19()4-r)5  fis¬ 
cal  year,  Maine  schools  may  be¬ 
come  the  first  in  the  nation  to 
use  new.' t  oilers  in  classrooms 
under  direct  supervision  of  a 
state  department  of  education. 

A  annual  grant  from 

the  Maine  Daily  Newspaper  As¬ 
sociation  lias  been  accepted  by 
the  Maine  Department  of  Edu¬ 
cation  to  finance  the  program. 
Approval  of  Governor  .John  H. 
Reed  and  his  Council  is  antici¬ 
pated  at  their  March  meeting. 

Paul  A.  Casavant,  publisher 
of  the  Hithleford-Saco  Journal 
and  president  of  the  newspaper 
association,  said  the  grant  will 
be  used  to  hire  a  fulltime  direc¬ 
tor  to  work  with  teachers  and 
implement  the  program.  The  di¬ 
rector  will  be  responsible  for 
inaugurating  and  maintaining 


Verwoerd’s 
Pique  Bars 
Africa  Visit 

Kansas  City,  Mo. 

Charles  W.  Gusew'elle,  a  re¬ 
porter  for  the  Kansan  City  Star, 
has  been  barred  from  South 
Africa,  without  even  getting  a 
look  at  the  nation’s  controversial 
racial  segregation  system  — 
apartheid. 

Mr.  Gusewelle,  who  has  lieen 
touring  Africa  and  sending  re¬ 
ports  to  the  Star,  said  the  offi¬ 
cial  decision  to  deny  him  a  visa 
apparently  stemmed  from  the 
Star’s  “unfavorable”  editorials 
and  news  stories  about  the  re¬ 
gime  of  Prime  Minister  Ver- 
woerd. 

The  refusal  had  been  heralded 
before  the  reporter  left  New 
York.  At  the  office  of  the  South 
African  consul  general  there,  a 
government  information  service 
agent  had  asked:  “What  sort  of 
things  do  you  intend  to  write?” 

When  told  that  apartheid  un¬ 
doubtedly  would  be  part  of  the 
story,  the  South  African  warned 
that  a  visa  might  be  denied. 

“Our  relationship  with  your 
newspaper  has  been  worse  than 
with  almost  any  paper  in  the 
United  States,”  he  declared. 

He  explained  that  his  office 
maintains  files  documenting  the 
position  toward  South  Africa  of 
every  major  publication  in  the 
country. 

Though  the  implication  was 
editor  ac  PUBLISHER 


a  newspaper- in-the-classroom 
program  as  a  part  of  the  cur¬ 
riculum. 

The  director’s  duties  will  in¬ 
clude  the  conduct  of  teachers’ 
clinics  at  newspaper  offices,  in 
school  and  at  district  and  coun¬ 
ty  meetings  of  teachers.  Work¬ 
ing  with  a  committee  to  lie  ap¬ 
pointed  by  the  publishers,  he 
will  also  prepare  a  teachers’ 
manual  on  the  use  of  newspa- 
jiers  in  grades  (5  through  12  for 
introduction  in  the  next  school 
year. 

The  director  will  liecome  a 
member  of  the  Department  of 
Education  staff  and  will  be  re¬ 
sponsible  to  Dr.  Joseph  A.  De- 
vitt,  chief  of  the  Secondary' 
School  Division. 

Direct  Approach 

The  Maine  program  was  first 


liroposed  by  Robert  B.  Reith, 
general  manager  of  the  Fortlarul 
Press  Herald-Et'cning  Express, 
who  iiointed  out  that  it  would 
provide  publishers  with  a  front 
door  rather  than  a  back  door 
approach  in  their  efforts  to 
broaden  the  use  of  newspapers 
as  aids  in  elementary  and  high 
school  education. 

“Our  big  problem,”  he  said, 
“is  not  to  put  more  newspapers 
into  more  classrooms  but  to  get 
more  teachers  who  know  how 
to  apply  them  in  teaching.” 

Details  of  the  proposal  were 
worked  out  by  a  committee  in¬ 
cluding  Associate  Professor 
Brooks  W.  Hamilton  of  the  Uni¬ 
versity  of  Maine  Department  of 
Journalism;  Gordon  C.  Clapp, 
promotion  manager  of  the 
Bangor  Daily  News;  Robert  H. 
Collins,  promotion  manager  of 


Police  arrest  Harry  Kennedy  Jr. 

of 


,  Dayton  Daily  News  reporter,  at  scene 
hotel  fire. 


clear,  Mr.  Gusewelle  flew  on  to 
Africa,  filing  from  Casablanca, 
Rabat,  Monrovia,  Ghana,  Leo¬ 
poldville  and  other  points,  final¬ 
ly  arriving  at  the  aii'port  in 
Johannesburg.  He  was  lodged 
for  a  night  but  learned  the  next 
morning  that  he  would  not  be^ 
allowed  to  remain  in  the  coun¬ 
try.  He  flew  on  to  Southern 
Rhodesia. 

His  report  to  the  Star  was 
printed  alongside  a  statement 
by  Henry  C.  Haskell,  associate 
editor. 

“The  Star,”  Mr.  Haskell  said, 
“has  published  the  news  out  of 
South  Africa,  as  it  has  been  car¬ 
ried  over  the  regular  wire  serv- 
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ices,  containing  the  govern¬ 
ment’s  explanation  of  its  policy. 
The  Star  has  not  generally  car¬ 
ried  direct  releases  from  the 
South  African  information  of¬ 
fice,  most  of  which  have  been 
essentially  propagandist  in  char¬ 
acter.  The  paper  follows  this 
practice  in  the  case  of  every 
other  foreign  government. 

“The  Star  regrets  it  is  un¬ 
able  to  give  its  readers  the  same 
perceptive  coverage  of  South 
Africa  today  as  has  been  ac¬ 
corded  other  parts  of  the  conti¬ 
nent.  But  Mr.  Gusewelle’s  ac¬ 
count  of  his  reception  in  Johan¬ 
nesburg,  we  think,  speaks  for 
itself.” 


the  Portland  Press  Herald-Eve¬ 
ning  Express,  and  Dr.  Devitt. 

Advisory  Gommittee 

The  newspaper  association 
named  an  advisory  committee 
to  screen  applicants  for  the  $7,- 
fiOO-a-year  director’s  post  and 
to  assist  the  Department  of 
Education  in  implementing  the 
program.  Members  are:  Prof. 
Hamilton,  acting  chairman;  Dr. 
Devitt;  Mr.  Casavant;  Russell 
H.  Costello,  publisher  of  the 
Lewiston  Sun-Joumal,  and  Rich¬ 
ard  K.  Warren,  publisher  of  the 
Bangor  Daily  News,  and  Mr. 
Beith. 

The  Waterville  Morning  Sen¬ 
tinel,  Daily  Kennebec  Journal 
and  Bath  Times  also  are  par¬ 
ticipating  in  the  program. 

Publishers  at  their  February 
meeting  also  agreed  to  continue 
their  support  of  the  Newspaper- 
in-the-Classroom  W  orkshop 
which  will  be  sponsored  for  the 
third  time  this  June  at  the  Uni¬ 
versity  of  Maine  in  Orono.  Un¬ 
der  this  program  30  one-week 
scholarships  are  offered  to  high 
school  teachers  by  the  Maine 
newspapers. 


Arrest  Reporter 
For  Not  Moving 
From  Fire  Scene 

Dayton,  Ohio 

Harry  Kennedy  Jr.,  a  Dayton 
Daily  News  police  reporter,  was 
arrested  and  jailed  March  2 
after  he  refused  to  get  out  of 
the  street  while  covering  a  three- 
alarm  hotel  fire. 

The  reporter  was  charged 
with  disorderly  conduct,  resist¬ 
ing  police  officers  and  obstruct¬ 
ing  police  officers.  An  attorney 
for  Dayton  Newspapers  Inc.  en¬ 
tered  pleas  of  not  guilty  on  all 
charges. 

Editor  Jim  Fain  said  the 
newspaper  will  use  every  neces¬ 
sary  means  in  court  to  disprove 
the  charges. 

A  police  sergeant  said  Mr. 
Kennedy  was  obstructing  fire¬ 
men  fighting  the  2  a.m.  blaze 
and  became  belligerent  when  he 
was  ordered  out  of  the  street. 

Fire  Chief  Louis  Rozsa,  how¬ 
ever,  told  another  story. 

“I  wouldn’t  say  he  was  inter¬ 
fering,”  he  said.  “There  was  no 
request  on  my  part  to  have 
Harry  removed  from  the  street.” 

Mr.  Kennedy  said  a  patrol¬ 
man  had  asked  him  to  stay  back 
and  he  was  following  the  officer 
toward  the  sidewalk  when  the 
sergeant  rushed  over  and  twist¬ 
ed  his  arm  behind  his  back. 

Editor  Fain  declared:  “It’s 
time  for  somebody  to  yell”  when 
police  manhandle  a  young  man 
trying  peaceably  to  do  his  job. 
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Thomson  Would  Buy 
More  Papers  Here 


By  Philip  N,  Schuyler 

Lord  Thomson,  whose  orffan- 
ization’s  purchase  of  the  Albert 
Lea  (Minn.)  Tribune  was  an¬ 
nounced  this  week,  has  $6,000,- 
000  available  to  buy  more  U.  S. 
dailies  this  year. 

“That’s  just  for  down  pay¬ 
ments  and  there  is  more  where 
that  came  from,”  said  Paul 
Belknap,  former  owmer  of  the 
Minnesota  daily  and  now  execu¬ 
tive  director  of  Thomson  News¬ 
papers  Inc.  This  U.  S.  corpo¬ 
ration  owns  and  operates  the 
properties  in  this  country^ — 
nine  dailies  and  four  weeklies. 

Kenneth  P.  Thomson  of  To¬ 
ronto,  son  of  Lord  Thomson,  is 
president  of  the  U.  S.  company 
and  also  of  Thomson  Newspa¬ 
pers  Ltd.  which  owns  29  dailies 
in  Canada.  Lord  Thomson  owns 
one  qualifying  .share  in  each  of 
the  corporations. 

104  Around  World 

All  over  the  world  the  Ca¬ 
nadian-born  Roy  Thomson,  re¬ 
cently  made  a  Baron  by  Queen 
Elizabeth,  owns  104  newspapers 
(by  latest  count)  and  92  other 
publications.  His  bid  for  the 
Dominum  in  Wellington,  New 
Zealand,  has  set  off  a  political 
debate  there,  centering  on  pos¬ 
sible  legislation  to  bar  “foreign¬ 
ers”  from  ownership  of  the 
press. 

Mr.  Belknap  said  Thomson 
newspapers  became  the  owner 
of  the  Albert  Lea  Tribune  as  of 
March  1.  In  New  York,  w'here 
he  opened  an  office  for  Thomson 
Newspapers  in  January  1963, 
Mr.  Belknap  declined  to  disclose 
what  Thomson  paid  for  the 
property  which  he  himself  had 
purchased  Sept.  1,  1944. 

Mr.  Belknap  mentioned  the 
following  requisites  for  Thom¬ 
son  investments: 

1.  Newspapers  up  to  50,000 
circulation,  they  “provide  high¬ 
est  return  on  the  original  in¬ 
vestment,  and  have  fewer  prob¬ 
lems  than  larger  metropolitan 
papers.” 

2.  A  good  opei-ating  organiza¬ 
tion.  Thomson  allows  local  au¬ 
tonomy,  especially  in  editorial 
policies. 

3.  A  modem  plant — the  Al¬ 
bert  Lea  paper  moved  into  a 
$250,000  plant,  with  teletype¬ 
setting  and  photosetting  equip¬ 
ment  and  a  64-page  press. 

4.  A  circulation  growth  area. 


Albert  Lea,  in  the  southern  part 
of  Minnesota,  about  100  miles 
from  Minneapolis,  has  a  popula¬ 
tion  of  18,000. 

In  1944  the  Tribune  had  a 
circulation  of  4,500.  Now  it 
has  11,000.  Last  year’s  gross 
income  was  alx)ut  $600,000,  Mr. 
Belknap  said. 

Mr.  Belknap  said  no  changes 
in  personnel  were  contemplated. 
He  continues  in  an  advisory 
capacity  and  William  Seymour, 
formerly  business  manager,  has 
l>een  made  general  manager. 
Kenneth  Allen  continues  as 
editor. 

The  Tribune  has  teen  pub¬ 
lished  since  Oct.  15,  1897.  Mr. 
Belknap  acquired  it  from  L.  S. 
Whitcomb  and  Otis  Simonson. 

Former  Broker 

A  former  owner  of  the  news¬ 
paper  brokerage  firm  of  Palmer 
&  Palmer,  Mr.  Belknap  said  the 
Thomson  policy  is  to  make  cash 
payments  for  properties  where 
they  obtain  a  controlling  inter¬ 
est. 

Mr.  Belknap  said  he  met  Roy 
Thomson  30  years  ago.  He  be¬ 
came  better  acquainted  with 
him  in  1940,  when  he  helped  to 
negotiate  the  sale  of  a  Port 
Huron,  Mich.,  radio  station. 

Mr.  Belknap  estimated  that 
the  Thomson  organization  has 
invested  $20,000,000  in  U.  S. 
newspapers.  Dailies  ow'ned  by 
Thomson  Newspapers  Inc.  are: 
Aiistin  (Minn.)  Herald,  Laurel 
(Miss.)  Leader-Call,  Dalton 
(Ga.)  News,  Petersburg  (Va.) 
Progress-Index,  Fairmount  (W. 
Va.)  Times-West  Virginian, 
New  Albany  (Ind.)  Ledger-Tri¬ 
bune,  Punta  Gorda  (Fla.)  Her¬ 
ald,  Lafayette  (La.)  Adver¬ 
tiser,  and  Albert  Lea  (Minn.) 
Tribune. 

Thomson  sold  the  St.  Peters¬ 
burg  (Fla.)  Independent  to  the 
St.  Petersburg  Times  in  1962. 

Mr.  Belknap  said  a  central 
office  for  Thomson  newspapers 
in  the  U.  S.  will  be  opened  in 
Chicago  in  May.  This  will  be 
headquarters  for  a  general 
business  manager,  general  cir¬ 
culation  director,  and  general 
production  supeiwisor.  A  simi¬ 
lar  office  is  at  Toronto  for  the 
Canadian  interests. 

The  New  York  office,  Mr. 
Belknap  said,  handles  sales  of 
national  advertising  for  both 


U.  S.  and  Canadian  papers  in 
the  Thomson  group.  It  is  also 
the  advertising  office  for  Thom- 
son-owned  Sunday  Times  and 
Illustrated  Netvs  of  London. 

• 

New  Daily’s  Owners 
Purchase  2  Weeklies 

Franklin,  Ind. 

Home  News  Enterprises,  pub¬ 
lisher  of  the  new  offset  Daily 
Journal  here,  has  purchased  two 
weeklies,  the  Plainfield  Messen¬ 
ger  and  the  Plainfield  News- 
Leader. 

The  Messenger,  published 
since  1866,  was  bought  from 
Wade  and  Ellen  Mann.  The 
News-Leader  was  bought  from 
Joseph  R.  Root  and  William  R. 
Grossnickle. 

Home  News  Enterprises  also 
publishes  the  Columbus  (Ind.) 
Evening  Republican  and  the 
weekly  Columbus  Herald. 

• 

Real  Estate  Editor 

Houston 

Charlie  Evans,  food  and  gos¬ 
sip  columnist  of  the  Houston 
Chronicle,  has  been  named  real 
estate  editor,  replacing  Frank 
Cortese  who  was  killed  recently 
in  an  automobile  accident. 
Taking  over  the  weekly  food 
column  is  Mrs.  Mary  K.  Herolz 
of  the  Chronicle  staff. 

• 

On  GOP  Staff 

Washington 

Clifford  Sandahl,  former  As¬ 
sociated  Press  staffer  in  both 
Nebraska  and  Washington,  has 
joined  the  public  relations  staff 
of  the  Republican  National  Com¬ 
mittee.  He  also  is  a  former  edi¬ 
tor  of  the  North  Platte  (Neb.) 
Daily  Telegraph-Bulletin. 


^»CURE  MORE 
GIVE  MORE  to 
AMERICAN 
CANCER  SOCIETY 


POSTED— Warren  Hall,  a  Naw 
York  Daily  News  staff  writer,  who 
was  operated  on  for  intestinal 
cancer  in  1946  and  has  been  well 
ever  since,  is  pictured  on  the 
American  Cancer  Society's  1964 
crusade  posters. 


Letter  About 
Judge  Costs 
Daily  $1,000 

Montreal 

La  Presse,  French-language 
daily  here,  was  fined  $1,000  on 
its  plea  of  guilty  to  contempt 
of  court  this  week. 

At  the  same  time  the  writer 
of  a  letter  to  the  editor,  which 
was  published,  was  sentenced 
to  one  month  in  jail  for  con¬ 
tempt. 

Reviewing  the  circumstances 
of  the  case,  Justice  Roger  Oui- 
met  .said  that  the  writer,  Ger¬ 
ard  Brosseau,  who  “prided  him¬ 
self  on  being  a  violent  man," 
had  submitted  a  letter  to  two 
papers  which  contained  injuri¬ 
ous  remarks  about  a  judge  and 
complained  of  sentences  he  had 
given. 

The  editors  of  those  two  pa¬ 
pers  refused  to  publish  the  let¬ 
ter.  An  editor  of  La  Presse, 
according  to  Justice  Ouimet, 
accepted  the  letter  and  made 
certain  corrections  and  erasures 
tefoi-e  publishing  it  on  Nov.  11, 
1963. 

Justice  Ouimet  said  it  was  not 
the  first  time  that  Brossard  had 
attacked  a  reputation.  He  had 
been  found  guilty  of  defama-  j 
tory  libel  against  a  judge  in 
July,  1963. 

The  chief  editors  of  La 
Presse,  Gerard  Pelletier  and 
Vincent  Prince,  apologized  in 
court  for  a  “serious  lapse”  of 
which  neither  had  been  aware,  j 

Justice  Ouimet  imposed  the 
penalty,  after  declaring:  “It  is 
urgent  to  remind,  once  and  for 
all,  all  authors,  publicists,  edi¬ 
tors,  journalists,  reporters,  and 
chroniclers  of  every  description, 
of  the  imperious  duties  of  jus¬ 
tice  and  the  respect  they  owe 
to  judges  and  courts.” 

• 

On  Latin  America  Desk 

Miami 

Don  Bohning,  30,  was  named 
to  the  staff  of  the  Latin  Ameri¬ 
can  desk  of  the  Miami  HeraM 
by  Managing  Editor  George 
Beebe  last  week.  Mr.  Bohning, 
w’ho  is  fluent  in  Spanish,  is  a 
graduate  of  the  American  In¬ 
stitute  for  Foreign  Trade  at 
Phoenix,  Arizona.  A1  Burt,  for¬ 
mer  city  editor,  is  head  of  the 
Herald’s  Latin  American  desk. 

• 

Daily  Gossip  Column 

Cleveland 

The  Plain  Dealer  has  begun  a 
daily  gossip  column  conducted 
by  Miss  Mary  Hirschfeld.  She 
will  continue  to  write  a  column 
on  Latin  America  on  Sunday. 
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Calgary  Herald  building  addition  which  is  under  construction. 

Fers  a  sharp  contrast  to  the  Copy  conveyors  from  news  to 
1  building,  constructed  in  1922.  composing  and  in  composing 
The  building  permit  gave  cost  from  dump  to  proof  room  and 
construction  and  reconstruc-  ad  alley  to  proof  room;  locker 
>n  work  at  $500,000.  New  room  for  all  mechanical  de- 
uipment  and  refurnished  of-  partment  employes;  five  com¬ 
es  will  extend  the  eventual  pletely  equipped  dark  rooms  and 
st  to  well  in  excess  of  that  fig-  photo  studio;  coat  closets  for  all 
■e.  departments;  new  furnishings 

As  planned,  there  is  ample  in  all  work  areas  such  as  edi- 
space  to  accommodate  additional  torial,  advertising,  business  of- 
Richmond,  Va.  lane.  This  structure  will  house  mechanical  equipment  including  fice,  etc. 

Richmond  Newspapers  Inc.,  the  press,  composing  and  stereo  new  presses.  Installation  of  the  Mr.  Lant  pointed  out  that  the 
have  announced  plans  for  con-  departments,  as  well  as  the  cir-  latter,  according  to  Clifford  old  building  had  one  private  of- 

struction  of  a  four-story  office  culation  and  mailing  depart-  Lant,  special  services  director,  fice,  10x12  feet.  The  new  build¬ 
building  and  for  remodeling  of  ments.  After  the  new  building  is  not  immediately  in  sight.  ing  has  14. 

the  present  building  in  down-  is  completed,  plans  envision  the  The  Daily  Dispatch  will  in-  ^ 

town  Richmond.  modernization  of  the  present  itially  draw  aside  the  curtains 

The  project  will  cost  approxi-  Herald  building.  on  its  production  April  3  when  Papers  in  Ontario 

mately  $1,400,000,  James  L.  The  entire  newspaper  opera-  employes  and  their  families  will  Improving  Plants 
Stott,  vicepresident  and  general  tion  will  be  consolidated  within  be  tendered  “a  night,”  includ-  *  ^ 

mntincrpr  nf  r(Mnn.mv.  said,  the  basements  and  the  first  three  inc  a  tour  of  the  refurbished  TORONTO 


OfFice  building  addition  for  Richmond  Newspapers. 


Another  Exp 


ansion 
Move  in  Richmond 


12-Unit  in  Canada 

Alta. 

The  first  shipments  of  a  $1,- 
500,000  Crabtree  press  are 
scheduled  to  this  month 

the  three- 
story  mechanical  building  now 
approaching  completion  for  the 
Calgary  Herald. 

It  is  planned  that  the  $4,500,- 
000  expansion  program,  which 
will  give  the  Herald  an  addi¬ 
tional  85,000  square  feet  of 
space  to  make  a  total  of  137,000 
sq.  ft.,  will  be  finished  in  the 

The  mechanical 

building  adjoins  the  present  6- 
story  Herald  building,  and  will 
be  connected  at  the  second  and 
third  stories  over  the  service  The 
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The  old  Dispatch  Building. 


Strong  Stand  Urged 
On  Profitable  Rates 

By  Jerry  Walker  Jr. 


Harrisbi'RG,  Pa. 

More  than  150  newspaper  ad¬ 
vertising  sales  executives  from 
Pennsylvania  and  neighboring 
states  met  here  last  week  for  the 
1964  Display  Advertising  Con¬ 
ference. 

The  theme  of  the  program, 
which  was  jointly  sponsored  by 
the  Pennsylvania  Newspaper 
Publishers’  Association  and  the 
Interstate  Advertising  Man¬ 
agers  Association,  was  “Sell 
MORE  in  ’64 — Manage,  Organ¬ 
ize,  Reappraise,  Exploit.” 

Highlights  of  the  three-day 
conference  were  talks  by  Carl 
Gillespie,  advertising  director  of 
the  Johnstown  Tribune-Demo¬ 
crat,  and  Charles  H.  Schmell, 
general  advertising  manager  of 
the  Easton  Express,  and  shirt¬ 
sleeve  sessions  which  dealt  with 
a  variety  of  advertising  topics 
and  problems. 

Leave  Selling  to  .Salesman 

Mr.  Gillespie  called  on  his 
colleagues  to  re-examine  their 
managerial  duties  as  a  means 
toward  achie\ing  increased 
linage. 

“Many  of  us  had  to  learn  the 
hard  way,”  he  advised  the 
younger  and  newer  managers  in 
the  audience,  “that  we  must  let 
our  salesmen  sell  more  in  1964 
and  we  must  learn  to  manage 
more  in  1964.” 


^  gpgTuiawMtv 

ffinie  O’BygraM^ 
IFConied  Beef 


COLOR  IT  GREEN  —  Hygrade 
Food  Products  Corp.  of  Detroit  is 
promoting  its  Corned  Beef  Brisket 
with  this  black  and  one  color 
(guess!)  newspaper  ad  to  run  on 
Riday  before  March  17.  W.  B. 
Doner  &  Co.,  Detroit,  is  the 
agency. 
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While  Mr.  Gillespie  discussed 
several  areas  of  management 
consideration  in  his  so-called 
“10,000-mile  check-up”  analysis, 
he  recommended  at  one  point 
that  a  careful  review  be  made 
of  the  advertising  rates  being 
charged  by  individual  news¬ 
papers  to  determine  whether  or 
not  the  rate  structures  were  ade¬ 
quate. 

In  this  area,  Mr.  Gillespie  re¬ 
marked  that  “newspapers  are 
one  of  the  few  manufacturers 
in  America  that  shy  from  pricing 
their  product  for  adequate 
profit.” 

“I  think,”  the  veteran  ad  man 
said,  “that  it  is  inevitable  that  in 
the  future  we  will  be  faced  with 
ever  increasing  advertising  rates 
and  a  decreasing  volume  of 
advertising.” 

In  another  area,  Mr.  Gillespie 
spoke  out  sternly  against  the 
price  concessions  which  some 
newspapers  are  making  to  at¬ 
tract  national  advertising. 

.4gain8t  Price  Concessions 

Mr.  Gillespie  urged  the  ad 
managers  to  take  a  firmer  stand 
against  those  national  adver¬ 
tisers  who  “dangle  all  kinds  of 
bait  to  lure  individual  news¬ 
papers  into  price  concessions.” 

“We  have  been  forced  to  con¬ 
sider  in  many  cases,”  he  noted, 
“to  adopt  sliding  national  rates, 
special  rate  concessions  for  full 
or  multiple  pages,  space  spots 
with  special  rates,  and  now  spe¬ 
cial  concessions  for  pre-prints. 

“We  are  lulling  ourselves  with 
statements,  such  as,  ‘We  must 
compete,’  ‘We  must  offer  adver¬ 
tisers  a  new  look  or  they  won’t 
buy,’  ‘Why  not  cut  our  profit  a 
little  to  get  a  job,  there’s  still 
plenty  in  it’. 

“The  auction  block  is  not  a 
firm  or  sound  platform  from 
which  to  conduct  either  market 
or  media  selection. 

“If  we  place  our  product  there 
for  barter,”  Mr.  Gillespie  con¬ 
cluded,  “we  will  only  compound 
confusion.” 

*  «  * 

More  Space  Spots  Urged 

Charles  H.  Schmell,  outlining 
the  Space  Spot  advertising  pro¬ 
gram  which  many  newspapers 
have  been  adopting,  cit^  the 
plan  as  the  answer  to  the  prob¬ 
lem  of  national  and  local  rate 
differential  and  a  plan  “quite 
{Continued  on  page  56) 


PICKING  A  WINNER  in  the  advertising  awards  at  meeting  at  Hanis- 
burg  are  (at  left)  William  L.  McLean  III,  Philadelphia  Bulletin,  and 
Foster  A.  Charlton,  Carlisle  Evening  Sentinel.  Mr.  McLean  is  presidant 
of  the  Pennsylvania  Newspaper  Publishers  Association;  Mr.  Charlton  it 
the  newly  elected  president  of  the  Interstate  Advertising  Managan 
Association. 


AD  MANAGERS — Left  to  right:  Karl  A.  Hoffman,  Shamokin  News- 
Dispatch;  Frank  E.  Bishop,  Norristown  Times  Herald,  and  Carl  K.  Groth, 
Ambler  Gazette,  all  in  Pennsylvania. 
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PRODUCTION  QUALITY  is  of  interest  here  to  (left  to  right)  Miehad 
H.  Reingold,  director  of  marketing  for  Mr.  Boston  Distillers  Inc.;  Can 
M.  Gillespie,  ad  director  of  the  Johnstown  Tribune-Democrat;  and 
Thomas  P.  Bruno,  ANPA  Research  Institute. 
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Whereas  the  Best  Spot 
In  Paper  for  Clock  Ad? 


ADVERTISING  NEWS 


SECTION 


Airlines  Told  How  to  Get 
More  People  Off  the  Ground 


Most  of  'he  retailers  who  sell 
clocks  can  tell  you  what  time 
of  day  it  1--^.  hut  few  of  them 
have  an\  ulea  as  to  the  hest 
position  in  the  newspaper  for 
an  ad  fo7'  clocks. 

About  half  of  the  dealers  who 
were  checked  on  this  question  in 
a  West  (loust  survey  for  West- 
clox  said  they  thought  clock  ads 
should  ajipear  in  the  news 
(first)  section  of  the  paper. 

But  then  the  scoring  ran  as 
follows:  women’s/society  sec¬ 
tion,  18%;  sports  section,  10%; 
television  section,  3%  ;  anywhere 
except  sports,  2%;  others,  9%; 
don’t  know,  20%. 

The  interviews  among  155 
merchants  were  conducted  early 
last  December  by  the  Bureau  of 
Advertising,  ANPA,  in  conjunc¬ 
tion  with  Hicks  and  Greist  ad¬ 
vertising  agency.  The  results  of 
the  surv'ey  have  been  published 
following  the  advertiser’s  deci¬ 
sion  to  run  a  heavy  schedule  of 
newspaper  ads  on  a  national 
basis.  (E&P,  Feb.  29). 

The  interviews  were  with 
managers  of  drug  stores, 
jewelry  stores,  department 
stores  and  hardware  stores.  The 
dealers  had  been  exposed  to  half 
a  dozen  200-line  Westclox  ads 
over  a  three-month  period  in 
newspapers. 

Jewelry  dealers  were  more 
aware  of  the  ad  campaign  than 
were  the  drugstore  and  hard¬ 
ware  dealers. 

Almost  none  of  the  dealers 
had  been  approached  for  tie-in 
advertising  with  the  campaign. 
A  high  percentage  of  dealers  in 
each  category  recommended  that 
the  ads  be  continued. 

In  evaluation  of  the  cam¬ 
paign,  the  dealers  scored  11% 
for  excellent  advertising  by 
Westclox,  60%  good,  25%  fair. 
Two-thirds  said  the  ads  had 
been  “somewhat  helpful,”  20% 
said  “very  helpful,”  16%  “not 
at  all  helpful.” 

Did  customers  ask  for  West¬ 
clox?  Much  more  often,  5%; 
slightly  more  often,  29%;  no 
more  often,  66%. 

• 

Insurance  Agents 
Buy  News  Program 

The  1964  advertising  program 
of  the  National  Association  of 
Insurance  Agents  will  include 
coast-to-coast  sponsorship  of  the 
Ron  Cochran  news  show  on  the 
ABC-tv  network  in  October  and 
November. 

James  Mathews,  director  of 
^vertising,  said  NAIA’s  1964 
budget  is  approximately  $1,400,- 


tvEsrci.ox  i)R(n\  SE  alarm 

Wakes  you.  leis  you  drowse 
an  extra  seven  iiiinutes  or  more, 
then  wakes  sou  again  — 
all  autoinaticallv.  Dependable 
Westclox  keywouiKl  mosement. 

Onlv  S5.5I8 

WESTCLOX 


NOT  WHEN  but  where  would  you 
place  this  ad  in  a  newspaper? 
Clock  dealers  on  the  West  Coast 
favored  the  front  news  section; 
a  small  number  said,  "anywhere 
except  the  sports  page."  Westclox 
has  scheduled  a  campaign  in  208 
newspapers.  Above  is  the  first  ad 
in  the  series. 


6500  Inches  of  Ads 
In  Farm  Edition  . 

Grand  Island,  Nebr. 

The  Grand  Island  Daily  Inde¬ 
pendent’s  annual  farm  edition, 
March  2,  broke  all  records  for 
paid  advertising  linage  in  the 
24-year  history  of  the  edition. 

Advertising  Director  Ed  Walt¬ 
hall  reported  that  the  60  stand¬ 
ard-size  pages  comprising  the 
Farm  Edition  portion  of  that 
day’s  Independent,  contained 
6500  inches  of  advertising,  with 
more  than  1100  inches  of  this 
total  in  color. 

• 

Ad  Agency  Begins 
Book  Newspaper 

A  New  York  advertising 
agency  has  begun  publication  of 
the  first  and  only  newspaper 
devoted  exclusively  to  news  of 
new  books.  Its  title  is  BOOKS/, 
and  its  publisher-editor  is  Jer¬ 
ome  B.  Agel  (598  Madison  Ave., 
New  York  22). 

The  Jerome  B,  Agel  adver¬ 
tising  agency  services  many  pub¬ 
lishers  with  advertising  and 
sales  promotion.  Mr.  Agel  begran 
BOOKS/  to  fill  the  large  com¬ 
munications  void  between  pub¬ 
lisher  and  book-buyer. 


Major  airlines  have  an  un¬ 
tapped  market  among  non-busi¬ 
ness  travelers  which  can  in¬ 
crease  ticket  sales  by  as  much 
as  $660  million,  according  to  a 
study  of  the  air  travel  market 
released  this  week  by  the  Bu¬ 
reau  of  Advertising,  ANPA. 

This  untapped  market  con¬ 
sists  of  3.4  million  prospects  in 
the  top  third  of  the  income  scale 
—  over  $7,000  a  year  —  who  did 
not  fly  recently,  are  travel  prone 
and  have  few  negative  attitudes 
toward  air  travel. 

The  Bureau  points  out  that 
promotion  which  persuaded  each 
of  these  “pretty  good”  prospects 
to  make  one  round-trip  flight  of 
average  length  with  their  wives 
during  the  year  would  result  in 
the  added  revenue. 

Most  of  these  new  passengers 
will  come  from  an  expanded  per¬ 
sonal  travel  market  as  against 
the  present  business  flyer  mar¬ 
ket,  says  the  report,  which  was 
prepared  by  the  Bureau  from  a 
survey  of  2,200  upper-income 
households  made  among  a  na¬ 
tional  probability  sample. 

Secretaries’  Choice 

New  aspects  of  the  current 
market  are  revealed  in  the  re¬ 
port.  For  example,  it  was 
learned  that  one-half  of  travel¬ 
ing  businessmen  do  not  make 
their  own  flight  arrangements, 
but  delegate  the  job  to  someone 
else,  usually  the  secretary.  But 
64%  of  all  flying  executives 
choose  the  airline,  either  when 
making  their  own  arrangements 
or  when  instructing  the  secre¬ 
tary.  Company  purchasing 
agents  also  play  an  important 
role. 

In  48%  of  families  studied, 
the  male  household  head  had 
never  flown  for  any  reason.  In 
25%,  he  had  flown  before,  but 
not  in  the  past  year.  In  13%,  he 
had  flown  in  the  past  year  for 
personal  reasons,  and  in  18%, 
he  had  flown  in  the  past  year 
for  business  purposes.  Very  lit¬ 
tle  overlap,  4%,  was  found  with 
non-business  and  business  flyers. 

Data  on  the  public’s  attitudes 
toward  flying  are  a  part  of  the 
report.  Time  saved  and  comfort 
are  the  most  popular  features 
of  air  travel,  while  time  lost  (on 
way  to  airport,  delays)  and  fear 
for  safety  are  the  most  unpopu¬ 
lar.  Speed  is  the  biggest  advan¬ 


tage  of  the  airplane  over  its 
biggest  competitor,  the  auto. 
Courteous  service  is  the  major 
reason  for  preferring  an  air¬ 
line;  time-related  factors  such 
as  duration  of  stop-overs  are  re¬ 
sponsible  for  the  choice  between 
flights.  Drink  service  was  large¬ 
ly  considered  “very  unimpor¬ 
tant.”  Price  is,  of  course,  the 
major  deterrent  to  air  travel. 

■The  survey  also  looked  into 
the  newspaper  reading  habits 
of  the  people  studied.  Newspa¬ 
pers  are  the  preferred  advertis¬ 
ing  vehicle  of  the  airlines,  which 
spend  72%  of  their  $50  million 
ad  budget  in  this  medium, 

“The  facts,”  says  Dr.  Leo 
Bogart,  director  of  research  for 
the  Bureau,  “strongly  establish 
the  newspaper  as  an  extremely 
effective  tool  in  reaching  the  air 
travel  market.” 

A  point  stressed  in  the  pre¬ 
sentation  to  airlines  is  that 
nearly  everyone  in  the  potential 
flying  market  reads  a  newspa¬ 
per  daily  while  television 
reaches  mainly  the  low-income 
families. 

95%  of  the  men  in  the  sample 
read  a  daily  newspaper,  the 
study  found.  Coverage  is  broad 
among  above-average  income 
groups  and  flyer  prospects  are 
found  in  all  geographic  regions 
and  size  of  markets. 

The  five  most  popular  sections 
in  the  newspaper  with  those 
surveyed  are  sports  pages,  69% ; 
editorial  pages,  65%;  comic 
pages,  55%;  financial  pages, 
49%;  and  radio/tv  pages,  42%. 

Airlines  executives  who  have 
seen  the  facts  in  Bureau  pre¬ 
sentations  have  been  “im¬ 
pressed,”  said  Jack  Kauffman, 
BoA  executive  vicepresident.  He 
thought  actual  sales  had  been 
made  in  at  least  30%  of  the 
companies. 

In  the  presentation  tailored 
for  American  Airlines,  the  Bu¬ 
reau  estimated  a  potential  of 
$104  million  of  personal  travel 
business. 

Joy  Moves  to  Grey 

Procter  &  Gamble  has  an¬ 
nounced  the  appointment  of 
Grey  Advertising  Inc.,  New 
York,  as  agency  for  Joy  liqtiid 
detergent  effective  June  1.  Joy 
is  presently  handled  by  Leo 
Burnett  Company,  Chicago. 
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fort  product.  Tho  newspaper  copy 


Jeanne  Yarbrough  and  staff  artist  Richard  Ellis. 

A1  L’Heureux,  promotion  manager  of  the  Savannah 
Mominq  Presit  and  Saimnnah  Eveninq  Press,  says  the 
idea,  believe  it  or  not.  was  developed  by  Mrs.  Jeanne 
Yarbrough  in  her  sleep.  Jeanne  said  she  had  been  try¬ 
ing  to  work  up  this  promotion  for  one  of  the  papers’ 
special  sections  without  much  success  until  she  awoke 
one  night  with  the  complete  picture  of  the  ad  in  her  mind. 

The  ad  being  primarily  institutional  in  nature,  direct 
sales  results  could  not  be  readily  determined.  As  a  result 
of  the  ad,  however,  nearly  all  the  advertisers  taking  part 
in  the  promotion  received  favorable  comment  from  patrons 
who  had  seen  and  admired  the  colorful  display. 


400  Back 
Color  Copy 
Sales  Move 


A  full-color  newspaper  adver¬ 
tising  plan  developed  by  Mo¬ 
hawk  Carpet  Mills  is  being  pre¬ 
sented  to  retailers  by  the  400 
salesmen  of  this  division  of  Mo- 
hasco  Industries,  Inc. 

This  task  force  has  the  as¬ 
signment  of  encouraging  retail 
display  copy  promoting  Mo¬ 
hawk’s  new  Beaufort  carpeting. 
The  effort  is  directed  by  William 
C.  McClumpha,  Mohawk’s  ad¬ 
vertising  department  manager. 

Some  2,000  sets  of  two  ads 
developed  by  Sta-Hi  Color  Serv¬ 
ice  have  bron  sent  to  Mohawk 
distributors  in  advance  of  the 


sales  force  move.  These  give  re¬ 
tailers  a  choice  of  an  eight-col¬ 
umn  half  page  and  an  eight- 
column  full  page  copy  providing 
full-color  on  direct  cast  mats. 
The  black  portions  of  each  ad 
will  be  furnished  on  flat-cast¬ 
ing  mats  for  local  insertions  of 
dealer  names  and  addresses  and 
the  prices. 

Orders  for  the  Colormats  will 
be  sent  by  retailers  direct  to 
Sta-Hi’s  Fullerton,  Calif.,  plant 
for  processing.  The  mats  will 
be  shipped  direct  to  the  newspa¬ 
pers  in  which  the  ads  are  sched¬ 
uled. 

Confidence  that  the  mobilized 
drive  will  result  in  widespread 
color  presentations  is  expressed 
by  Mr.  McClumpha  and  by  John 
V.  Landau,  Sta-Hi’s  vicepresi¬ 
dent  for  sales. 

The  move  also  represents  one 
of  the  big  growth  areas  for 
ROP  color,  Mr.  Landau  said  in 


pointing  to  the  promotional  im-  close  to  the  color,”  it  was  pointed 
pact  provided  by  the  Mohawk  out. 
distributors  and  salesmen. 

Distribution  of  the  color  ma¬ 
terial  is  being  handled  by  Mo¬ 
hawk’s  organization,  295  Fifth 
Avenue,  New  York  16.  Newspa¬ 
per  ad  managers  may  obtain  in¬ 
formation  and  the  names  of  Mo¬ 
hawk  distributors  in  their  areas 
by  contacting  Mr.  McClumpha 
there. 

Color  portions  of  the  adver-  '  . . . 

tisement  reproduce  in  red,  blue 
and  gold.  The  black  portions  niVMOl 
do  not  register  “or  even  come 


COPY  IN  COLOR  promises  to 
carpet  wide  areas  of  the  nation 
as  Mohawk  Carpet  Mills  provides 
reproduction  mats  and  sends  its 
400  salesmen  into  the  field  to  gain 


shown  here  in  black  and  white  will  1  'JUrilir — 

appear  in  red,  gold  and  blue  as  I 
well  as  black.  ! 
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—RETAIL  WEVNERS 


She  Dreamed  Up  an  Ad 

in  the  Savannah  News  and  Press 

The  idea  was  to  develop  an  ad  that  would  provide  im¬ 
pact  for  the  advertising  restaurants  in  Savannah,  Georgia. 
Most  of  the  restaurants  are  small  advertisers  and  there¬ 
fore  not  in  a  position  to  dominate  a  page  with  their  pro¬ 
motions  on  an  individual  basis. 


Richard  Ellis,  the  newspapers’  staff  artist,  with  the 
assistance  of  Mrs.  Yarbrough,  prepared  the  layout  and 
did  the  artwork.  Mrs.  Yarbrough  wrote  the  copy  and 
sold  each  individual  advertiser  the  spots  on  the  page. 

The  size  was  9  columns  x  22%"  —  a  full  page.  It  was 
a  two-color  display  ad  —  black  and  red. 

The  ad  ran  as  a  consecutive  combination  in  the  Morn¬ 
ing  News  and  Evening  Press. 

(Cited  by  NAEA  as  “best  advertisinq  idea  in  196.1.“) 


CNS-12-XX-C0PLEY  NEWS  SERVICE  OPENS 
NEW  BUREAU  IN  CARACAS,  VENEZUELA  XX 


Copley  News  Service  continues  to  expand  its  news  cov¬ 
erage  in  Latin  America,  with  the  opening  of  a  full-time 
news  bureau  in  Caracas,  Venezuela.  The  Venezuelan 
bureau  will  bring  subscribers  a  closer  look  at  the  northern 
areas  of  South  America  —  areas  that  are  particularly  ap¬ 
propriate  to  the  specialized  reporting  of  CNS,  Heading 
the  Caracas  bureau  is  Penny  Lernoux,  a  bi-lingual  cor¬ 
respondent  with  many  important  contacts  with  political 
and  economic  leaders  throughout  Latin  America.  Miss 
Lemoux  speaks  Spanish  and  Portuguese  and  has  lived 


and  worked  in  South  America  much  of  the  time  since  her 
graduation  from  the  University  of  Southern  California, 
where  she  majored  in  journalism.  Other  Copley  News 
Service  Latin-American  bureaus  are  located  in  Mexico 
City,  Rio  de  Janeiro  and  Buenos  Aires.  For  complete 
Latin-American  coverage  subscribe  to  Copley  News  Serv¬ 
ice.  For  sample  reports  and  rates,  contact  Rembert  James, 
editor,  Copley  News  Service,  940  Third  Avenue,  San 
Diego,  California.  Area  Code:  714,  Telephone:  234-7111. 


AGENCY  PRESIDENT 

New  Foreign  Money 
For  U.S.  Newspapers 


By  Philip  N.  Schuyler 

A  stepped-up  invasion  of  for¬ 
eign  advertising  money  for  in¬ 
vestment  in  newspapers  and 
other  media  in  this  country  was 
forecast  this  week  by  Arthur  C. 
Fatt,  chairman  of  the  board  and 
chief  executive  officer  of  Grey 
Advertising  Inc. 

It  will  be  partially  stimulated, 
he  said,  by  the  continued  ex¬ 
pansion  of  American  advertis¬ 
ing  agencies  abroad.  He  would 
not  hazard  an  estimate  in  fig¬ 
ures,  but  said  it  would  be  “sub¬ 
stantial.” 

“Within  10  years  the  amount 
now  being  spent  to  promote  for¬ 
eign  goods  and  services  in  the 
U.  S.  will  more  than  double,” 
he  predicted. 

Splendid  Medium 

He  said  there  was  no  question 
that  newspapers  are  doing  a 
splendid  job  as  a  medium  for 
imported  products  and  services 
such  as  compact  and  sports  cars, 
foreign  air  transport  services, 
and  liquor  imports  like  Scotch 
whisky,  brandy,  wines. 

Grey  Advertising’s  campaign 
for  Gordon’s  Gin  (a  brand  which 
originated  in  England  and  is 
now  distributed  world-wide)  re¬ 
lies  heavily  on  newspaper  ad¬ 
vertising.  Gordon’s,  the  number 
one  gin  by  a  wide  margin  in  the 
U.  S.  and  the  only  gin  among 
the  country’s  top  seven  selling 
brands  of  liquor,  is  currently 
using  250  newspapers  in  130 
markets.  During  peak  selling 
seasons,  Gordon’s  uses  300  news¬ 
papers  in  230  markets.  Accord- 


Written  with 
competence  . 


ing  to  Mr.  Fatt,  the  medium  is 
playing  a  vital  role  in  steadily 
increasing  sales  of  Gordon’s. 

The  expansion  of  foreign  ad¬ 
vertising  in  the  U.  S.  is  one  in¬ 
dication  of  the  tremendous 
growth  of  international  adver¬ 
tising  world-wide,  Mr.  Fatt 
pointed  out.  To  capitalize  on 
that  growth  and  its  future  po¬ 
tential,  Grey  Advertising  is  cur¬ 
rently  expanding  steadily  over¬ 
seas. 

“We  think  there  is  a  basic 
need  today  for  another  large 
international  chain  of  advertis¬ 
ing  agencies,”  Mr.  Fatt  said. 
“What  we  are  building  is  a  truly 
vertical  integrated  organization. 
Each  agency  in  which  we  buy 
an  interest  will  maintain  its 
domestic  strength  and  still  be 
able  to  function  as  a  link  in 
the  world  wide  g^roup.” 

Buying  Minority  Interests 

A  number  of  other  methods 
of  expai}ding  abroad  were  con¬ 
sider^  before  the  Grey  concept 
was  finally  selected.  They  in¬ 
cluded:  1)  establishment  of  a 
local  branch  agency  or  offices; 
2)  outright  purchase  of  a  na¬ 
tional  agency;  3)  setting  up  a 
sister  agency  with  a  national 
agency.  They  were  rejected  for 
a  number  of  reasons  —  ranging 
from  problems  of  national  eco¬ 
nomic  chauvinism  to  commission 
splitting  —  but  principally  be¬ 
cause  they  lacked,  in  Mr.  Fatt’s 
opinion,  “the  entrepreneurial 
quality  which  we  think  our 
method  maintains.” 


chcuracter  . . . 
.  color. 


PROVIDENCE 

JOURNAL- 

BULLETIN 


Arthur  C.  Fatt 


What  Grey  is  doing  is  buying 
a  substantial  minority  interest 
in  agencies  abroad  and  offering 
these  agencies  an  opportunity 
to  invest  in  Grey.  Mr.  Fatt  feels 
that  the  “Grey  concept  of  mu¬ 
tual  investment  will  prove  to 
be  the  most  solid  method  of 
international  growth  —  from 
the  standpoint  of  the  advertiser- 
clients  and  the  agencies  in¬ 
volved.”  The  agency  plans  to 
back  up  this  conviction  with  an 
investment  overseas  which  Mr. 
Fatt  estimated  could  well  ex¬ 
ceed  a  million  dollars  over  the 
next  five  years. 

Grey,  which  is  proceeding 
abroad  “steadily  and  carefully,” 
according  to  Mr.  Fatt,  made  its 
second  move  overseas  last  year 
with  the  establishment  in  Tokyo 
of  Grey-Daiko  Advertising  Inc., 
set  up  jointly  with  Daiko  Ad¬ 
vertising  Inc.,  Japan’s  third 
largest  advertising  agency.  In 
1962  Grey  had  acquired  a  sub¬ 
stantial  interest  in  a  London 
agency,  now  Charles  Hobson  & 
Grey  Ltd. 

Recently  announced  was  the 
purchase  of  a  substantial  mi¬ 
nority  interest  in  Borland,  S.A., 
Paris  and  Borland,  Brussels, 
which  have  become  Borland  & 
Grey  S.A.  with  offices  in  Paris 
and  Brussels.  Grey  opened  a 
Canadian  office  in  Montreal  in 
1958.  Currently  in  progress  are 
negotiations  to  buy  into  two 
more  foreign  agencies.  These 
international  operations  are  su¬ 
pervised  from  New  York  head¬ 
quarters  by  Alfred  L.  Hollender, 
executive  vicepresident. 

Exchange  of  Ideas 

Grey  plans  to  further  broaden 
and  strengthen  its  international 
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advertising  and  marketing  set¬ 
up  through  an  exchange  of  ideas 
and  personnel  between  Grey  in 
the  U.  S.  and  its  affiliates 
abroad.  It  should  be  a  real  mu¬ 
tual  interchange  in  Mr.  Fatt’s 
opinion.  “We  want  to  keep  work¬ 
ing  for  us  in  the  international 
field  the  same  energj'  and  drive 
that  built  up  successful  organi¬ 
zations  in  the  different  coun¬ 
tries  where  we  plan  to  locate” 
he  said.  He  noted  that  the  new 
set-up  had  already  produced  ac¬ 
counts  like  Viyella  International 
for  Grey  in  the  U.  S.  &  Canada 
as  well  as  business  for  its  affili¬ 
ates  abroad. 

The  managing  directors  of 
Grey’s  affiliated  agencies  plus 
the  head  of  its  Canadian  office 
are  coming  to  this  country  in 
March  for  a  week  of  ineetings 
and  exchange  of  ideas.  The  visit 
will  include  a  press  seminar 
March  4  on  the  theme  “Adve^ 
tising  Abroad:  The  Horizons 
and  the  Headaches.” 

In  addition  to  its  overseas  ex¬ 
pansion,  Grey  is  booming  do¬ 
mestically.  Conservative  projec¬ 
tions  for  billings  at  home  in 
1964  point  to  close  to  $83,000,- 
000,  up  $7,500,000  from  1963 
figures. 

New  Business 

During  the  past  year,  some 
new  business  came  from  exist¬ 
ing  clients.  These  assignments 
include  Mum,  Mum  Mist  and 
Score  from  Bristol-Myers  Com¬ 
pany,  as  well  as  Clinicin,  a  new 
product  from  Grove  Labora¬ 
tories,  Inc.,  a  division  of  B-M; 
Buz  of  Canada  from  Procter  & 
Gamble;  Iselin  -  Jefferson  Co.  r 
(The  parent-  company  of  Dan 
River  Mills)  ;  and  additional  j 
products  from  Revlon,  which  ; 
consolidated  its  cosmetic  and  I 
toiletry  advertising  at  Grey.  j 

In  1963  the  agency  ahso  added  j 
a  number  of  major  new  clients.  ■ 
Among  them:  American  Home 
Products  Corp.,  with  Easy-Off  ; 
Oven  Cleaner  and  Easy-Off 
Window  Cleaner  from  the  Boyle- 
Midway  Division  and  Jiffy  Pop 
Popcorn  and  Franklin  Peanuts 
from  the  American  Home  Foods 
Division;  Ex- Lax;  Hanes  Ho¬ 
siery;  Viyella  International  and 
the  Wool  Bureau. 

Mr.  Fatt  said  that  Grey  does 
not  “worship  bigness.”  In  pre¬ 
paring  for  a  forthcoming  meet¬ 
ing  of  the  agency’s  board  of  di¬ 
rectors  he  analyzed  19  accounts 
the  agency  turned  down  in  1963, 
and  nine  so  far  this  year.  Eight 
of  the  28  were  rejected  as  a  ^ 
suit  of  product  conflicts,  he  said. 

“We  have  a  14-point  list  of  | 
criteria  against  which  we  judge  ; 
potential  clients,”  Mr.  Fatt  [ 
said.  “What  we  look  for  es-  | 
pecially  are  points  such  as  good  | 

(Continued  on  page  27) 
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PROTECTION  . . .  for  your  newspaper  microfilm 
PRESERVATION  . . .  o/  valuable  history  for  posterity 


.  .  .  both  are  assured  in  Micro  Photo’s 
sjjecially  built  archival  master  microfilm 
vaults  in  Cleveland  where  millions  of  feet  of 
negative  newspaper  microfilm  are  protected 
for  our  newspaper  customers  and  for  future 
generations. 


These  publishers  have  recognized  their 
duty  to  posterity  by  preserving  their  news¬ 
papers  on  microfilm. 

Micro  Photo  has,  in  turn,  provided  the  kind 
of  archival  storage  which  will  assure  that 
the  newspaper  will  be  preserved. 


Master  negatives  of  newspaper  microfilm 


some  dating  back  to  the  18th  century 


under  the  constant  care  and  full-time  super 
vision  of  Mary  Yamamoto,  vault  librarian  for  ten 
years,  and  assistant  Ruth  Ponn. 


Behind  solid  masonry  walls,  over  336  million  newspaper 
pages  are  stored  in  1000  foot  rolls  .  .  .  safe  from  fire,  flood, 
improper  atmospheric  conditions  .  .  .  and  scissors! 


MICRO  PHOTO  OlVISION 

BELL  &  HOWELL  CO. 

1700  SHAW  AVENUE 
CLEVELAND  12.  OHIO 


We  look  on  ourselves  as 
conservative  investors. 


We  started  to  finance 
small  and  medium-size 
companies  years  ago. 


Telephone  growth  overall  We  intend  to  expand  our 

has  continued  without  position  in  financing  more 

a  break  since  1933.  Independent  telephone  companies. 


Walter  O.  Menge  has  been  with  The  Lincoln  National  Life  Insur¬ 
ance  Company  for  27  years,  and  its  President  since  1954.  He  was 
horn  in  Buffalo,  N.  Y.,  in  1904,  and  educated  at  the  University  of 
Michiftan,  where  he  received  his  Doctorate  in  1931,  and  taught 
actuarial  mathematics  for  nine  years.  He  is  co-author,  with  J. 
Glover,  of  “Introduction  to  the  Mathematics  of  Life  Insurance.” 
Mr.  Men^e  is  on  the  hoard  of  Ma^navox  Company,  Lincoln  Na¬ 
tional  Bank  &  Trust  Company,  and  American  Electric  Power  Com¬ 
pany.  He  has  served  as  President  or  Chairman  of  The  Life  Insurance 
Association  of  America,  The  Institute  of  Life  Insurance,  and  as  a 
Director  of  several  Life  Insurance  professional  associations. 


This  is  the  latest  in  a  series  of  messages  from  the  United  States  Independent  Telephone  Association  to  the  nation’s  press. 


♦ 


Why  America’s  life  insurance  companies 
have  invested  a  billion  dollars 
in  the  Independent  telephone  industry 

by  Walter  O.  Menge 

President,  The  Lincoln  National  Life  Insurance  Company 


America’s  life  insurance  companies  own  a 
billion  dollars’  worth  of  Independent  (non- 
Bell)  telephone  securities  for  the  best  rea¬ 
son  any  investor  could  havi:  these  Inde¬ 
pendent  companies  offer  a  notable  combi¬ 
nation  of  stability,  growth,  and  return. 

At  Lincoln  National,  our  investment 
runs  to  many  millions  in  these  securities. 
We  began  financing  small  and  medium-size 
telephone  companies  many  years  ago.  We 
have  never  been  disappointed. 

This  has  been  our  own  experience.  At 
the  same  time,  there  are  all  the  other  life 
insurance  companies  to  consider.  Taken 
together,  they  account  for  a  huge  block  of 
capital  in  this  growing  communications 
field. 

Conservative  investors:  In  the  life  insur- 
i  ance  business,  we  look  on  ourselves  as  con- 
I  servative  investors.  We  are  subject  to  regu- 
1  lation  by  the  states.  And,  of  course,  our 
policyholders  have  entrusted  their  money 
to  us  to  build  financial  security  for  them¬ 
selves  and  their  families.  With  this  respon¬ 
sibility,  we  look  for  investments  that  offer 
stability  and  growth  at  the  same  time. 

We’ve  invested  in  small  Independents 
that  served  mostly  rural  areas  and  prob¬ 
ably  had  very  limited  sources  of  financing. 
We’ve  also  invested  in  large  Independents 
where  our  money  in  a  single  company  can 
total  several  million  dollars. 

More  than  2600  companies.  About  2600 
separate  companies  make  up  the  Inde¬ 
pendent  telephone  industry.  You'll  find 
them  in  some  of  the  fastest-growing  sec¬ 
tions  of  the  country.  Since  all  telephone 
equipment  is  compatible,  any  company’s 
lines  are  connected  to  any  other’s  on  long¬ 
distance  calls. 

This  combination  of  Independents  and 
the  Bell  System  gives  the  United  States 
the  biggest  and  best  communications  net¬ 
work  in  the  world.  With  only  6%  of  the 
population,  we  have  52%  of  the  phones. 

There  are  10,700  Independent  telephone 
exchanges  covering  more  than  half  the  na¬ 
tion’s  geographic  service  area.  That  takes 
in  13  million  telephones— and  that’s  just 
about  the  total  in  Britain  and  France  com¬ 
bined. 

Independent  telephones  doubled.  An¬ 
other  thing  we  like  is  the  way  this  business 
is  growing.  The  record  shows  that  Inde¬ 
pendent  telephones  jumped  from  6,500,000 


in  1950  to  twice  that  number  in  1963.  It 
can  double  again  by  1975.  One  reason  is 
that  so  many  of  these  companies  are  in 
suburban  and  rural  areas,  where  the  growth 
in  industry  and  population  is  greatest. 


Independent  Telephone  Facts  at  a  Glance 

Total  Telephones . 13,315,000 

Operating  Companies . 2,645 

Number  of  Exchanges . 10,660 

Investment  in  Plant  ....  $5,500,000,000 

Gross  Revenues . $1,400,000,000 

Number  of  Employees .  100,000 

Number  of  Stockholders . 600,000 


As  Independent  telephone  investors,  we 
are  keenly  aware  that  the  growth  rate  for 
this  industry  has  even  passed  that  of  the 
U.S.  economy  as  a  whole. 

And  telephone  growth  overall  has  con¬ 
tinued  without  a  break  since  1933,  in  the 
face  of  recessions  in  1957  and  1960. 

Growth  in  more  than  telephones.  But 
future  expansion  in  this  business  won’t 
come  from  an  increase  in  telephones  alone. 
It  will  mushroom  with  the  development  of 
sophisticated  new  services  like  faster  push¬ 
button  phones,  closed-circuit  television  for 
schools  and  industry,  and  communication 
by  satellite. 

One  new  service  is  business  data  trans¬ 
mission-machine  talk  that  can  reach 
1 ,500,000  words  per  minute !  The  volume 
for  that  will  soon  exceed  voice  talk. 

More  capital  needed.  No  one  needs  to 
tell  an  investor  that  all  this  expansion  takes 
massive  amounts  of  capital— much  more 
than  for  the  manufacturing  industries.  Per 
employee,  the  average  plant  investment 
in  manufacturing  is  $8500.  Compare  that 
with  the  $55,000  figure  for  the  Independ¬ 
ent  telephone  companies.  And  the  trend 
upward  is  likely  to  continue. 

That’s  why  the  past  ten  years  have  seen 
these  companies  raising  $400  to  $650  mil¬ 
lion  every  year  through  short-term  bank 
loans  and  by  selling  bonds,  debentures, 
and  stocks.  Total  stockholders  in  publicly 
held  Independents  number  about  600,000. 
The  largest  Independent  is  the  5th  highest 
in  shares  traded  on  the  New  York  Stock 
Exchange. 

Stability,  growth,  profit.  On  the  basis  of 
these  facts  and  our  own  experience,  we 


plan  to  continue  investing  in  Independent 
telephone  companies. 

In  line  with  their  service  to  the  public, 
these  companies  possess  another  important 
characteristic  that  we  have  come  to  appre¬ 
ciate  as  investors.  They  operate  in  a  cli¬ 
mate  of  private  enterprise.  At  the  same 
time,  they  are  closely  regulated  by  govern¬ 
ment  commissions  whose  job  is  to  make 
sure  that  the  public  is  served  dependably 
and  well. 

This  means  that  the  telephone  compa¬ 
nies  are  encouraged  to  keep  growing.  Con¬ 
sequently,  they  must  be  kept  financially 
healthy.  They  must  earn  enough  to  attract 
new  capital  for  the  necessary  expansion. 
And  this  expansion  will  call  for  even 
greater  amounts  of  capital  than  in  the 
past.  To  us,  the  Independents  look  like  a 
rare  combination  of  stability,  growth,  and 
profit  potential.  They  provide  a  singularly 
attractive  opportunity  to  join  in  building 
for  the  years  ahead. 


This  message  was  prepared  for  the  United 
States  Independent  Telephone  Association 
by  Mr.  Menge.  It  is  part  of  a  four-point 
USITA  program  to  focus  the  attention  of 
the  business  and  financial  community  and 
the  general  public  on : 

1)  the  dynamic  growth  and  stability  of 
the  Independent  telephone  industry 

2)  the  importance  of  maintaining  ade¬ 
quate  earnings  in  order  to  attract 
new  investment  capital 

3)  career  opportunities  in  the  telephone 
industry 

4)  the  contributions  of  the  Independent 
telephone  industry  to  the  philosophy 
of  private  enterprise  in  a  free  econ¬ 
omy. 

For  further  information,  please  communi¬ 
cate  with  USFTA,  438  Pennsylvania  Build¬ 
ing,  Washington  4,  D.C.  Telephone:  (Area 
code  202)  628-6512. 
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ADVERTISING  SALES  CLINIC 

Vacation  Prize  Spurs 
Special  Edition  Ads 

By  Daniel  L.  Lionel 

Advertising  Direelor,  New  York  Post 


“Hey  pardner,  would  you  mind 
dropping  another  spoonful  of 
that  salt  barrel  jerky  pan  gravy 
on  my  hominy  grits?  And  while 
yer  at  it,  mebbe  you  can  pass 
along  that  platter  of  chuck 
wagon  long  horn  steaks.” 

That  mouth-watering  dialogue 
was,  no  doubt,  the  order  of  the 
day  at  the  breakfast  for  ad¬ 
vertising  staff  member  of  the 
Daily  Oklahoman  and  Oklahoma 
City  Times  who  will  be  selling 
space  in  three  special  editions, 
April  19-21. 

These  sections  will  signalize 
“Oklahoma’s  Year  of  Vision  — 
75th  Anniversary  of  the  89’er 
Land  Rush.” 

According  to  the  records,  it 
was  on  April  22,  1889  that  the 
unassigned  lands  were  opened 
and  within  a  few  days,  “midst 
swirling  dust  clouds  and  buck¬ 
ing  wagons,”  Oklahoma  City 
found  itself  a  reality  with  10,- 
000  population. 

What  ‘the  Oklahoma  City 
newspapers’  ad  director,  J.  H. 
Himter,  has  done  to  fire  up  en¬ 
thusiasm  on  the  part  of  staff, 
advertisers  and  readers  makes 
useful  reading  for  newspaper 
sales  executives  who  periodically 
find  themselves  with  such  an 
assignment. 


turned  in  for  these  special  edi¬ 
tions. 

(5)  Each  department  will 
have  a  separate  incentive. 

For  readers  who  clip  and  fill 
in  special  coupons  which  will 
appear  in  the  newspapers  and 
deposit  them  with  participating 
merchants  there  are  a  host  of 
prizes  commencing  with  a  14- 
day  vacation  in  Europe  for  two. 

Merchants’  Coupons 

Merchants  become  participat¬ 
ing  depositories  by  simply  plac¬ 
ing  an  ad  in  any  of  the  special 
editions.  Since  readers  will  have 
to  leave  coupons  at  the  stores, 
it  is  estimate  that  store  traffic 
will  be  stepped  up  considerably. 

Here’s  an  unusual  wrinkle  in 
the  coupon  depositing  routine 
which  should  cause  extra  jin¬ 
gling  in  the  cash  registers  as 
described  in  the  announcement 
brochure: 

“One  comer  of  all  coupons 
will  be  left  blank  so  that  busi¬ 
nesses  desiring  to  identify  cou¬ 
pons  deposited  with  them  may 
do  so  by  affixing  store  stamp 
to  the  space.  This  identification 
would  be  of  great  value  to  busi¬ 
nesses  who  will  want  to  offer 
special  prizes  to  winners  whose 
coupons  were  deposited  at  their 


store.” 

For  instance,  a  specialty  shop 
might  want  to  offer  a  $75  travel 
ensemble  to  the  first  prize  win¬ 
ner  if  the  winning  coupon  was 
deposited  at  that  store.  A  bank 
might  want  to  offer  $75  for  the 
first  prize  winner  to  spend  on 
souvenirs,  provided  their  win¬ 
ning  coupon  had  been  deposited 
at  their  bank.  In  this  manner, 


the  numl)er  of  prizes  will  “snow- 
ball,”  making  the  event  and 
total  v'alue  of  prizes  .somn  even 
bigger  than  it  really  is. 

Advertisers  wishing  to  derive 
the  utmost  benefit  from  thi* 
jiromotion  may  do  so  b>  insert¬ 
ing  additional  coupons  in  their 
own  ads,  using  their  firm  name 
...  to  save  identification  stamp¬ 
ing  later.” 


BUSY  DAY — Peggy  Sloane  and  Barbara  LePora  of  the  Bramham  Com-  ^ 
pany  and  Jo-Nan  Leneshnilc  of  the  New  York  Chapter,  AANR,  reit  a  | 
moment  after  chore  of  checking  in  250  newspaper  ad  salesmen  to 

seminar  in  Carnegie  Recital  Hall.  » 


In  addition  to  routing  the  ad 
staff  out  of  their  bunks  at  dawn 
for  a  chuck  wagon  breakfast, 
management  set  forth  for  each 
of  them  an  opportunity  to  strike 
a  bonanza.  The  incentives  for 
which  the  classified,  retail  and 
national  departments  will  com¬ 
pete  include : 

(1)  A  grand  prize  of  one 
week’s  lodging  and  meals  for 
two,  plus  airline  transportation, 
to  the  Grand  Hotel  Ancirs,  Mon¬ 
terrey,  Mexico,  to  the  advertis¬ 
ing  salesman  showing  the  best 
performance  on  the  editions. 
Each  department  will  nominate, 
by  ballot,  the  salesperson  they 
feel  is  most  deserving.  The  final 
selection  will  be  made  by  the 
advertising  director. 

(2)  The  salesman  personally 
turning  in  the  greatest  number 
of  accounts  for  the  editions  will 
receive  a  $25  Savings  Bond. 

(3)  An  individual  incentive 
bonus  will  be  paid  each  sales¬ 
man  on  linage  turned  in  and 
published  for  the  three  editions. 

(4)  An  additional  incentive 
will  be  paid  for  early  copy 
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their  prizes.  Left  to  right — Roger  Rubin,  Coward  Shoe;  John  H.  Glass, 
advertising  director  of  the  News;  Tonto;  Frederik  A.  Leers  (winner  of 
Tonto),  the  Burstin  Co.;  Agnes  Kingsley,  Victor  van  der  Linde  Co.; 

William  P.  Flynn,  Ray  McCarthy  Advertising;  and  Edward  R.  Conkey, 

Lever  Brothers  Co. 
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Right,  sir!  This  coupon  will  bring  you  facts  about  the  Fairchild  Teletypesetter* 
Cost  Reduction  System . . .  facts  you  can't  afford  to  overlook  if  you're  in  business 
to  make  money.  Teletypesetter,  the  world’s  only  integrated  and  complete  system 
for  the  automatic  operation  of  linecasting  machines,  can  be  individually  tailored  to 
meet  your  typesetting  requirements  —  even  if  you’re  thinking  of  a  computer  installa¬ 
tion.  Some  of  the  benefits  that  are  part  of  each  TTS*  installation  are:  EXPERIENCE: 
ITS  production  records  and  performance  data  go  back  over  30  years  to  assure 
selection  of  the  right  components  for  you.  VALUE:  TTS  gives  you  more  type  in 
less  time  at  lower  cost.  COMPATIBILITY :  An  integrated  system  of  matched  com¬ 
ponents  is  specifically  designed  for  your  linecasting  operation.  FLEXIBILITY :  A 
compkte  line  in  a  wide  variety  of  equipment.  You  buy  only  the  components  you 
actually  need,  when  and  as  you  need  them. 


Dept.  TTS  28 

Fairchild  Graphic  Equipment 

221  Fairchild  Avenue,  Plainview,  L  I.,  N.  Y. 

Gentlemen: 

I  accept  your  challenge.  Here’s  your  coupon.  Now,  tell  me  how  to  cut  my 
composing  room  costs. 

Publisher _ 

Paper _  -  _ 

ArtHrocc  ^  _ 

T.ity  __  Zone _ state _ 


e 

challenge 

you  to  start  cutting 

your  composing  room  costs 
—  right  herel 


Please  turn  the  page  for  another  side  of  the  TTS  picture. 


Teletypesetter 


The  worid’s  ^  integrated 
and  complete  system  for  the 
automatic  operation 

of  linecastino  machines 


GRAPHIC  EQUIPMENT 

A  DIVISION  OF  FAIRCHILD  CAMERA  AND  INSTRUMENT  CORPORATION 
DISTRICT  OFFICES:  EASTCHESTER,  N.  Y.  *  LOS  ANGELES  •  ATLANTA  •  CHICAGO 
OVERSEAS:  FAIRCHILD  GRAPHIC  EQUIPMENT  (NEDERLAND)  N.V^  AMSTERDAM 


TTS  Operating  Units  are  available  for  all  makes  and  most  models  of  linecasting 
machines  on  the  market  today.  They  produce  type  at  the  top  rated  capacity  of 
the  linecasting  machines.  (Factory  tested  at  28  nev^spaper  lines  per  minute.) 


Noncountinc  (computor) 
Pcfforalor 


lofiv  wfiwnwim 


^ - — «  — 
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Five  high  speed  tape  perforators  with  light-toucTi  key¬ 
boards  can  be  operated  at  up  to  1035  keystrokes  per  minute. 


More  matched  components.  Mix 
them  to  suit  your  needs  for  high 
speed,  low  cost  type  production. 


^AIRCHII-D 


rW-’tife  ji 


B  APPLIANCE  DEALERS  TOLX>; 

(Contimud  from  page  20)  Check  Ad  Readership, 

Re-Run  the  Good  One 


arporate  management,  product 
ality,  grow'h  potential  and 
P  e  opportuniiy  to  do  good  ad- 
rtising.” 

Personnel  Program 

■  Today  Grey  rarely  has  to  go 
»;  t  and  hire  executive  personnel 
service  new  accounts.  The 
:en('y’s  seven-year-old  account 
inagement  development  pro- 
am  —  as  well  as  newer  train- 
g  programs  in  the  media  and 
fi  e  creative  departments — ^have 
«  oved  to  be  a  “fountainhead 
3:  r  the  development  of  younger 
-«  lent  and  have  resulted  in  the 
^ipid  advancement  of  personnel 
.»ithin  our  own  organization,” 
r.  Fatt  said. 

ft  A  continuing  program  of 
ijh^piiig  Grey  personnel  in- 
iU4,rmed  of  the  latest  develop- 
«f|ents  in  their  fields  also  in- 
Siludes  a  series  of  account  man- 
m  (cinent,  media  and  creative 
•*  minars  at  which  new  ideas 
ti  e  reviewed.  Typical  was  a 
»  cent  session  which  explored 
Bi  ’imary  creative  sources  for 
'h  int  advertising  in  great  works 
V  art.  Cinema  Six,  a  weekly- 
Ai  idin-visual  session  screens  new 
4  immercials  and  experimental 
si  tas  for  the  commercial  pro- 
:ction  department. 

Also  successful  in  keeping 
V.  m  over  to  a  minimum  is  a 
p  Lir-year-old  stock  bonus  profit- 
tj  aring  plan  permitting  a  wide 
n  rnership  of  Grey  stock  among 
p  Bployees.  At  present  200  of 
«  but  700  employees  are  stock- 
i  -Mers. 

1  Mr.  Fatt  joined  Grey  as  an 
I  See  boy  at  17.  He  will  be  60 
I  July.  He  became  a  stock- 
li  dder  in  1930,  served  as  presi- 
■  3it  from  1956  to  1961  and  has 
Sid  his  present  office  since  the 
-*l  tter  date. 


A  current  newspaper  ad  for  Gor- 
I  d®"  *,  prepared  by  Grey  Adver¬ 
tising. 

IEDITOR  8c  publishe 


For  a  small  cost,  appliance 
dealers  can  make  their  own 
check  on  the  readership  of  news¬ 
paper  ads. 

And  then,  says  Daniel  A. 
Packard  of  Geyer,  Morey,  Bal¬ 
lard  ad  agency,  if  they  find  an 
800-line  ad  drew  a  35  to  40% 
rating  they  should  run  the  same 
ad  two  or  three  more  times. 

High-rated  ads,  Mr.  Packard 
advises,  can  be  used  again  and 
again  and  usually  the  ratings 
will  improve  each  time  they’re 
run. 

He  gave  these  guidelines, 
based  on  his  agency’s  records 
on  appliance  advertising  in 
newspapers : 

About  20%  of  the  people  who 
said  they  read  yesterday’s  news¬ 
paper  should  have  noted  the  ad 
if  it  was  from  600  to  800  lines. 

From  20  to  30%  should  re¬ 
member  it  if  the  ad  was  from 
800  to  1100  lines. 

If  the  ad  was  more  than  1100 
lines,  at  least  35%  of  the  read¬ 
ers  should  have  remembered  it. 

Has  Kelvinator  Account 

Mr.  Packard’s  agency  handles 
Kelvinator’s  Foodarama  key  city 
advertising.  He  made  his  points 
about  copy  in  a  talk  March  1 
to  the  National  Appliance  &  Ra¬ 
dio-tv  Dealers  Association  in 
New  Orleans. 

On  the  subject  of  retail  read¬ 
ership  surveys,  he  suggested 
that  a  store  could  hire  a  Kelly 
girl  at  about  $20  a  day  to  make 
random  telephone  calls  until  100 
persons  have  been  reached  for 
information. 

The  caller  should  ask  three 
questions : 

1.  Did  you  read  yesterday’s 
newspaper?  (If  the  person  says 
“no,”  thank  her  for  her  time 
and  go  on  to  the  next  call.  If 
she  says  “yes,”  ask  her  the  next 
question.) 

2.  Did  you  notice  the  Super 
Alliance  Company’s  ad?  (If 
“no,”  you  have  your  answer.  If 
“yes,”  ask  the  next  question.) 

3.  Will  you  please  tell  me 
what  the  ad  said  —  everything 
about  the  ad  that  you  can  re¬ 
member.  (That’s  what  research¬ 
ers  call  “getting  playback”  to 
see  if  they  read  as  well  as  noted 
your  ad.) 

How  to  Improve  Copy 

Often,  Mr.  Packard  said,  low 
scores  may  be  due  to  poorly  con¬ 
ceived  copy.  He  suggested  ways 
to  improve  ad  copy  can  be 

R  for  March  7,  1964 


learned  from  the  Bureau  of  Ad¬ 
vertising  (ANPA)  booklet, 
“How  to  Check  Your  Ads  for 
More  Sell,”  and  from  the  book 
by  M.  L.  Rosenblum,  Macy’s  ad 
chief  for  many  years,  entitled 
“How  to  Design  Effective  Store 
Advertising.” 

Mr.  Packard  stressed  that 
good  ads  can  be  repeated  many 
times  with  success.  He  warned 
that  over-use  of  reverse  plate 
copy  leads  to  low  scores  in  read¬ 
ership. 

Another  point  he  gave  to  the 
dealers:  “Don’t  l)e  afraid  of 
high  prices  if  the  product  is  a 
good  value  at  the  price  you  are 
asking  for  it.” 

And  finally:  People  don’t  re¬ 
spond  to  ads  that  scream  any 
more  than  they  do  to  salesmen 
who  shout. 

• 

Agency  Limits  PR 
To  Advertising  Clients 

Benton  &  Bowles  Inc.  has  re¬ 
organized  its  public  relations  di¬ 
vision  into  an  integrated  de¬ 
partment  of  the  agency  and  ele¬ 
vated  its  public  relations  direc¬ 
tor  to  a  vicepresidency.  George 
C.  Whipple  Jr.,  has  been  gen¬ 
eral  manger  of  the  public  rela¬ 
tions  division. 

The  agency  said  it  will  no 
longer  offer  public  relations 
services  beyond  its  own  adver¬ 
tising  client  roster.  Non-adver¬ 
tising  clients  represented  by 
B&B’s  public  relations  staff  are 
being  located  elsewhere. 


Canadian  Papers 
Add  Teen  Sections 

Toronto 

The  Toronto  Telegram  has 
started  a  Thursday  tabloid  sec¬ 
tion  for  teenagers.  The  supple¬ 
ment,  called  “After  Four,”  is  to 
average  16  pages,  with  news  and 
features  on  fashions,  records, 
science,  television,  makeup, 
sports,  cars  and  books,  and  will 
contain  cartoon  pages,  advice 
columns  and  gossip.  The  tab¬ 
loid  will  also  try  to  interest 
college  students  and  young  mar¬ 
ried  couples. 

Thomson  Newspapers,  with 
headquarters  here,  will  carry  an 
8-page  “Teen  Talk”  tabloid  in 
19  of  its  Canadian  papers  by 
mid-March  on  Tuesdays  in  some 
papers  and  Fridays  in  others. 
Editorial  content  is  localized  in 
part. 


Try  it  for  barely  more 
than  half  price 

(25  weekly  issues  for  only  $2.67) 

A  National  Weekly 
Newspaper  That 

Not  Only  Tells 
You  What... 
But  Also  Why 

►  why  the  world’s  best  amateur  tennis 
player  says  there’s  “no  such  thing  as  ama¬ 
teur  tennis  players”  nowadays. 

►  why  the  Russians  have  a  perennial  farm 
problem. 

►  why  one  Iron  Curtain  country  calls  itself 
“the  America  of  Eastern  Europe.” 

►  why  a  Princeton  medical  expert  isn’t 
sure  that  exercise  benefits  your  health. 

►  why  California  won’t  hire  teachers  who 
majored  in  education. 

►  why  the  G.O.P.  is  winning  local  elec¬ 
tions  in  The  South. 

Here  at  last  is  a  national  weekly  news¬ 
paper  that  fills  the  gaps  in  your  picture  of 
the  world  panorama.  Calmly  yet  vividly, 
quickly  yet  thoroughly— without  bias,  sensa¬ 
tionalism  or  scare  headlines— The  National 
Observer  keeps  you  astonishingly  well-in¬ 
formed  on  government,  politics,  labor,  busi¬ 
ness,  foreign  affairs,  science,  the  arts,  books, 
entertainment,  sports,  travel,  fashion,  cook¬ 
ing,  education,  home  and  family  guidance. 

Imagine  how  much  news  Hke  this  can 
mean  to  your  whole  family.  You’ll  have 
more  to  talk  about  at  the  dinner  table... 
more  to  contribute  to  discussions  at  busi¬ 
ness  luncheons,  civic  and  club  meetings, 
the  PTA. 

Why  not  find  out  for  yourself,  by  taking 
advantage  of  this  special  no-risk  offer?  You 
can  get  the  next  25  issues  of  The  Observer 
for  only  $2.67.  That’s  less  than  11^  a 
copy— barely  more  than  half  the  regular 
subscription  rate.  Send  no  money  now.  Just 
mail  the  coupon. 


r  THE  S/mONAL  OBSERVER.  AD  859  1 

I  1015  Uth  St.  N.  W.  I 

I  WashinKlOD,  D.C.  20005  I 

I  Please  send  me  The  National  Observer  for  I 
I  the  next  25  weeks  and  bill  me  at  the  special  j 
I  Second  Anniversary  price  of  $2.67.  | 


I  Name . . 

I  (Please  Print) 

I  Address . 

1  City..... . State, 


j  (Please  include  Zone  or  Zip  Code  No.  if  known)  | 

I  SATISFACTION  GUARANTEED;  If  you  are  not  com-  I 
,  pletely  satisfied  with  the  first  two  issues,  sim-  | 
I  ply  write  "cancel”  across  the  bill  and  return  I 
I  It  without  paying  or  owing  anything.  | 
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CLASSIFIED  CLINIC 


History  and  Service 
Justify  ‘Ad  Week’ 


wonder  there  should  be  a  Na¬ 
tional  Want  Ad  Week. 


‘MISS  CLASSIFIED’ 


By  Warren  Perry 

CAM,  Minneapolis  Star  and  Tribune 


Newspapers  are  observing 
March  8-14  as  National  Want 
Ad  Week.  This  week  is  set  aside 
to  let  readers  and  advertisers 
know  the  import  and  signifi¬ 
cance  of  the  small  but  mighty 
want  ad  that  enables  everyone 
to  communicate  their  wants, 
wishes,  thoughts  and  services. 
Individuals  and  business  firms 
placed  more  than  300,000,000 
want  ads  in  U.  S.  daily  news¬ 
papers  last  year  —  an  expendi¬ 
ture  in  excess  of  $850,000,000  or 
roughly  one-fifteenth  of  the  en¬ 
tire  $13  billion  plus  invested  in 
all  forms  of  advertising  during 
1963. 

The  quiet  giant  and  the  grand¬ 
father  of  the  advertising  indus¬ 
try  goes  back  a  long  time.  Over 
3,000  years  ago,  a  piece  of  pa¬ 
pyrus  was  found  in  Thebes,  ask¬ 
ing  for  the  return  of  a  run¬ 
away  slave. 

The  first  printed  advertise¬ 
ment  appeared  in  1480  to  an¬ 
nounce  the  sale  of  a  book.  The 
first  newspaper  in  English  ap¬ 
peared  in  the  London  paper 
“Continuation  of  Our  Weekly 
News,”  in  1625.  It  also  adver¬ 
tised  a  book. 

The  great  London  fire  in  1666, 
which  destroyed  over  13,200 
homes,  marked  the  advent  of 
classified  ads.  Men,  women  and 
children  became  separated  from 
their  loved  ones.  Furniture  and 
household  goods  were  aban¬ 
doned.  New  locations  were 
found  in  strange  areas.  In  this 
confusion  and  chaos,  a  London 
newspaper  offered  to  publish 


AUSTRALIA'S 


Expanding  Wealth 
Offers  Opportunities 


Investigate  the  developments 
that  are  taking  place — In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Austraiia. 


To  koeo  in  touch  with  martietiny. 
adverticlnt.  publithint  and  sraphio 
artt  in  Australia  read 


PuhlUhmd  forUUghlly 


notices  for  those  who  wished  to 
contact  relatives  and  friends, 
buy  household  goods,  find  new 
jobs  and  homes.  Now  private 
citizens  tvould  be  able  to  com¬ 
municate  their  wants  and  needs 
to  each  other,  through  the  print¬ 
ed  word  .  .  .  freely  and  readily, 
at  a  modest  cost. 

This  medium  grew  and  spread. 
.  .  .  Charles  II,  George  Wash¬ 
ington,  Benjamin  Franklin,  and 
other  leading  citizens  became 
users  and  readers  of  want  ads. 

In  1704  the  Boston  N ewsletter 
ran  the  first  want  ads  known 
to  appear  in  America.  .  .  .  One 
of  these  offered  property  for 
sale. 

In  1710  a  newspaper  man 
wrote  of  want  ads,  “If  a  man 
would  recover  a  wife,  or  a  horse 
that  is  stolen  or  strayed;  if  he 
wants  new  sermons,  electuaries, 
asses,  milk,  or  anything  else, 
either  for  his  body  or  his  mind, 
this  is  the  place  to  look  for 
them.” 


The  nineteenth  century  saw 
Lincoln  seeking  law  clients  with 
classified  ads,  while  John  Wana- 
maker  took  $24  out  of  a  single 
day’s  receipts  of  $24.67  in  1861 
and  invested  it  in  classified  ad¬ 
vertising.  Thus  was  launched  a 
great  department  store.  In  1872, 
the  first  Macy  want  ad  appeared 
in  the  New  York  Times.  Still 
another  merchandising  giant 
was  bom  in  1887  when  a  want 
ad  brought  together  two  young 
men  named  Sears  and  Roebuck. 

From  this  beginning,  one  aris¬ 
ing  to  fill  a  definite  need,  classi'^ 
fled  advertising  has  grown  in 
such  magnitude  it  is  hard  to 
realize  its  present  scope.  Small 


Classified  advertising  has  a 
personal  touch  at  the  Houston 
(Texas)  Chronicle  where  ads 
are  taken  by  an  advertising 
hostess,  “Miss  Classified,”  the 
exclusive  trademark  of  the 
Chronicle. 

“Miss  Classified”  was  copy¬ 
righted  May  29,  1923  (No.  168,- 
890)  and  the  copyright  has  been 
renewed  every  20  years  since 
then.  It  was  conceived  by  the 
late  Arthur  Seline,  first  classi¬ 
fied  manager,  and  J.  H.  Butler, 
now  executive  vicepresident  and 
general  manager  of  the  Chroni¬ 
cle. 

“Miss  Classified”  as  a  slogan 
was  used  many  years  before  it 
was  copyrighted.  The  first  “Miss 
Classifi^,”  Miss  Ina  Sparks, 
came  to  work  at  the  Chronicle  in 
1914  to  answer  the  phone  and 
take  ads.  She  now  lives  in  North 
Salem,  Indiana. 

J.  H.  (Jake)  Butler  added 
“The  Most  Popular  Miss  in 
Texas”  while  he  was  classified 
manager.  The  tag  has  since  be¬ 
come  part  of  the  slogan  and  to¬ 
day  reads  “Miss  Classified,  the 
Most  Popular  Miss  in  Texas.” 

Today  “Miss  Classified”  is 
not  one  but  50  operators  (more 
on  weekends)  who  start,  stop 
and  change  classified  ads  for 
the  seven  daily  editions  of  the 
Chronicle.  “Miss  Classified”  can 
handle  as  many  as  70  calls  at 
once  through  specially  designed 
equipment. 

Last  year  “Miss  Classified” 
tallied  1,945,132  ads. 


A  THIRD  OF  I.NCOME 


UPl 

NEWSPICTURES 


nearly  280  from  28  slates  and 
Canada,  Mr,  Gillett  said  want 
ads  at  one  time  provided  only 
8  to  10  percent  of  revenue. 

The  group  electee;  Joseph 
O’Shaughnessy,  Chico  no  Sun- 
Times  and  Daily  News,  presi¬ 
dent,  and  moved  past  president 
Jerry  McLaughlin,  Toledo  Blade, 
to  the  board  of  directors.  Other 
officers:  Raymond  Kruek,  ilfam- 
towoc  (Wis.)  Herald -Times, 
first  vicepresident ;  Warren 
Hey.se,  Milwaukee  Journal,  se^ 
ond  vicepresident,  and  .Arthur 
Dephouse,  Muskegon  (Mich.) 
Chronicle,  third  vicepresident 
Fred  Larey,  Bloomington  (Ill.) 
Daily  Pantagraph;  Rolwrt  Rich- 
ter,  Sheboygan  (Wis.)  Press, 
and  Ralph  Ahrens  remain  as 
secretary,  treasurer  and  gen¬ 
eral  manager,  respectively. 


Garden  Variety 
Salesmen  Seen 


In  ‘Newsy’  Ads 


Classified  advertising  today 
accounts  for  about  30  percent 
of  publishers’  revenues,  accord¬ 
ing  to  Gilbert  Gillett  of  the 
Lansing  (Mich.)  State  Journal, 
who  addressed  the  Mississippi 
Valley  Classified  Advertising 
Managers  Association  in  Chi¬ 
cago  last  week. 

Keynoting  the  meeting  of 


Atlanta,  Ga. 

Men  who  do  over-the-counter 
selling  of  Armour  Specialty 
Vertagreen  lawn  and  garden 
fertilizers  will  be  featured  in 
the  1964  advertising  program  of 
Armour  Agricultural  Chemical 
Company. 

Plans  for  this  approach  in 
the  advertisements,  involving 
record-high  budgets,  were  re¬ 
vealed  by  J.  Harry  Varner, 
manager  of  advertising  and 
public  relations  for  the  firm. 

The  ads  all  will  have  the  same 
basic  look  in  newspapers  and 
other  media. 

Use  of  photographs,  Mr.  Var¬ 
ner  stressed,  will  give  the  ads 
a  “news-like”  feeling  which  will 
tie  in  with  newspaper  format. 

In  newspapers,  ads  will  range 
from  280  to  1,000  lines  in  size, 
Mr.  Varner  said,  adding:  “We 
are  using  195  newspapers  on  an 
AA,  A,  B  and  G  market  classi¬ 
fication  basis.  This  will  amount 
to  around  22  percent  more  news¬ 
paper  linage  than  we  used  in 
1963.” 

The  agency  is  Liller  Neal 
Battle  &  Lindsey. 


‘Butler’  Treacher 
Will  Sell  Bourbon 


TELL  THE  STORY 


NEWSPAPER  NEWS 


Annual  Subscnption  to  U.  S.  $8 
Corner  Butt  &  Clitdell  Ste.,  Surry  Hills, 
Sydney,  Australia 


Arthur  Treacher,  star  of 
stage  and  screen,  will  spear¬ 
head  an  advertising  campaign 
for  8-Year-Old  Walker’s  DeLuxe 
bourbon  by  appearing  as  a 
model  in  butler’s  livery. 

Major  bourbon  markets  will 
be  covered  with  a  heavy  sched¬ 
ule  of  newspaper  ads. 

Foote,  Cone  &  Belding,  Chi¬ 
cago,  is  the  agency  for  Walker’s  | 
DeLuxe.  Herbert  A.  Lehrter  is  : 
the  firm’s  advertising  manager. 
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Styrofoam^earns  its  letter.  That  capital  “S.’ 

Styrofoam  is  a  registered  trademark  for  the  specific 
brand  of  polystyrene  expanded  plastic  foam  made 
by  The  Dow  Chemical  Company.  Only  Dow  makes 
Styrofoam  brand  insulation  and  buoyancy  billets! 
So  it  always  deserves  the  initial  cap. 

All  the  other  rules  for  proper  trademark  usage 


also  apply  to  Styrofoam.  Like  other  good  trade¬ 
marks,  Styrofoam  should  be  guarded  by  correct 
identification.  This  avoids  confusing  people  about 
the  true  source  of  a  product. 

Please,  hit  that  capital  S  when  typing  Styrofoam 
or  mark  it  uc  on  proofs.  We’ll  appreciate  it.  So 
will  the  trade.  Thank  you. 


THE  DOW  CHEMICAL  COMPANY 


Midland,  Michigan 


PUBUC  RELATIONS 


EDITORIAL  W  ORKSHOP 


Motion  Pictures  Seek 
Wider  News  Coverage 


Generally  considered  the  most 
heavily  press  agented  industry 
in  the  country,  the  movies  are 
today  seeking  to  break  out  of 
entertainment  pages  into  gen¬ 
eral  news  and  other  newspaper 
departments. 

For  the  purpose,  the  Motion 
Picture  Association  of  America 
has  engaged  the  public  relations 
firm  of  Anna  M.  Rosenberg  & 
Associates,  New  York,  with  an 
appropriation  of  $280,000. 

Thomas  J.  Rosenberg,  a  part¬ 
ner  with  his  mother,  now  Mrs. 
Paul  Hoffman,  said  this  week 
the  program  would  start  April 
1.  He  emphasized  it  would  con¬ 
tinue  and  expand  upon  efforts 
already  begun  by  the  MPAA, 
which,  according  to  Ralph  Het- 
zel,  acting  president,  are  “de¬ 
signed  to  assure  increased  and 
continuing  communication  with 
the  public  on  the  various  as¬ 
pects  of  the  motion  picture  in¬ 
dustry',  as  well  as  the  planning 
of  additional  projects  with  the 
mass  media  that  will  be  of  in¬ 
terest  to  their  readers  and  view¬ 
ers.” 

Place  in  Cultural  Life 

Mr.  Hetzel’s  statement  issued 
by  the  Rosenberg  office  also  said 
the  program  “envisages  closer 
relations  with  religious,  educa¬ 
tional  and  civic  groups,  and 
those  government  agencies  con¬ 
cerned  with  the  place  of  the 
motion  picture  in  the  cultural 
life  of  the  country. 

“The  public  and  the  press  are 
entitled  to  know  about  the  many 
facets  of  the  industry,  not  only 
as  a  world- wide  medium  of  en¬ 
tertainment,  but  also  as  a  con¬ 
tributor  to  the  nation’s  economic 
health,  employment  and  over¬ 
seas  balance  of  payments,”  the 
statment  concluded. 

Mr.  Hetzel  became  acting 
president  of  MPAA  when  Eric 
Johnston  died  Aug.  22,  1962. 
He  had  been  Mr.  Johnston’s  as¬ 
sistant  for  a  number  of  years. 
Taylor  Mills  is  director  of  pub¬ 
lic  relations  for  MPAA,  which 
also  has  an  advertising  and  pub¬ 
licity  committee  that  will  ad¬ 
minister  the  program.  On  this 
committee  are  Fred  Goldberg, 
United  Artists,  chairman;  Rob¬ 
ert  Ferguson,  Columbia  Pic¬ 
tures;  Martin  Davis,  Para¬ 
mount;  Jonas  Rosenfield,  20th 
Century  Fox;  Richard  L^erer, 
Warner  Brothers;  Philip  Ger¬ 
ard,  Universal  Pictures;  and 
Dan  Terrill,  Metro-Goldwyn- 
Mayer. 


Not  involved  in  the  new  pro¬ 
gram  is  administration  of  the 
motion  picture  advertising  code, 
which  will  continue  under  the 
direction  of  this  committee,  Mr. 
Mills,  and  Mike  Linden.  But 
one  of  the  MPAA  departments 
that  will  be  enlarged  is  the  com¬ 
munity  relations  division  headed 
by  Mrs.  Margaret  Twining.  It 
issues  a  “prreen  sheet”  in  which 
current  films  are  rated  by  in¬ 
dependent  women’s  organiza¬ 
tions.  Distribution  of  the  “green 
sheet”  will  be  increased  and  ef¬ 
forts  will  be  made  to  get  news¬ 
papers  to  print  the  ratings. 

Film  Ratings 

“Why  not  print  this  informa¬ 
tion  as  a  guide  to  readers?” 
Mr.  Rosenl)erg  asked.  “Newspa¬ 
pers  now  print  similar  pruides 
to  radio  and  tv  programs.” 

Mr.  Rosenberg  said  his  mother 
would  be  active  in  the  new  PR 
program.  She  first  became  wide¬ 
ly  known  for  her  public  rela¬ 
tions  efforts  on  behalf  of  Frank¬ 
lin  Delano  Roosevelt  and  was 
assistant  Secretary  of  Defense 
under  President  Truman. 

“What  we  hope  to  do  is  to 
get  information  on  motion  pic¬ 
tures  into  the  non-amusement 
segments  of  the  press,”  Mr. 
Rosenberg  said.  He  mentioned 
the  women’s  pages,  business 
pages,  school,  teen-age.  general 
news  and  feature  pages. 

“We  want  to  get  all  segments 
of  the  press  to  come  out  to 
Hollywood  to  see  how  the  en¬ 
tire  industry  is  being  run, 
rather  than  to  get  simply  be¬ 
hind-the-scenes  stories  of  com¬ 
ing  attractions.” 

• 

Gu8  Payne  Retires; 
Pennsy’s  Publicist 

Philadelphia 

Gustavus  E.  Payne,  who  has 
directed  the  news  service  of  the 
Pennsylvania  Railroad  system 
for  30  years,  will  retire  this 
month  after  a  career  in  public 
relations  spanning  more  than  47 
years. 

A  native  of  Baltimore,  he  be¬ 
gan  his  railroad  career  in  1916 
at  Philadelphia  as  a  stenogra¬ 
pher.  After  a  succession  of 
clerical  promotions,  he  was  ap¬ 
pointed  special  representative  in 
the  former  Publicity  Department 
in  1923,  advancing  to  assistant 
to  the  manager  in  1930,  He  as¬ 
sumed  responsibility  for  the 
railroad’s  news  service  to  all 
media  in  1934. 


By  Roy  H.  Copperud 

Author  of  'Words  on  Paper' 


All  Wet 

Moisturize  is  an  invention  of  the  advertising  gentry 
that,  although  it  has  been  in  use  for  a  number  of  years, 
is  recognized  by  no  dictionary  now  current,  including 
the  Third  Edition  of  Webster’s  Unabridged,  which  has 
been  roundly  criticized  as  lowering  the  bars  to  almost 
anything. 

Moisturize  is  superfluous  since  we  already  have  viois- 
ten.  Nevertheless,  moisturize  is  seeping  out  of  the  ads 
into  other  contexts:  “When  moisturized  by  fog  it  is 
transformed  into  sulphuric  acid.”  moistened,  dampened. 

Moisturize  appears  to  have  been  synthesized  to  de¬ 
scribe  the  effect  of  certain  cosmetics  and  soaps  that 
purportedly  impart  an  abiding  moistness  to  the  skin. 


Wayward  Words 


Slate  is  perhaps  undeservedly  frowned  on  in  the  sense 
of  schedule.  The  verb,  in  any  event,  has  a  legitimate 
sense  of  register  on  a  slate,  and  does  not  mean  solely 
censure  or  reprimand,  as  the  folklore  of  newspaper  style- 
books  would  have  it. 

«  *  * 

With  the  exception  of  is  redundant  for  except  or 
except  for. 

*  *  • 

As  a  verb,  sport  is  appropriate  of  something  that 
would  be  displayed  or  flaunted;  a  man  might  sport  a 
moustache,  or  a  red  necktie,  but  hardly  thick-lensed 
glasses,  as  a  newsmagazine  reported.  Sport  as  a  verb, 
in  any  event,  is  overused  in  newswriting. 

*  *  * 

Although  the  forms  are  interchangeable,  technique 
has  a  long  running  start  over  technic.  The  word  is  always 
pronounced  tekneefc;  technic  may  as  well  be  abandoned. 

*  * 

By  itself,  suffocate  cannot  be  relied  on  to  indicate 
fatality.  Suffocated  to  death  may  sound  like  a  redun¬ 
dancy,  and  indeed  it  is,  in  view  of  one  meaning  of 
suffocate.  But  another  meaning  is  merely  to  stifle  or 
choke.  Suffocate  in  its  fatal  sense,  then,  should  be  used 
only  in  contexts  that  indicate  a  fatal  result. 

«  *  * 

Tenterhooks  are  the  hooks  on  which  curtains  are 
stretched,  and  the  term  was  once  applied  to  hooks  from 
which  poultry  was  hung  in  a  shop.  The  word  is  now  used 
figuratively  in  the  phrase  on  tenterhooks,  meaning  in 
suspense,  and  sometimes  misrendered  on  tender  hooks. 

* 

A  spokesman  is  one  who  speaks  on  behalf  of  others. 
The  writer  who  told  of  “a  fluent  spokesman  of  idiomatic 
English”  meant  “a  fluent  speaker.” 

m  *  * 

Proceeded  to  open  the  meeting  is  an  overblown  way  of 
saying  opened  the  meeting.  The  principle  holds  in  the 
combination  of  proceed  to  with  other  verbs.  The  phrase 
should  be  used  to  mean  only  take  steps  toward,  when 
some  preparatory  action  is  indicated. 
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Today's  Newest,  Fastest,  Most 
Versatile  Newspaper  Press... 


^  Precision  Plate  and  Impression  Cylin¬ 
ders  with  LXTRA  LARGE  journals  (the 
largest  on  any  modern  press'  carried 
in  Pteloaded  tapered  Roller  Bearings. 

B  Positive  Impression  Adjustment  by  use 
of  Eccentric  sleeves,  rotated  by  means 
of  hardened  steel  screws  bearing  on 
hardened  steel  inserts  giving  rigid 
mounting.  Capped  Erames  facilitate  in¬ 
stallation  and  removal  of  cylinders.  [ 

C  Lubrication  Manifold  permits  factory 
pre-setting  of  oil  supply  to  bearings 
and  all  points  of  gear  mesh.  This  in¬ 
sures  correct  amount  of  oil  to  each 
area,  provides  abundance  of  lubrica¬ 
tion  to  vital  points. 

13  Extra  thick  (5")  Unit  side  frames  are 
constructed  of  solid  cast  iron  tor  maxi¬ 
mum  absorption  of  shock  loads  caused 
by  gutter  margin  impact. 

E  Intermediate  gears  of  special  hardened 
alloy  steel  are  carried  in  antifriction 
bearings  supported  with  outboard  bear- 
ngs  for  accurate  alignment  and  posi¬ 
tive  gear  mesh  insuring  minimum 
deflection  and  maximum  life. 


SCOTT  brings  you  a  precision-built  press,  years  ahead  in 
design  and  performance,  that  includes  more  than  two  dozen 
patentable  improvements  and  innovations  that  produce  top 
quality  black  and  white  color  printing.  Safe  press  speeds,  up 
to  70,000  PPH  and  better,  are  made  possible  through  such 
irn^ovements  as  heavier  side  framing,  extra  large  journals  on 
plate  and  impression  cylinders,  heavy  duty  pre-loaded  roller 
bearings,  wider  gear  facings,  stronger  gear  teeth,  enclosed 
housings,  forced-feed  lubrication.  Cylinders,  rollers,  vertical 
drive  shafts,  gears  .  .  .  every  part  that  contributes  to  the 
smooth  operation  of  the  press,  performs  quietly,  without  vi¬ 
bration.  Consider,  too,  the  extra  weight  and  structural  strength 
how  built  into  every  SCOTT  Press  Unit.  As  a  result,  the  all-new 
SCOTT  Super  Seventy  prints  the  best  looking  newspapers 
in  the  nation,  consistently,  economically  and  dependably. 
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good  news 

I  Bonk  Clearings 

I  Hit  New  Peak 

Bank  clearings,  most  qukk- 
;  ly  available  indicator  of  b^ 

II  acUvlty.  "I* 

l|  high  in  Denver  during  Jann- 

•i  "'clearings  for  the  month 

hi  rJ^ketedto$t^71.«».»*“,';r 

"I  $1,131,437,378  in 
>M  I'anl  Mead,  manager  m  t»« 
Denver  Clearing  House  Associ¬ 
ation,  reported. 

The  previous  high  was  $1,- 
ai,888^*l  last  October. 
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National 
Western 
Does  Well 


By  JOHN  MOREHEAD 
Denver  Post  Staff  Writer 
An  esUmated  165,000  pei^ 

attended  the  58th  Nauona^es^ 

em  Stock  Show  that 
i  ninety  run  Saturday,  a^^ 
ling  to  Willard  Simms,  general 

1  manager  of  the  ^w. 

Simms  said  the  19M  aturo 
ance  was  second  only  to  1961, 

.  Xt  an  estimated  172,000  per- 

5  sons  attended. 

*  The  NaUonal  Western  closed 
Saturday  with  capacity  au- 
i-ldiences  attending  the 
le  Kids’  Rodeo  at  9:30  a.m.  arid 
1-  the  final  two  performances  M 
the  rodeo  and  horse  show  in  the 
Coliseum  at  2  and  8  p.m. 
CHEYENNE  GROUP 
A  delegation  of  Wyoming 
*1'  civic  and  business  leaders, 
headed  by  Gov.  Clif 

Mayor  Bill  Na 


.with 


Fn^pir^ 


THE  DENVER  POSTS  locally  edited,  locally 
printed  colorgravure  Sunday  magazine. 

Empire  delivers 

HIGH  READER  TRAFFIC 

A  Starch  Study  of  the  June  9, 1963  Issue  showed  these 
high  and  average  readership  percentages: 


Noted 

Seen  Associated 

Read  Most 

High  Average 

High 

Average 

High 

Average 

Full-page,  full-color  ads 

m.  80  54 

75 

40 

38 

15 

w.  70  62 

59 

51 

35 

24 

Major  editorial  features 

m.  82  65 

78 

49 

58 

35 

w.  82  64 

76 

47 

65 

34 

REGIONAL  COVERAGE  IN  DEPTH 

Circulation  is  360,736  in  a  vigorously  growing  5»state,  103-county  area 
with  a  population  of  almost  3  million  and  buying  income  of  almost  6 
billion  dollars. 

7S%  coverage  Denver  metro  area 

57%  coverage  State  of  Colorado 

50%  coverage  103  counties  in  5  Rocky  Mountain  states 

Penetration  3  to  4  times  that  of  the  leading  national  magazines. 
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BOOKS  IN  REVIEW 

Nation’s  Press  Wields 
Power  In  Washington 

By  Ray  Erwin 


POWER  IN  WASHINGTON.  By  Dougr- 

lass  Cater.  Random  House.  March 

9.  275  pas:es.  $4.95. 

Newspapers  have  a  potent 
role  in  today’s  strupple  to  gov¬ 
ern  in  the  nation’s  capital,  this 
critical  study  by  Douglass 
Cater,  national  aflFairs  editor  of 
The  Reporter  and  visiting  pro¬ 
fessor  at  Wesleyan  University 
in  Connecticut,  clearly  shows. 

The  study  focuses  on  the  Con¬ 
stitution,  the  Presidency,  the 
Congress,  the  parties  and  finally 
on  “Outsiders  On  the  Inside’’  — 
“The  Subtle  Art  of  Pressure” 
(lobbies)  and  “The  Newrs  Man¬ 
agers”  (the  press).  In  the  latter 
chapter,  the  author  concludes: 

Press  Must  Cliallenge 

“The  attempt  to  articulate 
dogmas  about  the  handling  of 
‘the  news’  can  be  a  self-defeat¬ 
ing  proposition.  Certainly  new's 
is  bound  to  be  regarded  as  a 
weapon  by  officials  whom  are  in¬ 
volved  in  struggles  of  statecraft. 
But  they  are  foolish  if  they  ex¬ 
pect  to  say  so  out  loud  and  get 
aw’ay  with  it.  Certainly  the 
press  has  the  duty  to  suspect, 
to  challenge,  and  to  try  to  get 
round  the  blockades  created 
against  access  to  the  news.  But 
to  evolv'e  a  theory  about  ‘free¬ 
dom  of  information’  is  to  as¬ 
sume  mistakenly  that  getting 
the  important  story  can  ever 
be  made  resistance-proof. 

“A  free  press  and  a  purpose¬ 
ful  government  are  destined  al¬ 
ways  to  be  involved  in  a  \var  of 
sorts.  The  fact  that  recent  ad¬ 
ministrations  have  become  in¬ 
creasingly  sophisticated  in  the 
usages  of  publicity  only  makes 
this  more  inev^itable.  What  the 
protagonists  ought  to  be  seek¬ 
ing  is  not  total  disarmament  of 
their  opponents,  but  at  least 
limited  agreement  on  weapons 
control.  The  objective,  often  for¬ 
gotten  in  the  conflict,  is  to  pre¬ 
serve  that  communication  of  es¬ 
sential  truth  which  makes  demo¬ 
cratic  government  possible.” 

Informs  Government 

Unofficial  communication  be¬ 
tween  the  executive  and  legis¬ 
lative  branches  of  government 
—  and  within  each  branch  — 
goes  on  regularly  through  the 
press,  well  in  advance  of  official 
communication,  the  author  re¬ 
minds.  He  says  few  policies  of 
consequence  are  launched  with¬ 


out  prior  briefing  of  the  press. 
The  Washington  reporter  ac¬ 
cepts  and  asserts  the  right  to 
keep  government  informed  about 
itself.  He  expects  access  to 
policy-making  at  every  stage  of 
the  process. 

With  power  divided  under  our 
form  of  government,  public 
opinion  serves  as  arbiter  among 
competing  policies  and  politi¬ 
cians.  Programs  often  live  or 
die  depending  on  the  newspa- 
I)er  space  they  command. 

“In  practice,  the  priorities  of 
the  press  can  be  decisive,  even 
reshaping  the  priorities  of  gov¬ 
ernment  itself,”  writes  Mr. 
Cater.  “Those  involved  in  poli¬ 
tics  at  the  higher  levels  develop 
acute  .sensitivity  to  the  inter¬ 
play  between  the  reality  and  the 
image,  betw’een  policy  formula¬ 
tion  and  the  publicizing  of  it. 
It  has  led  toward  what  might 
be  called  government  by  pub¬ 
licity  in  which  a  continuing  pre¬ 
occupation  of  the  policy-makers 
is  how  the  news  is  managed.” 

Free  Interflow 

The  massive  and  complex  com¬ 
munication  industry  in  Wash¬ 
ington,  possessed  of  more  power 
and  influence  than  it  has  ever 
had  before,  has  to  bear  a  heavy 
burden  of  responsibility  not  only 
to  newspaper  readers  in  the  gen¬ 
eral  public  but  to  people  in  gov¬ 
ernment  to  provide  a  free  inter¬ 
flow’  of  information  between  the 
public  and  the  politicians. 

Here’s  the  author’s  considered 
conclusion  after  many  years  of 
work  as  a  Washington  corre¬ 
spondent  : 

“The  continuing  debate  be¬ 
tween  government  and  the  press 
has  not  l)een  much  advanced 
by  doctrinaire  arguments.  Too 
many  of  the  zealous  spokesmen 
for  the  public’s  ‘right  to  know’ 
sound  as  if  all  government  busi¬ 
ness  should  be  conducted  in  the 
newspaper  headlines.  Too  many 
in  government  w’ho  decry  the 
‘irresponsibility’  of  the  press 
are  prone  to  judge  new’s  less  for 
accuracy  than  for  personal  em¬ 
barrassment.  Neither  concept 
has  much  relevance  to  the  work¬ 
aday  world  of  the  Washington 
correspondent.” 

*  *  * 

“With  Fire  and  Sword,”  ed¬ 
ited  by  Quentin  Reynolds  and 
Robert  Leckie  (Dial.  383  pages. 
$7.50),  is  an  anthology  of  hero 
stories. 


World  Press  Power 
Carefully  Weighed 

THE  FOREIGN  PRE.S.S.  By  John  C. 
Merrill.  Carter  A.  Bryan,  Marvin 
Alisky.  Louisiana  State  University 
Press,  Baton  Koukc  3.  OlTset.  Larfte 
format.  Paperback.  256  pages.  36. 

A  panoramic  picture  of  the 
world’s  press  systems  with  a 
minimum  of  distortion  is  pro¬ 
vided  in  this  needed  and  use¬ 
ful  book  for  students  and  li¬ 
brary  reference. 

“Students  and  general  read¬ 
ers  will  put  it  down  writh  a  bet¬ 
ter  comprehension  of  the  variety 
of  conditions  under  which  news¬ 
papers  are  published  and  a 
clearer  understanding  of  the 
different  roles  accorded  the  press 
under  varjdng  systems  of  gov¬ 
ernment,”  writes  James  Russell 
Wiggins,  editor,  Washington 
(D.  C.)  Post,  in  his  foreword. 

Authors  are  Dr.  John  C.  Mer¬ 
rill,  associate  professor  of  jour¬ 
nalism  at  Texas  A&M;  Dr. 
Carter  A.  Bryan,  associate  pro¬ 
fessor  of  journalism  at  the  Uni¬ 
versity  of  Maryland,  a  former 
Vienna  correspondent  for  the 
Times  (London)  and  the  New 
York  Times;  Dr.  Marw’in  Alisky, 
chairman  of  the  Department  of 
Mass  Communications  at  Ari¬ 
zona  State  University,  who  has 
been  a  correspondent  in  Latin 
America  and  Spain  for  the 
Christian  Science  Monitor  and 
Copley  News  Serv’ice. 

Individual  countries  and  in¬ 
dividual  newspapers  are  covered 
factually  and  fully.  Something 
of  the  scope  of  the  study  is  en¬ 
visioned  in  this  opening  para¬ 
graph: 

“It  can  be  estimated  from  re¬ 
liable  information  furnished  by 
UNESCO  that  some  45,000 
newspapers  are  l>eing  published 
throughout  the  world,  having  a 
total  circulation  of  over  300 
million.  This  would  mean  that 
about  95  copies  per  1,000  per¬ 
sons  in  the  world  are  printed 
every  day.  Of  the  dailies  (about 
8,000),  two-thirds  are  morning 
papers  and  one-third  are  eve¬ 
ning  papers.  The  nondaily  news¬ 
papers  have  a  total  circulation 
of  perhaps  200  million.” 


JFK  Press  Conference 

A  DAY  IN  THE  LIFE  OF  PRESIDENT 
KENNEDY.  By  Jim  Bishop,  Ran¬ 
dom  House.  March  20.  108  pages. 
$3.96. 

Jim  Bishop,  King  Features 
columnist,  gives  us  this  detailed 
account  of  how  the  late  Presi¬ 
dent  Kennedy  rigorously  pre¬ 
pared  for  his  press  conferences : 

“The  President  is  a  believer 
in  newspapers  as  a  means  of 
world  communication  and  he 
treats  his  press  conferences  as 
seriously  as  though  they  were 
diplomatic  sessions.  Normally 

EDITOR  ac  P 


he  prepares  for  them  ike  a  co|. 
lege  student  who  has  i)ent  too 
much  time  in  the  locker  room 
and  not  enough  in  the  .'-tudy  hall. 
On  press  conference  nays,  Mr. 
Kennedy  usually  has  ceakfagt 
with  Pierre  Salinger  Walter 
Heller,  an  economics  advisor 
Ted  Sorensen,  Dean  Rii.sk,  Lyn¬ 
don  Johnson,  and  McGeorge 
Bundy. 

“He  brings  a  preliminary 
check  list  with  him,  and  as  they 
sit  around  the  table  in  the  main- 
floor  dining  room,  he  usually 
says:  ‘These  are  the  subjects  on 
which  I  would  like  a  little  help.’ 
He  ticks  them  off,  one  by  one, 
while  the  men  eat  their  break¬ 
fast,  and  each  contributes  what 
he  can.  Salinger  makes  notes, 
It  is  up  to  his  group  in  the  press 
office  to  find  the  correct  answers 
to  the  questions. 

“Sometimes  Salinger  leaves 
the  breakfast  earlier  than  the 
others.  He  hurries  to  his  office, 
and  puts  a  staff  of  secretaries 
to  work  digging  into  the  files 
and  making  phone  calls  to  vari¬ 
ous  governmental  departments 
to  get  facts,  figures,  dates, 
names.  At  such  times,  the  Presi¬ 
dent  often  cuts  short  his  after¬ 
noon  nap  and  again  calls  in 
Salinger,  Sorensen,  and  Bundy 
for  a  final  rundown  on  press 
questions.” 

'Illlllllllllllllllllllllllllllllllllllllllllllllllllllllllll^^ 

Books  Of,  By 
Or  For  Newsmen 

IIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIIN^ 

Stan  Musial,  just  appointed 
by  President  Johnson  as  direc¬ 
tor  of  the  nation’s  Physical  Fit¬ 
ness  Program,  will  have  his 
autobiography  published  by 
Doubleday  on  April  17  under 
title  of  “Stan  Musial:  The 
Man’s  Own  Story  as  told  to  Bob 
Broeg.”  Mr.  Broeg  is  sports  edi¬ 
tor  of  the  St.  Louis  (Mo.)  Post- 
Dispatch. 

Scintillating  “Good  After¬ 
noon”  columns  of  Holt  McPher¬ 
son,  editor.  High  Point  (N.  C.) 
Enterprise,  written  during  his 
eighth  tour  of  Europe,  have 
been  collected  into  an  exquisite¬ 
ly  handsome  little  hardback 
lx)ok,  “European  Report  1963” 
(Phoenician  Press,  High  Point, 
N.  C.  Drawings.  100  pages). 
Harold  L.  Cadmus,  who  retired 
after  52  years  as  production 
genius  of  Charles  Scribner’s 
Sons,  where  he  worked  with 
such  authors  as  Thomas  Wolfe, 
Ernest  Hemingway  and  James 
Truslow  Adams,  pounced  on 
Mr.  McPherson’s  columns  and 
asked  to  use  them  as  the  base 
for  his  valedictory  in  book  de¬ 
signing. 
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rhotographed  in  Lima  by  United  Preaa  international. 

and  with  good  stereotyping  in  Peru- 

COMPETENT  CRAFTSMEN  PREFER  WOOD  FLONG  MATS 
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CIRCULATION 


Promotion  Treasure: 
Drivers’  M.N.S.Hunt 


Motiv’ating  adult  motor  route 
drivers  to  sell  is  not  the  easiest 
chore  faced  by  a  circulation  de¬ 
partment. 

But  William  Piecuch,  Detroit 
News  motor  route  co-ordinator, 
tried  a  promotion  recently  that 
really  “clicked.”  His  “Mystery 
Non-Subscriber  Contest”  proved 
that  some  of  the  mysteries  in 
motor  route  promotion  can  be 
cleared  away  with  a  novel  ap¬ 
proach. 

The  six-week  contest,  involv¬ 
ing  51  motor  routes  in  the  re¬ 
tail  trading  area,  resulted  in 
an  average  increase  of  nine 
daily  and  10  Sunday  subscrib¬ 
ers  per  route.  The  total  increase 
was:  481  dailies  and  514  Sun¬ 
days. 

What  kind  of  contest  w'as  it? 

A  non-subscril)er  was  con¬ 
tacted  on  each  of  51  routes  and 
asked  to  cooperate  by  merely 
keeping  a  slip  identifying  him¬ 
self  as  a  “mystery  non-sub¬ 
scriber.”  Should  a  motor  route 
driver  call  on  the  “mystery  non¬ 


subscriber,”  this  slip  should  be 
given  to  the  driver. 

For  finding  the  “mystery  non¬ 
subscriber,”  a  driver  was  award¬ 
ed  1,000  trading  stamps.  Should 
the  “mystery”  person  agree  to 
take  the  daily  and  Sunday  News 
for  13  weeks,  another  1,000 
stamps  were  awarded.  Special 
bonuses  in  trading  stamps  were 
given  for  new  reader  insurance 
customers  and  daily-and-Sunday 
increase  over  a  starting  base. 

Clues  Provided 

To  help  drivers  find  their 
“Mysterj’  Non-Subscriber,”  a 
clue  was  awarded  for  an  ok’d 
daily  and  Sunday  order.  This 
clue  was  devised  by  Mr.  Pie¬ 
cuch  when  a  person  agreed  to 
play  the  mystery  person.  The 
clue  was  given  to  the  driver 
hy  his  manager  in  a  sealed  en¬ 
velope.  Inside  the  envelope  was 
a  card  with  a  riddle  typed  on  it. 
Once  interpreted,  the  clue  local¬ 
ized  the  area  in  w’hich  the  driver 
could  start  his  hunt.  Only  one 
clue  was  given  per  route. 

A  tj^jical  clue  read: 

Four  My  stern  Non-Subscriber 
does  not  take  the  Neivs. 

This  should  give  yo\i  a  case 
of  the  blues. 

Why  not  try  today  to  secure 
his  loyalty. 

He  lives  on  a  road  named  for 
royalty. 

(The  “mystery”  person  lived 
on  King  Road.) 

When  a  driver  found  his 
“Mystery  Non-Subscriber,”  he 
was  given  another  to  look  for, 
with  a  new  clue  in  exchange 
for  another  daily  and  Sunday 
order. 

Two  weeks  before  the  contest, 
each  motor  route  driver  was 


mailed  a  teaser  letter,  announc¬ 
ing  that  he  would  soon  have  a 
“M.N.S.”  (Mysterj’^  Non-Sub- 
.scriber)  on  his  route.  The  fol¬ 
lowing  week  Mr.  Piecuch  con¬ 
ducted  three  promotional  dinner 
meetings  for  all  driv'ers  and  su¬ 
pervisory  personnel. 

Catches  on  Quickly 

The  contest  impact  was  im¬ 
mediate.  In  the  first  week  there 
were  increases  of  209  daily  and 
108  Sunday.  Twenty-one  drivers 
found  their  “Mystery  Non-Sub¬ 
scriber”  and,  of  these,  12  signed 
to  take  the  News. 

One  woman  driver  found  six 
“M.N.S.”  in  three  weeks.  One 
week  she  spent  every  day  can¬ 
vassing  her  route  after  delivery 
and  stayed  out  an  average  of 
three  hours  a  night.  At  the  con¬ 
test’s  conclusion  she  increased 
19  daily  and  26  Sunday  sub¬ 
scribers. 

To  find  people  to  act  as  “Mys¬ 
tery  Non-Subscribers”  Mr.  Pie¬ 
cuch  drove  800  miles  a  week 
over  six  counties. 

“Knowing  that  I’d  hit  on  a 
red-hot  promotion  made  it  a 
labor  of  love,”  he  said. 

* 

BOOSTERS,  BONUS 

Cleveland 

The  Plain  Dealer  has  formed 
a  Boosters  Club  among  em¬ 
ployes.  They  were  asked  to  get 
new  subscriptions  as  part  of  a 
contest.  The  drive,  recently  end¬ 
ed,  netted  2,000  new  subscrip¬ 
tions,  according  to  Robert  J. 
Ruck,  circulation  promotion 
manager. 

*  *  * 

RED  INK  MEANS  UP 

Redondo  Beach,  Calif. 

Back  in  1951,  when  the  South 
Bay  Daily  Breeze  pushed  its  cir¬ 
culation  into  five  figures,  the 
l^aper  ran  a  red  ink  banner  line 
to  herald  the  achievement.  The 
promotion  was  so  well  received 
that  a  red  overline  has  been 
used  for  each  1000  since.  It  was 
slower  during  the  50s  but  speed¬ 
ed  up  in  the  60s.  The  35,000 
headline  was  carried  in  Decem¬ 
ber  and  the  36,000  on  Feb.  20, 
just  a  week  after  ground  was 
broken  on  a  new’  $2,000,000 
plant  for  the  Copley  paper  along 
the  west  coastline  of  Los  An¬ 
geles  County. 

*  *  * 

GROWTH  AFTER  SWITCH 

In  1948  when  Madison  News¬ 
papers  Inc.  was  formed  by  the 
Wisconsin  State  Journal  and  the 
Capital  Times,  some  people  con¬ 
sidered  it  foolhardy  for  the 
Journal  to  think  of  switching 
from  the  afternoon  to  the  morn¬ 
ing  field.  But  the  move  was  made 
on  Feb.  1,  1949,  a  Sunday  edi¬ 
tion  being  added  at  the  same 
time. 

Publisher  Don  Anderson  re¬ 


cently  included  in  a  15th  anni-  ^ 
versary  report  to  readers  a  run*  I 
down  of  the  Journal’s  rowth^ 
since  it  changed  fields.  Steadily,  ^ 
the  chart  showed,  the  •  ircula- 
tion  has  risen  from  35,(396  to  ^ 
62,471.  ' 

“Obviously,”  the  publisher 
noted,  “there  was  a  \acuum 
that  the  morning  papers  of  Chi¬ 
cago  and  Milwaukee  could  not 
satisfactorily  fill”  in  Madison 
and  Southwestern  Wisconsin. 

• 

Million  Dollar  Suit 
Filed  Against  Parade 

Hartford,  Conn. 

A  $1,160,000  damage  suit  has 
been  filed  in  Connecticut  Su¬ 
perior  Court  by  Santo  Sorge  of 
New  York  against  Parade  Pub¬ 
lications  Inc.,  also  of  New  York, 
and  the  Post  Publishing  Com¬ 
pany,  Bridgeport,  publishers  of 
the  Bridgeport  Post  and  Tele¬ 
gram. 

Mr.  Sorge  claims  false  and 
derogatory  statements  made 
about  him  in  the  Jan.  21,  1962, 
issue  of  Parade  magazine,  Sun¬ 
day  supplement  appearing  in 
the  Post-Telegn'am  Newspapers’ 
Sunday  editions.  The  article,  en¬ 
titled  “The  Untold  Story  —  Our 
Government’s  Crackdown  on  Or¬ 
ganized  Crime,”  was  wrritten  by 
Parade  Washington  correspond¬ 
ent  Jack  Anderson. 

•  I 

Ontario  Newspaper  [ 

Wins  in  Libel  Case 

Sudbury,  Ont. 

A  six-man  jury  ruled  in  favor 
of  the  Sudbury  Star  in  dismiss¬ 
ing  a  libel  action  filed  by  Peter 
Guimond,  a  former  city  control¬ 
ler. 

In  a  two-hour  charge  to  the 
jury.  Justice  Campbell  Grant 
said  the  newspaper  has  the  same 
rights  as  any  ordinary  citizen 
to  state  its  view  in  a  political 
campaign.  At  issue  in  the  case 
was  the  interpretation  placed 
upon  a  cartoon;  whether  any 
reasonable  person  would  have 
thought  it  accused  the  plaintiff 
of  theft. 

• 

Insurance  Agents’  ; 

Listing  Ads  Ready 

The  Atlantic  Companies,  an 
insurance  group,  has  started  a 
national  cooperative  newspaper 
advertising  program  with  inde¬ 
pendent  agents. 

The  Atlantic  Companies  will 
use  seven  basic  ads  in  the  pro-  j 
gram.  The  package  prepare(l  by 
Doremus  &  Company  includes 
free  mats  of  all  ads,  without 
company  signature,  for  the 
agents  to  use  locally. 

Atlantic’s  program  provides 
for  sharing  the  cost  of  indi-  { 
vidual  listings  by  the  company’s 
agents. 
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DICTATING  MACHINE 

BATTERY  OPERATED-LIGHTWEIGHT-FULLY  TRANSISTORIZED 

Ready  to  work  instantly  whenever  and  wherever  you  are  ...  in  a 
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“Error-free”  dictation  is  now  a  reality. 
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tronically  eras^.  Lifetime  magnetic 
tape  takes  40  minutes  of  dictation  and 
can  be  used  again-  and  again  up  to 
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FAIRCHILD 

news 


Editor  William  Pyle,  with  news 
editor  Steve  Weinstein,  will  repre¬ 
sent  SUPERMARKET  NEWS  at 
the  58th  annual  convention  and 
educational  exposition  of  the  Na- 
tional-American  Wholesale  Grocers’ 
Assn,  in  Chicago,  March  8-11.  They 
will  work  with  Chicago  news  staff 
in  covering  the  meetings. 


On  March  18,  DRUG  NEWS 
WEEKLY  will  publish  report  No. 
2;  .Arthritis,  the  second  in  its  series 
of  specials,  “Drug  Therapy  Up-to- 
Date”.  This  supplement  will  present 
the  latest,  most  comprehensive  in¬ 
formation  on  the  current  state  of 
arthritis  treatment  and  control.  It 
is  designed  to  serve  as  a  permanent 
reference  for  use  by  pharmacists. 


A1  Perkins,  home  entertainment 
editor  for  HOME  FURNISHINGS 
DAILY  will  cover  the  spring  con¬ 
ference  of  the  Electronic  Industries 
Assn,  in  Washington.  March  7-11. 
A1  Cook,  editor  of  ELECTRONIC 
NEWS,  will  be  covering  it  for  his 
publication  along  with  the  Wash¬ 
ington  staff. 


Fairchild’s  weekly,  ELECTRONIC 
NEWS,  will  increase  its  publishing 
schedule  during  the  international 
convention  of  the  Institute  of  Elec¬ 
trical  and  Electronic  Engineers  in 
New  York  March  23-26  with  the 
publication  of  three  extra  daily  edi¬ 
tions.  The  regular  Monday  March 
23  issue  will  be  followed  by  these 
three  extras  as  a  special  service  to 
keep  the  industry  informed  on  daily 
developments. 


Fairchild  News  Service  keeps  its 
eyes  on  the  world  from  the  Atlantic 
to  the  Pacific  with  the  appointment 
of  two  new  correspondents  in  Hono¬ 
lulu  and  Puerto  Rico.  Mrs.  Kim 
Rynd  will  cover  for  all  Fairchild 
papers  in  Hawaii;  Mario  R.  Mar¬ 
tino  has  been  named  to  represent 
the  papers  in  Puerto  Rico. 


FAIRCHILD 
Publications,  Inc. 

7  East  12Hi  St.,  Now  York,  N.  Y. 
fMIthtn  of 

D*il,  N.ws  ItKord,  Wom.n'i  W.«r  Daily, 
Horn.  Furnifhinqt  Daily,  Footwaar  Nawi, 
Suparmarkat  Nawi,  Drug  Nawi  Waakly, 
Man's  Waar  Elactronic  Nawt,  Books, 
Matalworking  Naws,  Diractorias. 


SOCIETY  EDITOR  of  the  White 
Plains  (N.Y.)  Reporter  Dispatch — 
Mrs.  Edith  B.  Mathey  is  pictured 
aboard  the  SS  Ocean  Monarch 
on  a  holiday  cruise  to  Bermuda. 

E.  Malcolm  Stannard — re¬ 
turned  to  Hartford  (Conn.) 
Times  as  editorial  writer,  suc¬ 
ceeding  Thomas  E.  Wiley,  re- 
sigrned  to  resume  teaching. 

*  *  a 

Bill  Shepler — promoted  to 
chief  of  copy  desk,  Louisville 
(Ky.)  Times,  replacing  Jack 
Carey — now  news  editor. 

a  a  * 

Bill  Robertson,  reporter. 
Council  Bluffs  (Iowa)  Non¬ 
pareil,  and  Edith  Haynie,  for¬ 
mer  reporter,  Palm  Beach  (Fla.) 
Post-Times — married. 

a  a  a 

Victor  L.  Fischer,  onetime 
staffer  with  the  San  Jose 
(Calif.)  Mercury  and  News — 
now  advertising  manager  of 
Kaiser  Steel  Corporation.  He 
joined  Kaiser  in  1957  as  a  public 
relations  assistant. 

a  a  a 

Don  Daniels — named  sports 
writer  and  columnist  for  the 
Wheeling  (W.  Va.)  News-Regis¬ 
ter.  He  had  been  working  as  a 
reporter  on  the  Wheeling  Intelli¬ 
gencer.  Previously  he  was  a 
baseball  writer  for  the  Philadel¬ 
phia  (Pa.)  Inquirer. 


DRAKE  PERSONNEL 

offers 

PROFESSIONAL 
PLACEMENT  SERVICE 

•  EDITORIAL  & 

PUBLISHING  FIELDS 

•  GRAPHIC  ARTS  FIELD 

•  ADVERTISING  FIELD 

Rapid  -  Confidential  -  Nationwide 

All  inquiries  acknowledged  and  given 
personalized.  projessional  service 

Drake  personnel,  inc. 

29  East  Madison  Bldg.  Financial  &8700 
Chicago  2,  Illinois 
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James  R.  Doran,  editor  of  the 
Harrisburg  (Pa.)  Patriot-News 
— appointed  a  trustee  of  the 
Harrisburg  Area  Community 
College. 

a  a  a 

Mary  Strassmyer  —  from 
women’s  news  to  assistant  travel 
editor,  (Cleveland)  Plain  Dealer. 

«  *  « 

A.  W.  Bramwell,  editor  of 
the  Chico  (Calif.)  Enterprise — 
president  of  Masonic  Press  Club 
of  Northern  California. 

*  «  « 

Gerard  J.  Gagnon,  former 
UPI  .staffer  in  Providence,  R.  I. 
and  Buffalo,  N.  Y. — to  public 
relations.  Automobile  Legal  As¬ 
sociation,  Boston. 

4c  *  ♦ 

Victor  Kern — to  sports  desk, 
Fergus  Falls  (Minn.)  Daily 
Journal. 

a  a  a 

Dan  Johnson — named  gen¬ 
eral  manager.  North  Branch 
(Minn.)  Review;  Jim  Freitag 
— named  advertising  manager. 

a  a  a 

Lou  Gellerman,  former  col¬ 
umnist  for  Twin  Cities  Suburban 
Newspapers  Inc.,  Minneapolis — 
to  editor,  Marshall  (Minn.) 
Daily  Messenger. 

a  a  a 

Robert  Rawlings,  business 
manager,  Pueblo  Star-Journal — 
elected  chairman.  Associated 
Press  in  Colorado. 

a  a  a 

Joe  Payton,  editor  and  pub¬ 
lisher  of  the  Westcliff  Wet 
Mountain  Tribune  —  elected 
president  of  Colorado  Press  As¬ 
sociation. 

a  a  a 

Marvin  Lundin — from  city 
editor  to  editor.  Thief  River 
Falls  (Minn.)  Times,  succeeding 
William  E.  Dahlquist,  editor 
since  1928 — retired. 

a  a  a 

George  Fisher,  editor,  Hib- 
bing  (Minn.)  Daily  Tribune — 
retired. 

a  a  a 

Dick  Cords — from  city  gov¬ 
ernment  reporter  to  city  editor, 
Austin  (Minn.)  Daily  Herald, 
replacing  David  Owen  —  now 
managing  editor,  Huron  (S.  D.) 
Daily  Plainsman. 

a  a  a 

John  P.  Danglade,  former 
editor.  Park  Falls  (Wis.)  Herald 
— to  public  relations,  Casket 
Manufacturers  Association  of 
America. 

*  ♦  * 

Bob  Alexander,  formerly 
with  Gastonia  (N.  C.)  Gazette 
and  Cocoa  (Fla.)  Tribune — to 
associate  business  manager,  the 
Smithfield  (N.  C.)  Herald. 

EDITOR  ac  P 


ersonal 

Max  Kohiiop  Retires 
As  Sunday  Editor 

Dayton,  Ohio 

Reporters  earned  $7  a  week 
and  you  could  get  a  In^er  for 
a  nickel  when  Max  Kohnop  be¬ 
gan  his  newspaper  career  in 
Cincinnati  half  a  century  ago. 

He  retired  Feb.  14  as  Sunday 
editor  of  the  Dayton  Daily 
News  after  more  than  40  years 
with  the  News  and  25  years  on 
the  .same  job.  He  was  president 
of  the  American  Association  of 
Sunday  Editors  in  1952  and 
also  has  served  that  group  as 
treasurer, 

Mr.  Kohnop  worked  for  the 
Cincinnati  Commercial  Tribune 
and  Cincinnati  Enquirer  before 
coming  to  the  News  in  1922. 

He  was  named  Sunday  editor 
in  1938  and  helped  found  the 
Sunday  magazine,  Camcrica. 

Gregory  Favre,  28,  assistant 
Sunday  editor  since  July,  is 
now  Sunday  editor.  He  was  as¬ 
sistant  sports  editor  of  the 
Jackson  (Miss.)  State  Times, 

Jacksonville  (Fla.)  Journal  and 
Atlanta  (Ga.)  Journal  and 

most  recently  was  assistant  to 
Congressman  Charles  L.  Welt- 
ner  of  Atlanta. 

*  *  * 

Charles  H.  Wickenberg  Jr., 
executive  news  editor  of  the  | 
Columbia  (S.  C.)  Record  and  j 
State — new  president.  Central  i 
South  Carolina  chapter.  Sigma  f 
Delta  Chi.  [ 

*  *  *  t 

Paul  League,  Seneca  Journal  ^ 
and  Tribune — elected  president  | 
of  South  Carolina  Press  Associa-  I 
tion.  j 

Amelia  Speth,  Orangeburg  j 
Times  and  Democrat — the  King 
Award  as  newspaper  woman  of 
the  year  in  South  Carolina. 

«  «  « 

Sam  Cothran,  managing  edi¬ 
tor  of  the  Charleston  News  and 
Courier  —  president  of  South 
Carolina  AP  Association. 

*  » 

0.  Paul  Balosso,  circulation 
director,  and  Richard  W,  Pel-  J 
ton,  advertising  director  —  ; 
elected  vicepresidents  of  the  Sun  I 
Company,  publisher  of  the  San 
Bernardino  (Calif.)  Daily  Sun  j 
and  Evening  Telegram.  I 

*  *  * 

William  H.  Neville — from 
Ottawa  bureau  manager  to  news 
manager  for  Canada  of  United 
Press  International  at  Montreal, 
replacing  Leon  R.  Burnett— 
reassigned  to  Washington.  Jack 
Van  Dusen,  a  former  Canadian 
Press  staffer — new  Ottawa  man¬ 
ager. 
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mention 


CHANGING  POSITIONS — Howard  McMahon,  seated,  Is  the  newly 
elected  chairman  of  the  board  of  the  Reporter  Publishing  Co.  Since 
1948  he  had  been  publisher  of  the  Abilene  (Texas)  Reporter-News. 
The  new  publisher  is  Andrew  B.  Shelton,  left,  who  was  executive  vice- 
president  and  business  manager.  Moving  into  the  post  of  business  man¬ 
ager  and  advertising  director  is  D.  F.  McCarty  Jr.,  at  right.  All  have 
been  with  the  company  for  a  long  time.  Mrs.  M.  B.  Hanks  is  president. 


Syraoii!'«‘  Faculty 
Honor.'*  Frank  Tripp 

Syracuse,  N.  Y. 

Frank  i'.  Tripp,  a  former 
newspapei-  publisher  and  syndi¬ 
cated  columnist,  received  a  spe¬ 
cial  citation  for  long:  and 
meritorious  .service  to  the  news¬ 
paper  j)rof(‘Ssion  from  the  Syra¬ 
cuse  University  School  of  Jour¬ 
nalism  here  recently. 

Mr.  Tripp,  retired  Gannett 
newspaper  executive,  was 
awarded  the  honor  by  Dr.  Wes¬ 
ley  C.  Clark,  dean  of  the  school, 
at  the  joint  meeting  of  the  New 
York  State  Society  of  News¬ 
paper  Editors  and  New  York 
State  Publishers  Association. 

Dean  Clark  said  the  School’s 
faculty  voted  unanimously  to 
honor  Mr.  Tripp  who  began  his 
journalistic  career  in  1901  as  a 
reporter  in  Elmira.  In  1952  he 
became  chairman  of  the  board  of 
Gannett  Newspapers. 

His  column  appeared  in  125 
newspapers  and  his  book,  “On 
the  Newspaper  Front,”  was  pub¬ 
lished  in  1955. 

*  *  * 

Be.v  W.  Gilbert — from  city 
editor  to  day  managing  editor 
of  the  Washington  (D.  C.)  Post. 
Richard  J.  Maloy — now  city 
editor. 

•  *  • 

Richard  Davis — from  Hono¬ 
lulu  Advertiser  to  copy  desk. 
Son  Diego  (Calif.)  Union, 

m  if. 

Milburn  P.  Akers,  editor  of 
the  Chicago  Sun-Times — elected 
honorary  chancellor  of  Florida 
Southern  College. 

*  «  « 

Gil  Hinsiiaw — from  AP,  Al- 
buquenjue,  to  editor,  Tucumcari 
(N.  M.)  Daily  News,  replacing 
Milt  Loewe — now  on  the  staff 
of  the  Santa  Fe  New  Mexican. 

«  *  « 

Karen  Marie  Hyneckeal — to 
women’s  department,  Baltimore 
(Md.)  Evening  Sun.  Maurice  K. 
Kahan — to  city  staff. 

*  *  * 

Manny  Topol — from  Long 
Island  Press,  to  Newsday, 
Garden  City,  L.  I. 

*  *  * 

Lou  Shienfeld — from  crimin¬ 
al  courts  to  legislative  reporter 
for  the  Philadelphia  Daily  News, 
succeeding  George  Kiseda. 

*  «  V 

Tom  Williams — to  copy  desk, 
Dallas  Times  Herald;  Vaughn 
Hendrie — to  city  staff ;  Britt 
.Martin — to  city-county  desk ; 
Mel  McIntirb — to  photography 
staff;  Paul  Roberts — to  copy- 
boy. 


William  G.  Borciiert,  a  one¬ 
time  New  York  Joumal-Ameri- 
can  reporter  —  now  assistant 
vicepresident  (public  relations). 
Life  and  Casualty  Insurance 
Company  of  Tennessee. 

*  «  V 

H.  Galt  Braxton,  83  years 
old  on  Washington’s  Birthday 
(Feb.  22) — marks  his  50th  an¬ 
niversary  May  1  as  editor  and 
publisher  of  the  Kinston  (N.  C.) 
Daily  Free  Press. 

«  *  * 

Peter  Marlalano,  reporter- 
photographer,  Waterbury 
(Conn.)  Republican  —  to  New 
Haven  (Conn.)  Register.  Ste¬ 
phen  Haas  and  John  A.  Speck 
— to  Waterbury  Republican. 

«  ♦  « 

Howard  Jampol  Resigns 
From  Lamson  Unit 

Howard  M.  Jampol,  co-founder 
and  president  of  Jampol  Corpor¬ 
ation  of  Brooklyn,  engineers  and 
manufacturers  of  newspaper 
plant  material  handling  equip¬ 
ment,  has  announced  his  resig¬ 
nation  as  president  and  his 
retirement  from  active  partici¬ 
pation  in  the  business,  a  sub¬ 
sidiary  of  Lamson  Corporation, 
Syracuse.  He  will  be  succeeded 
as  president  by  Robert  1.  Hicks, 
chairman  of  the  Jampol  board 
and  president  of  Lamson. 

Jampol  Corporation  will  con¬ 
tinue  under  direction  of  Herbert 
E.  Daniels,  vicepresident  and 
general  manager,  a  Jampol 
employe  for  25  years. 


James  Strothman,  a  former 
assistant  editor  of  Williamsport 
(Pa.)  Grit — named  chief  of  the 
Miami  (Fla.)  Herald’s  bureau  at 
Cocoa,  Fla.,  replacing  William 
Du  Priest — now  assigned  to  the 
city  desk. 

*  v  * 

William  M.  Schmidt,  for¬ 
merly  advertising  manager  of 
the  New  York  Times  western 
(“dition — named  retail  adver¬ 
tising  manager  of  the  Orange 
Coast  Daily  Pilot  at  Costa  Mesa, 
Calif. 

•  *  * 

William  Littleton-Chaze, 
former  military  affairs  reporter 
for  the  Lawton  (Okla.)  Consti¬ 
tution  and  Morning  Press — to 
Alexandria  (La.)  Daily  Town 
Talk. 


Publisher  in  Congo 
Volet!  Freedom  Pen 

Gabriel  Makoso,  publisher  of 
Courrier  d’Afrique  in  Leopold¬ 
ville  (the  Congo),  will  receive 
the  Golden  Pen  of  Freedom  for 
1964  from  the  International 
Federation  of  Newspaper  Pub¬ 
lishers. 

The  citation  notes  his  cour¬ 
ageous  .struggle  in  the  defense 
of  the  freedom  of  the  press,  for 
which  he  was  imprisoned  three 
times  lietween  1960  and  1962. 

The  Federation  (F.I.E.J.)  will 
conduct  its  17th  annual  congress. 
May  4-8,  in  Florence  and  Monte- 
catini,  Italy. 

*  *  * 

AP  Traffic  Chief 

Appointment  of  David  L. 
Bowen  as  general  executive  in 
charge  of  the  Traffic  Depart¬ 
ment  of  the  Associated  Press 
has  l)een  announced  by  General 
Manager  Wes  Gallagher.  He 
joined  AP  at  Milwaukee  in  1950 
after  working  as  a  reporter  on 
the  Temple  (Texas)  Daily  Tele¬ 
gram.  He  was  supervising  edi¬ 
tor  in  Newsfeatures  before  his 
transfer  a  year  ago  to  the  Traf¬ 
fic  Department. 

*  *  * 

C.  W.  Meyer — resigned  as 
editor  (since  1936)  of  the  De¬ 
troit  Lakes  (Minn.)  Tribune,  a 
weekly.  Ralph  Anderson,  sports 
editor — named  managing  editor 
of  the  Tribune  and  its  affiliated 
Becker  County  Record,  under 
new  ownership. 

*  *  * 

W.  J.  Buesgen  —  promoted 
to  business  manager,  Duluth 
(Minn.)  Herald  and  News- 
Tribune. 

*  *  * 

Jim  Seaver,  former  city  edi¬ 
tor,  Odessa  (Tex.)  American — 
to  managing  editor,  Clovis 
(N.  M.)  News- Journal. 

*  *  * 

Frank  Young — to  sports  edi¬ 
tor,  Portales  (N.  M.)  News- 
Tribune,  succeeding  Dan  Ihde. 
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Composite  Student  Prefers 
Coldly  Objective  Newspaper 

Views  About  Hometown  Press 
Expressed  in  Letters  at  OSU 

By  Robert  C.  McGiffert 


One  hundred  students  at  the 
Ohio  State  University  were 
asked  recently  to  say  in  a  few 
hundred  words  what  they  like 
and  do  not  like  about  their 
hometown  newspapers. 

Predictably,  they  found  it 
easier  to  condemn  than  to  praise. 
Thirty  percent  attacked  politi¬ 
cal  partisanship  in  the  news 
columns.  Nearly  50  percent 
railed  a^inst  other  sins,  real 
or  ima^ned,  in  tlie  reporting  of 
public  affairs. 

The  students  expressed  their 
views  in  simulated  letters  to  the 
editor  written  for  the  introduc¬ 
tory  course  in  the  Ohio  State 
School  of  Journalism.  The  as¬ 
signment  was  made  at  the  first 
class  session.  The  purpose  was 
three-fold :  To  give  the  teginners 
a  writing  problem,  to  make  them 
think  about  newspapers,  and  to 
provide  the  instructor  with  data 
on  their  arsenal  of  preferences, 
prejudices,  and  misconceptions. 

Brings  Out  the  Writers 

These  noble  purposes  clearly 
justify  the  assignment  as  a  fix¬ 
ture  in  the  course.  The  main 
reason  it  is  popular  with 
teachers,  however,  is  that  the 
response  is  always  interesting, 
sometimes  surprising,  and  often 
funny. 

Invariably  it  brings  the  “fine 
writers”  out  of  their  burrows. 
One,  in  the  course  of  a  blistering 
attack  on  a  syndicated  column¬ 
ist,  said  testily:  “Her  column 
allows  her  readers  the  willful 
improver!  sm  of  having  their 
minds  charmingly  shut.” 

Writing  with  more  clarity,  if 
less  ingenuity,  others  in  the 
course  indicated  that  they  want 
local  news  covered  thoroughly, 
but  not  too  thoroughly.  (News¬ 
papers  should  be  leaders  in 
community  affairs,  but  they 
should  not  report  “routine” 
events  in  too  much  detail.)  They 
showed  little  reaction  to  humor, 
bright  writing,  features,  pic¬ 
tures,  or  political  columnists. 


(Mr.  McGiffert,  a  former  city 
editor  of  the  Easton  Express  in 
Pennsylvania,  is  a  lecturer  on 
the  Ohio  State  University  jour¬ 
nalism  faculty.) 


They  refused  to  admit  an  inter¬ 
est  in  comic  strips.  Dear  Abby, 
or  Christine  Keeler. 

The  student  reader  emerged, 
in  composite,  as  an  unsmiling 
sort  who  wants  his  newspaper 
to  be  coldly  objective,  weighty 
in  content,  and  colorless. 

49  Papers  Covered 

The  letters  dealt  with  49  daily 
newspapers  with  circulations 
ranging  upward  from  4,000.  All 
but  eight  are  published  in  Ohio. 
About  a  third,  in  the  opinion  of 
their  student  critics,  slant  their 
news  for  political  reasons. 
Nearly  half  do  an  inadequate 
job  on  local  news,  the  students 
said. 

Thirty-two  students  made 
comments  on  political  partisan¬ 
ship,  and  all  but  two  objected  to 
it.  These  complaints  were  typi¬ 
cal: 

“There  must  be  a  group  of 
Republicans  who  decide  what 
will  be  printed  and  what  will 
not.” 

“President  Johnson  could  get 
better  coverage  by  catching  a 
cold  than  a  Republican  could  by 
making  a  dramatic  speech  on 
the  White  House  steps.” 

“You  pledged  your  support  to 
one  candidate  and  began  in¬ 
forming  the  public.  Each  morn¬ 
ing  an  article  was  devoted  to  the 
inefficiency,  incapability,  and 
ignorance  of  the  opposition. 
Usually  this  was  accompanied 
by  an  article  lauding  your 
chosen  office-seeker.” 

“On  the  day  John  F.  Kennedy 
spoke  in  town  and  Richard 
Nixon  spoke  in  a  city  250  miles 
away,  you  splashed  Nixon  all 
over  Page  1  and  found  space  for 
Kennedy  on  Page  2.” 

In  Favor  of  Partisanship 

Two  students  took  a  sympa¬ 
thetic  stance  on  partisanship. 

“Sure  the  paper  is  a  parti¬ 
san  one,  but  that  only  makes  it 
more  interesting,”  one  wrote. 

The  other  said:  “I  do  not 
expect  a  newspaper  to  be  non¬ 
partisan;  such  a  newspaper 
would  have  little  relevance  to 
modern  political  activity.” 

Five  students  objected  to 
opinions  expressed  on  the  edi¬ 


torial  page,  but  most  of  those 
who  di.scussed  editorials  con¬ 
ceded  that  a  newspaper  is  en¬ 
titled  to  a  point  of  view. 

“In  your  editorials  you  take 
thoughtful  and  responsible 
stands,”  one  student  wrote. 
“While  you  are  ostensibly  a 
Republican  paper,  this  is  never 
obvious  except  when  candidates 
are  endorsed.” 

Said  another:  “Criticism  of 
the  Democratic  administration, 
when  unfavorable,  is  always  fair 
and  constructive.” 

In  comments  on  sports  cover¬ 
age,  partisanship  based  on  geog¬ 
raphy  was  a  dominant  theme. 
Thirteen  students  confessed  an 
interest  in  sports.  Ten  of  these 
accused  newspapers  of  angling 
stories  sharply  to  favor  the 
hometown  team. 

They  complained  that  city 
teams  get  more  space  than  sub¬ 
urban  teams.  They  protested 
that  home  victories  are  played 
up  and  home  defeats  down.  They 
remonstrated  against  alibis. 

“When  the  high  school  basket¬ 
ball  team  was  beaten  54-19,”  one 
critic  wrote,  “you  said  it  had 
been  ‘a  valiant  attempt  to  end 
a  fiv^e-week  losing  streak.’  ” 

.Suburbs  Versus 

Geographical  partisanship 
took  a  few  punches  from  critics 
of  general  local  news  coverage, 
too.  Residents  of  suburbs  ob¬ 
jected  to  the  space  given  city 
news,  and  city  residents  objected 
to  the  space  given  suburban 
news. 

Sixteen  students  said  their 
papers  overemphasized  “minor” 
local  events  or  report  them  in 
too  much  detail.  Twelve  objected 
to  strong  play  of  sensational 
stories.  Eleven  described  cover¬ 
age  of  community  affairs  as  in¬ 
adequate,  and  two  charged  their 
papers  with  suppression. 

One  lamented:  “Readers  are 
possibly  more  accurately  in¬ 
formed  on  news  breaking  in 
Washington,  and  around  the 
world  than  on  that  breaking 
around  the  corner.” 

Objecting  to  needless  detail 
in  stories  on  legislative  and 
judicial  proceedings,  another 
student  wrote:  “We  don’t  need 
a  blow-by-blow  account  of  every 
city  council  meeting.”  Said  an¬ 
other:  “Sometimes  it  seems  your 
readers  are  reading  the  work  of 
a  legal  clerk  rather  than  a 
reporter.” 

A  critic  of  both  detail  and 


sensationalism  said:  “The  story 
went  into  great  detail  to  explain 
the  manner  in  which  his  bones 
were  broken  and  his  head  split 
open  on  the  pavement.” 

In  another  comment  on  a  spe- 
cific  story,  a  student  wrote: 
“Your  coverage  of  the  Russian 
family  visiting  our  community 
bordered  on  the  absurd.  Front 
page  pictures  of  them  every 
night  became  monotonous,  and 
they  presumably  tired  of  having 
a  camera  poked  in  their  faces 
three  times  a  day.” 

News  ’Manageinr-nt* 

Suppression  was  not  a  major 
concern  of  the  students.  One, 
however,  contrasted  an  alleged 
delay  in  covering  a  story  about 
the  arrest  of  a  school  teacher 
with  the  paper’s  otherwise  “en¬ 
lightening  and  adequate  cover¬ 
age  of  events  in  the  area’s 
schools.” 

Another  said  failure  to  report 
a  racial  disturbance  was  evi¬ 
dence  of  “management”  of  news 
by  the  newspaper. 

Thirteen  students  praised  local 
coverage  as  thorough  and  com¬ 
petent. 

One  wrote:  “I  am  proud  of  my 
hometown  paper  for  leading  the 
community  to  a  better  inter¬ 
racial  understanding.” 

Comment  on  Editorials 

Only  15  students  commented 
on  the  editorial  page.  Five 
praised  their  papers’  editorials. 
Five  objected  to  “bias,”  “preju¬ 
dice,”  or  “slanting.”  Five  ur^ 
the  editors  to  get  involved  in 
local  issues. 

One  wrote:  “A  nationally  syn¬ 
dicated  editorial  writer  cannot 
possibly  discuss  the  failure  of 
the  local  bond  issue  or  the  adop¬ 
tion  of  new  ordinances  by  the 
City  Council.  Conditions  that 
exist  nationally  may  not  be  pres¬ 
ent  locally.” 

One  student  said  his  home 
town  is  standing  still  while  a 
“sister  city”  is  moving  forward. 
He  attributed  the  differences  in 
the  cities  to  the  differences  in 
their  newspapers — one  an  ag¬ 
gressive  advocate  of  new  indus¬ 
try,  new  schools,  and  new  recre¬ 
ational  facilities,  the  other  a 
neutral  observer. 

‘Undemocratic’  Treatment 

Women’s  pages  got  light  and 
generally  favorable  treatment 
One  student  criticized  the  “un¬ 
democratic”  practice  of  devoting 
more  wedding  and  engagement 
space  to  the  wealthy  than  to  the 
poor.  Another  said  that  “to  list 
the  table  decorations,  refresh¬ 
ments,  and  names  of  all  the 
gfuests  is  a  w’aste  of  space.” 

But  more  typical  of  the  nine  j 
comments  on  women’s  pages  was 

(Continued  on  next  page) 
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DOUBLY  BUSY  !s  Associate  Editor  Paul  Troth  of  the  Plainfield  (N.J.) 
Courier-News,  who  is  shown  here  putting  the  finishing  touches  on  a  car¬ 
toon  he  drew  to  accompany  a  C-N  editorial  on  plans  for  junior  colleges 
in  the  newspaper's  circulation  area. 

Editorial,  Cartoon 
Go  Hand  in  Hand 


this  one:  “They  are  full  of 
sparkle  and  spice.” 

The  students  said  little  about 
pictures.  Three  charged  dull¬ 
ness.  Four  objected  to  emphasis 
on  traffic  accidents.  Four  praised 
photos  sliowing  action. 

Of  the  routine  posed  photo, 
one  student  wrote:  “One  that 
irritates  me  is  that  of  the  Eagle 
Scout  receiving  his  badge  from 
the  troop  leader.  The  picture  is 
complete  with  his  parents  team¬ 
ing  in  the  l)ackground.” 

Only  a  few  students  criticized 
the  handling  of  world,  national, 
and  state  news.  Fewer  still 
made  sense. 

“Your  national  and  inter¬ 
national  news  comes  from  the 
wires  of  the  AP  perfectly  un¬ 
molested,”  wrote  one. 

“Becau.se  you  get  this  news 
from  the  AP  and  UPI  wires, 
you  can’t  go  wrong,”  said 
another. 

“Your  world,  national,  and 
state  news  lacks  depth  and  flair,” 
snapped  a  third. 

'U.sually  Accurate’ 

Only  five  students  criticized 
their  papers  for  inaccuracy. 
Eight  gave  praise.  “The  paper 
is  usually  accurate,  and  when 
a  mistake  is  made,  the  paper 
corrects  it  in  the  next  edition,” 
one  wrote. 

In  the  100  letters  there  were 
only  two  references  (favorable) 
to  humor  and  bright  writing, 
none  to  syndicated  political  col¬ 
umns,  none  to  syndicated  fea¬ 
tures,  and  three  to  ads  (“too 
many,”  2;  “good,”  1). 

Ck)mic  strips  drew  only  one 
comment. 

“The  morning  paper  has 
better  ones,”  the  lone  critic 
wrote. 

• 

Greene  and  Grove 
Share  Walker  Prize 

Dallas,  Tex. 

Two  Dallas  newspapermen 
were  honored  as  co-winners  of 
the  $250  Stanley  Walker  Award 
for  newspaper  writing  at  the 
Texas  Institute  of  Letters 
awards  banquet  Feb.  15. 

A.  C.  Greene,  editorial  page 
editor  of  the  Dallas  Times  Her- 
old,  was  cited  for  his  column  of 
last  Nov.  27,  “No  Life  Is  Lived 
Without  Influence.” 

Larry  Grove,  staff  writer  for 
the  Dallas  Morning  News,  was 
cited  for  his  article,  “Rain,  and 
a  Day  of  Reflection.” 

Mr.  Greene  was  voted  into 
membership  in  the  elite  society 
which  has  only  124  members — 
writers,  editors  and  publishers 
with  a  Texas  identity. 

A  special  citation  was  given 
to  the  Houston  Press  for  the 
excellence  of  stories  submitted 
for  consideration. 

editor  ac  PUBLISHER 


Plainfield,  N.  J. 

Soon  after  Paul  Troth  became 
editorial  writer  for  the  Courier- 
News  here  three  years  ago,  the 
paper  realized  he  not  only  could 
write  editorials,  but  had  talent 
for  cartoons,  illustrating  his 
written  ideas. 

Stewart  Smith,  city  editor, 
had  remembered  that  some  20 
years  before,  he  and  Mr.  Troth 
were  on  duty  at  the  Infantry 
School  in  Fort  Benning,  Ga.  Mr. 
Troth  then  was  illustrating 
Army  field  manuals  for  then 
Brig.  Gen.  Omar  Bradley,  up¬ 
dating  much  of  the  material  and 
making  it  easier  for  the  GI  to 
assimilate  by  the  use  of  draw¬ 
ings.  Mr.  Smith  was  in  charge 
of  public  relations  at  the  In¬ 
fantry  School. 

Mr.  Smith  still  heckles  the 
editorial  writer  to  supply  draw¬ 
ings  for  features  whenever  Mr. 
Troth  can  find  the  time.  Mean¬ 
while,  his  art  appears  frequent¬ 
ly  to  point  up  an  editorial,  par¬ 
ticularly  those  on  local  topics 
or  on  national  events  when  there 
is  an  urgent  need,  such  as  the 
occasion  of  President  Kennedy’s 
assassination. 

Recently  Troth  and  Smith  got 
together  to  develop  an  editorial 
page  play  which  included  an 
original  cartoon  by  Troth,  pro¬ 
moting  a  week-long  series  of 
articles  on  plans  for  county 
junior  colleges. 

“I’ve  teen  drawing  ever  since 
I  used  to  doodle  on  my  home- 
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work  as  a  schoolboy,”  Mr.  Troth 
recalled,  “and  my  teachers  were 
not  enthusiastic.  I  took  art 
courses  later  in  school  and  also 
studied  in  night  classes  from 
time  to  time.” 

His  talent  runs  toward  the 
cartoon  type  or  representation 
as  his  friends  can  attest.  Each 
Christmas  for  19  years  (he 
skipped  three  or  four  war 
years),  he  sends  out  a  card  he 
has  drawn,  showing  his  family 
as  it  appears  to  him  at  the  time. 

One  of  his  most  successful 
newspaper  cartoons  illustrated 
the  effect  the  proposed  jet  air¬ 
port  for  New  York  City  would 
have  on  the  nearby  Great 
Swap,  a  wild  life  preserve  and 
unique  geological  formation. 

Mr.  Smith  remembers  that 
when  he  talked  Mr.  Troth  into 
submitting  a  title  for  a  new 
name  for  the  newspaper  at  Fort 
Benning,  Mr.  Troth  illustrated 
his  entry  so  cleverly  that  his 
suggestion.  The  Bayonet,  and 
his  drawing  for  a  masthead 
were  selected.  They  remain  in 
use  to  this  day. 

• 

Area  Fact  Book 

Buffalo,  N.  Y. 

The  1964  edition  of  the  Buf¬ 
falo  Evening  News  Almanac  and 
Fact  Book  is  off  the  press.  It 
contains  information  about  eight 
Western  New  York  counties. 
Weather  probabilities  for  the 
area  are  forecast  by  Dr.  Wolf¬ 
gang  K.  Blitzenregen. 


OAS  Info 
Convention 
Under  Study 

Directors  of  the  Inter  Ameri¬ 
can  Press  Association,  the  Tech¬ 
nical  Center  and  the  Scholarship 
Fund,  the  Committee  on  Free¬ 
dom  of  the  Press  and  the  Awards 
Committee  will  meet  at  Santo 
Domingo,  Dominican  Republic, 
March  21-24. 

A  draft  Inter-American  Con¬ 
vention  on  Freedom  of  Expres¬ 
sion,  Information  and  Investiga¬ 
tion,  of  the  Organization  of 
American  States,  will  be  the 
highlight  of  the  agenda  of  the 
Committee  on  Freedom  of  the 
Press. 

The  chairman  of  the  commit¬ 
tee,  Jules  Dubois,  Chicago  Trib¬ 
une,  said  several  of  the  con¬ 
cepts  incorporated  in  the  draft 
convention  “clash  with  the  pos¬ 
ture  which  we  have  assumed 
over  the  years.” 

The  draft  convention,  ap¬ 
proved  by  the  Inter  American 
Commission  on  Human  Rights  in 
Santiago,  Chile,  last  October,  is 
to  be  presented  at  the  XI  Inter 
American  Conference.  This  Con¬ 
ference  was  scheduled  for  next 
April  in  Quito,  Ecuador,  but  has 
b^n  postponed  sine  die  at  the 
request  of  the  host  government. 

Mr.  Dubois  said  that  other 
points  on  the  Committee’s  agen¬ 
da  in  Santo  Domingo  will  be: 

•  The  continued  imprison¬ 
ment  of  21  Cuban  journalists  in 
the  Isle  of  Pines  penitentiary 
and  the  lack  of  fre^om  of  the 
press  in  Cuba. 

•  The  lack  of  freedom  of  the 
press  in  Haiti,  Guatemala,  Hon¬ 
duras,  Paraguay  and  Bolivia. 

•  The  threat  against  freedom 
of  the  press  in  other  countries 
through  special  imposts  of  any 
kind  and/or  monopolies  on  news¬ 
print  supplies. 

• 

Guatemala  Newsmen 
Vote  Plaque  to  lAPA 

The  Guatemalan  Newspaper¬ 
men’s  Association  has  voted  to 
present  its  first  Freedom  of  the 
Press  Award  to  the  Inter-Amer¬ 
ican  Press  Association.  The  pre¬ 
sentation  will  be  made  in  April 
to  John  R.  Reitemeyer,  H curt- 
ford  (Conn.)  Courant  publisher, 
lAPA  president. 

The  citation  with  the  award, 
which  consists  of  a  silver  plaque 
on  pi^ious  wood,  notes  that 
lAPAl  las  worked  constantly  for 
freedom  of  the  press  in  the 
Americas.  On  the  plaque  is  the 
figure  of  a  quatzal,  a  bird  which 
is  a  symbol  of  freedom  in  Guate¬ 
mala. 
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of  18  ads,  five  columns  by  240  about  the  modern  facilities  of 
lines,  designed  to  combat  misin-  their  new  plant,  and  the  people 
formation  about  newspapers  who  made  it  a  “preat”  newspa- 
(see  E&P,  Jan.  11,  1964,  pape  per.  Earl  Truax,  promotion  di- 
44)  which  are  also  available  to  rector,  described  the  new  series 
U.  S.  newspapers  in  mat  form,  as  a  followup.  First  ad  of  the 

*  *  *  series  features  the  Herald’s  use 

TREES  —  A  frrassroots  cam-  'adio  cars  to  give  readers  in- 

paign  has  been  launched  by  the  stant  service.  Another  ad  in  the 
St.  Louis  Post-Dispatch  to  raise  senes  will  tell  about  the  Herald 
money  for  the  planting  of  trees  ^  training  ground,  where 
during  the  city’s  Bicentennial  newspaper  organizations  have 
observ'ance.  The  new'spaper  is  <^nosen  to  hold  seminars, 
a  “collecting  point’’  for  contri-  Bishopric,  Green  and  Fielding 
butions  to  be  turned  over  to  the  is  the  Herald’s  ad  agency. 
Metropolitan  St.  Louis  Shade  *  ♦  ♦ 

Tree  Council.  SPRING  —  The  coming  of 

*  *  spring  is  emphasized  by  two 

FASHIONS  —  To  promote  Detroit  News  promotion  pieces 

the  publication  of  the  first  pho-  directed  to  restaurants  and 
tographs  of  the  new  Paris  fash-  pleasure  boating.  The  newspa- 
ions,  the  Philadelphia  Inquirer  per  sponsors  the  Belle  Isle  Out- 
published  a  promotion  ad  repro-  board  Marathon  and  the  Civic 
ducing  the  rough  pencil  layouts  Center  Sailing  Regatta, 
of  the  three  pages,  which  would  • 

be  printed  in  the  following  day’s  w.  i. 

paper,  OMlflH  C-iOpy  £cilt01* 

*  *  *  Receives  Staff  Award 

SHOWCASE— “Meet  Jeremy  .. 

Browm  and  Showcase,’’  says  the  _  MILWAUKEE 

latest  in  a  series  of  folders  from  Richard  S.  Da^s  award 

the  Toronto  Telegram.  The  mail-  outstanding  work  by  a  mem- 

ing  piece  is  one  of  a  series  pro-  the  Milwaukee  Jound 

moting  the  Telegram’s  person-  was  presented  recently  to 

alities.  “Show-case”  is  a  24-page  Ruth  A.  Wilson,  a  copy 

guide  to  the  week’s  events  in  .  •  .  ,  ^ 

tow-n,  including  night  life,  res-  award  cited  her  expert 

taurants,  theatres,  movies,  handling,  under  deadline  pres- 
broadcasting,  books,  records  and  sure,  of  the  main  stories  dealing 
things  to  do.  Promotion  man-  with  President  Kennedy  s  assM- 
ager  Reg  Dawe  uses  the  folder  sination,  and  also  in  recognition 
to  promote  the  content  of  the  her  general  competence  as  a 
.section,  and  to  make  an  adver-  editor.” 

tising  pitch.  The  citation  came  from  a  com- 

*  ♦  *  mittee  set  up  four  years  ago  in 

NEW  CAMPAIGN  —  “Excit-  honor  of  Richard  S.  Davis,  a 

ing  things  are  happening  —  at  versatile  writer  who  had  Jiut 
the  Miami  Herald,”  proclaims  retired  after  many  years  on  the 
the  Florida  newspaper’s  new  ad-  Journal  staff, 
vertising  campaign,  with  a  col-  Miss  Wilson,  a  graduate  of  the 
umn  of  facts  added  to  a  double-  University  of  Iowa,  worked  for 
truck  layout  to  substantiate  the  the  Cedar  Valley  Daily  Timet 
claim.  The  ads,  running  in  E&P  at  Vinton,  la.,  the  Telegraph 
and  other  business  publications.  Herald  at  Dubuque,  la.,  and  then 
makes  a  direct  pitch  to  the  ad-  the  Stars  and  Stripes  in  Ger- 
vertiser.  many  before  joining  the  Journal 

Prev'ious  Herald  series  told  in  1962. 
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Thousand-Line  Ads 
Sell  ‘Strong  Points’ 


Probably  the  most  obvious  with  each  insertion  covering  a 
medium  for  a  newspaper’s  pro-  different  “reason  why.”  People 
motion  is  its  owm  pages.  A  like  newspapers.  People  like  the 
schedule  of  in-paper  ads  puts  ads  in  newspapers.  You  can 
little  strain  on  the  budget,  and  clip  and  keep  newspaper  ads. 
“office”  ads  can  be  scheduled  on  You  can  put  your  paper  down 
an  option  basis.  and  come  back  to  it  later.  Young 

The  Bureau  of  Advertising  people  like  newspapers.  You  can 
has  a  new  series  of  a  dozen  1,-  read  newspapers  at  your  own 
000-line  ads,  a  year’s  supply  on  pace. 

a  one-a-month  schedule,  in  mat  Each  ad,  in  addition,  carries 
form.  Even  a  paper  with  no  a  little  chart  show-ing  ad  ex¬ 
promotion  department  can  run  penditures  in  new-spapers,  tele- 
attractive  ads  promoting  the  vision,  magazines  and  radio.  At 
newspaper  and  its  advantages  the  bottom  of  each  insertion  is 
to  advertisers.  the  slogan  line;  “More  money 

The  campaign  features  breezy  is  invested  in  newspapers  than 
line  cartoons  by  Roy  Morton,  in  all  other  major  media  com- 
and  there’s  a  chuckle  in  each  hined!” 

sales  point.  The  accompanying  The  campaign  is  available  for 
copy  is  brief  and  to  the  point,  $20. 

-  For  newspapers  that  would 

—6  OC\T.S  more  ads,  more  often, 

^  M  •rlClIiCx  with  varied  themes,  the  Ca- 

B  nadian  Daily  Newspaper  Pub- 
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ON  THE  AIR 

Radio  Station  Uses 
Newspaper  Methods 

By  Jean  Tarzian 


How  docs  a  small  radio  sta¬ 
tion  without  network  affiliation 
and  only  a  handful  of  newsmen 
win  prizes? 

A  case  in  point  is  WAPL  at 
Appleton,  Wis.,  which  recently 
won  the  National  Broadcast 
News  Association  award  for 
general  excellence  in  1963. 

This  is  not  the  only  award 
won  by  WAPL.  In  1962,  Bill 
Day,  the  .station’s  news  direc¬ 
tor,  won  the  NBNA  second 
place  award  for  the  outstanding 
news  achievement  on  the  basis 
of  local  news  documentary. 

In  1961,  the  American  Lepion 
.Auxiliary,  Wisconsin  Depart¬ 
ment,  presented  the  station  with 
a  citation  for  a  series  of  docu¬ 
mentary  efforts  on  “Youth  Bet¬ 
terment  in  Wisconsin.” 

For  the  1963  NBNA  competi¬ 
tion  the  station  entered  random 
tapes  of  newscasts.  Included 
was  coverape  of  the  Kennedy 
assassination. 

“We  rely  heavily  on  our  own 
resources,”  Mr.  Day  said. 


“When  the  Kennedy  story 
broke,  it  was  obvious  to  us  that 
we  would  lose  audience  rapidly. 
I  mobilized  our  news  staff  plus 
the  station’s  women’s  director 
and  within  minutes  we  bepan 
coverape. 

Lurnl  Aiiple 

“We  pathered  tapes  and  on- 
the-spot  reports  of  local  and 
state  reaction,  from  the  man  on 
the  street  to  the  city  and  state 
officials. 

“Later  we  dup  into  our  tape 
file,  pulled  excerpts  of  the  ‘Great 
Debates,’  the  Inaupuration,  and 
President  Kennedy’s  own  ap¬ 
pearance  in  this  area  and  used 
them  with  the  wire  reports. 

“The  result:  a  solid  job  with 
a  .subject,  that  locally,  is  diffi¬ 
cult  to  handle.” 

W  A  PL’s  news  patherinp  pro¬ 
cedure  is  described  by  Mr.  Day 
as  “standard,”  operatinp  on  the 
l)eat  basis  and  makinp  use  of 
portable  tape  recorders  and  2- 
way  mobile  units. 


They  repularly  tape  city  coun¬ 
cil  sessions  and  have  even  taken 
the  microphone  into  the  local 
court  rooms.  Emphasis  is  almost 
completely  local,  relyinp  on  the 
UPI  wire  for  national  coverape. 

In  determininp  news  empha¬ 
sis,  Mr.  Day  says  he  follows 
newspaper  techniques. 

“There’s  somethinp  more  to 
be  said  on  the  topic  of  shop 
practice,”  he  added.  “In  many 
radio  newsrooms,  it’s  close  to 
blasphemy  to  mention  you  fol¬ 
low  some  of  the  practices  of  the 
print  media. 

“I  feel  this  is  a  pound  foolish 
attitude.  Newspapers,  throuph 
many  penerations,  have  devel¬ 
oped  solid  techniques  that  can 
lie  converted  to  broadcastinp 
practice,  and  speed  the  develop¬ 
ment  of  this  side  of  the  jour¬ 
nalistic  fence.” 

More  News  Emphasis 

Mr.  Day  would  like  to  see 
more  schools  offer  a  purer  cur¬ 
riculum  in  electronic  journalism. 
In  his  opinion,  many  schools 
offerinp  radio  and  television 
courses  po  “once  over  liphtly” 
when  it  comes  to  news,  beinp 
concerned  with  on-air  produc¬ 
tion  of  news,  rather  than  path¬ 
erinp  or  writinp. 

“I  would  also  like  to  see  more 
.stations  offer  an  intern  pro¬ 
pram  for  students,”  Mr.  Day 
said.  “These  two  factors  would 
provide  the  industry  with  a  crop 


of  trained  newsmen  which  would 
result  in  a  rise  in  the  standards 
and  quality  of  broadcast  news. 

“Also,  I  would  like  to  see 
more  stations  pet  involved  in 
awards  competition.  There’s  a 
lot  to  be  learned  from  enterinp 
these  events.  They  can  tell  you 
if  your  department  is  on  the 
ripht  track,  and  how  you  stack 
up  with  other  operations.” 

WAPL  went  on  the  air  in 
1952.  At  that  time  it  was  owned 
by  the  Bartell  Group  (it  is  now 
owned  by  John  Dixon).  The 
news  department  was  launched 
in  1956.  At  one  time,  the  station 
had  30  correspondents. 

• 

Zanesville  Company 
Adds  Radio  Station 

Zanesville,  Ohio 

Radio  station  WNXT,  Ports¬ 
mouth,  Ohio,  has  been  sold  for 
$265,500  to  the  Zanesville  Pub- 
lishinp  Co.  The  brokerape  firm 
of  Blackburn  &  Co.  handled  the 
transaction. 

The  sale  is  subject  to  approval 
of  the  Federal  Communications 
Commission. 

Zanesville  Publishinp  also 
owns  WHIZ-AM-FM-TV, 
Zanesville,  and  WTAP-AM-TV, 
Parkersburp,  W.  Va.,  and  pub¬ 
lishes  the  Zanesville  Times- 
Recorder. 

WNXT  had  been  owned  by 
Leonard  Feldman  and  A.  R. 
Ellman. 


A  minimum 
of 
3 

PLATES 
a  minute 

by  the  M-A-N  push-button  process 

.  The  fully-automatic  M-A-N  Caster/Finisher  was  designed 
to  meet  the  rigid  requirements  of  the  most  sophisticated 
newspaper  operation  ...  and  has  proven  its  capabilities  in 
actual  production.*  It  casts,  shaves,  cools,  dries  and  trims 
a  predetermined  number  of  plates  from  any  standard  news- 
’  paper  mat.  For  a  completely  modern  molding  and  casting 
operation  the  M-A-N  Caster/Finisher  should  be  comple¬ 
mented  by  the  fully-automatic  M-A-N  Multopress.  Both  are 
available  exclusively  through  R.  Hoe  & 

Co.,  Inc.,  910  E.  138th  St.,  N.  Y.  54,  N.  Y.  O  W  b 

M-A-N  CASTER/FINISHER 

*Unit$  now  in  operation  or  on  order  for  Louisville  Courier-Journal,  Orlando  Sentinel-Star,  Los  Angeles  Times,  The 
Oklahoman,  Portland  Oregonian,  Birmingham  News  and  La  Presse  (Montreal). 
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In  Lion’s  Den,  Says 
Editor  of  Probe 


Sacramento,  Calif. 

A  slightly  built  publisher  with 
a  long  record  of  competent  re¬ 
porting  told  a  roomful  of  state 
senators  and  engineers  he  stands 
behind  his  published  charges  of 
faulty  and  expensive  construc¬ 
tion  practices  at  California’s 
$121,000,000  Oroville  dam. 

“And  if  these  charges  are  un¬ 
true,  I’ll  eat  crow,’’  added  Daniel 
L.  Beebe,  Oroville  (Calif.)  Mer¬ 
cury-Register,  after  he  listed  12 
points  in  an  appearance  before 
a  California  Senate  sub-commit¬ 
tee. 

.Mr.  Beebe  was  called  to  ex¬ 
plain  the  information  contained 
in  various  articles  in  h’s  news¬ 
paper.  He  was  the  only  witness 
critical  of  the  construction  ac¬ 
tivity.  In  appearing  against  a 
field  of  eight  to  10  persons,  he 
refused  to  identify  tho.se  who 
provided  information  for  the 
M-R  reports.  He  suggested  the 
committee  subpoena  and  swear 
its  owm  witnesses. 

The  Tag  Line 

“I  was  Daniel  in  the  lions’ 
den,”  he  said  later. 

State  witness  did  not  answer 
major  points  he  presented  but 
“I  was  doubted  and  smeared, 
and  the  smear  was  effective,”  he 
added. 

The  witnesses  appeared  to 
have  the  support  of  a  claque- 
type  group  present.  Its  mem¬ 
bers  laughed  at  his  statements 
about  engineering  phrases,  he 
said. 

While  Mr.  Beebe  stated  point¬ 
edly  in  his  testimony  that  he  had 
not  remarked  on  the  dam’s  safe¬ 
ty  as  the  work  has  not  yet 
progressed  to  a  point  when  safe¬ 
ty  is  involved,  a  witness  de¬ 
nounced  the  publisher. 

He  was  Raymond  A.  Leonard, 
attorney  for  Oro  Dam  Construc¬ 
tors,  who  claimed  the  publisher 
had  caused  headlines  throughout 
the  nation  indicating  the  dam 
might  be  unsafe. 

Beebe's  Charges 

Mr.  Beebe’s  statement  charged 
specifications  for  the  project 
had  been  altered,  that  reported 
variances  have  not  been  cor¬ 
rected  and  that  steel  ribs  were 
substituted  for  rock  bolts. 

The  results  included  State 
payment  for  a  $100,000  steel 
beam  which  aided  contractors 
considerably,  a  $400,000  change 
in  the  estimated  costs  on  a  tun¬ 
nel,  a  $325,000  loss  of  bond  in¬ 
terest  by  expediting  the  prog¬ 


ress  of  the  dam,  the  publisher 
charged. 

The  cost  of  a  second  tunnel 
has  been  boosted  $1,400,000  and 
an  error  in  building  a  cofferdam 
is  now  being  rectified  at  heavy 
expense,  Mr.  Beebe  also  charged. 

The  Mercury  is  the  only  news¬ 
paper  in  the  immediate  area  of 
the  project. 

‘A  Little  Match’ 

His  immediate  reward  at  this 
meeting  was  the  promise  of  an 
investigation  and  a  report  short¬ 
ly,  plus  the  notation  by  State 
Senator  Eugene  C.  Nisbet, 
chairman,  that  “this  is  a  good 
example  of  how  a  little  match 
can  start  a  big  forest  fire.” 

The  “little  match”  to  whom 
he  apparently  referred  is  110- 
pound,  peppery  publisher  who 
has  had  a  long  career  as  re¬ 
porter  and  editor  and  publisher 
of  the  7300-circulation  Mercury. 

In  a  three-year  fight  he  won 
from  the  California  Public  Utili¬ 
ties  Commission  an  order  pro¬ 
viding  Oroville  with  fluorinated 
water. 

Earlier  he  battled  radio’s  free 
log  space.  He  continued  that  ban 
when  he  acquired  his  own  sta¬ 
tion. 

• 

Texas  Dailies  to  Key 
Image  witli  ’64  News 

El  Paso,  Texas 

The  Texas  Daily  Newspaper 
Association  has  established  a 
public  relations  committee  “to 
develop  a  more  positive  image 
for  the  newspaper  industry.” 
Its  chairman  is  Richard  J.  V. 
Johnson,  promotion  manager  of 
the  Houston  Chronicle. 

The  effort  will  be  keyed  to 
the  political  news  of  1964.  Jack 
Butler,  editor  of  the  Fort  Worth 
Star-Telegram,  will  publish  a 
statement  of  policy  on  what  a 
newspaper  does  during  a  politi¬ 
cal  year  and  why. 

Mr.  Johnson  said  each  Texas 
daily  will  tell  in  stories  and  ads 
the  extent  and  type  of  political 
coverage  planned  it  plans. 

• 

‘Apartment  Living’ 

Philadelphia 

A  20-page  tabloid  sized  sup¬ 
plement,  “Apartment  Living,” 
appeared  in  the  Bulletin  on  Feb. 
23.  Illustrated  in  both  black  and 
white  and  ROP  color,  the  supple¬ 
ment,  with  advertising,  news 
stories  and  features,  covered 
every  phase  of  apartment  living 
in  the  city  and  its  suburbs. 


GILDED — The  reception  hall  of  the  New  York  Herald  Tribune  editorial 
offices  has  a  panel  of  front  page  mats  and  proofs  which  is  changed 
daily  and  Sunday.  The  mats  are  sprayed  with  "bright  gold"  (Krylonj 
paint,  giving  them  an  alluring  luster. 


TT'  1  •  T?  J  Hope  Strong,  Lima  (Ohio)  Citi- 

r  RSnlOll  tids  -m,  and  Margaret  Keller, 

Beaver  Falls  (Pa.)  News-Trib- 

Get  ‘Lulus’ 

^^11  In  n  special  color  category, 

A  d-l.  xJ'X  placewinners  were  Judy  Penne- 

baker,  Nashville  (Tenn.)  Ten- 
Los  Angeles  nessean,  and  Milwaukee  Journal, 
Fashion  editors  from  18  news-  tied  for  first ;  Mildred  White- 
papers,  three  magazines  and  aker,  San  Antonio  (Tex.)  Ex- 
three  news  syndicates  were  press  &  News,  and  Eve  Lyim 
honored  with  “Lulu”  awards  at  Sawyer,  San  Antonio  (Tex.) 
the  46th  convention  of  the  Amer-  Light. 

ican  Institute  of  Men’s  and  Boys’  For  news  syndicates,  winners 
Wear  and  the  National  Associa-  were  Harold  J.  Sheehan,  News- 
tion  of  Retail  Clothiers  and  paper  Enterprise  Association; 


Furnishers,  here  Feb.  12. 


Berta  Mohr  Fashion  Syndicate 


Ghita  Cary,  Chicago  S^^n-  and  Walter  Logan,  UPI. 
Times,  and  Bill  Hibbard,  Mil-  Among  general  consumer 
waukce  Journal,  shared  the  top  magazines,  first  winner  was  R. 
prize  for  large  circulation  news-  Norwood  Talbot  and  0.  E. 
papers,  followed  by  Grace  Mad-  Schoeffler,  Esquire,  and  a  tie  for 
ley,  Philadelphia  Inquirer,  and  second  between  Iris  Bauer,  Look, 


Merritt  Barnum,  Chicago  Trib-  and  Richard  Lang,  Gentlemen’s 

une.  Quarterly. 

For  newspapers  between  100,-  More  than  50  fashion  editors 
000  and  500,000  circulation,  Judy  attended  the  convention.  Asa 
Jeannin  of  the  Hackensaek  feature  of  the  awards  breakfast, 
(N.  J.)  Bergen  Record  placed  top  winners  were  asked  to  spell 
first,  followed  by  Ruth  Muggle-  out  grievances  and  suggestions 
bee,  Boston  Record- American,  on  getting  news  out  of  retailers 
and  a  tie  for  third  between  Leon-  and  manufacturers, 
ard  A.  Tangney,  Denver  (Colo.)  • 

Rocky  Mountain  News  and  Vir-  Copley  Aide  Named 

Port!  As  Voting  Trustee 

Beryl  Ann  Brownell,  Gary  HONOLULC 

(Ind.)  Post  Tribune,  won  the  Jack  A.  Heintz,  Hawaii  repre- 


Copley  Aide  Named 
As  Voting  Trustee 

HONOLULC 

Jack  A.  Heintz,  Hawaii  repre¬ 


award  for  papers  between  25,-  sentative  of  the  Copley  Prew 
000  and  100,000,  followed  by  Inc.,  has  been  named  a  vicepresi- 
Caye  Bolte,  Union  City  (N.  J.)  dent,  director  and  a  trustee  of 
Hudson  Dispatch,  and  a  tie  for  the  voting  trust  of  the  Honolulu 
third  between  Betty  Vance,  Advertiser. 

Tampa  (Fla.)  Times  and  Lois  J.  He  succeeds  Lorrin  P.  Thurs- 
Fegan,  Jersey  City  (N.  J.)  ton,  whose  stock  was  purchased 
Journal.  by  Copley.  Also  named  directors 

The  smaller  daily  first  place  were  James  S.  Copley,  chairman 
went  to  Bob  Hallman,  Gastonia  of  the  Copley  Press,  and  attor- 
(N.  C.)  Gazette,  followed  by  ney  Hal  W.  Conroy. 
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lf&4 

AKRON.  OHIO 
I9i4 

Raicon  Journal-6  .  1,935,527 

JlMCon  Journal-S  ....  775,247  _ 

G,*nd  Total  .  2,711,794  2,430,033 

ALBANY.  N.  Y. 

.  «™.’8I 

Times  Unlon-m  .  !!!'!?? 

§Times  Union-S  .  452,234 


1943 

1,914,349 

713,444 


971,479 

903,702 

433,483 


Grand  Total  .  2,212,948  2,308,844 

ALBUQUERQUE,  N.  M. 

jaurt,.|.n,  .  1,538,487  1,373,327 

K„|S  402,923  404,022 

&  e  .  1.547,824  1,440,000 

Grand  Total  .  3,509,434  3,217,349 

ATLANTA.  GA. 

Constitution-m  .  1,772,480  1,484,438 

J^rnal-e  .  2,147,490  2,138,172 

Constitution-S  .  848,833  824,402 

Grand  Total  .  4,788,803  4,447,212 

ATLANTIC  CITY.  N.  J. 

.  494,848  489,755 

.preii-S  .  144,194  154,544 

Grand  Total  .  859,042  844,301 

BALTIMORE.  MD. 

SNaws  Amoricar.-S  -  544,390 


News  American-e  .  1,245,557 

5un-m  .  1,255,472 

Sun-e  .  1,780,943 

tSun-S  .  1,274,498 


Grand  Total  .  4,103,240  5,944,854 

BANGOR,  ME. 


News-m  . 

711,207 

498,579 

BINGHAMTON,  N.  Y. 

Press-*  . 

1,294,113 

1,274,447 

|Pr*ss-S  . 

313.498 

280,892 

Sun-Bulletin-m  . 

440,934 

444,455 

Grand  Total  . 

2,050,747 

2,002,214 

BIRMINGHAM.  ALA. 

Post-H*rald-m  . 

824,275 

825,194 

News-e  . 

1,383,943 

1.440,843 

fNews-S  . 

431,932 

445,743 

Grand  Total  . 

2,840,050 

2,911,800 

NOTE:  Part  run  adv 

.  Includes: 

:  News-e 

1944-1,383,843  (  38,905).  1943—1,440,843 

(47,352). 

BOSTON, 

MASS. 

Pecerd  American-d 

429,244 

592,903 

Advtrtis«r'$  . 

235,522 

241,527 

Slobe-*  . 

1,247,734 

1,384,399 

Globe-m  . 

1,285,871 

1,319,781 

)Globe-S  . 

1,094,921 

1,133,948 

Herald-m  . 

1,047,997 

1,081,414 

fHerald-S  . 

858,018 

844,127 

freveler-e  . 

1,197,545 

1,244,294 

Grand  Total  . 

7,414,874 

7,882,413 

BUFFALO. 

N.  Y. 

Courier  Express-m  . 

995,425 

959,804 

fCourier  Espress-S  _ 

484,905 

442,227 

(Evening  News-e  . 

1,922,802 

1,874,754 

Grand  Total  . 

3,405,132 

3,474,789 

IMPORTANT 

NOTICE 

-32  Cities 


Newspaper  Linagi 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measarements) 

%  of 

LinaRe 
This  Year 


LinaRe 
Last  Year 


Previous 

Year 


E&P 

Index 


Total  AdvertisinR 

January  1964  . 

December  1963 
Display 

January  1964  . 

December  1963 
Classified 

January  1954  . 

December  1963 
Retail 

January  1964  . 

December  1963 
Department  Store 

January  1964  . 

December  1963 
General 

January  1964  . 

December  1963 
Automotive 

January  1964  . 

December  1963 
Financial 

January  1964  . 

December  1963 


210,559,000 

260,566,000 

150,784,000 

206,720,000 

59,775,000 

53,846,000 

115,150,000 

168,759,000 

38,826,000 

62,522,000 

18,236,000 

24,030,000 

10,630,000 

8,678,000 

6,768,000 

5,253,000 


197,694,000 

235,240,000 

142,555,000 

184,894,000 

55,139,000 

50,346,000 

108,625,000 

151,457,000 

36,716,000 

54,616,000 

17,761,000 

21,236,000 

9,598,000 

7,744,000 

6,571,000 

4,457,000 


106.5 


105.3 


1944  1943 

ERIE.  PA. 

Times-*  .  1,009,733  1,048,340 

§Tim*i-N*wi-S  .  383,142  354,740 

Gr«nd  Total .  1.392,875  1,403,100 

NOTE;  Th*  News,  Mornlnq,  and  th* 
Timas,  Evening,  are  sold  in  optional  com¬ 
bination.  Th*  linage  of  on*  edition,  th* 
Times,  Evening  is  shown. 


110.8 

108.7 

EUGENE. 

ORE. 

105.8 

104.1 

Register  Guard-*  _ 

‘Register  Guard-S  ... 

.  1,239,873 
.  281,054 

1,088,581 

254,319 

111.8 

108.6 

Grand  Total  . 

.  1,520,927 

1,342,900 

EVERETT. 

WASH. 

108.4 

108.2 

945,415 

848,787 

107.0 

109.2 

FALL  RIVER.  MASS. 

106.0 

106.5 

Herald  News-e  . 

..  827,422 

794,304 

111.4 


105.7 

114.5 


102.7 

113.2 


110.8 

112.1 


103.0 

117.9 


110.4 

114.8 

112.2 

91.8 

99.9 

104.6 

101.2 

101.8 
1099 


FORT  LAUDERDALE,  FLA. 

•N*ws-e  .  2,087,430 

N*ws-S  .  725,291 

News-Sat .  339,148  . 


504,717 

1,219,890 

1,144,088 

1,817,130 

1,239,029 


1944 

CAMDEN,  N.  J. 


Courier-Post-* 


1,454,478  1,343,450 


CHARLESTON,  W.  VA. 

Mail-*  .  808,202  758,374 

Gaiette-m  .  792,028  754,495 

^Gaiette-Mail-S  .  277,588  321,572 


Th*  linage  tabulations  shown  here  have 
bean  compiled  by  Media  Records,  Inc.  for 
•iclusive  publication  by  Editor  &  Publisher. 
They  may  not  be  printed  or  Published  in 
any  form  without  eyplicit  permission  from 
Madia  Records,  Inc. 

Escapt  where  other  figures  are  specifi- 
ully  shown  the  following  footnotes  apply 
to  Media  Records.  January  1944  Linages: 
•ncludes  22,794  lines  FAMILY  WEEKLY 
}  ncludas  28,1 12  lines  THIS  WEEK 
Jlncludes  25,929  lines  PARADE 
^Includes  43.404  lines  WEEKEND  MAGA¬ 
ZINE. 

American  Weekly  discontinued 
after  th*  September  I,  1943 


Grand  Total  . 

1,897,818 

1,834,441 

CHARLOTTE. 

.  N.  C. 

News-e  . 

Obs*rver-m  . 

fObserver-S  . 

1,015,987 

1,438,934 

457.032 

942,092 

1,427,37? 

439,354 

Grand  Total  . 

3,111,845 

2,828,818 

CHICAGO, 

,  ILL. 

Tribune-m  . 

Tnbune*S  . 

(Daily  News-e . 

American>e  . 

American-S  . 

Sun-Times-m  . 

§Sun-Timas-S  . 

2,889,452 

1,355,972 

1,447,581 

782,542 

412,247 

1,418.704 

433,794 

2,589,349 

1,319,754 

1,705,977 

891,503 

218,387 

1,424,019 

414,442 

Grand  Total  . 

9,140,514 

8,743,453 

NOTE:  Part  run  adv.  includes:  Tribune-m 
1944—2,889,452  (  397,989).  1943—2,589,349 

(271.117).  Tribune-S  1944—1,355,972  (274,- 
440).  1943—1,319,754  (274,181).  Sun-Times-S 
1944—433,794  (103,443).  1943—414,442  (89.- 
554). 

CINCINNATI 

,  OHIO 

Enquir*r-m  . 

(Enquirer-S . 

Post  &  Times-Star-e _ 

1,851,144 

1,034,843 

1,748,354 

1,848,170 

1,023,201 

1,723,234 

Grand  Total  . 

4,434,345 

4,594,407 

CLEVELAND, 

,  OHIO 

Plain  Dealer-m  . 

(Plain  Dealer-S  . 

Press-e  . 

2,231,432  On  Strike 
1,179.201  On  Strike 
2,323,818  On  Strike 

Grand  Total  . 

5,734,451 

On  Strike 

NOTE;  Part  run  adv.  includes:  Press-e 
1944—2,323.818  (174,150). 

COLUMBUS, 

OHIO 

Dispatch-0  . 

D'spatch-S  . 

ritizen-Journal-m  . 

2,213.429 

1,025,420 

878,447 

34,550 

4,173,844 

2,037,915 
978  377 
883.847 
40,851 

3,941,030 

Gra.nd  Tolal  . 

DALLAS.  TEXAS 

News-m  . 

(News-S  . 

Times  Herald-e  . 

§Times  Herald-S  . 

1,949,510 

424.507 

2,125.865 

477,810 

1,933,972 

430,125 

2,074,157 

420,423 

publishing 

Grand  Total  .  5,397,712  5,240,877 

editor  8c  publisher  for  March  7,  1964 


Grand  Total .  3,152,089  . 

NOTE.  (*)  Published  5  days  a  week 
only. 

FORT  WAYNE.  IND. 

Journal  Gazetta-m  ...  1,182,830  1,097,907 
; Journal  Gai*tt*-S  ....  393,472  414,124 

News  Sentinel-*  .  1,529,354  1,580,907 


1944  1943 

NOTE:  Part  run  adv.  includes;  Times 

Heraid-e  1944—2,125,885  (18.488).  1943— 

2,074,157  (50,454). 

DAYTON,  OHIO 

Journal-Harald-m  .  1,427,979  1,417,239 

N*ws-e  .  1,744.481  1,832,340 

§N*ws-S  .  510,059  529,124 

Grand  Total  .  3,902,519  3,978,703 

DENVER.  COLO. 

Rocky  Mt.  N*ws-m  ....  1,907,983  1,740,745 

(Rocky  Mt.  N*ws-S  .  377,414  354,480 

Post-*  .  2,344,874  2,187,985 

tPost-S  .  799,338  728,724 

Grand  Total  .  5,431,813  5,012,134 

NOTE:  Part  run  adv.  includes;  Post-e 

1944—2.344.874  (194,235).  1943—2.187,985 

(104,970). 

DES  MOINES.  IOWA 

R*gist*r-m  .  517.724  520,024 

Tribune-e  .  818,805  778,747 

(Register-S  .  515.810  513,334 

Grand  Total .  1,852,341  1,812,109 

DETROIT.  MICH. 

Free  Pr*ss-m  .  1,314,141  1,184,979 

§Fr**  Pr*ss-S  .  411,749  478,547 

N*ws-e  .  2,413,708  2,299,723 

fNews-S  .  1,071,047  925,739 

Grand  Total .  5,212,445  4,891,008 

NOTE:  Part  run  adv.  includes;  Free 

Pr*ss-m  1944—1,314,141  (139,454).  1943— 

1,184,979  (104,574).  Free  Press-S  1944-411,- 
749  (  3,400).  1943—478.547  (134.825).  News-e 
1944—2,413,708  (217,019).  1943—2,299,723 

(238,872).  N*ws-S  1944-1,071,047  (  58,150). 
1943—925,739  (34,529). 

ELMIRA.  N.  Y. 

Advertiser-m  .  307,057 

Star  Gaz*tta-e  .  430,140 

Star  Gai.  &  Adv.-d  ...  499,545  . 

•Telegram-S  .  232,971  218,717 

Star  Gazette  S 

Advertiser-Sat .  70,114 

Grand  Total  .  932,514  1,224,050 

NOTE;  (•)  Advertiser  Morning  and  Star 
Gazette  Evening  publish  5  days  a  week 
only. 

Advertiser  Morning  &  Star  Gazette  Eve¬ 
ning  merged  to  a  Daily  edition  effective 
February  I,  1943. 

EL  PASO.  TEXAS 

Times-m  .  1,120,433  1,027.109 

5Times-S  .  254,470  288,228 

Herald-Post-e  .  1,123,042  1,045,748 

Grand  Total  .  2,498,145  2,341,085 


Grand  Total  .  3,105,858  3,092.940 

FORT  WORTH.  TEXAS 

Star-Telegram-m  .  843,773  840,298 

Ftar-Telegram-e  .  1,547,873  1,703,055 

(Star-Telegram-S  .  580,548  412,499 

Press-e  .  498,914  347,121 

Press-S  .  153,444  151,494 


Grand  Total .  3,444  574  3,494,447 

NOTE;  Press  Evening  published  5  days 
a  week  only. 

FRESNO,  CALIF. 

Bee-e  .  1,404,944  1,371,544 

;B**-S  .  501,189  444,859 


Grand  Total .  1,904,153  1,834,425 

GARY,  IND. 

Post-Tribune-*  .  1,384,477  1,240,907 

•Post-Tribun*-S  .  398,440  349,597 

**N.W.Ind.  S*ntin*I-m  448,184  . 


Grand  Total  .  2,433,103  1,410,504 

**First  publication  date  December  10, 
1943. 

GLENS  FALLS.  N.  Y. 

Post-Star  (See  Note)  ..  547,243  574,323 

NOTE:  Post-Star  Morning  sold  in  combi¬ 
nation  with  Times  Evening.  Linage  of  on* 
edition,  Post-Star  Morning,  only  is  given. 

GRAND  RAPIDS.  MICH. 

Press-e  .  1,904,541  1.902,027 

)Pr*ss-S  .  395,192  395,072 

Grand  Total .  2,299,733  2,297.099 

HACKENSACK.  N.  J. 

Record-*  .  1.784,700  2,042,744 

NOTE;  Part  run  adv.  includes:  Record-* 

1944—1,784,700  (44.215).  1943—2,042,744 

(49,529). 

HAMMOND,  IND. 

Times-e  .  1,144,938  1,251,208 

Times-S  .  383,497  384,254 

Grand  Total  .  1,528,435  1,437,444 

NOTE:  Times  Evening  published  five 
days  a  week  only. 

HARRISBURG.  PA. 

Patriot-m  .  1,113.311  1.180.250 

§  Patriot  N*ws-S  .  347.972  332,155 

Grand  Total  .  1,441,283  1.512,405 

HARTFORD.  CONN. 

Courant-m  .  950,008  874,823 

ICourant-S  .  453,141  431,783 

fTimes-e  .  1,837,894  1,759,257 

Grand  Total .  3.441,043  3,245,843 

HAVERHILL.  MASS. 

Journal-*  .  149.925  232,428 

45 
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ifM  in3 
HONOLULU,  HAWAII 

Adv*rtis*r-m  .  l.lf2,M2  W3,3I7 

St*r-Bull«t!n-*  l.54t.2?y  I.Mi.ni 

*St«r-BulUtin  t 

Adv«r>ii«r-$  .  US,  337  377,117 

Grand  Total  .  3.l07,27t  3,037,3SS 

HOUSTON,  TEXAS 

Chronicla-a  2,S70,7S7  2,557,718 

Khronicla-S  873,710  841,787 

Poit-m  1,743,045  1, 878,887 


$lndapondant  Prau- 

TolMram-S  .  575,824  807,007 

Pratt-Talagram-o  .  2,088,824  1,847,727 


Grand  Total  4,843,212  4,207,721 

NOTE:  Part  run  adv,  includai:  Inda- 
pandant-m  1784-1,780,584  (137,537).  1783— 
1,748,783  (204,841).  Prats-Talaqram-a  1784 
-2,088,824  (137,537).  1783—1,847,727  (204,- 
841). 

LONG  ISLAND.  N.  Y. 

Nawiday  Suffolk-a  ..  1,878,784  2,288,858 

Nawtday  Naitau-a  2,075,278  2,503,588 

Grand  Total  .  3,752,242  4,770,248 

LOS  ANGELES.  CALIF. 

nmat-m  .  4,278,735  4,054,705 

tTimas-S  .  2,888,074  2,841,883 

Harald  Eiatninor-a  ..  1,880,744  1,714,584 
Horald  Examinor-S  830,270  730,88C 

Grand  Total  7,457,823  7,141,812 

NOTE:  Part  run  adv.  includai:  Timai-m 
1784—4.278.735  (803,375).  1783—4,054.705 

(521.772).  Timat-S  1784—2,888.074.  (780.- 
185).  1783— 2.84I,U3  (838,818). 

LOUISVIUE,  KY. 

Couriar  Journal-m  1,284,250  1,243,735 
Couriar  Journal-S  . .  588,424  807,477 


Timai-a  . 

Grand  Total 
46 


588,424  807,477 

1,435,323  1,333,718 


.  3,287,777  3.185,132 


GENERAL  AND  AUTOMOTIVE  UNAGE— JANUARY  1964-19f>3 
(14  City  Total — 6  and  7  Day  Basis) 

JANUARY  JANUARY 


Grand  Total  8,553,547  8.488.182 

NOTE:  Part  run  adv.  includai:  Chron¬ 
icla-a  1784—2.570,787  (108,874).  1783-2,- 
557,718  (138,707).  Chronicla-S  1784-873,- 
710  (12,070).  1783—841,787  (24,823).  Poit-m 
1784—1.743.045  (  58,327).  1783—1,878,887 

(87.784). 

INDIANAPOLIS,  INO. 

Nawt-a  1.507,040  1,483,844 

Star-m  1.547,303  I.S00.8U 


Grand  Total  4,778,818  4,808,345 

JACKSON,  MISS. 

Clarion  Ladgar-m  877.807  847.7U 

JCIarion  Ladgar  A 

Nawi-S  382.487  305,252 

Daily  Nawi-a  878,257  848.384 

Grand  Total  2.IU.5S5  2,001,402 

JACKSONVILLE.  FLA. 
Timai-Union-m  1,732,535  1,754,223 

tTimai-Union-S  513,033  548,253 

Joumal-a  705,107  721,143 

Grand  Total  3,350,877  3,421,817 

JERSEY  CITY,  N.  J. 

Janay  Joumal-a  780.884  1,032.207 

NOTE:  Part  run  adv.  ineludat:  Janoy 
Joumal-a  1784—780,884  (  75.732).  1783-1,- 
032,207  (58,858). 

KANSAS  CITY,  MO. 

Timai-m  1,845,523  1,581,238 

Star-a  .  1.248.418  1,251,113 

tstar-s  .  770,181  743,327 

Grand  Total  3,882,120  3,555,880 


KNOXVILU,  TENN. 

Journal-m  . .  578,847  488,715 

No«ri-Santinol-a  .  721,808  878,138 

§Nawi-Sontinal-S  .  255,884  231,240 

Grand  Total  .  1,754,137  1,574,273 

LAWRENCE.  MASS. 

Eagla-Tribuna-d  .  878,811  7U,8S8 

UTTLE  ROCK.  ARK. 

Arkaniai  Gaiatto-m  788,101  738,873 

f  Arkaniai  Gazatta-S  . . .  382,707  280,858 

Grand  Total .  1.330,808  1,217,747 

LONG  BEACH.  CALIF. 
Indapandant-m  .  1,780,584  1.748.783 


GENERAL 

Alcoholic  Beverages . 

Foods  . 

Baby  Foods  . 

Baking  Products . 

Beverages  . 

Cereals  &  Breakfast  Foods 

Condiments  . 

Dairy  Products . 

Frozen  Foods  . 

Meats  &  Fish  . 

Industrial  . 

Insurance  . 

Medical  . 

Public  Utilities  . 

Publishing  &  Media  . 

Radio,  TV  &  Phonographs 
Sporting  Goods,  Cam.  & 

Photo  SuppI . 

Tobacco  . 

Toilet  Requisites 


1784  1783 

LOWELL.  MASS. 

Sun-a  .  887,012  882,348 

•Sun-S  .  184,780  185,834 

Grand  Total  .  853,772  847.782 

LYNN,  MASS. 

Itam-a  ...  844.145  840,774 

MANCHESTER.  N.  H. 

Union  Laadar-d  .  711,747  887,007 

•Nawi-S  .  178,435  180.77^ 

Grand  Total  888,384  850,008 

NOTE:  Tha  Sunday  Naws  is  sold  in  op¬ 
tional  combination  with  tha  following 
Monday  Union  Laadar. 

MEMPHIS.  TENN. 

Commarcial  Appaal-m  1,585,202  1,482,481 

tCommarcial  Appaal-S  828,881  888,577 

Prass-Scimitar-a  .  1,252,703  1,155,557 


Yass-Scimitar-a 
Grand  Total  . 


1,252,703  1,155,557 
3.484.588  3,304,837 


MERIDEN,  CONN. 

Racord  Journal 

(Saa  Nota)  .  700,157  70I.3S8 

NOTE:  Racord  Morning  and  Journal 
Evaning  ara  sold  only  in  combination. 
Linaga  of  ona  adition,  Racord  Morning 
only  is  shown. 

MIAMI,  FLA. 

Harald-m  .  3,823,714  3,445,380 

§Harald-S  .  1,327,008  1,305,177 

Naws-a  .  1,122,702  1,207,877 

tNaws-S  .  324,721  312,054 

Grand  Total  .  8,378,543  8,272,308 

NOTE:  Part  run  adv.  includas:  Harald-m 

1784-3.823.714  (157,777).  1783—3,445,380 

(87.588).  Harald-S  1784—1,327,008  (74,807). 
IM3— 1,305,177  (103.777). 

MILWAUKEE.  WIS. 

Santinal-m  .  758,878  758,172 

Joumal-a  .  2,581,888  2,472,478 

tJournal-S  .  1,280,580  1,170,804 

Grand  Total  .  4,581,324  4,441,474 

MINNEAPOUS,  MINN. 

Tribuna-m  .  1,270,301  1,222,448 


Tribuna-m 

Star-a 

fTribuna-S 


....  2,174,704  2,027,875 
...  1,057.571  1,058,585 


Grand  Total  4,544,778  4,308,708 

NOTE:  Part  run  adv.  includas:  Star-a 
1784—2,174,704  (277.114).  1783—2.027.875 

(143,070). 

MODESTO,  CALIF. 

Baa-a  ...  825,787  742,457 

§Baa-S  185,185  IU.773 

Grand  Total  .  1,010,734  707,450 

NOTE:  Baa  Evaning  publishad  5  days 
a  waak  only. 


I964vf  1963 

1964  vs  1963 

% 

%of 

% 

•/.«» 

Gain  or  Lost 

Total 

Gain  or  Loss 

Total 

+  24.4 

3.1 

Dentifrices . 

-  15  0 

0.3 

—  8.2 

13.0 

Men's  Toiletries  . 

■F220.0 

0.7 

—  55.9 

0.2 

Perfumes  &  Cosmetics . 

-  36.7 

0.5 

-  32.7 

l.l 

Toilet  Soaps  . 

■F  793.4 

0.4 

-  41.6 

1.0 

Transportation . 

-  7.6 

12.4 

+  54.5 

1.0 

Airways  . 

-  10.2 

8.1 

—  34.B 

0.5 

Bus  Lines  . 

-  61.3 

0.2 

—  12.6 

1.5 

Railroads  . 

-  6.0 

1.0 

+  30.9 

1.3 

Steamships  . . 

-  8.3 

1.2 

—  25.0 

l.l 

Tours  . 

-F  42.8 

1.3 

+  9.7 

1.9 

Wearing  Apparel  . 

+  152.8 

0.7 

-t-  41.7 

2.0 

TOTAL  GENERAL . 

+  2.7 

70.5 

-  31.5 

3.4 

AUTOMOTIVE 

+  2.1 

2.6 

Gasolines  &  Oils  . 

+  12.6 

0.7 

+  6.3 

10.5 

Passenger  Cars — New  . 

+  3.2 

18.8 

-F  100.6 

2.2 

Tires  &  Tubes  . 

+  14.3 

U 

Trucks  &  Tractors  . 

+  67.5 

l.l 

-F  36.0 

0.2 

TOTAL  AUTOMOTIVE . 

+  10.8 

29.5 

-F  294.9 

3.0 

TOTAL  GENERAL 

-F  41.2 

2.4 

AND  AUTOMOTIVE . 

+  5.5 

100.0 

1784  1783 

1784 

1783 

MONTREAL.  CANADA 

;t»Star-a  .  2,178,777  2,218,875 

GaiaHa-m  .  1,312,775  1,238,077 

U  Prassa-a  .  2,235,708  2,287,111 

U  Patria-S  .  81,178  78,548 

Grand  Total  .  5,828,878  5,822,807 

NOTE:  (*)  Includas  WEEKEND  MAGA¬ 
ZINE  linaga. 

MUNCIE,  IND. 

Prass-a  .  755,883  737,711 

Star-m  .  788,188  732,100 

•Star-S  .  174,828  178,143 

Grand  Total  .  1,718,877  1,887,754 

NASHVILLE.  TENN. 

Bannar-a  .  1,207,783  1,177,202 

Tannassaan-m  .  1,204,148  1,171,388 

Tannassaan-S  .  478.178  433,301 

Grand  Total  .  2,710,307  2,803,887 

NEW  BEDFORD.  MASS. 

Standard-Timas-a  .  825,777  808,732 

§Standard-Timas-S  ....  335.018  308,847 

Grand  Total  .  1,180,817  1,115,381 

NEW  HAVEN,  CONN. 

Journal  Couriar-m  ....  712,884  801,248 

Ragistar-a  .  1,275,373  1,175,588 

*Ragistar-S  .  577,308  572,524 

Ragister  fc  Journal- 

Couriar-Sat .  74,737  81.370 

Grand  Total  .  2,882,322  2,450,728 

NEW  LONDON,  CONN. 


Part  run  adv.  includas;  Naws-m  1784— 
1,377,887  (  740,734).  Naws-S  1784-1, 351.07] 
(881,708).  Journal  Amarican-a  1784—870,- 
173  (114,347).  Journal  Amarican-S  1784- 
312,428  (  37,102).  World.  Tal.  &  Sun-a  1784 
—1,085,443  (  88,531).  Harald  Tribuna-S  1784 
-848,543  (47,448). 

Split  run  adv.  includas:  Naws-m  154,587. 
Naws-S  84,877. 

NEW  YORK  (QUEENS),  N.  Y. 
Long  Island  Prass-a  ...  1,238,570  l.202.lfi 
§Long  Island  Prass-S  ..  500,731  717,817 

Grand  Total  .  1,737,321  1,721,781 

NOTE:  Long  Island  Prass  Quaans  adition 
on  strika  January  1-31,  1783. 

NEW  YORK  (EL  DIARIO-LA  PRENSA), 
N.  Y. 

El  Diario-La  Pransa-m  .  257,788  . 

El  Diario-La  Pransa-S  .  80,707  . 


Grand  Total  .  320.473 


.  870,071 

NEW  ORLEANS.  LA. 


Timas-Picayuna-m  ... 

...  2,452,828 

tTimas-Picayuna-S 

837,573 

States  8  Item-a  . 

..  1,278,578 

Grand  Total  . 

..  4,588,777 

NEW  YORK,  N,  Y. 

rimai-m  . 

..  2,588,873 

Timei-S  . 

..  2,423,247 

Harald  Tribuna-m  ... 

..  771,135 

(Herald  Tribuna-S  .. 

..  848,543 

Naws-m  . 

..  1,377,877 

Naws-S  . 

..  1,351,073 

Journal-Amarican-a  . 

..  870,173 

Journal-Amarican-S  . 

..  312,428 

Post-a  . 

. .  884,078 

Post-S  . 

72,012 

World  Telegram 

6  Sun-a  . 

...  1,085,443 

Grand  Total  . 

..12,400,742 

NOTE:  All  Naw  York  nawspapars  on 
strika  January  1-31,  1783.  Mirror  discon- 
tinuad  publishing  after  tha  October  18, 
1783  issue. 

Post  Evaning  published  5  days  a  week 
only. 


NEWBURGH,  N.  Y. 

Naws-a  .  573,518  857,351 

NOTE:  Part  run  adv.  includas;  Ntwi-« 
1784—573,518  (40,772).  1783—857,358  (38,- 
207). 

NEWPORT  NEWS,  VA. 

Prass-m  .  1,284,540  1,187,115 

$Prass-S  .  317,527  311,340 

fimas-Harald-a  .  1,072,177  I.0M.75] 

Grand  Total  .  2,874,284  2,547,708 

NIAGARA  FALLS.  N.  Y. 

Gazetta-a  .  832,041  887,173 

*Gazatta-S  .  184,227  113.513 

Grand  Total  .  778,270  780.705 

NORFOLK,  VA. 

Ladger-Star-a  .  1.552.135  1,810.182 

Virginian-Pilot-m  .  2,055,530  1,723,525 

tVirginian-Pilot 

8  Star-S .  847,724  823,8M 

Grand  Total .  4,257,387  4,157,553 

NOTE:  Part  run  adv,  Includas:  Ltdgtr- 
Star-a  1784—1,552,135  (418,105).  1783-1.- 

810,182  (410,551).  Virginian-Pilot-m  1784- 
2,055,530  (435,748).  1783—1,723,525  (357.- 
785).  Virginian-Pilot  &  Star-S  1784—847,724 
(132,400).  1783-823,888  (127,583). 

OAKLAND,  CALIF. 

Tribuna-a  .  1.787,848  1,755,577 

§Tribuna-S  .  874,053  820,511 

Grand  Total  .  2.843.701  2.378,l« 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,142,385  1,017,82 

Oklahoman-S .  410,533  375,ro  I 

rimas-a  .  1,275,232  1.187,58 


Grand  Total  .  2,828,150  2.585.127 
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NOTE'  Part  run  <dv.  includts:  OkUho- 
m"n-m  1944-1,142,385  (43,399).  1943-1,- 
W9  422  (45  »I4).  TimM-.  1944-1,275,232 
(1^,449).  1743-1,149,582  (142,414). 

OMAHA,  NCIR. 


•/.«< 

Total 


0.3 

0.9 

Oi 

0.4 

12.4 

t.l 

0.2 

1.0 

1.2 


World-Harald 
(Sm  Not*) 

fWorld-Hirald' 


5 


1,108,118  1,152,489 
449,834  489,457 


Gr*nd  Total  .  1,757,952  1,842,344 

NOTE:  Wcrid-Horald  sold  in  combina¬ 
tion  Morning  and  Evaning,  linaga  of  only 
on*  adition,  EVENING,  is  shown. 


ORLANDO,  FLA. 

5.*r.,  2,299,791  2,144,524 

S*ntin*l-m  .  2,299,791  2,144,524 

S*ntin*i-S  .  842,158  784,543 


Grand  Total  .  5,441,740  5,079,415 

NOTE:  Part  run  adv.  includas:  1944 — 
942,542.  1943—900.230. 


1.3 

0.7 

70.5 

0.7 

18.8 

IJ 

l.l 


PASADENA,  CALIF. 


Star-Naws-e  . 

. ..  1,245,552 

1,140,854 

$indtpendent-$tar 

...  338,813 

389,574 

lndtp«ndent-m  . 

...  1,222,443 

1,094,343 

Grand  Total  .  . 

. ..  2,827,028 

2,444,793 

PAWTUCKET,  R.  1. 

rimat-a  . 

...  498,471 

725,174 

29.5 

100.0 


PENSACOLA,  FLA. 

Naws-e  .  427,449  473,417 

Journal-m  .  1,072,455  1,093,798 

Naws-Journal-S  .  251,149  290,443 


1944  1943 

RIVERSIDE,  CALIF. 
Prass-Entarprisa 

(So*  Not*)  .  1,395,470  1,320,552 

fPrass-Entarprisa-S  ....  294,484  288,020 


Grand  Total  .  1,490,154  1,408,572 

NOTE:  Entarpris*  Morning  and  Prats 
Eva.  sold  in  combination.  Llnag*  of  on* 
Edition,  Entarpris*  Morning  it  shown. 

Part  run  adv.  includat:  Prass-Entarprisa 
1944—1.395.470  (32,049).  1943—1.320,552 

(20.474). 


ROANOKE,  VA. 

Timas-m  .  888,920  855,117 

STimas-S  .  244,047  248,901 

World44*ws-* .  903,181  892,325 


Grand  Total  . 

2,058,148 

2,014,341 

ROCHESTER, 

,  N.  Y. 

Democrat  & 

Chronicl*-m  . 

1,404,772 

1.407.492 

(Democrat  t 

Chroniclers  . 

774,093 

802,448 

TimesrUnionr#  . 

1,774,584 

1,779,171 

Grand  Total  . 

3,957,451 

3,989,311 

ROCKFORD 

,  ILL. 

Star  (Sa*  Note)  . 

1,039,037 

1,017,410 

Star-S  . 

414,800 

379,035 

Grand  Total  . 

1,453,837 

1,394,445 

NOTE:  Star  Morning  and  Ragistar- 
Rapublic  Evaning  sold  in  combination. 
Linaga  of  only  one  edition — Star  Morn- 
ing — is  shown.  Star  Morning  published 
five  weak  days  only,  excluding  Monday. 


1943 
1944- 
3SI.093 
t-470,- 
1944- 
■a  1944 
-S  1944 

1 54,517. 


202,  l« 
719,419 


921,741 

idltiox 


ISA), 


459,353 
Naws-i 
I  (34,. 


147,315 

311,340 

Oa.753 


547.903 


347.193 

113,511 


980.705 


410.142 

923.525 


423.tU 

isTW 

adgat- 

43-1,- 


(359,- 

449,724 


755,597 

420,511 

374.103 


019.422 

375.923 

149,532 


545.127 


1964 


Grand  Total  . 

1,951,073 

2,057,478 

PEORIA. 

ILL. 

Journal  Star 

(Sea  Note)  . 

1,180,847 

1,147,721 

§Journal  Star-S  . 

377,704 

374,927 

Grand  Total  . 

1,558,553 

1,542,448 

SACRAMENTO,  CALIF. 

Baa-a  .  2,219,422  1,925,789 

«Baa-S  .  405,193  429,753 

Union-m  .  914,402  703,038 

*Union-S  .  230,958  154,348 


Grand  Total  .  3,970,375  3,214,928 


NOTE:  Journal  Star  Morning  and  Jour¬ 
nal  Star  Evening  sold  in  combination. 
Linage  of  only  one  edition — Journal  Star 
Evaning— is  shown. 

PHILADELPHIA,  PA. 

Bullatin-e  .  1,847,894  1,733,473 

tBullatin-S  .  414.458  502,044 

Inquirar-m  .  1,473,785  1,370,714 

Inquirar-S  .  1,237,351  1,105,041 

N*ws-a  .  744,224  725,445 


Grand  Total  .  5,939,712  5,434,739 

NOTE:  Part  run  adv.  includas:  Bullatin-a 
1944-1,847,894  (117,744).  1943—1,733,473 

(54,457).  Bullatin-S  1944—414,458  (  83,218). 
1943—502.044  (  49,494).  Inquirar-m  1944— 
1,473,785  (  34.047).  Inquirar-S  1944—1,237,- 
351  (39,437). 


PHOENIX, 

ARIZ. 

Rapublic-m  . 

2,418,289 

2,312,744 

(Rapublic-S  . 

834,432 

814,327 

Gaiatte-a  . 

2,447,091 

2,379,428 

Grand  Total  . 

4,102,012 

5,504,499 

PITTSBURGH,  PA. 

Post-Gai.  & 

Sun-Tal.-m  . 

1,035,549 

1,004,410 

Prait-e  . 

1,749,779 

1,489,234 

(Pratt-S  . 

833,182 

798,274 

Grand  Total  . 

3,418,530 

3,494,122 

PORTLAND. 

,  ORE. 

Oregon! an-m  . 

1,844,422 

1,488,401 

itOragonian-S  . 

819,433 

744,025 

Oregon  Journal-*  . 

420,324 

404,148 

Grand  Total  . 

3,304,281 

3,038,794 

NOTE:  Part  run  adv. 

includat: 

Oregon 

Journal  1944—430.324  (13,448). 

PROVIDENCE.  R.  1. 

lulittin-e  . 

1,309,739 

1,337,231 

Journal-m . 

1 ,382,954 

1,378,958 

(Journal-S  ...  . 

491,844 

753,422 

Grand  Total  . 

3,384,539 

3,449,81 1 

READING. 

PA. 

E*ql*  (Sa*  Not*)  . 

941,540 

1,017,273 

SEagla-S  . 

314,890 

294,552 

Grand  Total  . 

1,274,450 

1,313,825 

.  NOTE:  Eagle  Evaning  and  Timas  Morn- 
>1  combination.  Linage  of  on* 
edition  (EagI*  Evaning)  it  shown. 


RICHMOND,  VA. 

News  Laadar-a  .  1,594,499  1,542,358 

pmat  Dispatch-m  ....  1,452.704  l,3U.428 
tTimas  Dispatch-S .  491,294  454,109 


ST.  LOUIS.  MO. 

Globa-Damocrat-m  ...  1,102,342  1,114,753 

fGloba-Damocrat-wa  .  507,423  495,123 

Post-Dispatch-a  .  1,832,998  1,841,877 

§Post-Dispatch-S  .  1,100,339  1,042.848 


Grand  Total  .  4.543.102  4,514,401 

NOTE:  Part  run  adv.  includas:  Globa- 
Damocrat-m  1944—1,102,342  (143,854).  1943 
— 1,114,753  (179,015).  Glob*-0*mocrat-w* 
1944—507,423  (4,489).  Post-Dispatch-a  1944 
-1,832.998  (152,884).  1943— 1,841.877  (148,- 
544). 

Globa-Damocrat — Morning  published  5 
weak  days  only. 

ST.  PAUL,  MINN. 

Pioneer  Pr*ts-m  .  937,918  827,499 

(Pionaar  Pr*ss-S .  778,517  749,448 

Ditpatch-a  .  1,843,350  1,449,981 


Grand  Total  .  3,579,785  3,247,128 

NOTE:  Part  run  adv.  includat:  Dispatch-* 
1944—1.843,350  (205,807).  1943—1,449,981 

(204,304). 

ST.  PETERSRURG,  FLA. 


Indapandant-a  . 

Tim*t-m  . 

§Tim*t-S  . . 

.  1,070,247 
.  2,141,780 
.  428,204 

982.594 

2,182,251 

429,214 

Grand  Total  . 

3,840,231 

3,794,043 

NOTE:  Part  run  adv.  includat:  TImat-m 
1944—2,141780  (90,471).  1943—2.182,251 

(45,545).  TIm*t-S  1944-428,204  (23,895). 
1943-429,214  (35,750). 

SALEM. 

ORE. 

Oregon  Stat*tman-m  . . 
•Oregon  Stat*tman-S  . 
Capital  Journal-*  . 

,  794,855 

144,728 
.  909,851 

734,523 

140,954 

849,743 

Grand  Total  . 

.  1,871,434 

1,745,242 

SALT  LAKE  CITY,  UTAH 

Tribuna-m  .  1,715,214  1,418,405 

Tribun*-S  .  484,035  503,715 

Dasarat  Newt 

Talagram-a  .  1.748,523  1,448,422 


Grand  Total  .  3,947,774  3,770,742 

SAN  ANTONIO,  TEXAS 

Expr*ss-m  .  1,401,708  1,214,931 

tExpr*ss-N*ws-S  .  542,020  511,203 

Exprass-Naws-Sat .  228,531  227,584 

Nawt-a  .  1,485,483  1,435,404 

Light-*  .  1,447,712  1,449,382 

SLight-S  .  597,874  542,587 

Light-Sat .  119,245  132,119 


Grand  Total  .  4,022,575  5,553,210 

NOTE:  Express  Morning,  News  Evaning 
and  Light  Evaning  published  5  days  a 
weak  only. 


Srand  Total  .  3,740,497  3.585.095 

editor  ac  PUBLISHER  for  March  7,  1964 


1944  1941 

SAN  BERNARDINO.  CALIF. 

Sun-m  .  1,732,770  1,525,798 

§Sun-T*l*gram-S  .  448,145  370,990 


Grand  Total  .  2,180,915  1,894,788 

NOTE:  Part  run  adv.  includas:  Sun-m 
1944-1,732,770  (  59,149).  1943—1,525,798 
(52.583). 

Sun  Morning,  and  Talagram  Evaning, 

ar*  sold  in  optional  combination.  Linage 
of  on*  adition.  Sun  Morning  it  shown. 

SAN  DIEGO,  CALIF. 

Union-m  .  1,444,508  1,592,312 

SUnion-S  .  735,482  721,429 

Tribune-*  .  2,215,474  2.089.020 


Grand  Total  .  4,597,844  4,402,741 

SAN  FRANCISCO,  CALIF. 

Chronicl*-m  .  1.949.815  1,741,135 

tChronicl*-S  .  743,924  488,152 

Examinar-m  .  2,151,384  1,918,172 

Examinar-S  .  881,320  771,717 

Naws-Call- 

Bullatin-a  .  1,082,395  921,333 


Grand  Total  .  4,828,840  4,040,509 

NOTE:  Part  run  adv.  includas:  Chron- 
icl*-m  1944—1,949,815  (97,573).  1943-1,- 

741,135  (41,370).  Examinar-m  1944-2,151,- 
384  (  58.240).  N*ws-Call-Bull*tin-a  1944— 
1,082,395  (9.184). 

SAN  JOSE.  CALIF. 

M*rcury-m  .  2,488,450  2,120,942 

News-*  .  2,535,970  2,185,074 

$Marcury-N*ws-S  .  790,434  444,143 


Grand  Total  .  5,814,854  4,970,199 

NOTE:  Part  run  adv.  Includas:  Marcury- 
m  1944—2.488,450  (  99,805).  1943—2,120.942 
(40,744).  Naws-a  1944—2.535.970  (  99,805). 
1943—2,185.074  (40,744). 

SAN  RAFAEL,  CALIF. 
Indapandant-Journal-a  1,312,394  1,145,294 


SCHENECTADY,  N.  Y. 


997,800 

495,397 

951,154 

738,844 

Union  Starve  . 

Grand  Total  . 

.  1,493,197 

1,489,998 

SCRANTON,  PA. 

744,312 

WASH. 

814,435 

SEATTLE. 

Post-lnt*lliq*nc*r-m 
|Post-lnt*lliganc*r-S  . 

Timet-e  . 

TIm*t-S  . 

1.139,241 
.  334,274 

.  1,847,494 
.  434,025 

1,133,849 

374,379 

1,732,429 

432,834 

Grand  Total  . 

.  3,957,254 

3,875,713 

SHREVEPORT,  LA. 

Journal-*  . 

Tlm*t-m  . 

Tim*s-S  . . 

.  8n,04l 

.  1,119,823 
.  354,479 

857,534 

1,043,495 

329,044 

Grand  Total  . 

.  2.348,543 

2,250,095 

SOUTH  BEND.  IND. 

Tribune-*  . 

Tribun*-S  . 

.  1,205,445 
.  443,342 

1,242,280 

393,215 

Grand  Total  . . 

.  1,449,027 

1,455,495 

SPOKANE. 

WASH. 

Spok*tman-R*viaw-m 
fSpokasman-Raview-S 
Chronicla-a  . 

444,752 

397,323 

740,534 

419,710 

388,730 

749,500 

Grand  Total  . 

.1,804,409 

1,757,940 

STOCKTON. 

,  CALIF. 

Racord-a  . 

1,434,393 

1,404,392 

SYRACUSE 

Harald-Journal-a  . 

§Herald>American>S  ... 

:.  N.  Y. 

1,398,495 
,  500,279 

,  731,742 

231,385 

1.383.044 

485,145 

709,891 

241,709 

fPost-Standard-S  . 

Grand  Total  . 

,  2,842,101 

2,839,809 

TACOMA. 

WASH. 

Nawt-Trlbuna-a  . 

N*wt-Tribun*-S  . 

1.314,444 

374,014 

1,324,021 

374.423 

Grand  Total  . 

1,488,458 

1,700,444 

TAMPA. 

FLA. 

Tribuna-m  . 

(Tribuna-S  . 

Timat-a  . 

1.714,773 

580,885 

1,074,290 

1,794,244 

407,884 

1,219.704 

Grand  Total  . 

3,373,948 

3,423.854 

1944 

1948 

TOLEDO. 

OHIO 

•TImat-m  . 

.  513,804 

595,042 

.  1.540.098 

1,554,240 

Blad*-S  . 

.  418,  lU 

409.45S 

Grand  Total  . 

.  2,492,048 

2,758,957 

NOTE:  (*)  Publithad  5  dayt 

a  waak 

only. 

TORONTO. 

CANADA 

Glob*  4  M*il-m  - 

.  1,240,431 

1,202,970 

^•Talagram-*  . 

.  2,079,333 

1.974,404 

Star-*  . 

.  2,421,094 

2,232,392 

Grand  Total  . 

5,741,058 

5.409,7U 

NOTE:  (•)  Includat 

WEEKEND 

MAGA- 

ZINE  Image. 

Part  run  adv.  includat:  Talagram-a  1944 
2,079,333  (80,307).  1943—1,974,404  (  77.157). 


TRENTON.  N.  J. 

Evaning  Timat-a . 1,054,025  1,005,518 

•Timet  Adv*rtit*r-S  •  481,194  353,474 

Tr*ntonian-m  .  781,447  749,241 

Grand  Total  .  2,320,848  2,108,253 

NOTE:  Timat  Evaning  publithad  5  dayt 
a  waak  only. 


TROY.  N.  Y. 

Record  (Sa*  Not*)  . .  841,428  793,919 

NOTE:  Record  Morning  and  Timat-Rac- 
ord  Evaning  sold  in  combination.  Linage 
of  on*  adition  (Record  Morning)  is 
shown. 


TULSA, 

OKLA. 

Trlbuna-a  . . 

..  1,354,945 

1,324,049 

World-m  . . 

,.  1,347,025 

1,318,451 

World-S  . . 

..  404.914 

344,333 

Grand  Total  . 

1,108,904 

3,011,053 

UNION  CITY,  N.  J. 

Hudton  Dispatch-m  . . 

. .  744,505 

782,545 

UTICA, 

N.  Y. 

Obsarvar  Dispatch-* 

.  831,137 

839,404 

•Observer  Dispatch-S 

.  230,414 

235,324 

Pr*ss-m  . 

.  1,010,425 

1,013,459 

Grand  Total  . 

..  2.072.374 

2,088.391 

WASHINGTON.  D.  C. 

Naws-a  . 

..  1,012,204 

934,388 

Post-m  . 

..  2,914,992 

2.494.415 

|Post-S  . 

.  1,238,859 

984,429 

Ster-e  . 

. .  2,307,809 

2,283,549 

(Star-S  . 

824,484 

742,28* 

Grand  Total  . 

..  8,302,550 

7,459,287 

WATERBURY,  CONN. 

American-*  . 

..  1,055,430 

1,021,942 

Republican's  . 

.  300,039 

293,915 

Grand  Total  .  1,355,449  1,315,877 

NOTE:  American  Evaning  and  Republi¬ 
can  Morning,  sold  only  in  combination. 
Linage  of  American  Evaning  only  it 
shown. 


WEST  PALM  BEACH.  FLA. 

Pott  (Sa*  Not*)  .  1,304,214  1,321,740 

Post-Timat-S  .  419,244  427,805 


Grand  Total  .  1,725,442  1,749,545 

NOTE:  Pott  Morning  and  Timat  Eva¬ 
ning  told  in  combination.  Llnag*  of  on* 
adition  (Pott  Morning)  it  shown. 

Part  run  adv.  includas:  Pott  (Sa*  Not*) 
1944—1,304,214  (  34,494).  Post-Tim*t-S  1944 
—419,244  (20,718). 


MACY  WESTCHESTER-ROCKLAND 
GROUP,  N.  Y.  (10  CITIES) 


Mamaronack  Times-*  . . 

871,441 

1,141,584 

Mount  Vernon  Argus*e 
New  Rochelle 

920,348 

1,244,954 

Standard-Star-a  . 

Ossining  Citizan- 

994,918 

1,333,402 

Ragistar-a . 

840,493 

1,110,448 

Paaktkill  Star-*  . 

724,922 

924,241 

Pert  Chatter  Itam-a  . . . 

1,017,408 

1,285,948 

Tarrytown  Nawt-a  . 

Yonkart  Herald 

840,109 

1,104,443 

Statatman-a  . 

Whit*  Plains  Raportar 

1,094,444 

1,440,141 

Dispatch-*  . 

Rockland  Journal 

1,144,844 

1,404,014 

Nawt-a . 

780,470 

870,443 

Grand  Total  . 

9,234,041 

11,904,080 

WICHITA.  KANSAS 

Eagl*-m  . 

1,230,549 

1,215,434 

Baacon-a  . 

953,440 

944,998 

(EagI*  C  B*acon-S  ... 

347,208 

313,419 

Grand  Total  . 

2,531,437 

2,474,251 

47 

1964  1963 

WINSTON-SALEM,  N.  C. 

Journal-tn  .  1,096.304  1.017.272 

S«ntin«l-a  .  1.049,617  I.000.5II 

Journal  t  Santinal-S  ..  298,189  316,793 

Grand  Total  . 2.444.110  2,334,576 

WORCESTER,  MASS. 

Talaqram-S .  431,718  385,287 

Talaqram-m  .  892,875  878,661 

Gazatte-e  .  1.039.592  1,025,427 

Grand  Total  .  2,364,185  2,289.375 

YOUNGSTOWN,  OHIO 

Vindicator-a  .  1,184.203  1,168,906 

SVindicator-S  .  632,980  598,688 

Grand  Total  .  1,817,183  1,767,594 


ADVERTISING 
LINAGE  SERVICE 

■LUEFIELO,  W.  VA. 

Talagraph-m  .  421,394  383.387 

Talagraph-S  .  102,780  96,722 

Grand  Total  .  524,174  480,109 

Includat  FAMILY  WEEKLY  23,056  linat 
(1964);  19,302  lines  (1963). 

NOTE;  Telegraph-S  sold  in  combination 
with  Sunset  Naws-a. 

COLUMBIA,  S.  C. 

Stata-m  .  1,038,013  932,903 

Stata-S  .  348,730  320,204 

Racord-e  .  753,677  701,995 

Grand  Total  .  2,140,420  1,955,102 

Includes  FAMILY  WEEKLY  23,056  lines 
(1964).  19,302  lines  (1963). 

DULUTH,  MINN. 

Herald-a  .  672,105  674,181 

Naws-Tribuna-m  .  591,955  627,093 

Naws-Tribuna-S  .  416,698  409,576 

Grand  Total  .  1.680.758  1,710,850 

MONROE.  LA. 

World-m  .  692,039  637,306 

World-S  .  284,357  188,465 

Naws-Star-a  .  680,034  637,036 

Grand  Total  .  1,656,430  1,462,807 

NORWALK,  CONN. 

Hour-a  .  911,235  834,195 

PATERSON,  N.  J. 

Naws-a  .  1,080,862  1.002,942 

QUINCY,  MASS. 

Patriot  Ledgar-e  .  691,787  616,911 

SCRANTON,  PA. 

Tribuna-m  .  376,484  371,673 

Scrantonian-S  .  251,013  243,781 

Grand  Total  .  627,497  615,454 

Includes  PARADE  26,416  lines  (1964); 
26,780  lines  (1963). 


WILKES-BARRE.  PA. 

Racord-m  .  437,197  430,090 

Times-Laader-a  .  831,881  845,858 

Indapandent-S  .  377,137  375,923 

Grand  Total  .  1,646,215  1,651,871 

Includes  FAMILY  WEEKLY  23,056  lines 
(1964);  19,302  lines  (1963). 

FIGURES  SUPPLIED 
BY  PUBLISHERS 


ABERDEEN,  S.  D. 


Amarican-Naws-a  . 

294,198 

278,530 

Amarican-Naws-S  . 

177,450 

154,798 

Grand  Total  . 

473,448 

433,328 

ALTOONA. 

PA. 

Mirror-a  . 

874,480 

841,099 

APPtWnW  MWNAII IWHASHA. 

WIS. 

Post-Cr«tc«nt*«  . 

944,350 

988,842 

Post-Crescent-S  . 

170,474 

190,190 

Grand  Total  . 

1,137,024  1 

.179,052 

BURLINGTON,  VT. 

Free  Press-m . 

450,413 

427,443 

48 


1944 

1963 

CANTON, 

OHIO 

Rapository-e  . 

1,373,204 

1,370,768 

Rapository-S  . 

553,308 

519.806 

Grand  Total  . 

1,924,512 

1,890,574 

CARBONDALE-HERRIN- 

MURPHYSBORO,  ILL. 

Southarn  lllinoisan-a  .. 

331,240 

307,076 

Southern  Illinoisan-S  .. 

94,044 

87,808 

Grand  Total  . 

425,306 

394.884 

Doas  not  includa  FAMILY  WEEKLY. 

CHAMPAIGN-URBANA,  lU. 

Couriar-a  . 

608,244 

535,752 

Couriar-S  . 

188,818 

200,368 

Grand  Total  . 

797,062 

736,120 

CHILLICOTHE,  OHIO 

Gazatta-a  . 

657,349 

547,151 

CORPUS  CHRISTI,  TEXAS 

Callar-m  . 

1,267,056 

1,278,648 

Callar-a  . 

1,221,528 

1,251,446 

Callar-S  . 

255,640 

247,478 

Grand  Total  . 

2,744,224 

2,777,572 

COVINGTON.  KY. 

Kentucky  Post  S 

Timas-Star-a . 

626,724 

620,718 

DANBURY,  I 

CONN. 

Naws-Timas-a  . 

821,394 

823,410 

DAVENPORT, 

IOWA 

Damocrat-m  . 

787,346 

759,990 

Timas-a  . 

1,084,006 

1,006,642 

Timas-Damocrat-S  _ 

312,382 

253,330 

Grand  Total  . 

2,183,734 

2,119,962 

DAYTONA  BEACH.  FLA. 

Naws-a  . 

830,953 

754,726 

Naws-Journal-S . 

210,973 

182,802 

Joumal-m  . 

835,594 

768,922 

Gr«nd  Total  . 

1,877,520 

1,706,450 

DECATUR, 

,  ILL. 

Harald  t  Raviaw-ma  .. 

760,830 

738,528 

Herald  R  Raviaw-S  . . . 

211,120 

205,212 

Grand  Total  . 

971,950 

943,740 

EAST  ST.  LOUIS,  ILL. 

Journal-a  . 

408,954 

400,176 

Journal-S  . 

146,090 

144,144 

Grand  Total  . 

555,044 

544.320 

Doas  not  includa 

FAMILY 

WEEKLY 

llnaga. 

GAINESVIUE,  FLA. 

Sun-aS  . 

743,022 

728,378 

GRAND  FORKS,  N.  D. 

Harald-aS  . 

644,323 

610.570 

GREEN  BAY,  WIS. 

Prass-Gazatta-a  . 

1,298,514 

944,062 

Press-Gazatte-S . 

183,876 

163.450 

Grand  Total  . 

1,482,390 

1,107,512 

HAVERHILL. 

MASS. 

Gazatta-a  . 

503,062 

512,134 

HUNTINGTON,  W.  VA. 

Advartisar-a  . 

786,512 

752,056 

Harald-Dispatch-m  _ 

781,490 

748.227 

Harald-Advertisar-S 

202,933 

187,234 

Grand  Total  . 

1,770,935 

1,687,517 

HUNTSVILLE.  ALA. 

Timas-a  . 

804,223 

720,682 

Timas-S  . 

288,624 

213,930 

Grand  Total  . 

1,092,847 

934.612 

Does  not  includa  FAMILY  WEEKLY. 

HYANNIS, 

MASS. 

Capa  Cod 

Standard-Timas-a  . . . 

483,868 

426,454 

JOHNSTOWN,  PA. 

Tribune-Democrat- 

All  Day  . 

825,356 

802,914 

KENNEWICK-PASCO- 

RICHLAND, 

WASH. 

Tri-City  Herald-a  . 

610,533 

554,589 

Tri-City  Harald-S  . 

153,895 

137,410 

Grand  Total  .  764,428  691,999 

Does  not  includa  FAMILY  WEEKLY 


1964 

1963 

1964 

I9U 

KENOSHA,  WIS. 

POUGHKEEPSIE,  N.  Y. 

*1  s 

. I.0U.8U 

949,186 

841,407 

792,190 

Journal-S  . '. . 

304,318 

23i;99i 

KINGSTON,  N.  Y. 

1.145.725 

1.024  III 

Fraaman-a 

694,078 

Includes  FAMILY  WEEKLY  23.876  linas 

(1964);  20,063  linas  (1963). 

KOKOMO,  IND. 

Tribuna-a 

.  766,976 

619,948 

QUINCY, 

ILL. 

Tribuna-S  . 

.  132,370 

124,502 

Harald-Whig-e  . 

510.888 

303.230 

Harald-Whig-S  . 

166,712 

155.400 

Grand  Total  .  899,346 

744,450 

Doas  not  includa  23,876  lines  (I9M);  21,- 

Grand  Total  . 

677,600 

658.630 

584  linas  (1963)  FAMILY  WEEKLY. 


LINCOLN,  NEBR. 

Star-m  .  964,012  924,140 

Journal-a  .  970,368  945,042 

Journal  &  Star-S  .  331,884  284,172 


Grand  Total  .  2,266,264  2,153,354 

Includes  PARADE  27,311  linas  (1964); 
25,545  linas  (1963). 


LOCKPORT,  N.  Y. 

Union-Sun 

8  Journal-e  .  523,180  461,622 


MADISON,  WIS. 

Capital  Timas-e  .  1,238,720  1,184,064 

State  Journal-m .  1,253,595  1,179,087 

State  Journal-S  .  301,630  313,397 


Grand  Total  .  2,793,945  2,676,548 

Includes  PARADE  25,767  linas  (1964); 
26,096  linas  (1963). 


MIDDLETOWN,  N.  Y. 

Timas  Harald- 

Gcord-m  .  565,376  616,126 


MOLINE-ROCK  ISLAND,  ILL. 


Dispatch-a  . 

i,()67;752 

W7!|56 

NORRISTOWN,  PA. 

Timas-Harald-e  . 

821,761 

774,524 

NORTH  PLATTE,  NEBR. 

Talagraph-Bullatin-e 

476,266 

439,488 

OGDEN,  UTAH 

Standard-Examinar-a  .. 

890,890 

805,662 

Standard-Examiner-S  .. 

206,962 

225,792 

Grand  Total  . 

1,097,852 

1,031,454 

Includes  FAMILY  WEEKLY  23,870  linas 

(1964);  20,412  lines  (1963). 

OIL  CITY-FRANKLIN,  PA 

Darrick-m  . 

509,430 

506,491 

Naws-Harald-a  . 

354,624 

383,136 

Grand  Total  . 

864,054 

889,627 

ONEONTA, 

N.  Y. 

Star  m  . 

416,094 

401,170 

PADUCAH, 

,  KY. 

Sun-Democrat-a  . 

687,092 

676,984 

Sun-Damocrat-S  . 

210,182 

164,192 

Grand  Total  . 

897,274 

841,076 

PASSAIC-CLIFTON,  N.  J 

Harald-Naws-a  . 

1,071,428 

1,065,524 

PINE  BLUFF 

,  ARK. 

Commarcial-a  . 

551,264 

561,232 

Commarcial-S  . 

148,764 

134,554 

Grand  Total  . 

700,028 

695,786 

Doas  not  includa  23,557  linas 

FAMILY 

WEEKLY. 

PITTSFIELD, 

MASS. 

Berkshire  Eagla-a  . 

823.984 

846,034 

PLATTSBURGH,  N.  Y. 

Prass-Rapublican-m  . . . 

443,310 

430,346 

PORT  JERVIS,  N.  Y. 

Union-Gazatta-a  . 

191,926 

191,282 

PORTLAND 

.  ME. 

Prass  Harald-m  . 

772,324 

739,970 

Exprass-a  . 

700,117 

693,931 

Talagram-S  . 

250,249 

207,105 

Grand  Total  . 

1,722,690 

1,641,006 

POTTSTOWN.  PA. 

Marcury-m  .  886,284 


RAPID  CITY,  S.  D. 

Journal-e  .  649,978 

Journal-S  .  170,534 


566.146 

IU.3S0 


Grand  Total  .  820,512  734,496 


RENO,  NEV. 

Journal-m  .  662,956 

Journal-S  .  236,558 

6aiatta-a  .  936,502 


634.102 
210.756 
824.  IN 


Grand  Total  .  1,836,016  1,669,052 


SALISBURY,  N.  C. 

Post-a  .  545,958 

Post-S  .  124.530 


531,286 

126.756 


Grand  Total  .  670,488  658.0C 


SIOUX  FALLS,  S.  D. 

Argus-Laadar-a  .  682,906 

Argus-Laadar-S  .  186,536 


627.452 

189,210 


Grand  Total  .  869.442  816.662 


STROUDSBURG,  PA. 
Racord-m  .  361,984 


TOPEKA,  KANSAS 

Capital-m  .  906,671 

State  Journal-a  .  833,707 

Capital-Journal-S  .  209,230 


856,044 

817,208 

228,872 


Grand  Total  .  1,949,608  1,902,124 


TUCSON,  ARIZ. 

Star-m  .  1,688,285  1,600.357 

Star-S  .  376,614  338,139 

Citizen-a  .  1,954,085  I.8SI.969 


Grand  Total  .  4,018,984  3,790,465 


WAUKEGAN,  ILL. 

Naws-Sun-a .  954.828  953.358 


WILMINGTON,  DEL. 
Naws-Journal-ma .  1,440,584  1,397,375 


WOONSOCKET.  R.  I. 

Call-a  .  452,905  653,389 


CANADA 


CALGARY,  ALTA. 

Harald-a  .  1,676,101  1,569,118 


EDMONTON.  ALTA. 

Journal-a  .  1,588,082  1,443,811 


I9U 


1964 

HAMILTON,  ONT. 

Spactator-e  .  1,746,540  1,655,111 


LETHBRIDGE,  ALTA. 

Harald-a  .  585,237  594,844 


LONDON,  ONT. 

Free  Prass-ma  .  1,731,472  1,408,239 


NORTH  BAY,  ONT. 

Nuggat-e  .  507,448  522,076 


REGINA,  SASK. 
Laadar-Post-a  .  1,124,415 


SASKATOON,  SASK. 

Star-Phoanix-a  .  850.149 


SYDNEY,  N.  S. 
Capa  Breton  Post-a  ...  759,138 


851,942 


WINNIPEG.  MAN. 
Tribuna-e  .  1,224,835  1,231 


OTTAWA,  ONT. 

Citizan-a  .  1,442,119  1,541,567 


LaDroit-a  .  847,329  819,364 


994,155 


729,003 


784,472 


VANCOUVER,  B.  C. 

Sun-a  .  2,101,401  1.912.437 

Province-m .  1,002,444  817,105 

Includes  WEEKEND  MAGAZINE  45,313 
lines  (1944);  44,940  linas  (1943). 
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AS^  E  Votes  Many  Stairs,  So  Readers  Walker  Libel 


Tour  Vermont  Plant  in  Print 


In  April  for 
6  Directors 

Member?  of  the  American  So¬ 
ciety  of  Newspaper  Editors,  in 
their  annual  meeting  in  Wash- 
injfton,  A}  ril  15-18,  will  fill  six 
places  on  llie  board  of  directors. 

An  added  vacancy  occurs  this 
year  because  Barry  Bingham  of 
the  Louisville  Courier- Journal 
and  Times  has  declined  to  seek 
re-election.  He  has  been  on  the 
ASNE  board  for  seven  years. 

The  nominations  committee 
has  posted  the  slate  of  12  names 
(six  highest  in  votinj?  to  be 
elected) : 

I  Charles  L.  Bennett,  OfcJa- 
liormn  und  Oklahoma  City 
Times. 

Arthur  C.  Deck,  Salt  Lake 
Tribune. 

Robert  C.  Notson,  Portland 
Oregonian. 

Nick  B.  Williams,  Los  Angeles 
Times. 

Creed  C.  Black,  Wilmington 
(Del.)  News  and  Journal. 

Lawrence  S.  Fanning,  Chi¬ 
cago  Daily  News. 

Michael  J.  Ogden,  Providence 
Journal  and  Bulletin. 

William  J.  Woestendiek, 
Newsday,  Long  Island. 

Hodding  Carter,  Greenville 
(Miss.)  Delta  Democrat-Times. 

Norman  E.  Isaacs,  Louisville 
Courier-Journal  and  Times. 

John  D.  Paulson,  Fargo  (N. 
Dak.)  Forum. 

Miles  H.  Wolff,  Greensboro 
(N.  C.)  Daily  News. 

The  Messrs.  Wolff,  Notson, 
Ogden,  and  Fanning  are  mem¬ 
bers  of  the  present  board. 

Mr.  Wolff  is  slated  to  move  up 
to  the  presidency  of  ASNE.  One 
of  the  six  newly  elected  direc¬ 
tors  will  fill  the  unexpired  term 
of  the  president,  Herbert 
Brucker,  Hartford  (Conn.) 
Courant,  who  will  continue  on 
the  board  for  one  year. 

The  convention  program  com¬ 
mittee  reported  this  week  it  is 
still  awaiting  word  from  the 
White  House  as  to  whether 
President  Johnson  will  attend 
one  of  the  editors’  meetings  or 
have  the  editors  come  to  his 
office  for  an  informal  chat. 

• 

Union  Leader  Is  Aide 

Toronto 

Donald  A.  Poitras,  president 
of  Toronto  Newspaper  Printing 
Pressmen’s  Union  for  the  past 
10  years,  has  taken  the  position 
of  assistant  to  the  managing  di- 
^tor  (D.  S.  Perigoe)  of  the 
Toronto  Telegram. 


Brattleboro,  Vt. 

The  Brattleboro  Daily  Re¬ 
former  and  Vermont  Phoenix 
had  an  “open  house’’  for  its  200 
or  so  advertisers  recently  and 
then  put  out  a  special  eight- 
page  section  to  enable  all  of  its 
readers  to  share  the  experience 
without  having  to  climb  a  lot  of 
stairs. 

Editor  John  S.  Hooper  ex¬ 
plained:  “We  wish  our  plant 
were  more  conducive  to  a  gen¬ 
eral  ‘open  house’  so  that  we 
could  invite  all  our  readers  in. 
But  it  isn’t,  unfortunately. 
There  are  two  floors  between 


Teclmical  Seminars 
For  Management 

Business  managers,  adver¬ 
tising  directors,  managing  edi¬ 
tors,  and  industrial  and  person¬ 
nel  directors  who  desire  to 
acquire  an  understanding  of  the 
technical  language  and  processes 
used  in  the  production  of  a  news¬ 
paper  will  now  have  the  oppor¬ 
tunity  to  do  so. 

The  first  ANPA  Research  In¬ 
stitute  Management  Orientation 
Program  in  Newspaper  Produc¬ 
tion  Operation  will  take  place  at 
St.  Louis,  April  6-10. 

An  Engraving-Composing 
Seminar,  April  27-30,  and  a 
Press-Stereotype  Seminar,  May 
18-21,  will  be  conducted  at  the 
ANPA/RI  Research  Center, 
Easton,  Pa. 

The  attendance  at  each  of  the 
programs  is  limited  to  25  per¬ 
sons.  Those  interested  in  attend¬ 
ing  should  contact:  Lloyd  Es- 
mon.  Training  Administrator, 
ANPA  Research  Institute,  750 
Third  Avenue,  New  York,  New 
York  10017. 

• 

Convention  Head 
Given  New  Post 

San  Diego,  Calif. 

Carlyle  Reed,  chairman  of  the 
recent  CNPA  convention  here, 
has  been  named  assistant  to  the 
publisher,  San  Diego  Union- 
Tribune.  He  succeeds  E.  Robert 
Anderson,  now  administrative 
assistant  to  James  S.  Copley, 
chairman.  The  Copley  Press. 

Mr.  Reed  will  be  responsible, 
for  editorial  matters  and  public 
relations,  advised  William  Shea, 
publisher.  Alex  De  Bakesy  is 
assistant  to  the  publisher  for  all 
plant  and  business  operations. 

Milford  Chipp,  consultant  to 
the  publisher,  will  be  associated 
with  Mr.  Reed  in  his  new  assign¬ 
ment.  Mr.  Reed  joined  the  U-T 
in  1957  as  publisher’s  represen¬ 
tative. 


our  composing  room  and  our 
press  room  and  there  are  too 
many  stairs. 

“There  are  times  when  we 
wish  we  were  on  one  floor  in¬ 
stead  of  on  one  river  bank.  And 
there  are  times  when  we  would 
swap  our  beautiful  view  of  river 
and  mountain  for  the  kind  of 
building  we  could  invite  hun¬ 
dreds  of  people  to  walk 
through.” 

The  paper  has  been  at  the 
same  location  for  54  years  and 
the  operating  facilities  are 
“modem  to  the  nth  degree,”  Mr. 
Hooper  noted. 


Newspaper  Fund 
Wm  Help  123 

The  Newspaper  Fund  of  the 
Wall  Street  Journal  is  giving 
$500  summer  intern  scholarships 
this  year  to  123  young  men, 
most  of  them  juniors  attending 
77  liberal  arts  colleges. 

More  than  400  applied  for  the 
grants  under  an  experimental 
program  designed  to  help  young 
men  test  their  interest  in  jour¬ 
nalism  careers  by  working  as 
beginning  reporters  during  the 
vacation  season. 

Editors  of  135  newspapers  in 
39  states  have  told  the  News¬ 
paper  Fund  they  have  205  sum¬ 
mer  jobs  available  and  will  con¬ 
sider  applications  from  the  123 
named  as  1964  interns. 

To  receive  his  grant,  the  in¬ 
tern  must  apply  and  be  accepted 
for  a  reporting  position.  Upon 
the  successful  completion  of  10 
weeks’  work,  the  intern  receives 
the  scholarship  which  is  inde¬ 
pendent  of  and  on  top  of  the 
salary  he  earns. 

In  four  summers,  the  Fund 
has  made  $500  grants  to  430 
young  men. 


Suit  Against 
AP  Quashed 

Denver 

The  million-dollar  libel  com¬ 
plaint  against  the  Associated 
Press  by  former  Maj.  Gen. 
Edwin  P.  Walker  was  dismissed 
in  District  Court  here  Feb.  17. 

Judge  Saul  Pinchick,  who 
ordered  the  dismissal,  also  di¬ 
rected  plaintiff’s  attorneys  to 
re-write  the  complaint  against 
the  Denver  Post,  a  co-defendant. 

The  case  was  thrown  out  on 
the  ground  that  the  story  cited 
was  not  libelous.  The  judge 
pointed  out  that  the  article  con¬ 
tained  nothing  charging  Gen. 
Walker  with  doing  anything 
illegal. 

The  AP  and  Post  stories  in¬ 
volved  in  the  action  relate  to  the 
October  1962  desegregation  riots 
at  the  University  of  Mississippi. 

Gen  Walker’s  lawyers  were 
given  20  days  to  file  any  amended 
complaint  against  the  AP.  The 
Post  may  file  dismissal  motions 
after  a  proper  complaint  is  sub¬ 
mitted,  the  judge  noted. 

• 

Editor  Is  Appointed 
For  Barbados  Radio 

Edward  L.  Cozier,  editor  and 
managing  director  of  the  Ba/r- 
bados  Daily  News,  has  been 
named  deputy  chairman  of  the 
Caribbean  Broadcasting  Corp. 
which  will  control  radio  and 
television  on  that  island  in  the 
West  Indies. 

Another  member  of  the  CBC 
board  is  A.  H.  Begg,  represent¬ 
ing  Thomas  Television  interna¬ 
tional,  London. 

Although  government-owned. 
Radio  Barbados  operates  on  a 
commercial  basis.  A  television 
station,  under  construction,  will 
also  come  under  the  control  of 
the  corporation. 
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SYNDICATES 

Gillespie 
Joins  New 
Syndicate 

Rol>ert  B.  Gillespie  has  been 
appointed  assistant  director  of 
Newsday  Specials,  it  was  an¬ 
nounced  by  Harry  F.  Guppen- 
heim,  i)resident  and  publisher 
of  \ew>tday.  Mr.  Gillespie,  pro¬ 
motion  manaper  of  the  New 
York  Herald  Tribune  Syndicate 
for  the  last  1(1  years,  will  join 
Newsday  Specials  March  9. 

“Who  could  resist  the  chal¬ 
lenge?”  Mr.  Gillespie  asked. 
“The  new  syndicate  is  off  to  a 
runninp  start  with  a  Pulitzer 
Prize  winner,  Marpuerite  Hip- 
pins,  and  a  prize-winninp  diplo¬ 
matic  correspondent,  William  R. 
Frye.  I’m  pioud  to  be  associated 
with  them. 

DftrM'y  Uelipliled 

“Cominp  from  Publishers 
Newspaper  Syndicate,  I  know 
what  any  new  syndicate  is  up 
apainst.  We  will  have  to  be  ex¬ 
cellent.  I  think  we  will  l)e.” 

Thomas  B.  Dorsey,  director 


of  Newsday  Specials,  said  he 
was  deliphted  at  pettinp  Mr. 
Gillespie. 

“He’s  one  of  the  best  all- 
around  men  in  the  business  and 
that’s  what  I  need,”  said  Mr. 
Dor.sey.  “With  his  help,  and 
buildinp  on  the  talents  of  some 
preat  Newsday  staffers,  we  are 
poinp  to  establish  Newsday  Spe¬ 
cials  as  one  of  the  better  syndi¬ 
cates.” 

Bob  Gillespie  started  his  ca¬ 
reer  as  a  lawyer  in  New’  York 
City,  lieinp  associated  with  the 
fil  m  of  Poletti,  Diamond,  Roose¬ 
velt,  Freidin  and  Mackay  for 
two  years  after  World  War  II. 
He  was  an  honor  roll  praduate 
and  Law  Review  staffer  at  St. 
John’s  University  Law  School. 

A  native  of  Brooklyn,  he  at¬ 
tended  Cathedral  Collepe  Prep, 
a  preparatory  seminary,  and 
Brooklyn  Collepe.  He  spent  four 
years  in  the  Army  in  World 
War  II,  says  he  pot  a  Croix  de 
Guerre  for  outlastinp  everybody 
else.  “They’d  all  pone  home  and 
the  French  Government  wanted 
to  hand  out  some  medals  to 
Americans.  There  I  was.” 

He  is  the  author  of  published 
short  stories  and  the  phost 
writer  of  a  syndicated  column. 
He  is  married  and  the  father 
of  a  three-year-old  pirl.  His 
home  is  in  Douplaston,  Lonp 
Island,  N.  Y. 


RAY  CROMLEY 

NEA  Wosbinftoa  coiiMiiiist  Roy  Crowley  it  a  moii  in 
morion.  It's  port  of  his  bosinoss,  wppiyittg  roodort  of  NEA 
client  newtpopers  with  cxclotWe  newt  and  interpretive  re¬ 
ports.  Cromicy  knows  who  to  talk  to.  He  enjoys  the 
friendship  and  confidence  of  important  people  in  the 
Pentagon  or  State  Department.  He  knows  «nbatsadon  and 
politicol  party  bigwigs,  scientists  and  economists.  The 
distillate  of  Cromley't  "oction"  it  expertly  bockgroonded 
reporting,  blended  with  the  human  tide  of  the  news. 
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Dr.  William  Lawrence 


Dental  Health 
Column  Ready 

Newspaper  Enterprise  Asso¬ 
ciation  is  providinp  its  more 
than  800  daily  newspaper  clients 
a  new  medical  adv’ice  column, 
“Your  Dental  Health,”  by  Wil¬ 
liam  Lawrence,  D.D.S.,  associ¬ 
ate  clinical  professor  at  the  Yale 
Medical  School  Dental  Depart¬ 
ment,  and  attendinp  oral  .sur- 
peon,  Grace-New  Haven  Com¬ 
munity  Hospital. 

The  weekly  column  will  be 
available  bepinninp  the  week  of 
March  16.  It  will  span  the  in¬ 
terval  between  the  time  of  erup¬ 
tion  of  baby  teeth  and  care  of 
artificial  dentures.  Dr.  Law¬ 
rence’s  adv’ice  is  practical  and 
down-to-earth,  but  it  is  based 
on  latest  trends  in  dentistry  and 
the  care  of  the  teeth  and  mouth. 

Dr.  Lawrence  is  a  praduate 
of  the  University  of  Maryland 
Dental  School  and  studied  under 
Dr.  Merrill  G.  Swensen  at  the 
New  York  University  Dental 
School. 

He  liecame  a  member  of  the 
Yale  Medical  School  faculty  in 
1937  and  has  practiced  restora¬ 
tive  and  rehabilitative  dentistry 
in  New  Haven  20  years. 

*  *  '• 

Comic  Strip  Art 
ShuHii  Ill  Show 

“American  Comic  Strip  Art,” 
from  its  earliest  days  to  the 
present,  is  the  theme  of  a  cur¬ 
rent  New  York  Public  Library 
exhibition  in  the  first  floor  read- 
inp  room  of  the  Donnell  Library 
Center,  20  West  53rd  Street. 

Hiphliphts  in  the  display  are 
oripinal  drawinps  for  “The  Yel¬ 
low  Kid,”  the  first  American 
“funny,”  published  in  1896. 
There  also  are  oripinals  of  other 
early  comic  strips  like  “Buster 
Brown,”  “The  Katzenjammer 
Kids,”  “Barney  Goople,”  “Krazy 
Kat,”  “Mutt  and  Jeff,”  and 
“Brinpinp  Up  Father,”  all 
created  in  the  years  before  the 
first  World  War.  Some  popular 
contemporary  comics  are  shown. 


o  yndicate 
^  entences 


Here’s  the  lead  to  a  column 
by  Sydney  J.  Harris  (Publish¬ 
ers  Newspaper  Syndicate): 
“This  week  marks  the  comple¬ 
tion  of  20  years  of  writinp  this 
column.  In  that  time,  I  have 
written  more  than  5,000  col¬ 
umns,  totalinp  more  than  2,- 
000,000  words,  upon  hundreds 
of  different  subjects.  The  ques¬ 
tion  I  am  asked  more  often  than 
any  other  is:  ‘How  can  you  do 
it  every  day?’  And  the  answer 
is  .so  simple,  I  am  often  ashamed 
to  pive  it:  each  column  writes 
the  next  one.  Everything,  in 
some  way,  is  related  to  every- 
thinp  else.  No  subject  exists  in 
isolation.  All  life  is  a  process, 
and  all  processes  are  .somehow 
linked  topether,  directly  or  in¬ 
directly.” 

A1  Smith,  who  draws  “Mutt 
&  Jeff”  for  the  Bell-McClure 
Syndicate,  appears  on  the  “To 
Tell  The  Truth”  tv  show  March 
12. 

The  Free  Library  of  Phila¬ 
delphia  has  added  10  original 
“Henry”  comic  strips  by  John 
J.  Liney  Jr.  (King  Features)  to 
its  collection  of  oripinal  comic 
art.  An  exhibition  of  this  collec¬ 
tion  is  planned  for  the  near 
future. 

Books  now  I’eady  for  news¬ 
paper  publication  via  the  Chi¬ 
cago  Tribune-New  York  News 
Syndicate  are  “No  Adam  In 
Eden,”  by  the  late  Grace  Metali- 
ous;  “As  I  Remember  Them,” 
by  Eddie  Cantor;  “Old  Iron¬ 
sides,  The  USS  Constitution,” 
by  Captain  Gorpan;  “Under¬ 
tow:  The  Story  of  a  Boy  Called 
Tony,”  by  Helen  Parkhurst; 
“Adventures  of  An  Ordinary 
Mind,”  by  Lesley  Conper;  “Ten 
Days  to  a  Great  New  Life,”  by 
William  E.  Edwards. 

A  new  illustrated  series  of 
“Papes  from  the  Home  Garden¬ 
er’s  Notebook,”  one  of  Newspa¬ 
per  Enterprise  Association’s 
most  popular  annual  features, 
was  mailed  to  daily  service 
clients  this  week.  Garden  ex¬ 
pert  Allan  Swenson  writes  the 
series  in  terms  the  amateur 
gardener  can  understand  easily- 
The  twelve  articles  hit  such 
high  points  as  “exterior  decorat¬ 
ing”  and  “instant  gardens.” 
Mats  of  the  accompanying  liW 
drawings  by  NEA  staff  artist 
Ralph  Lane  are  available  upon 
request. 
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Jerry  Marcus’  Trudy 
Is  Lively  Housewife 


By  Ire  ne  Kumpen 
Author) 

Ridgefield,  Conn. 

A  new  “America’s  Sweet¬ 
heart’’  is  climbing:  to  the  top 
of  the  popularity  polls,  but  she’s 
certainly  different  from  her 
predeces.'^ors. 

First  of  all,  she’s  married. 
And,  second,  nobody  knows  ex¬ 
actly  where  she  lives,  or  what 
her  last  name  is.  Her  first  name 
is  Trudy.  Well,  she’s  a  house¬ 
wife  —  except  that  she  wrinkles 
her  nose  and  jrrimaces  at  the 
word. 

Over  100  Papers 

Trudy  is  a  fast-prowing  syn¬ 
dicated  cartoon  panel  by  Jerry 
Marcus,  having  zoomed  from 
her  debut  with  King  Features 
Syndicate  in  March,  1963,  in  21 
newspapers  to  well  over  100  to¬ 
day. 

“There  were  plenty  of  other 
so  -  called  housewife  cartoons 
around  when  I  started  drawing 
Trudy,”  Mr.  Marcus  says.  “King 
Features  themselves  had  two  of 
the  biggest.  But  I  thought  I  had 
something  special  in  Trudy,  so 
I  shoved  the  drawings  in  an 
envelope  and  sent  them  to  the 
cartoon  editor,  and  he  took  them 
right  away.” 

The  something  special  in 
Trudy,  according  to  Mr.  Mar¬ 
cus,  is  that  she’s  so  normal. 

“She’s  not  the  standard  dumb- 
blonde  type,”  he  says.  “She’s 
not  the  dewy-eyed  bride,  or  the 
irate  wife  with  a  rolling-pin  in 
her  hand.  She’s  just  —  just  — ” 

Giving  up  the  attempt  to  de¬ 
scribe  Trudy  in  words,  Marcus 
digs  out  a  sheaf  of  Trudy  car¬ 
toons  from  his  files. 

“I’d  like  a  checkbook  that 
won’t  make  a  noise  when  I  tear 
a  check  out,”  Trudy  says  to  the 
bank  teller. 

“Stop  when  you  get  to  $20,” 
Trudy  instructs  the  cashier  at 
the  supermarket  as  he  begins 
to  add  up  her  groceries. 

Unpredictable 

She  leaves  a  “Happy  Birth¬ 
day”  note  for  the  milkman, 
thereby  reducing  him  to  senti¬ 
mental  tears,  but  the  next  min¬ 
ute  she  is  being  sarcastic  with 
the  census-taker.  A  broom  in 
one  hand,  a  baby  on  her  arm, 
she  tells  him,  dryly,  “Occupa¬ 
tion?  Why,  I  fly  a  U-2  for  Cen¬ 
tral  Intelligence.” 

But  basically,  as  Marcus 
says,  she’s  a  good  kid.  She  asks 


Ted  to  lend  her  $10  and  prom¬ 
ises  to  pay  him  back  Friday 
when  he  gets  his  pay  check. 

“Give  me  all  the  books  you’ve 
got  on  child  psychology,”  she 
tells  the  librarian,  with  her  five- 
year-old  son  scowling  at  her 
heels. 

“You’ll  have  your  three-min¬ 
ute  egg  in  20  minutes,”  she  as¬ 
sures  Ted  in  the  morning,  dash¬ 
ing  out  the  front  door.  “I’m  go¬ 
ing  downtown  right  now  to  get 
some  eggs.” 

Marcus  doesn’t  know  too  much 
about  her  as  yet,  except  that 
she’s  in  her  early  twenties,  and 
she  and  Ted  have  two  children, 
still  nameless. 

Trudy  lives  in  the  suburbs, 
somewhere  between  Bangor,  Me., 
and  Seattle,  Wash.  Marcus 
thinks  she  went  to  college  for 
a  couple  of  years  before  she 


TRUDY— "I’d  like  you  to  meet  my 
husband  Ted!" 


met  and  married  Ted.  Her  par¬ 
ents  weren’t  too  crazy  about  Ted 
at  first,  although  now  they  look 
upon  him  as  an  ideal  son-in-law. 

Trudy  herself  hasn’t  travelled 
much,  except  for  a  honeymoon 
trip  to  Bermuda,  but  she  and 
Marcus  get  fan  mail  from  all 
over  the  country. 

How  come,  most  of  the  letters 
ask,  that  a  male  cartoonist  un¬ 
derstands  women  so  well? 

Marcus  himself  can’t  explain 
it.  He  is  a  diffident  man,  in  his 
late  thirties,  perceptively  ill-at- 
ease  when  talking  about  himself.. 
His  success  has  been  almost  as 
phenomenal  as  Trudy’s.  He  has 
been  a  successful  cartoonist  for 
many  years,  selling  regularly  to 
all  the  big-circulation  maga¬ 
zines.  He  has  appeared  numer¬ 
ous  times  in  “Best  Cartoons  Of 
The  Year”  President  Kennedy 
and  ex-President  Eisenhower 
asked  for,  and  received,  original 
Marcus  cartoons.  So  did  Ber¬ 
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Jarry  Marcus 


nard  Baruch.  A  book  of  his  ; 
drawings,  “Just  Married,”  was  ■ 
published  last  year,  and  an-  i 
other  one  is  due  to  be  published  ! 
shortly. 

The  cartoonist  lives  here  in 
Ridgefield,  Conn.,  a  town  that 
might  be  Trudy’s  own  home 
town.  Ridgefield  is  just  beyond 
the  normal  commuting  belt  to 
New  York  City.  It  is  small, 
quiet,  and  pretty.  The  wide, 
tree-shaded  Main  Street  is  only 
two  blocks  long,  but  sometimes 
it  takes  as  much  as  a  half-hour 
to  walk  from  one  end  to  the  ! 
other.  Everybody  seems  to  know  j 
everybody  else  in  Ridgefield,  and  i 
everybody  seems  to  have  time 
to  stop  and  chat.  l 

Brooklyn  Boy 

Marcus  grew  up  in  Brooklyn. 
He  left  high  school  to  join  the 
Merchant  Marine,  and  at  the  I 
outbreak  of  World  War  II,  he  j 
transferred  to  the  Navy. 

He  served  overseas  with  the 
Seabees  and  was  discharged  at 
the  end  of  the  war  with  the  rat¬ 
ing  of  gunner’s  mate  third  class. 
He  came  back  to  New  York  and 
enrolled  at  the  Cartoonists  and 
Illustrators  School  under  the 
G.I.  bill.  His  cartoons  began  to 
sell  even  before  he  graduated. 

Trudy’s  creator,  however, 
could  probably  turn  out  twice 
the  work  he  does  if  it  weren’t 
for  a  life-long  affliction  that 
cuts  into  his  working  time.  Mar¬ 
cus  is  incurably  stage-struck. 
When  he  begins  to  talk  about 
acting,  his  shy  attitude  disap¬ 
pears,  his  diffidence  vanishes, 
and  he  is  ail  ham. 

“I  acted  whenever  I  could, 
all  through  public  school  and 
high  school,”  he  says.  “I  acted 
in  the  Navy  and  I  act  with  the 
Ridgefield  Players.  I’ve  even 
acted  in  the  movies.  I  was  in 
‘Exodus.’  I  played  a  British 
soldier  in  a  scene  with  Sal 
Mineo.” 

Marcus  draws  six  Trudy  car¬ 
toons  a  week,  working  about 
10  weeks  ahead  of  his  deadline. 
He  does  his  best  work  at  night. 
A  lot  of  his  gag  ideas  come 
right  from  his  own  home. 
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FEATURES  IN  READER  INTEREST 


NATIONAL  COLUMNS 


MARQUIS  CHILDS 
DDRIS  FLEESDN 
MARY  McGRDRY 
HENRY  J.  TAYLDR 
WILLIAM  S.  WHITE 


COMMENTARY  COLUMNS 


INEZ  ROBB 
ROBERT  C.  RUARK 
RICHARD  STARNES 


SPECIALTY  COLUMNS 


BY  GEORGE 
Humorous  Advice 
WILLIAM  A.  DOYLE 
Daily  Investor 
MOLLY  MAYFIELD 
Personal  Problems 
DR.  ERNEST  G.  OSBORNE 
Child  Training 
STELLA 

Daily  Horoscope 
AMY  VANDERBILT 
Modem  Manners 
JOE  WILLIAMS 
Sports 


VARIETY  FEATURES 


LITTLE  PEOPLE’S  PUZZLE  D 
LONDON  EXPRESS  SERVICE 
SAMUEL  LUBELL 
“THE  PEOPLE  SPEAK" 
MUTUAL  FUNDS— 

INVESTMENT  COMPANIES 
SPOTLITE  SERIES 
CROSSWORDS,  DAILY  &  SUNDAY 


COMIC  STRIPS 


ABBIE  AN’  SLATS  D/S 
BLAST  BLAIR  D 
DAVY  JONES  D 
FERD’NAND  D/S 
GORDO  D/S 
LI’L  ABNER  D/S 
NANCY  D/S 
PEANUTS  D/S 
TARZAN  D/S 
FRITZI  RITZ  S 
CAPTAIN  AND  THE  KIDS  S 


PANELS 


ALL  STARS  D 
EDITORIAL  CARTOONS  0 
EMMY  LOU  D/S 
GINGER  D 

HEALTH  CAPSULES  D 
STEES  SEES  W  OR  S 
STRANGE  AS  IT  SEEMS  D/S 
THE  GOOD  OLD  DAYS  W 
THE  GOOD  OLD  DAYS— 
ANTIQUES  FAIR  S 
TICKER  TOONS  D 
THERE  OUGHTA  BE 
AUW  D/S 
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HUDSON  RIVER  SPARKLERS 
(Honorable  Mention,  Pictorial  Class) 

William  J.  Quinn,  Daily  Nw 


KNIFED 

(Honorable  Mention,  Spot  News) 

Arty  Pomerantr,  N.Y.  Post 
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CLOSED— AFTER  ONE  PERFORMANCE 
(First  Priie,  Feature  Picture  Story) 

Neal  Boenzi,  N.Y.  Times 


FIRST  TIME  AT  THE  CIRCUS 
(Third  Priie,  Feature  Picture  Story) 
Paul  Rice,  N.Y.  Journal-American 
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illy  New 


And  -Itody  works  closer 
to,  noi-ody  catches  the 
spirit  this  great  city 
better  tlian  its  own  daily 
newspa))or  photographers. 

Proot  of  how  well  these 
photographers  have  done 
in  wrapping  up  the  city 
photographically  is  on  dis¬ 
play  through  March  16  at 
the  Bankers  Trust  Com¬ 
pany,  Park  Ave.  (at 
48th).  Set  in  the  main 
lobby  of  the  bank  is  the 
28th  annual  exhibit  of  the 
Press  Photographers  Asso¬ 
ciation  of  New  York.  The 
exhibit  contains  the  1963 
winners  and  runners-up  in 
PPANY’S  annual  contest 

The  six  entries  on  these 
two  jiages  give  you  some 
small  idea  of  how  the  news- 
photographers  have  caught 
all  the  diffuse  elements  that 
are  New  York  City. 


(Third  Priie,  Pictorial  Class) 


Albert  J.  Robbins,  N.Y.  Journal-American 


Bruco  Sagan,  South  Town  Economist  and  Bluo  Island  Sun-Standard  publisher,  conducts  a  seminar  on  classified  advertising  promotion. 


The  Weekly  Editor 


SUBURBAN  PRESS  CONFERENCE 


By  Rit’k  FrifMiman 

Chicago 

The  publisher  of  a  suburban 
daily  newspaper  sketched  the 
role  of  suburban  newspapers  to 
some  100  participants  in  the 
third  annual  National  Suburban 
Press  Foundation  Conference 
here,  Feb.  27-28. 

Edward  Lindsay,  editor  and 
director  of  Lindsay  -  Schaub 
Newspapers  Inc.,  saw  an  im¬ 
portant  place  for  suburban 
newspapers,  coupled  with  a  need 
for  “higher  and  higher  quality” 
among  them. 

Mr.  Lindsay,  grandson  of  the 
pioneer  editor  and  publisher  of 
predecessor  Decatur,  Ill.,  pub¬ 
lications,  is  publisher  of  the 
group’s  Carhondale-Herrin-Mur- 
physboro  (Ill.)  Southern  Illi- 
neisan.  Lindsay  -  Schaub  also 
publishes  the  morning,  evening 
and  Sunday  Decatur  Herald  & 
Review;  evening  and  Sunday 
Champaign  -  Urbana  Courier; 
evening  and  Sunday  Eaut  St. 
Louis  St.  Clair  &  Madi.son  Coun¬ 
ties  Jourrud. 

‘Volatile’  Field 

Calling  the  suburban  field 
“the  most  volatile  area  of  news¬ 
paper  publishing,”  he  told  the 
SPF  group:  “I  can  speak  with 
some  feeling  on  the  difficulties 
of  publishing  and  editing  in  the 
fringe  of  the  great  metropolitan 
centers  of  the  United  States  — 
of  the  trend  toward  metropoli¬ 
tan  costs  and  the  parallel  trend 
toward  rural  publishing  income 
—  on  the  intensity  of  the  com¬ 
petition  in  editorial  content 
above  the  strictly  neighborhood 


interest  level  —  on  the  hard  eco¬ 
nomic  fact  of  suburban  paper 
milline  rates  that  inevitably  are 
compared  with  metropolitan  mil¬ 
line  rates,  l>oth  based,  in  prin¬ 
cipal  part,  on  per  copy  produc¬ 
tion  cost.” 

Mr.  Lindsay  said  he  could 
“speak  with  feeling  in  these 
areas,”  liecause  one  of  his  new’S- 
papers  opei’ates  under  the 
shadow  of  the  St.  Louis  dailies. 

He  pointed  to  the  trend  among 
metropolitan  dailies  of  meeting 
the  grow'th  of  suburbia  with 
regionalized  editions;  two  of 
these  papers  are  the  St.  Louis 
Globe-Democrat  and  the  St. 
Louis  Post-Di-spatcli. 

“The  regionalization,  so  far, 
has  been  a  little  more  in  the  sale 
of  advertising  than  in  adequate 
local  news  coverage,”  he  went 
on.  “The  regional  editions  are 
likely  to  be  one,  or  two  days,  a 
week  to  meet  the  opportunity  to 
pick  up  some  advertisers.” 

Mr.  Lindsay  said  that,  in  gen¬ 
eral,  the  metropolitans  have  at¬ 
tempted  to  step  up  their  subur¬ 
ban  news  coverage  with  more 
reporters.  “The  result  is  that 
some  of  the  suburban  news  bu¬ 
reaus  produce  two  and  three 
columns  of  suburban  local  a  day, 
but  see  only  a  half-column  of 
deeply-cut  news  in  print.” 

He  added  that  “occasionally” 
the  metropolitans’  suburban  bu¬ 
reaus  get  a  good  story,  feature 
or  hard  news  into  their  newspa¬ 
pers. 

Logistics  Problem 

According  to  Mr.  Lindsay,  be¬ 


cause  the  number  of  suburban 
centers  are  so  overwhelming  for 
the  city  papers  to  cover,  their 
news  columns  have  to  be  limited 
at  some  point  and  the  number 
of  editions  has  to  lie  stopped 
.some  place.  He  .said  this  was 
necessary  “if  the  metroiiolitans 
are  to  meet  the  logistical  prob¬ 
lem  of  getting  huge  papers  out 
in  time  to  reach  their  distribu¬ 
tion  goals.” 

The  result  of  such  editions, 
according  to  Mr.  Lindsay,  w-as 
that  suburban  editions  go  in 
earlier  and  earlier;  the  after¬ 
noon  metropolitans  are  deliv¬ 
ered  in  the  suburbs  with  late 
morning  editions  news  and  the 
morning  editions  with  later  af¬ 
ternoon  news  of  the  day  before. 

“This  time  lag,  based  on  the 
huge  and  growing  production 
and  deliverj'  problems  of  the 
metropolitans,  leaves  a  later 
news  coverage  opportunity  for 
the  single  edition  local  after¬ 
noon  papers  that  go  to  press 
after  lunch  time,”  he  said. 

He  told  the  SPF  members  — 
all  of  them  weekly,  semi-weekly 
and  tri-weekly  newspapers  — 
that  regional  editions  mean  eco¬ 
nomic  problems  to  the  metro¬ 
politan  dailies. 

“The  regionalized  editions 
must  be  limited  in  number,  and 
therefore  must  cover  groups  of 
communities  rather  than  single 
communities,”  Mr.  Lindsay 
added.  “This  means  that  their 
regional  editions  are  likely  to 
offer  more  circulation  over  a 
wider  geographical  area  than 
the  suburban  papers.  Yet,  to 
compete,  they  tend  to  price  the 
advertising  for  the  regionals  at 
or  below  the  line  or  inch  rates 
of  the  suburbans.” 

Mr.  Lindsay  contended  that 
“in  some  cases,  perhaps  a  good 
many  of  them,”  the  regional  edi¬ 
tions  produced  income  at  or  be¬ 
low  out-of-pocket  cost  of  pro¬ 
ducing  them. 


He  claimed  that  where  intense 
competition  existed  between 
metropolitan  newspapers,  re¬ 
gional  editions  were  accepted  as 
part  of  the  cost  of  getting  ahead 
and  keeping  ahead  of  the  im¬ 
mediate  competitors. 

“The  long-term  trend,”  Mr. 
Lindsay  said,  “is  for  metropoli¬ 
tans  to  become  fewer  in  number 
and  to  eliminate  competitive 
practices  that  are  economically 
unsound.”  I 

He  pointed  out  that  the  sub¬ 
urban  papers  are  likely  to  have 
more  pressing  cost  problems  if 
they  are  serving  their  markets 
in  style  and  they  are  operating 
under  the  direct  ray  of  com¬ 
petent  big  city  publishers. 
“These  daily  publishers  will  wilt 
if  you  don’t  serve  your  mar¬ 
ket  in  style,”  Mr.  Lindsay 
warned  the  Foundation. 

The  greatest  need  for  sub¬ 
urban  newspapers,  Mr.  Lindsay 
concluded,  is  for  “higher  and 
higher  quality.  For  us,  this 
means  quality  in  writing,  in  ed¬ 
iting,  in  illustration,  in  appeal¬ 
ing  organization  and  appear¬ 
ance  of  the  product  as  a  whole." 

More  Research 

The  two-day  sessions  of  the 
Suburban  Press  Foundation 
concentrated  on  .stressing  how 
to  obtain  “higher  and  higher 
quality.” 

Robert  Y.  Paddock,  of  Pad- 
d  o  c  k  Publications,  Arlington 
Heights,  Ill.,  called  for  more 
detailed  research  and  market 
surveys  among  the  suburban 
weekly  newspapers. 

Speaking  to  the  publishers' 
half  of  the  meeting,  he  said  that  j 
research  was  “not  promotion, 
nor  is  it  aid  and  comfort  for 
a  bull-headed  publisher.  It  le 
not  designed  to  prove  a  belief 
long  held  by  management  or  as 
support  for  slick  editorial  prod¬ 
uct.”  ^ 

He  added  that  it  was  not! 
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David  Roe,  Hollister  Publications,  talks  on  development  of  copy  desk  operations  in  large  suburban  newspapers. 
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“somethinp:  magic  with  which 
to  charm  the  agencies”  or  a 
“sure-fire  gimmick  with  which 
to  entrance  national  advertis¬ 
ers.” 

Mr.  Paddock  said  that  adver¬ 
tisers  want  to  know  not  just 
what  media  to  use,  but  which 
ads  pull  l)est;  what  merchandise 
is  easiest  to  sell,  and  at  which 
time  of  the  year;  where  his  cus¬ 
tomers  live;  whether  they  are 
still  reading  newspapers;  and 
what  is  necessary  to  get  them 
to  buy. 

“This  is  where  suburban 
newspapers  must  come  through 
if  they  are  going  to  continue 
serving  the  needs  of  their  major 
advertisers,”  he  went  on.  “The 
larger  accounts,  the  ones  that 
spend  thousands  per  year  with 
you,  will  go  to  your  competition 
unless  you  supply  the  facts  and 
figures  they  need  to  know.” 

Ilrsearch  Booths 

Mr.  Paddock  described  the 
many  readership  surveys  taken 
by  his  firm,  which  publishes  14 
newspapers  with  a  combined 
ABC-circulation  of  35,000  in 
suburban  Chicago.  The  latest 
readership  study  was  completed 
last  month. 

One  of  the  Paddock  methods 
of  conducting  such  research  is 
setting  up  a  booth  and  query¬ 
ing  persons  attending  local  fairs 
and  celebrations.  To  assure  at¬ 
tention,  a  prize  drawing  is  made 
at  the  end  of  the  survey. 

Another  method  is  putting 
questionnaires  in  the  envelopes 
of  subscription  renewal  notices. 

“No  postage  —  no  interview¬ 
ing  by  the  hour,”  Mr.  Paddock 
said.  “No  expensive  gifts  neces¬ 
sary  to  convince  people  to  an¬ 
swer  questions  other  than  draw¬ 
ing  the  name  of  one  person  each 
quarter  to  receive  a  $50  mer¬ 
chandise  certificate  to  be  hon¬ 
ored  by  any  regular  advertiser 
of  the  paper.” 


He  claimed  that  the  survey 
slips  gave  readers  a  “chance  to 
sound  off”  and  made  them  more 
likely  to  renew.  In  the  first  six 
months  of  1963,  from  72  to  76 
percent  of  Paddock  subscribers 
renewed.  In  the  last  six  months, 
with  survey  slips  included  with 
the  bills  for  the  first  time,  re¬ 
newal  percentages  went  up  to 
82  to  92  percent. 

He  said  this  survey  is  con¬ 
tinuing  and  for  the  next  six 
months  subscribers  would  be 
asked  which  media  they  use  for 
their  food  shopping,  whether 
they  have  any  interest  in  Pad¬ 
dock’s  travel  page,  and  whether 
the  weekly  group’s  coverage  of 
legislative  actions  and  activities 
via  United  Press  International 
wire  is  of  interest  to  them. 

Also  continuing  will  be  the 
studies  of  the  Paddock’s  edi¬ 
torial  efforts  and  on  readership 
of  the  large  dailies  in  its  area. 

Mr.  Paddock  cited  similar 
surveys  made  by  individual 
Foundation  members  around  the 
country,  but  added  that  while 
suburban  publishers  recoppiized 
the  need  for  research,  they 
waited  for  someone  else  to  lead 
the  way.  He  suggested  that  the 
Suburban  Press  Foundation  pro¬ 
vide  model  surveys  for  its  mem¬ 
bers. 

Mr.  Paddock  added  that  he 
has  been  told  such  surveys  were 
meaningless,  a  waste  of  time 
and  the  agencies  had  all  of  the 
data  they  could  ever  use. 

“That  is  not  true,”  Mr.  Pad- 
dock  .said.  “The  agencies  are- 
crying  for  data  about  the  sub¬ 
urbs,  pinpointed  to  fit  your  area, 
so  that  when  decisions  are  made, 
media  buyers  can  have  facts  at 
their  fingertips. 

“Our  eyes  were  opened  when 
we  discovered  one  agency  rated 
the  press  work  of  suburban  pa¬ 
pers,  using  this  information  as 
a  factor  when  necessary.” 

Mr.  Paddock  gave  these  fig¬ 
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ures  as  significant  to  ad  agen¬ 
cies:  Population  and  percentage 
of  growth;  median  age;  median 
income;  percent  of  families  with 
incomes  over  $10,000;  percent¬ 
age  of  white  collar  workers; 
number  of  households  in  the 
community;  size  of  household; 
age  of  houses  in  a  community; 
number  of  home  owners;  per¬ 
centage  of  women  employed; 
fertility  rate. 

He  related  the  following  as 
told  to  him  by  an  agency  man: 
“When  we  first  heard  of  the 
Foundation,  we  hoped  the  pub¬ 
lishers  would  work  together  in 
coming  up  with  some  joint  sta¬ 
tistics  that  would  tell  us  about 
their  markets,  separating  these 
facts  and  figures  from  the  great 
myriad  of  statistics  available 
about  metropolitan  markets.  The 
metro  figures  include  a  large 
group  of  people  who  cannot  af¬ 
ford  anything,  so  are  virtually 
meaningless. 

“We  buy  big  city  dailies  be¬ 
cause  they  are  the  only  means 
for  print  advertising  whereby 
we  can  at  least  make  a  .stab  at 
reaching  the  people.  Suburban 
publishers,  generally,  have  come 
in  with  a  ‘me,  too’  attitude,  and 
outclaim  each  other  circulation- 
wise.  Sometimes,  it’s  enough  to 
make  you  want  to  throw  up  your 
hands,  and  say  ‘forget  ’em  all !’  ” 

Mr.  Paddock  said  that  sub¬ 
urban  publishers  had  to  work 
together  in  research  and  promo¬ 
tion,  if  not  a  joint  selling  arm. 
He  suggested  that  the  Founda¬ 
tion  develop  an  initial  coopera¬ 
tive  research  effort  in  any  group 
of  suburbs  where  SPF  mem¬ 
bers  cover  almost  100  percent 
of  the  area. 

The  two-day  seminar  devoted 
to  publishers  also  heard  a  dis¬ 
cussion  on  classified  advertising 
promotion  by  Bruce  Sagan,  pub¬ 
lisher  of  the  South  Town  Econo¬ 
mist,  Chicago,  and  Blue  Island 
(Ill.)  Sun-Slftndaird.  He  was 


followed  by  Ward  Ouradnik,  ad¬ 
ministrative  director  of  the 
Birmingham  (Mich.)  Eccentric, 
who  spoke  on  circulation  promo¬ 
tion. 

Also  on  the  publishers’  seg¬ 
ment  of  the  program  were 
David  Simonson,  of  the  Mt. 
Kisco  (N.  Y.)  Patent  Trader, 
who  talked  on  promotion  and 
planning,  and  C.  Carlton  Hart¬ 
ley,  Hartley  Newspapers,  Co¬ 
lumbus,  Ohio,  who  spoke  on  de¬ 
velopment  of  special  sections. 

The  two-day  editorial  semi¬ 
nar,  moderated  by  this  colum¬ 
nist,  covered  picture  use  and 
editing;  editorial  content  or¬ 
ganization  ;  development  of  copy 
desk  operation;  development  of 
special  features;  and  develop¬ 
ment  of  editorial  page. 

Among  the  discussion  leaders 
were  Larry  Cameraon,  photo 
chief  of  Paddock  Publications; 
Ernest  Dickenson,  editor  of  the 
Mt.  Kisco  Patent  Trader;  Ken¬ 
neth  Weaver,  editor  of  the 
Birmingham  Eccentric;  David 
Roe,  editor  and  publisher  of 
Hollister  Publications,  Wilmette, 
Ill.;  Bob  McCarthy,  editor  of 
Progress  Publications,  Pitts¬ 
burgh,  Pa.;  Don  Renn,  Minne¬ 
apolis  Suburban  Newspapers, 
Hopkins,  Minn.;  and  Harry 
Volk,  Sun  Press  Newspapers, 
Shaker  Heights,  Ohio. 

At  the  conclusion  of  the  con¬ 
ference,  the  Suburban  Press 
Foundation  announced  that  it 
will  hold  national  meetings 
twice  yearly  instead  of  annually 
as  it  has  done  in  the  past. 

• 

ONE,  TWO,  THREE  —  Meri¬ 
wether  County,  Georgia,  now 
has  three  weekly  newspapers. 
The  newest,  the  Manchester 
Star,  was  started  by  Ralph  Rice, 
who  formerly  owned  the  Man¬ 
chester  Mercury  of  which  Bob 
Hawkins  is  editor  and  publisher. 
Mrs.  R.  K.  Sewell  owns  the 
Meriwether  Vindicator, 
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Profit  Rates 
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common  in  tv  and  radio  spot 
sales.” 

“We  are  interested  in  this 
development,”  he  said,  “because 
it  should  bring  added  linage  into 
newspapers  and  add  to  the  ver¬ 
satility  of  our  medium,  and  be¬ 
cause  we  certainly  hope  to  get 
advertisers  into  newspapers  who 
otherwise  might  not  become 
newspaper  users.” 

In  describing  his  paper’s 
space  spot  plan,  Mr.  Schmell 
said  national  advertisers  are 
offered  a  contract  which  pro¬ 
vides  a  35%  discount  off  the 
general  or  national  rate  as  long 
as  the  advertiser  orders  25  to 
150  lines  at  least  6  times  per 
week  for  13  consecutive  weeks. 
The  contract  is  non-cancellable 
and  all  inserts  are  scheduled  at 
the  publisher’s  option. 

Mr.  Schmell  said  approxi¬ 
mately  100  newspapers  offer 
space  spot  programs,  but  more 
newspapers  are  needed  on  the 
list  so  that  agencies  can  recom¬ 
mend  the  plan  to  their  clients. 

“The  newspaper  that  does  not 
have  a  space  spot  plan  would 
have  one  mighty  fast  if  the  busi¬ 
ness  was  there,”  Mr.  Schmell 
said. 

If  a  national  advertiser  wants 
to  run  a  space  spot  campaign,  he 
suggested  that  the  agency  “wave 
the  order  under  the  nose  of  a 
hungry  national  manager  and 
see  how  fast  he  adopts  Space 
Spots.” 

Space  Spots,  Mr.  Schmell  said, 
help  the  advertiser  with  a 
limited  budget  to  do  a  big  selling 
job;  give  the  large  advertiser  a 
plan  to  supplement  his  cam¬ 
paign;  and  the  broadcast  adver¬ 
tiser  has  an  opportunity  to  com¬ 
plement  the  medium  to  get  in¬ 
creased  audience. 

“Naturally,  the  more  news¬ 
papers  that  participate  in  a 
Space  Spot  program,”  Mr. 
Schmell  said,  “the  more  interest 
we  will  generate  at  the  national 
level.” 

*  *  * 

Circulars,  Pro  and  Con 

The  main  topic  of  discussion 
in  one  shirt-sleeve  session  was 
pre-printed  circulars. 

For  dailies  having  under  15,- 
000  circulation,  a  show  of  hands 
revealed  a  2  to  1  non-acceptance 
of  pre-printed  circulars  from 
firms  offering  the  business  to 
newspapers  provided  a  rate  re¬ 
duction  is  granted. 

In  a  show  of  hands  of  the 
over  15,000  dailies,  12  managers 
said  they  had  accepted  pre¬ 
printed  circulars  at  less  than 
the  full  rate. 

One  manager  who  asked  not  to 
be  named  said  his  paper  of  more 


than  36,000  circulation  was  ac¬ 
cepting  pre-printed  circulars  at 
a  rate  ^uced  by  as  much  as 
75%.  There  was  no  additional 
charge  for  “stuffing,”  he  said. 

He  declared  it  was  profitable 
and  it  stimulated  other  busi¬ 
nesses  to  use  the  newspaper 
rather  than  the  mail  for  distri¬ 
bution  of  circulars.  He  said  the 
paper  handled  18  circulars  in 
1962  and  45  in  1963.  A  majority 
of  those  in  1963,  he  said  were 
printed-up  by  the  newspaper ;  so 
the  full  rate  was  charged  the 
advertiser. 

On  the  dissenting  side,  one 
ad  manager  said  the  circulars 
defeat  the  value  of  the  news¬ 
paper  medium.  He  pointed  out 
that  newspapers  have  been  sold 
to  advertisers  for  years  because 
of  the  news  interest.  In  the  long 
run  he  felt  circulars  would  have 
a  damaging  effect.  “It  is  not  the 
role  of  the  newspaper  medium,” 
he  said,  “to  compete  with  Uncle 
Sam’s  mail  rates.” 

Most  of  the  managers  who 
entered  into  the  discussion  indi¬ 
cated  that  they  failed  to  get  the 
supplement  business  when  their 
papers  refused  to  make  price 
concessions.  Papers  offering 
price  concessions  that  made  it 
cheaper  or  close  to  the  mail  rates 
seemed  to  have  little  trouble 
getting  the  business. 

*  «  * 

Awards  and  Officers 

Advertising  awards  were  made 
to  the  following:  Metro  Cup — 
Bridgeton  (N.  J.)  Evening 

Newe:  Metro  Plaque — Butler 
Co.  (Pa.)  News  &  Record;  Dave 
Knipe  Memorial — West  Chester 
(Pa.)  Daily  Local  News;  Ed 
Mac  Hirsch  Memorial — Weirton 
(W.  Va.)  Daily  Times;  Multi- 
Ad  Color — McKeesport  (Pa.) 
Daily  News,  Washington  (Pa.) 
Observer  and  Norristoum  (Pa.) 
Times  Herald. 

The  following  officers  were 
elected  by  lAMA:  President — 
Foster  Charlton.  Carlisle  (Pa.) 
Evening  Sentinel;  Vicepresident 
— Robert  Beddow,  McKeesport 
(Pa.)  Daily  News;  secretary- 
treasurer — Joseph  G.  McClellan, 
Norristorvn  (Pa.)  Times  Herald. 
• 

Profit-Sharinp  Plan 

Montgomery,  Ala. 

A  profit-sharing  plan  has  been 
in.stituted  by  the  Montgomery 
Advertiser  Co.  for  employes  of 
the  Advertiser  and  the  Alabama 
Journal.  Each  fulltime  employe 
with  at  least  three  full  years  of 
seryice  with  the  company  is 
eligible  to  participate.  A  pre¬ 
liminary  estimate  showed  ap¬ 
proximately  170  employes  are 
qualified  and  the  company  yoted 
an  initial  contribution  of  $15,- 
000  to  the  plan.  Voluntary  em¬ 
ploye  contributions  of  up  to  10 
percent  of  salary  will  be  per¬ 
mitted. 


Study  Shows 
tv  Overlap 
With  Papers 

A  new  “in-home”  study  show¬ 
ing  how  newspapers  and  tele- 
yision  complement  each  other  in 
today’s  pattern  of  Hying  has 
been  completed  for  the  Cana¬ 
dian  Daily  Newspaper  Publish¬ 
ers’  Association  under  super- 
yision  of  Irying  Gilman,  presi¬ 
dent  of  the  Institute  for  Analy¬ 
tical  Research,  at  Peekskill, 
N.  Y. 

Newspaper  adyertising  should 
be  sold  with  ty  commercials, 
rather  than  competing  with 
them,  was  one  of  the  principal 
findings,  Mr.  Gilman  said. 

“Housewives  told  us  newspa¬ 
pers  were  ‘catalogues  providing 
lessons  in  living’,”  Mr.  Gilman 
said.  “They  took  a  very  positive 
view  towai’d  newspaper  ads, 
calling  them  ‘extremely  useful 
in  helping  us  plan  our  day.’ 

“Newspapers  were  considered 
a  significant  factor  in  the  edu¬ 
cational  process,  regardless  of 
what  level  in  which  the  differ¬ 
ent  respondents  were  classified.” 

Four  Canadian  population 
centers  were  selected  for  the 
study,  Mr.  Gilman  said.  One 
was  in  the  west,  a  metropolitan 
eastern  city,  a  small  industrial 
city,  and  a  farm  community  in 
a  prairie  province. 


In  the  Canadian  stu  y,  tests 
were  conducted  involving  the 
flight  of  the  astronauts  .he  Ca¬ 
nadian  elections,  the  medicare 
fight  in  Saskatchewan,  and  the 
loss  of  the  submarine  Thresher. 

“Each  elicited  a  diff«  ent  re¬ 
sponse,”  Mr.  Gilman  said.  “On 
the  federal  elections  tv  scored 
highest,  since  all  people  were 
interested  in  who  won  ind  who 
lost.  Newspapers  score.;  higher, 
however,  on  the  more  •omplex 
stories.  Even  in  the  case  of  the 
astronauts,  the  people  who  had 
sat  glued  to  tv  sets  rased  out 
to  buy  newspapers  to  get  more 
detailed  information. 

“Newspapers  scored  .  trongly 
for  providing  after-the-fact  in¬ 
formation.  People  consider  it  is 
important  to  sit  back,  reflect 
and  savor  news  of  a  contro¬ 
versial  nature. 

“Even  in  cases  where  they 
saw  something  happen  on  tv, 
they  complained  that  it  was 
over  so  quickly  that  they  could 
not  savor  or  comprehend  the 
consequences  and,  therefore,  de¬ 
clared  they  needed  the  newspa¬ 
pers  to  read  about  what  they 
had  seen.” 

• 

Fullback’s  Corner 

Cl£\'ELAND 

Jim  Brown,  the  Cleveland 
Browns  fullback,  is  tackling  a 
typewriter  at  the  Plain  Dealer. 
He  has  been  signed  to  write  a 
Sunday  column,  reporting  on 
sports  from  the  viewpoint  of  the 
athlete.  The  star  has  titled  his 
column,  “Jim  Brown  Says.” 


House  Votes  to  Keep 
FCC  Hands  Off  Ads 


Washington 

The  House  has  passed  a  bill 
that  would  prohibit  federal  rules 
limiting  radio  and  television 
commercials. 

Approval  came  despite  an  ap¬ 
peal  from  a  former  broadcaster. 
Rep.  Lionel  Van  Deerlin  (D.- 
Calif.),  who  said,  “don’t  abandon 
American  living  rooms  still 
further  to  the  hucksters.” 

The  House,  by  a  roll  call  vote 
of  317  to  43,  was  more  inclined 
to  listen  to  another  former 
broadcaster.  Rep.  Donald  C. 
Bruce,  (R.-Ind.),  who  said,  “I 
rise  in  defense  of  broadcasters. 
They  are  not  hucksters.” 

The  bill,  which  now  goes  to 
the  Senate,  says  simply  that  the 
Federal  Communications  Com¬ 
mission  shall  have  no  authority 
to  set  down  rules  on  the  length 
and  frequency  of  commercials. 
Content  is  not  mentioned. 

Rep.  Walter  Rogers,  (D.- 
Tex. ) ,  the  author  of  the  bill,  said 
this  w’ould  not  prevent  the  FCC 
from  taking  into  account  any 
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over-commercialization  when  it 
considers  renewal  of  the  license 
of  a  particular  station. 

Rep.  John  B.  Bennett,  (R.- 
Mich.),  said  “the  Commission 
has  all  the  authority  it  needs  to 
determine  whether  the  station 
is  operating  in  the  public  inter¬ 
est.” 

Several  opponents  predicted 
that  a  great  void  in  regulaticm 
would  follow  passage  of  the  bill. 

Rep.  Torbert  H.  MacDonald, 
(D.-Mass.),  said  passage  would 
be  “an  invitation  to  all  stations 
to  throw'  caution  to  the  winds 
and  try  earning  as  much  money 
as  they  can.” 

The  FCC  announced  last  year 
it  was  considering  a  rule  that 
would  regulate  the  length  and 
frequency  of  commercials,  but 
after  the  House  Commerce  Com¬ 
mittee  voted  in  favor  of  the 
Rogers  bill,  the  FCC  announced 
it  would  try  to  regulate  commer 
cials  only  by  taking  the  matter 
up  when  it  renews  a  license. 

UBLISHER  for  March  7,  1964 


‘Pusitzer’ 
Juries  Scan 
625  Entries 

Nine  P  iiitzer  Prize  juries  in 
journal ifjn,  consisting  of  44  edi¬ 
tors  and  publishers,  met  at  Co¬ 
lumbia  University  on  Thursday, 
March  d,  and  Friday,  March  6. 

Their  two-day  session  was 
devoted  to  the  examination  of 
625  exhibits  entered  in  support 
of  journalism  nominations  for 
the  48th  annual  Pulitzer  Prizes. 
The  larprst  of  the  categories  this 
year  is  special  local  reporting, 
with  114  exhibits. 

The  awards  will  be  announced 
.May  4  after  they  have  been 
vot^  by  the  Trustees  of  Colum¬ 
bia  University. 

IMun  Kevised 

The  principal  change  in  the 
journalism  judging  this  year  is 
based  on  a  new  preamble  and 
three  revised  articles  in  the 
Plan  of  Award,  approved  by  the 
Advisory  Board  at  last  year’s 
meeting.  The  new  text  follows: 

“1.  For  a  distinguished  ex¬ 
ample  of  a  newspaper’s  use  of  its 
joumali.stic  resources,  which 
may  include  editorials,  cartoons 
and  photographs  as  well  as  re¬ 
porting,  in  accomplishing  a  dis¬ 
interested  and  meritorious  public 
service,  a  gold  medal. 

“2.  For  a  distinguished  ex¬ 
ample  of  local  general  or  spot 
news  reporting,  preferably  by 
an  individual,  giving  considera¬ 
tion  to  alertness,  resourcefulness 
and  high  quality  of  writing,  One 
thousand  dollars  ($1,000). 

“3.  For  a  distinguished  ex¬ 
ample  of  local  investigative  or 
other  specialized  reporting  by  an 
individual  or  team,  presented  as 
a  single  article  or  series,  giving 
prime  consideration  to  initiative, 
resourcefulness,  research  and 
high  quality  of  writing.  One 
thousand  dollars  ($1,000).” 

The  remainder  of  the  jour¬ 
nalism  Plan  of  Award  is  un¬ 
changed. 

The  1964  jurors  and  their 
assignments  follow: 


1.  PUBLIC  SERVICE 
Creed  C.  Black,  Wilmington 
(Del.)  News  &  Journal, 

Howard  H.  Hays  Jr.,  Press- 
Enterprise  Co.,  Riverside,  Cali¬ 
fornia. 

Edward  Lindsay,  Lindsay- 
Schaub  Newspapers,  Decatur, 
Illinois. 

Philip  S.  Heisler,  Evening 
Sun,  Baltimore. 

Arville  Schaleben,  Milwaukee 
Journal. 
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2.  LOCAL  REPORTING 
(GENERAL) 

Arthur  R.  Bertelson,  St.  Louis 
Post-Dispaptch. 

Lawrence  S.  Fanning,  Chicago 
Daily  News. 

Daryle  M.  Feldmeir,  Minne¬ 
apolis  Tribune. 

C.  A.  McKnight,  Charlotte 
(N.  C.)  Observer. 

William  J.  Woestendiek, 
Nowaday,  Garden  City,  N.  Y. 

3.  LOCAL  REPORTING 
(SPECIAL) 

John  W.  Colt,  Kansas  City 
Star. 

William  B.  Dickinson,  Phila¬ 
delphia  Bulletin. 

Charles  Kilpatrick,  San  An¬ 
tonio  Express  &  News. 

Sylvan  Meyer,  Gainesville 
(Ga.)  Times. 

Michael  J.  Ogden,  Providence 
Journal  &  Bulletin. 

Walter  J.  Pfister,  Sheboygan 
(Wis.)  Press. 

4.  NATIONAL  REPORTING 

Arthur  C.  Deck,  Salt  Lake 

Tribune. 

Martin  S.  Hayden,  Detroit 
News. 

Norman  E.  Isaacs,  Courier- 
Journal  &  Louisville  Times. 

Henry  MacLeod,  Seattle 
Times. 

John  Strohmeyer,  Bethlehem 
(Pa.)  Globe-Times. 

5.  INTERNATIONAL  RE¬ 
PORTING 

John  R.  Herbert,  Quincy 
(Mass.)  Patriot  Ledger. 

Jack  B.  Krueger,  Dallas 
Morning  News. 

Robert  W.  Lucas,  Hartford 
Times. 

Robert  C.  Notson,  Oregonian, 
Portland. 

Miles  H.  WollT,  Greensboro 
(N.  C.)  Daily  News. 

6.  EDITORIAL  WRITING 

Millard  C.  Browne,  Buffalo 

Evening  News. 

John  T.  O’Rourke,  Washing¬ 
ton  Daily  News. 

John  Seigenthaler,  Nashville 
Tennessean. 

Mort  Stem,  Denver  Post. 

Robert  M.  White  II,  Mexico 
(Mo.)  Ledger. 

7.  EDITORIAL  CARTOONS 

Frank  R.  Ahlgren,  Memphis 

Commercial  Appeal. 

Donald  K.  Baldwin,  St.  Peters¬ 
burg  Times. 

Jim  Fain,  Dayton  Daily  Newst 

John  B.  Oakes,  New  York 
Times. 

Vermont  Royster,  Wall  Street 
Journal. 

8.  NEWS  PHOTOGRAPHY 

Brady  Black,  Cincinnati  En¬ 
quirer. 

W.  P.  Hobby  Jr.,  Houston 
Post. 

Victor  O.  Jones,  Boston  Globe. 
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LBJ  Meets 
Press  on  tv 
And  Likes  It 

Washington 

Just  about  everyone  involved 
in  President  Johnson’s  first  tele¬ 
vised  news  conference  appears  to 
be  moderately  happy  with  the 
results. 

White  House  Press  Secertary 
Pierre  Salinger  told  newsmen 
this  week  (Monday) : 

“I  think  he  (the  President) 
liked  it  very  much.  I  know  he 
liked  it  very  much  because  he 
told  me  he  did.” 

Pressed  as  to  when  the  Presi¬ 
dent  would  be  seeing  newsmen 
again  under  similar  circum¬ 
stances,  Mr.  Salinger  said  he 
could  not  be  specific,  that  the 
President  would  be  seeing  news¬ 
men  “individually  and  collec¬ 
tively”  under  varying  circum¬ 
stances. 

A  composite  opinion  of  local 
newsmen  queried  anonymously 
by  E&P  gave  the  President  a 
grade  of  “passing  to  fair”  on  his 
performance  Saturday  morning, 
Feb.  29. 

One  said: 

“You’ll  have  to  remember  that 
President  Kennedy  tended  to  be 
somewhat  awkward  in  his  early 
sessions  with  newsmen  and 
talked  too  fast.  The  style  he 
developed  in  the  last  year  or 
two  of  his  life  at  these  sessions 
was  certainly  of  a  more  relaxed, 
impressive  nature  than  his 
earlier  efforts.” 

On  the  one  extreme  of  re¬ 
action  among  newsmen,  was  this 
opinion : 

“The  President  was  a  real 
bomb.  He  talked  too  slowly,  his 
eyes  were  red  and  he  really 
looked  bad.  He  should  get  some 
rest  before  his  next  session.” 

On  the  other  extreme,  one 
newsman  opined: 

“I  really  hadn’t  expected  too 
much  from  that  session  so  I  was 
pleasantly  surprised.  In  fact  I 
think  he  was  excellent.” 

‘Soft’  Questions 

It  was  generally  agreed,  how¬ 
ever,  that  the  questions  during 


Oxie  Reichler,  Yonkers  Her¬ 
ald  Statesman. 

J.  Russell  Wiggins,  Washing¬ 
ton  Post. 

CITATIONS 

Samuel  G.  Blackman,  Asso¬ 
ciated  Press. 

Kingsbury  Smith,  New  York 
Journal- American. 

Roger  Tatarian,  United  Press 
International. 


the  half-hour  session  were  of  a 
“soft”  nature  and  not  always 
very  penetrating.  For  example, 
only  one  question  came  up  on 
former  Senate  Secretary  Bobby 
Baker — and  the  President  easily 
brushed  it  aside  with  a  refer¬ 
ence  to  the  fact  that  the  matter 
is  being  probed  by  a  Senate 
committee. 

In  response  to  a  question  on 
his  press  relations,  the  President 
responded : 

“I  shall  have  my  press  brief¬ 
ings  (by  Salinger)  at  least  twice 
a  day,  and  make  available  all 
information  that  can  be  made 
available  to  the  press.  From 
time  to  time  I  will  see  individual 
members  of  the  press  about  press 
business  and  I  may  see  some  of 
my  particular  friends  socially 
occasionally — I  hope  without  too 
much  criticism. 

“I  know  of  nothing  in  the 
President’s  job  that  is  more  im¬ 
portant  than  being  held  account¬ 
able  to  the  people,  explaining  to 
the  people  the  reasons  for  his 
actions.  .  .  .” 

Newsmen  were  grateful  for 
the  fact  that  advance  notice 
(almost  24  hours)  was  given  on 
this  session  and  a  crowd  of  305 
attended  it.  (The  room  where  it 
was  held  at  the  State  Depart¬ 
ment  holds  about  400). 

Some  newsmen  say  that  the 
President  is  obviously  anxious 
“to  hit  all  the  Sunday  papers  on 
page  one.”  Others  insist  that  he 
is,  at  the  moment  “leery”  of 
reaching  a  large  tv  audience  of 
the  kind  that  normally  would 
tune-in  on  a  week-night,  wants 
to  get  his  assurance  up  before 
going  that  route. 

• 

Racing  Newspapers 
Exempt  Under  Law 

Cincinnati 

A  newspaper  which  prints 
nothing  but  horse  race  informa¬ 
tion  does  not  violate  the  federal 
anti-gambling  law,  the  U.  S. 
Circuit  Court  of  Appeals  here 
has  ruled. 

Four  men  who  publish  the 
Illinois  Sports  News  of  Chi¬ 
cago  and  the  Louisville  Daily 
Sports  News  were  convicted  in 
district  court  last  year  on 
charges  of  sending  racing  in¬ 
formation  for  gambling  pur¬ 
poses  across  state  lines.  Their 
sentences  were  set  aside  by  the 
appellate  court. 

Involved  in  the  test  case  were 
George  L.  Kelley,  Thomas  F. 
Kelley  Sr.  and  Thomas  F.  Kel¬ 
ley,  of  Chicago,  and  Louis  Efke- 
man  of  Louisville. 

The  appellate  court  found 
that  Congress  had  exempted 
newspapers  and  “similar  publi¬ 
cations”  from  the  law.  Other¬ 
wise,  the  court  said,  the  anti¬ 
gambling  statute  could  be  ap¬ 
plied  to  virtually  every  daily 
newspaper. 
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Supreme  Court  Won’t  Rule 
On  Letter  Writer’s  Demand 


Broun  Prize 
Judges  Name 
2  Winners 

Washington 

The  1963  Heywood  Broun 
Memorial  Award  of  the  Ameri¬ 
can  Newspaper  Guild  is  shared 
by  Samuel  Stafford  of  the  Wash¬ 
ington  Daily  News  and  Arthur 
VV.  Geiselman  Jr.,  of  the  York 
(Pa.)  Gazette  &  Daily. 

Mr.  Stafford’s  series  of  arti¬ 
cles  exposed  abuses  in  the  pro¬ 
gram  of  distribution  of  surplus 
food  to  the  needy  and  resulted 
in  overhaul  of  the  program  and 
the  resignation  under  fire  of 
public  officials  associated  with  it. 

Mr.  Geiselman’s  articles  em¬ 
bodied  a  campaign  to  enforce  his 
city’s  housing  code  and  resulted 
in  wholesale  prosecutions  of  vio¬ 
lations  and  a  cleanup  of  the 
conditions  that  underlay  official 
inaction. 

The  judges,  whose  decision 
was  unanimous,  were  Alfred 
Friendly,  managing  editor  of  the 
Washington  Post;  Richard  Hol¬ 
lander,  managing  editor  of  the 
Washington  Daily  News,  and 
Julius  Frandsen,  Washington 
manager  for  United  Press  Inter¬ 
national. 

The  work  of  Stafford  and 
Geiselman  was  in  the  finest  tra¬ 
dition  of  Heywood  Broun,  the 
Guild’s  founder,  the  judges  said, 
“in  endless  and  painstaking 
kindliness  for  the  poor,  the  weak 
and  those  whom  he  thought 
oppressed.’’ 

Mr.  Geiselman  split  the  $500 
prize  once  before,  in  1957,  for 
stories  leading  to  police  and 
community  social  reforms.  His 
co-winner  then  was  Aaron  Ep¬ 
stein,  of  the  Daytona  Beach 
(Fla.)  Journal  &  News. 

Announcement  of  the  awards 
was  made  by  Frances  D’Hondt, 
committee  chairman,  at  a  lunch¬ 
eon  attended  by  the  winners  as 
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guests  of  the  International  Ex¬ 
ecutive  Board. 

The  judges  selected  three  en¬ 
tries  from  the  field  of  more  than 
100  as  worthy  of  honorable  men¬ 
tion. 

First  mention  was  awarded 
to  the  two-page  story  in  the 
New  York  Tiroes  of  April  1, 
1963,  by  A.  H.  Raskin,  on  the 
history  of  last  winter’s  New 
York  newspaper  strike. 

Although  it  was  not  in  the 
conventional  pattern  of  a  Broun 
Award,  the  judges  said,  “its 
rigorous  objectivity  on  a  subject 
with  which  the  reporter  was 
intimately  and  personally  in¬ 
volved,  plus  its  punctilious  and 
exhaustive  reporting,  made  it 
one  of  the  outstanding  pieces  of 
journalism  of  the  year.’’ 

The  other  mentions  w'ent  to 
Robert  Poos  of  the  St.  Louis 
bureau  of  the  Associated  Press 
for  his  dispatches  which  brought 
about  the  parole  of  an  84-year- 
old  man  from  state  prison  where 
he  had  been  serving  a  murder 
sentence  since  the  age  of  20,  and 
to  Robert  Goughian  of  Life  for 
the  storj'  of  conflict  between  the 
nuclear  scientists.  Dr.  J.  Robert 
Oppenheimer  and  Dr.  Edward 
Teller. 

• 

White  Foundation 
Award  Presented 
To  Salina  Editor 

Lawrence,  Kans. 

Whitley  Austin,  editor  of  the 
Salina  Journal,  was  presented 
the  annual  award  for  journal¬ 
istic  merit  by  the  William  Allen 
White  Foundation  Feb.  10  at  the 
University  of  Kansas. 

The  award,  w^hich  annually 
goes  to  a  Kansas  editor  who 
exhibits  outstanding  ser\dce  to 
journalism  and  his  community, 
was  presented  by  Rolla  Clymer, 
editor  of  the  El  Dorado  (Kans.) 
Times. 

Mr.  Austin,  a  member  of  the 
Kansas  Board  of  Regents  and 
a  trustee  of  the  William  Allen 
White  Foundation,  is  the  11th 
Kansas  editor  to  receive  the 
award. 

Mr.  Austin,  who  was  reared 
in  Emporia  and  was  a  longtime 
friend  of  Mr.  White,  has  been 
associated  with  the  Harris 
Group  newspapers  for  30  years, 
first  with  the  Hutchinson  News, 
and  since  1949  as  editor  of  the 
Salina  Journal. 

In  presenting  the  award,  Mr. 
Clymer  said,  “The  man  has  a 
knack  of  pouncing  upon  a  lone 
fact  in  a  wilderness  of  drivel  — 
and  making  of  it  a  vignette  that 
is  w'orthy  of  being  read  over 
and  over.’’ 


Washington 

The  Supreme  Court  declined 
this  week  to  review  the  case  of 
Herbert  Lord  against  the  Win¬ 
chester  (Mass.)  Star.  He  de¬ 
manded  that  the  weekly  news¬ 
paper  print  his  letter  to  the 
editor. 

The  Massachusetts  Supreme 
Court  found  against  Mr.  Lord 
last  May  31  and  he  filed  an 
appeal  July  26. 

The  U.S.  Supreme  Court  said 
it  lacked  jurisdiction  in  the  first 
place  but  it  also  denied  a  writ 
of  certiorari. 

The  case  arose  from  a  suit 
Mr.  Lord  instituted  against  the 
Winchester  Board  of  Selectmen 
to  compel  written,  instead  of  oral 
land  sale  contracts  and  to  pre¬ 
vent  negotiations  with  buyers. 


Prep  School  Gives 
Scholarships  to  4 

The  Lawrenceville  (N.  J.) 
Preparatory  School  has  awarded 
scholarships  to  four  newspaper 
carriers  in  the  second  year  of  a 
new  program.  Total  value  of  this 
year’s  grants  is  $10,000  annually 
for  four  years. 

Three  of  the  scholarships 
went  to  boys  who  work  routes 
in  Pittsburgh  and  one  went  to  a 
boy  who  delivers  the  Perth 
Amboy  (N.  J.)  Evening  News. 
One  of  the  scholarships  was  for 
the  full  amount,  $3,000  a  year, 
for  board  and  tuition. 

A.  John  Peck  Jr.,  admissions 
officer  of  the  prep  school,  said 
the  scholarship  offer  is  open  to 
all  newspapers  in  the  United 
States.  Boys  may  be  nominated 
by  the  circulation  managers. 
Academic  records,  civic  activi¬ 
ties,  and  route  service  figure  in 
the  final  consideration,  but  basic¬ 
ally,  Mr.  Peck  pointed  out,  the 
scholarship  is  granted  on  the 
basis  of  financial  need. 

• 

OPC  Silver  Jubilee 
Dinner  on  April  7 

The  Overseas  Press  Club  of 
America  has  scheduled  its  an¬ 
nual  awards  dinner  for  April  7 
at  the  Americana  Hotel,  New 
York. 

The  club  will  be  marking  its 
25th  anniversary.  The  president, 
Barrett  McGurn,  has  announced 
an  advisory  committee  which 
consists  of  a  score  of  executives 
from  newspapers,  magazines  and 
broadcasting  in  New  York. 

Turner  Catledge,  managing 
editor  of  the  New  York  Times, 
and  Ben  Wright,  president  of 
This  Week  magazine,  are  co- 
chairmen. 


A  county  court  upiield  Mr. 
Lord.  An  editorial  in  “^he  Star 
then  advised  him  to  drop  the 
case  since  the  alleged  objective 
— competitive  bidding  for  land 
— had  been  obtained. 

Mr.  Lord  replied  by  filing  a 
petition  of  contempt  against  the 
selectmen  and  sending  a  letter 
to  the  Star  asserting  that  the 
actions  of  the  officials  .should  be 
punishable  by  law. 

The  letter  was  not  printed 
and  Mr.  Lord  brought  suit 
against  the  Star.  He  cited  a  pas¬ 
sage  from  the  Blackstone  Law 
Commentary  as  grounds  for  his 
action:  “Every  free  man  has  an 
undoubted  right  to  lay  what 
sentiments  he  pleases  before  the 
public;  to  forbid  this  is  to 
destroy  freedom  of  the  press." 


Automation  Oause 
In  Toronto  Contract 

Toronto 

An  “automation  clause’’  in  the 
new  contract  between  the  To¬ 
ronto  Newspaper  Guild  and  the 
Globe  and  Mail  affirms  the  pub¬ 
lisher’s  intention  that  no  em¬ 
ploye  with  two  years’  service 
shall  lose  a  job  through  tech¬ 
nological  change,  when  he  is 
qualified  for  other  work  or 
retraining  is  “appropriate.” 

Employes  offered  other  work 
at  lower  pay  have  the  option  of 
taking  dismissal  pay  at  an  ac¬ 
celerated  rate — one  week  for 
each  five  months  of  service, 
instead  of  six,  plus  an  additional 
three  weeks. 

Women  reporters  gained  par¬ 
ity  with  men  with  a  $22  jump  in 
base  pay  to  $150  a  week.  The 
editorial  writer  minimum  was 
raised  to  $185;  make-up  editor 
to  $170;  deskman  to  $160. 

• 

Question  News  Items, 
Students  Are  Urged 

Aurora,  Ill. 

High  school  teachers  attend¬ 
ing  a  Newspaper  in  the  Class¬ 
room  workshop  sponsored  by  the 
Aurora  Beacon-News  recently 
were  urged  to  have  their  stu¬ 
dents  question  everything  they 
read  from  the  standpoint  of 
logic  and  intelligence. 

Dr.  Patrick  Alston,  assistant 
professor,  University  of  Iowa, 
gave  practical  suggestions  on 
the  use  of  the  newspaper  as  a 
current  history.  He  told  the 
teachers  that  students  should 
compare  news  file  stories  with 
history  textbooks’  accounts  of 
important  events  to  better  judge 
how  a  subject  was  treated  at 
the  time  of  the  occurrence. 
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Prii iters  Ask 
$2  Million 
In  Plant  Sale 

St.  Louis 

Typographical  Union  No.  8 
has  filed  a  new  law’suit  against 
the  Globe- Democrat  Publishinpr 
Co.  in  federal  court  here. 

The  suit  alleges  that  the  com¬ 
pany  failed  to  warn  the  union 
before  selling  its  plant  in  Febru¬ 
ary,  1959.  It  .seeks  $1,016,933 
actual  damages  and  $1,000,000 
punitive  damages  to  compensate 
union  members  for  lost  employ¬ 
ment  and  fringe  benefits. 

The  Globe-Democrat,  a  New- 
house  newspaper,  has  been 
printed  under  contract  in  the 
Poat-Diupntch  plant. 

Last  December  the  United 
States  Supreme  Court  refused  to 
review  a  Missouri  Supreme 
Court  decision  in  favor  of  the 
company  in  a  dispute  over 
severance  payments  to  members 
of  the  union. 

The  state  court  ruled  that  the 
newspaper  was  not  obligated 
under  its  union  contract  to  make 
dismissal  payments  to  its 
printer  employes  upon  sale  of 
the  plant. 

At  the  conclusion  of  a  99-day 
strike  by  the  St.  Louis  News- 
i  paper  Guild  against  the  com¬ 
pany,  the  Globe-Democrat  of¬ 
fered  pensions  at  age  65  to  all 
employes  of  whatever  age  who 
had  b^n  employed  20  years  or 
*  more,  partial  pensions  to  those 
I  employed  between  10  and  20 
f  years  and  severance  pay  to  em- 
;  ployes  not  accepting  work  with 
i  the  Post-Dispatch. 

!  Members  of  the  pressmen’s, 
^  teamsters,  machinists  and  elec¬ 
tricians’  unions  voted  to  accept 
-  the  Globe-Democrat  offer,  while 
!  members  of  the  typographers, 
mailers,  paperhandlers  and  ster¬ 
eotypers  unions  declined  these 
offers. 

• 

[  Development  Apency 
Reoonls  Are  Opened 

Meriden,  Conn. 
I  Records  of  property  taken  for 
renewal  purposes  by  the  Meriden 
:  Redevelopment  Agency  will  be¬ 
come  public  information  as  re¬ 
sult  of  a  court  challenge  by  the 
I  Meriden  Jou  mal. 

Information  on  acquisition  and 
appraisals  of  properties  will  be 
released  to  the  public  in  three 
Stages  under  terms  of  a  stipula¬ 
tion  reached  by  MRA  and  news¬ 
paper  lawyers. 

The  Journal  brought  the  test 
case  under  Connecticut’s  Right 
to  Know  law. 


Max  Lavine  Buys 
Wisconsin  Daily 

Chippewa  Falls,  Wis. 

Max  H.  Lavine  has  purchased 
the  Chippewa  Falls  Herald-Tele¬ 
gram-  He  has  been  associated 
with  the  Herald-Telegram  for 
more  than  30  years  as  officer, 
director  and  supervisor  of  that 
and  other  Wisconsin  newspapers 
of  the  Morgan  Murphy  group. 

Mr.  Lavine  is  also  president 
of  the  Daily  Register  at  Portage, 
Wisconsin.  Mr.  Lavine  said  he 
will  continue  as  general  man¬ 
ager  of  the  Evening  Telegram  in 
Superior,  Wisconsin,  and  as 
supervisor  of  the  Wisconsin- 
Minnesota  Murphy  papers. 

• 

Hoe  Begins  Year 
With  Big  Backlog 

R.  Hoe  &  Company  began  1964 
with  an  order  backlog  of  $10,- 
250,000  which  was  nearly  three 
times  the  backlog  for  the  corre¬ 
sponding  period  a  year  ago. 

R.  Palmer  Hollister,  company 
president,  has  advised  share¬ 
holders  of  the  press  manufac¬ 
turing  firm  that  this  year’s  gross 
sales  might  approach  $19  mil¬ 
lion.  In  the  last  quarter  of  1963, 
he  reported,  the  company  had  a 
net  income  of  $93,000  after 
taxes,  as  compared  with  a  loss 
of  $271,000  in  the  corresponding 
quarter  of  1962. 

• 

S263,923  Valuation 
On  Daniels  Estate 

Raleigh,  N.  C. 

An  inventory  filed  in  court 
here  places  a  value  of  $263,923 
on  the  estate  of  Josephus  Daniels 
Jr.,  who  died  Feb.  15.  He  was 
chairman  of  the  board  of  the 
News  and  Observer  Publishing 
Co.  Stocks  and  bonds  were  listed 
at  $250,000. 

The  will  provided  that  his 
stock  in  the  company  would  go 
to  his  widow,  Evelina  McCauley 
Daniels,  for  her  lifetime  and 
then  to  his  son,  Edgar  Foster 
Daniels. 

• 

Paine  Heads  Bureau 

Peter  S.  Paine,  president  of 
Great  Northern  Paper  Co.,  has 
been  elected  president  of  the 
Newsprint  Service  Bureau  Inc. 
John  F.  Howden,  vicepresident 
of  International  Paper  Co.,  was 
elected  vicepresident  of  the  bu¬ 
reau. 


Realty  on  Friday 

Washington 
Beginning  April  3,  the  Wash¬ 
ington  Star  will  publish  its  real 
estate  section  on  Friday,  instead 
of  Saturday. 
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VIPs  Honor 

Canadian 

Newspaper 

Montreal 

Ten-year-old  Dimanche-Matin, 
Canada’s  only  Sunday  newspa¬ 
per,  had  a  VIP  party  to  cele¬ 
brate  its  birthday  and  its  break¬ 
through  of  the  200,000  mark  in 
circulation. 

Invitations  went  out  to  every¬ 
one  who,  in  one  way  or  the 
other,  has  supplied  the  paper 
with  newsworthy  material  over 
the  years.  The  organizers  then 
hoped  that  among  all  those  in¬ 
vited,  a  few  dignitaries  might 
show  up  and  add  glamour  to  the 
celebration.  Things  turned  out 
better  than  that:  almost  all  of 
them  accepted  and  attended  the 
party. 

Quebec  Parliament  took  a  re¬ 
cess  to  allow  the  Prime  Minister, 
and  Cabinet  Ministers  and  Mem¬ 
bers,  to  fly  to  Montreal  in  time 
for  the  opening  show.  Ottawa’s 
French  speaking  politicians, 
headed  by  Justice  Minister  Guy 
Favreau,  and  Montreal’s  Ad¬ 
ministrators,  as  well  as  Quebec’s 
entire  “high  society,’’  streamed 


into  la  Com4die  Canadienne 
Theatre  on  Friday,  Feb.  14. 

The  evening  started  with  the 
first  showing  of  Gratien  Gelinas’ 
newest  revue,  “Le  Diable  a 
Quatre,”  in  which  this  renowned 
comedian  is  poking  fun  at  .  .  . 
who  else  .  .  .  but  most  of  Que¬ 
bec’s  politicians.  Their  sense  of 
humour  was  firmly  “tested”  dur¬ 
ing  the  two  -  and  -  a  -  half  -  hour 
show. 

After  the  show,  “Brotherhood 
Week”  got  a  good  shot  in  the 
arm,  with  all  political  “enemies” 
gathering  at  the  Sheraton 
Mount  -  Royal  hotel,  shaking 
hands,  smiling  at  each  other, 
relaxing  with  a  few  drinks,  and 
having  good-natured  fun.  There 
were  1,300  people  in  the  ball¬ 
room. 

Jacques  Francoeur,  co-founder 
and  editor  of  Le  Dimanche- 
Matin,  was  host. 

Apple  for  Seiitner 

Washington 

The  Red  Apple  Award,  made 
biennially  by  area  alumni  of  the 
Graduate  School  of  Journalism 
at  Columbia  University  to  a  dis¬ 
tinguished  alumnus  of  the  school, 
was  given  recently  to  Dave 
Sentner,  ’23,  long-time  head  of 
the  local  bureau  of  the  Hearst 
Newspapers. 


.ANNOU.NCJIMENTS 
Newspaper  Appraisers 
appraisals  tor  estate,  tax. 

Partnership,  loan  and  insurance  pur- 
IHH>es.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans. 


Newspaper  Brokers 

IT'S  NOT  the  down  PAYMENT 
that  buys  the  newspaper —it's  the  |)er- 
Konality  and  ability  of  the  buyer.  This 
is  why  we  insist  on  iiersonai  contact 
sellinK. 

LEN  FEIGHNER  AGENCY 


DEAN  SELLERS  sells  Arizona  and 
Western  New8pni)ers.  625  E.  Main, 
Mesa,  Arizona.  Phone  964-2431. 


VERNON  V.  PAINE, 

Quality  Newspai^rs 
I  899  W.  Bonita,  Claremont,  Calif. 

•I  CXINFIDENTIAL  INIXIRMATION 
Daily  Newspaiier  Properties 
W.  H.  Glover  Co.,  Ventura.  Calif. 


NEWSPAPER  SERVICE  COMPANY. 
Inc.,  provides  ex|>erienced  irui<lance  in 
I  purchasinK  anil  settinir  up  for  suc¬ 
cessful  publishing.  P.O.  Ur.  12428, 
Panama  City,  Fla. 


DEMAND  FOR  PAPERS  IS  GREAT. 
Now  is  the  time  to  sell.  Perhaps  you 
are  listed  with  others;  it  makes  no 
difference— list  with  us.  We  (five  quick 
action;  we  have  a  number  of  buyers. 
Dixie  Newspafiers,  Brokers,  Box  579, 
Gadsilen,  Alabama. 


ANNOUNCEMENTS 

Newspapers  For  Sale 

ONLY  $5,000  DOWN  handles  $.35,000- 
I  trross  weekly  operation  in  lioominit 
\  North  Carolina  reirion.  For  details. 
1  write  DIAL,  1.503  Nazareth,  Kalama¬ 
zoo,  Mich.  .  .  .  "Buying?  Selling? 
Turn  right  to  DIAL!" 


CLEAN.  SOUND.  SATO  WE'EKUES 
—Wis.  $85M-$210M;  Colo.  $60M;  Mo. 
$125M;  S.  Dak.  $60M;  Ark.  $115M; 
Fla.  $320M;  fHhers.  Marion  R.  Kreh¬ 
biel,  Box  88,  Norton,  Kansas. 


WEEKLY  $158,000  gross.  Zone  4. 
Owner  retiring,  but  will  retain  interest 
and  give  easy  terms  to  capable  oper- 
I  ator.  Publishers  Service,  P.  O.  Box 
I  3132,  Greensboro,  N.  C. 

!  2  EXCLUSIVE  CAUF.  WEEKLIES 
serving  rich  rural  empire:  farm,  fac¬ 
tory  and  huge  construction  payroll.  Bic- 
cellent  plant — isolated — grossing  at  rate 
of  $150,000.  Priceil  $130,000  for  quick 
sale!  Only  $35,000  down  I  J.  A.  Snyder, 
Newspaiier  Broker,  2234  E.  Romneya 
Dr..  Anaheim,  Calif. 


Be  THE  Newspaper! 

I  Eliminate  competition — buy  3  weeklies 
[  and  "have  a  clear  track"  in  two  NW 
I  Michigan  towns.  Total  price:  $52,750: 

I  about  15.000  down.  STROUT  REAL- 
j  TY,  P.  O.  Box  127.  Phone  JUstice  7- 
1  7001.  Mancelona,  Mich. 


GULF  COAST  WEEKLY  in  choice  lo¬ 
cation,  Offset.  Ideal  for  youngish  re- 
I  tiree  with  top  background.  Will  trade 
or  sell  outright.  Dick  Hathorne,  The 
I  News,  Ocean  Springs,  Miss. 
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ANNOUNCEMENTS 

Newspapers  For  Sale 


1.  NORTHWH^T.  County  seat  exclu¬ 
sive.  Priced  at  $115,000.  29'^  down. 

2.  WESTERN  SUBURBAN.  Gross  ex¬ 
ceeds  $200,000.  Excellent  plant. 
Priced  at  $140,000.  Terms. 

3.  ROCKY  MOUNTAIN.  County  seat 
exclusive.  $15,000  down. 

4.  EAST  COAST.  BJxclusive.  Priced  at 
$100,000.  290?.  down. 

JACK  L.  STOLL  &  ASSOCIATES 
6381  Hollywood  Blvd. 

Los  Angeles  28.  California 

OPPORTUNITY— Good  New  England 
weekly  for  sale  by  owner  with  other 
entert>rises.  Grossing  $40M.  CPA 
audite<l.  Gmxi  financing  available  for 
experienced  newsman:  also  chance  to 
manage  with  option  to  buy.  Box  1281, 
Eiditor  &  Publisher. 

OFFSET  WEEKLY  Zone  3.  $15,000  all 
cash  which  is  owner's  annual  salary 
and  profit.  P.  O.  Box  3132,  Greens¬ 
boro,  N.  C. 

WEEKLY  NEWSPAPERS  FOR  SALE. 
Many  fine  opiiortunities  in  East.  For 
details,  write  W.  B.  Grimes  &  Co., 
2000  Florida  Avenue.  N. W..  Washing¬ 
ton.  D.C.  20009. 


Equipment  IMsrt 


BUY  OR  SELL  NEW  OR  USED  NEWSPAPER  EQUIPMENT  IN  THIS  BIG  MARKrr.PUCi 


Circulation 

AOCU-SPEED  COIN  TRAYS 
Description  on  request. 

P.  O.  Box  2456,  Providence  6,  R.  I. 


Composing  Room 

L.  &  B.  HFJVVY  DUTY 
NEWSPAPER  TURTLES 
are  in  use  all  over  the  United  States 
and  foreign  countries.  "Ask  the  man 
who  uses  them.”  $84.50  to  $97.50. 
None  better  at  any  i)rice.  Write  for 
literature. 

L.  &  B.  SALES  COMPANY 
111-113  W.  Market  St..  Elkin.  N.C. 

World’s  largest  distributor  of 
Newspa|)er  Form  Trucks 
Telephone:  835-1513 


MAT  DETECTORS  —  FAIRCHILD. 
Cost  over  $600  each;  sell  for  $295  or 
have  3  for  $800.  Universal  Strip  Caster, 
Model  S  with  TTS.  CSM  wide  aux. 
Star  Quadder  and  saw.  Roger  Casey's 
Newspaper  Service  Co.,  523  S.  4th  St., 
Minneai>olis,  Minnesota. 


Newspapers  Wanted 

WILL  BUY  NEWSPAPER,  magasines. 
other  publications  going  bankrupt  or 
losing  money.  Confidential.  Write  Box 
1181,  Eiditor  &  Publisher. 

HAVE  SEIVERAL  extremely  qualifie.! 
buyers  for  newspapers  in  20.000  to 
100,000  circulation  class.  Location  no 
concern.  Ready  to  do  business  NOW. 
Strictest  Confidence  Assured.  Write  or 
call  Bill  Matthew.  P.O.  Box  12. 
Panama  City,  Florida.  Phone  234-3743. 

PRESENT  GI3NERAL  MANAGED  of 
small  daily  and  ofT.set  publication  plant 
in  Middlewest  seeks  opportunity  to  pur¬ 
chase  minor  interest  in  sound  weekly  or 
small  daily  with  option  to  buy.  Knowl¬ 
edge  of  ^1  phases  newspaper  produc¬ 
tion  with  daily,  weekly,  su^rban, 
metro]K>litan  and  country  newspapers 
make  any  good  newspaper  property  at¬ 
tractive.  Write  Box  1261,  ^itor  & 
Publisher. 


Perforator  Tape 

TOP  QUALITY  PERFORATOR  TAPES 
I  produced  by  fully  integrated  manu¬ 
facturer.  Write  to:  Papertronics,  Inc., 
a  subsidiary  of  Hammermill  Paper  Co., 
P.  O.  Box  56,  Oswego,  New  York 
13126. 


PERFORATOR  TAPE-TTS  &  FRIDEN 
S'*  or  14"  dia.  rolls.  Quality  &  EJconomy 
FTIRMAN  O.  RUFF  SALES 
P.O.  Box  12256,  St.  Petersburg,  Fla. 


Presses  &  Machinery 

COLUMBIAN-DUPLEIX.  8-page,  web- 
fed,  flat  bed,  press.  Ideal  for  we^ly 
that  has  outgrown  sheet-fed  with 
folding  and  stuffing.  Complete  with 
motor,  switches,  chases,  rollers.  Can 
be  removed  without  dismantling.  $2,- 
500.  Argus-Champion,  Newport.  N.  H. 


NEWSPAPER  SERVICES 


"POCKETBOOK” — a  low  cost  way  to 
please  your  advertisers.  Write:  Lea<ler- 
News,  Waupin,  Wisconsin  for  samples. 


I  HOE  4-color  web  perfecting  offset 
‘  newspaper  or  circular  press,  twin  fold¬ 
ers.  camera,  other  equipment,  will 
I  print  up  to  16  full  pages  (32  tab)  in 
I  four  colors,  adaptable  to  64  pp.  (128 
I  tab)  all  black.  For  pictures,  samples, 
write  Box  1157,  Elditor  &  Publisher. 


HANDY  FILLERS.  printe<I  copy — save 
time — money,  editorial  and  composing- 
costs.  P.O.  Box  5451,  San  Francisco. 


AVAILABLE  IMMEDIATELY 
6-Unit  high  speed  Scott  multi  unit 
press,  web  width  69  to  68*  under¬ 
fed.  web  detectors,  3-2  heavy  duty 
folder,  23A  cutoff,  intermittent 
slitter.  Scott  reels,  Jones  auto¬ 
matic  tension,  2  color  cylinders,  3 
G.E.  100  HP  motors,  speeds  48,- 
Pri'nt.'no  i.p.h.  Manufactured  in  1934. 

_ _ ^ _ _ ^ _ _  I  Goss  Unitube— 4  units,  1  color 

,  cylinder 

WEB  OFFSETT  PRESS  TIME  OPEIN  i  16  page  Goss  Dek-A-Tube  —  10 
Tabloid.  Standards.  Booklets  years  old  —  complete  w/%  and 

NEWSPAPFTR  PRINTING  CO,  folder  &  late  style  stereo- 

Pinellas  Park,  Florida  33565  type  equipment. 

Goss  O>x-0-Type 

~  “T  I - -  R.  Hoe  Monarch  #2  Mat  roller — 2 

Press  Engineers  speed  motor. 

- — ^ — - - — ^ —  Goss  45U  Mat  roller.  The  indus- 

Newspai>er  Press  Installations  I 
MOVING— REPAIRING- TRUCKING 

Expert  Service- -World  Wide  22%*  Pony  Autoplate  w/w^ater- 

SKIDMORE  AND  MASON  INC.  arch  and  vacuum  back 

55-59  Fourth  Street  23A*  Pony  Autcylate  w/water- 

Brooklyn  31.  New  York  ^ 

TAckaoi,  •>  RIO';  22%*  Tabloid  Autoplate  chases 

.  BIOS  22%"  Standard  Autoplate  chases 

23  A'  Standard  Autoplate  chases 

Newspaper  Presses  and  Conveyors  Universal 

THE  EDWARDS  TRANSFER  Printing  Equlprnent  Co.  Inc. 

Co.,  Inc..  Lyndhurst,  New  Jersey 

1100  Ross  Ave  -  1315  Ashland  St.  N.J.  GE  8-3744  OX  5-5458  N.Y. 

Dallas  2,  Texas  RIverdale  1-6363  _ 

ERECTING,  DISMANTLING  NO.  3  MIEHLE  FLATBED  and  Omaha 

TRUCKING,  REPAIRING  (the  big  one)  folder.  FMlly  equipped. 

AND  PRO(7ESSING  Make  offer.  Ravalli  ^publican,  Hamil- 

Serving  the  South  and  S.W.  since  1900  ton,  Montana. 


Presses  &  Machinery 

BALLOON  UPPER  FORMER 
for  standard  2  to  1  Tubular 
George  Oxford,  Box  903,  Boise,  Idaho 

TUBULAR  PLATE  FINISHER  (Du¬ 
plex)  for  2-to-l  stereo  press.  Immedi¬ 
ate  delivery.  Neosho  (Ho.)  News. 

6  GOSS  HSLC  UNITS 
Arch  Type,  22%*  cut  off. 

Double  Folder,  2  reverses,  1  color  bump. 
Cline  Reels,  Conveyors,  Balloon  For¬ 
mer.  Large  Supply  spare  parts.  AC 
Drive  new  1954.  Good  Physical  Condi¬ 
tion,  easy  removal.  Inspect  running. 
Deane  EMnk — Elvening  Outlook,  Santa 
Monica,  California. 


LIQUIDATION 
Remaining  Mechanical  Plant 
Equipment  of  the 

NEW  YORK  MIRROR 

(all  22-%"  cut-off) 

3  HOE  VER'nCAL  TYPE  PRESSES. 

1  HOE  6-unit  STRAIGHT-PATTERN 
PRESS. 

1  HOE  5-unit  STRAIGHT-P.ATTERN 
PRESS. 

8  HOE  Octuple  PANCOAST  CX)LOR 
PREISSES. 


3  10-ton  Metal  Pots. 

4  Wood  Automatic  Autoplates. 

2  Wood  Junior  Autoplatee. 

3  Wood  Standard  Autoshavers. 

10  Intertype.  Models  C/H/F. 

Extra  Magazines  &  Racks. 
Linotype-Intertype  Mats. 

Vandercook  Proof  Presses,  models  320 
&  325G  power. 

Ad  Makeup  F'rames,  etc. 

Monotype  Strip  Caster. 

Premier  Rotary  Knife  Shaver. 
Complete  F’LAT  STEREX)  Ekiuipment, 
including  Hoe  Remelt  Pot,  Jig-Saw  & 
Drill,  Radial  Arm  Router,  Mono-Rail 
Saw  Trimmer,  etc. 


i  BEN  SHULMAN  ASSOCIATES 

60  E.  42nd  St.  N.Y.  17  OX  7-4590 

COLE  FOLDERS 

Quarter,  Eighth,  double  parallel  or  any 
combination.  Accurate  fold — high  speed 
for  Rotary  Presses.  Okla.  City  Machine 
Works,  Inc..  1637  W.  Main,  Okla. 
City,  Okla.  Call  CE  6-8841. 

I 

8  GOSS  HSLC  UNITS 

Arch  Type  Units.  2  double  folders. 
22%*  cut-off,  2  reverse  cylinders,  3 
color  humps,  6  sets  of  angle  bars,  2-100 
HP.  AC,  C-W  drives.  Cline  reels.  Cline 
tensions,  2  C-H  conveyors.  Available 
Now!  Located  Pasadena,  California. 
Will  divide. 

LOYAL  S.  DIXON  CO. 

"Newspaper  Equipment  Dealers” 
11426  Penrose  St.,  Sun  Valley,  Calif. 


12  X  18  KLUGE  JOB  PRESS.  Serial 
I  it  NB  1212157.  Excellent  condition. 
I  Used  very  little.  Must  sec  it  to  ap¬ 
preciate  value.  $2,000  our  floor.  The  Ob- 
’  server-News-Enterprise,  Newton  N.  C. 


Presses  &  Machinery 

FOR  SAL  F. 

nve-unit  HOE  press.  (THi:  ,ff  23J^*, 
end  fed,  three  arch-type  units  and  two 
flat-type,  two  double  Folder  (one  heavy 
duty),  three  sets  of  Angle  liars,  two 
Slitters,  Cooksey  Web-severing  Devices, 
Cutler-Hammer  Conveyors  (one  from 
each  side  of  press),  150  H.P.  G.E. 
Motor  and  Control  (new  nine  years 
ago).  Inching  Motor,  Three  ('apco  Ink 
F'ountains.  Press  may  l>e  purchased 
complete— -three  units  ami  (older — or 
two  units  and  folder.  Priie  comidete 
$30,000.  May  be  seen  running  daily  at 
the  F3XAMINER.  Peterbor  lugh,  On- 
tario,  Canada.  Phone  W.  J.  GARNE31 
area  code  705,  745-4641. 


GOSS  ROTARY  PRESS 

.3-Unit  48-page  high  speed  low  con¬ 
struction  press.  Double  folder,  22%' 
cut-off.  End  roll  paper  )>rackets  with 
electric  hoists.  60-inch  wide  Web.  Pony 
Autoplate,  electric  metal  furnace.  Sta- 
Hi  F'ormer  and  curved  router. 

JOHN  GRIFFITHS  CO.,  INC. 

420  Lexington  Ave.,  N.Y.,  N.Y.  10017 


HARRIS  OF'FSET  PREJSS -S7L  3(  x 
48  sheet,  A.C.  motors,  Omaha  folder, 
35  X  45  sheet,  A.C.  motor  (plus  a 
Vacuum  EVame  and  Arc  Lamp— needs 
attention) — all  for  only  $1,750.  F.().B. 
truck.  WHAT  A  BUY!  Printers’ 
Trouble  .Shooter,  New  Haven,  (^n- 
necticut. 

MODEL  8  LINOTYPE  complete  with 
Teletypesetter  unit,  electric  imt.  Metal- 
master  feeder.  $2,500.  Available  ap¬ 
proximately  30  days.  May  1*  seen  in 
daily  operation.  Write  or  call:  Eugene 
Howell,  News-Argus,  Goldsboro,  N.  C. 
RE  4-4401. 

Stereotype  Equipment  For  Sale 

MONOMELT  ROTARY  SHAVER.  Ex¬ 
tra  cutter.  Good  condition.  G.  May- 
miller,  Californian,  Salinas,  Calif. 

Pony  Autoplate  23  A*  cut-off. 
Standard  Pony  Autoplate  21*4*  cut-off. 
Goss  Elnclose<l  router  23^** 

Crabtree  Enclosetl  router  22%* 
Tubular  curved  plate  router 
Tubular  Plate  finishing  machine 
30  to  100  HP  motor  press  drives 
Extra  Control  boards  for  i>resses 
George  Oxford.  Box  903,  Boise,  Idaho 

HOE  PRECISION  .SHAVER  —  extra 
blades  and  electronic  control;  four  (4) 
Fairchild  Perforators,  late  models. 
Contact:  Paul  J.  Major,  The  Berk¬ 
shire  Eagle,  Pittsfield,  Mass.  HI  7-7311. 

WOOD  PONY  AUTOPLATE  with 
pumi>;  excellent  condition.  21%' 
printed  surface.  21L6*  O.D.  Now  in 
oiieration,  $8750.  (Contact:  Bus.  Mgr., 
Southwest  Color  Press,  348  W.  Market, 
San  Diego,  Calif.  62101. 

Wanted  to  Buy 

USED  Automatic  Power  Lift  File  to 
store  newspaper  forms.  Write:  Jeny 
Taylor,  Foreman,  The  Star-News,  P.  0. 
Box  728,  Chula  Vista,  Calif. 


NEWSPAPER  PRESSES 
COMPLETE  PLANTS 
MAT  ROLLERS 
.STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


AB  DUPLEX  —  (Company  serviced: _ 

good  shape,  immediate  delivery:  motor  eLECTTRIC  G-4-4  Intertype.  Must  be  in 
equipment,  chases,  extra  parts  go  with  ,  condition.  Box  1284,  Fxiitor  4 

deal  at  $2,500.  Tribune  Pub.  Co.,  Car-  Publisher 

tersville,  Ga.  _ ' _ — — 

USED  Recordak  film  reader 

1  GOSS  JUNIOR  with  stereotyiie:  I  Minden  (Lji.)  Press 

Model  “E’’  Duplex  8-page  flatbed :  1 - ^ 

32-page  Hoe  with  stereotyiie.  W.  E.  Linotypes — Intertypes  -Ludiown 

Stanley,  Box  243,  Fox  Lake.  Illinois.  PRINTCRAFT  REPRESEaMTATIVJS 
justice  7-5051.  136  Church  Street,  New  York  7,  N.  »• 


1  GOSS  JUNIOR  with  stereotype:  I 
Model  “E’’  Duplex  8-page  flatbed :  1 
32-page  Hoe  with  stereotyiie.  W.  E. 
Stanley,  Box  243,  Fox  Lake,  Illinois, 
justice  7-5051. 


EDITOR  ac  PUBLISHER  for  March  7,  19«l 


Help  WsntecI 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


t  irrulation 

CIRCULATI'.i.V  director  —  Ener¬ 
getic  47.01'')  suburban  daily  seeks 
enterprisiriir  livector  to  capitalize  on 
tranendous  ..fiwth  potential.  Strong 
support  for  '-olid  promotion,  delivery 
oroerams.  t;\cellent  salary  for  ripTht 
man.  Box  1445,  Editor  &  Publisher. 

CIRCULATION  SUPHHIVISOR  to  work 
urith  circulation  manairers  of  small 
group  of  dailies.  Considerable  travel  in¬ 
volved  with  base  in  Area  5.  Must  be 
experienced  m  down-to-earth  promo¬ 
tions  with  .  arrier  boys  in  medium-to- 
small  newsimpers.  Send  complete 
resume  including  personal,  education 
and  business  background,  and  salary 
requirements.  Correspondence  strictly 
conlidential.  Box  1224,  Editor  &  Pub¬ 
lisher. 

HUSTLING.  AGGRESSIVE,  circulat¬ 
ing  circulation  manner  needed  to  push 
Henderson  (Ky.)  daily  from  8,000  to 
10,000  mark.  Come  grow  with  us. 
Send  complete  resume  to:  Vf.  M.  Dear, 
Gleaner-Journal,  Henderson,  Ky. 

CIRCULuXTION  SUPERVISOR  to  work 
circulation  manager,  with  a  combina¬ 
tion  circulation  morning,  evening  and 
Sunday  in  a  city  of  100,000  iiopula- 
tion.  Area  fi.  Must  lie  experience  in 
down  to  earth  promotions  with  carrier 
boys.  Send  complete  resume  including 
personal,  eucation,  and  job  background 
and  salary  requirements.  Correspond¬ 
ence  strictly  confidential.  Box  1286, 
Editor  &  Publisher. 

Classified  .-idvertising 

The  most  exciting  newspaper  in  the 
country's  most  exciting  city  needs  a 
CLASSinED  PHONE  ROOM  SUPER¬ 
VISOR.  Are  you  qualified  to  help  a 
major  metropolitan  daily  achieve  ita 
2.0fl0,000th  want  ad  this  year?  Then 
wrte,  giving  complete  personal  data, 
working  experience  and  salary  ex- 
jiected.  All  applications  treated  con¬ 
fidentially,  of  course.  Send  your  resume 
to  George  Putz.  Classified  Advertising 
Manager,  The  San  Francisco  Chronicle, 
San  Francisco  19,  California. 


Display  Advertising 

ADVE31TISING  MANAGER  for  Kansas 
Daily.  Would  consider  2nd  man  on 
large  staff.  Experience  necessary.  Give 
full  background  in  letter.  The  El 
Dorado,  Kansas,  Times. 

ADVERTISING  SALESMAN,  commis¬ 
sion  basis,  for  saleable  medium  serv¬ 
ing  outstanding  class  market.  You 
won’t  start  cold.  News-Sun,  10783 
Grand  Ave.,  Sun  City.  Ariz. 

ADVERTISING  SALESMBS^,  retail 
and  classified,  for  daily  newspapers  in 
E&P  Zones  .5,  7  and  8.  Send  complete 
typewritten  resume  and  references  to: 
Inland  Daily  Press  Assn.,  7  S.  Dear- 
I>orn,  Chicago  3,  III. 

EXPERIENCED  DISPLAY  SALESMAN. 
Permanent,  5-<lay  evening  northern 
California  iirize-winning  daily.  Write 
fully  to;  Darrel  tVye,  Advertising 
Mgr.,  Press-Tribune,  Itoseville,  Calif. 


NEWSPAPER 
COPY  LAYOUT 

Sales-oriented  creative  man  for  chal- 
tenf^in?  copy  layout  assiprnment.  Ability 
to  backstop  display  statf  with  specula¬ 
tive  layouts.  No  original  art.  but  fast 
service,  utilizinfr  mats  for  sellinfr  in  all 
classifications.  Permanent  position.  Ex¬ 
cellent  employe  l)enefits.  Apply  in  i>er- 
.son  or  send  resume  to: 

Personnel  Department 
THE  SACRAMENTO  BEE 
Sacramento,  California 


STATEWIDE  SELLING  by  phone. 
Permanent.  Salary.  Commission.  Man 
or  woman.  $15,000  yearly  potential. 
Box  1270,  Editor  &  Publisher, 


WRITER  —  WEEKLY  PUBLICA'nON 
serving  business  community  in  indus¬ 
trial  Midwest  city.  Exi>erienced.  Submit 
complete  resume  and  references ;  state 
salary  requirements.  Box  1130,  Editor 
&  Publisher. 


REPORTER  (man  or  woman)  wanted 
for  position  on  Pekin  (HI.)  Daily 
Times,  Write  to:  Managing  ^itor, 

REIPORTER,  camera  experience  desir¬ 
able.  for  fast-moving,  offset  semi¬ 
weekly.  Want  man  with  long-range 
view,  to  fill  spot  with  excellent  po¬ 
tential.  Zones  1,  2  preferred.  Write  or 
call  John  W.  Nash,  Times  Publishing 
Co.,  Box  539,  New  Milford,  COnn.  EL 
4-6536. 

REPORTER — Central  Illinois  daily  has 
an  opportunity  for  beginner  or  seasoned  i 
man.  Salary  to  $132.00  for  37%  hour  : 
week.  Contact:  John  Schweitzer,  Lind-  I 
say-Schaub  Newspapers,  Decatur,  III.,  i 
giving  full  particulars.  An  equal  op-  i 
portunity  employer! 

DESKMAN  sharp  on  heads  and  make¬ 
up.  Growing  city  of  47,000  PM  paper. 
Southwesterner  preferred.  Contact:  Edi¬ 
tor,  Roswell  Daily  Record.  Roswell,  N. 
Mex.  References  required. 

GENERAL  ASSIGNMENT  REPORTER 
who  can  dig  for  news  and  knows  how 
to  write  it  for  8,000  PM  dally  in 
Area  6.  Prefer  man  with  J-degree  or 
at  least  2  years  exi>erience.  Car  neces¬ 
sary.  Salary  open.  Send  details  on 
education,  experience,  salary  require¬ 
ments.  Box  1240.  Editor  &  Publisher. 

GENERAL  REPORTER  who  likes  to 
write  features  and  columns  as  well  as 
straight  news.  Afternoon  daily  in  Zone 
2.  Working  conditions,  chances  for 
advancement  are  good.  Box  1227,  Edi¬ 
tor  &  Publisher. 

JOURNEYMAN  REPORTER,  fast,  ac¬ 
curate  —  no  boozer  —  for  border  daily 
Chart  Area  6.  Court,  school  beat,  one 
day  weekly  on  desk.  References,  clips, 
recent  photo  if  ix>ssible.  Box  1237, 
Editor  &  Publisher. 

OPPORTUNITIES  for  capable,  ex- 
r)erienced  desk  man  who  can  assume 
responsibility,  do  reporting  when 
ne^ed;  also  for  general  assignment 
reporter.  Prefer  Midwesterner.  Good 
chance  to  move  up  from  smaller  paper. 
Pay  depends  on  experience.  Write  or 
'phone;  Kenneth  E.  Sanders.  Man¬ 
aging  Ed.,  Sioux  City  (Iowa)  Journal.  1 


Display  Advertising 


ADVERTISING  MANAGER- SALES¬ 
MAN  for  established  36-page  weekly. 
Excellent  i)Osition  for  the  right  man. 
Please  give  complete  resume  and 
salary  required  in  first  letter.  Box 
1235,  Editor  &  Publisher. 

WORKING  ADVER’nSING  MANAGER 
to  lead  staff  of  four,  on  upstate  New 
York  daily  newspaper  of  11,000  circula¬ 
tion.  Here’s  an  opportunity  to  join 
a  nationally  known  newspaper  group 
offering  outstanding  future.  Send 
resume  which  must  include  complete 
background.  Write  Box  1244,  Editor  & 
Publisher. 

AD  MAN  strtmg  on  copy  nn<l  layout. 
Prefer  man  experienced  in  automotive. 
Excellent  opportunity — congenial  staff 
— Iiest  working  and  living  conditions 
in  a  combined  summer  resort  and  high 
ewomic  industrial  area.  Send  com¬ 
plete  resume  to:  Lars  E.  Gustafson, 
Retail  Advertising  Mgr.,  The  Day, 
oew  London,  Conn. 


ADVERTISING  MANAGER  —  Estab¬ 
lished  magazine,  unique  in  its  field  — 
published  by  substantial  Washington. 
D-  C.,  organization — seeks  advertising 
for  first  time.  Young  man  needed  to 
swk  and  establish  venture,  growing 
With  it.  Should  be  experienced  in  dis- 
IJlW  Mvertising,  agency  procedure  and 
he  able  to  represent  a  fine  organization 
among  top  businessmen.  Give  age,  edu¬ 
cation,  experience,  photo  and  salary 
requiremenU.  Box  1287,  Editor  &  Pub¬ 
lisher. 


litor  &  Publisher. 


COIN  WORLD,  nation’s  largest  hobby 
publication  (weekly  tabloid,  100-pages 
plus  145,000  circulation)  has  newly- 
created  job  in  numismatic  editorial  de¬ 
partment.  If  you  can  write  with  ac¬ 
curacy,  objectivity,  sparkle  and  brevity 
— and  especially  if  you  are  a  coin  col¬ 
lector  —  please  write  for  application 
blank.  Good  pay,  hospitalization,  life 
insurance,  retirement  plan  with  small 
city  living  costs.  Third  generation 
ownership.  Replies  confidential.  Ad¬ 
dress  ;  Personnel  Department,  Coin 
World,  Sidney  News  Building,  Sidney, 
Ohio. 


MANAGING  EDITOR  wanted  who  can, 
strangely  enough,  manage  and  hire 
for  staff  of  11,  and  edit  a  13,000  eve¬ 
ning  and  Sunday  paper  for  the  area,^ 
No  Lieblings  need  apply,  but  we  do* 
want  a  man.  36-46,  who  is  never  satis¬ 
fied  with  less  than  the  best— and  who 
can  breathe  new  life  into  an  already 
growing  newspaper.  Must  be  qualified 
to  handle  editorial  page.  We're  going 
to  publish  and  we  want  a  man  to  make 
it  worthwhile,  so  if  you  can  handle  it, 
writel  Zone  6.  Box  1206,  Elditor  & 
Publisher. 

GENERAL  ASSIGNMENT  REPORTER 
male,  6  years’  experience.  Starting 
salary  $136.60.  Nights.  Ilve-day,  37% 
hour  week.  Liberal  fringes.  New  Jersey 
daily — N.  Y,  Metropolitan  area.  Box 
1215,  Editor  &  Publisher. 


REPORTER  with  top  writing  ability, 
initiative,  versatility,  wanted  for  prize 
winning  afternoon  daily  in  Chart  Area 
5  community,  50,000  population.  Some 
camera  ability  desirable.  Fine  working 
conditions,  professional  staff,  superior 
benefits  over  generous  salary.  Write 
details  experience,  education,  refer¬ 
ences  and  send  clips  to  Box  1228,  Fldi- 
tor  &  Publisher. 


SWING  MAN  who  can  double  in 
brass  on  AP  wire  (tape),  sports  desk, 
general  assignments.  Afternoon  daily 
in  central  Connecticut  city  of  55,000, 
10,000  circulation  bracket.  Good  work¬ 
ing  conditions.  Benefits.  Write  Box 
1238,  Editor  &  Publisher,  giving  ex¬ 
perience,  salary  expected,  samples. 


TWO  VACANCIES :  Need  exi)erienced 
reporter,  sports  editor,  for  9,000  coastal 
daily.  Salary  range  $90-$110  for  5% 
day  week.  Top  working  conditions— ex¬ 
cellent  fringe  benefits.  Send  picture, 
complete  resume.  References  will  be 
checked.  No  drinker  need  appiy.  Write: 
FMitor,  Jacksonville  (N.C.)  Daily  News. 


EDITOR  or  combination  manager-edi¬ 
tor.  weekly,  Zone  3.  Chailenging  op¬ 
portunity.  Box  1279,  Editor  &  Pub¬ 
lisher. 

GENERAL  ASSIGNMENT  REPORTER 
for  Western  Pennsylvania  afternoon 
daily  in  23,000-circulation  class.  Ex- 
I>erience  preferred.  College  graduate  in 
journalism  acceptable.  Newspaper  offers 
five-day,  40-hour  week,  fully  paid  hos- 
lutalization  plan,  pension,  other  bene¬ 
fits.  Box  1288,  Editor  &  Publisher. 


EDITOR 

INDUSTRIAL 

COMMUNICATIONS 

Nationally  known  Philadelphia 
haRe<l  dnif?  firm  has  opening;  for 
Editor  of  hieh  calibre  publication 
directed  to  its  sales  staff.  Two  to 
five  years  in  industrial  communi¬ 
cations  or  related  experience.  Ox)- 
portunity  to  exercise  initiative, 
assume  responsibility  and  demon¬ 
strate  creativity. 

Competitive  startin^r  salary,  broad- 
iiasel  company  l)enefit8.  Send  re¬ 
sume — include  salary  requirements 
to:  1234,  Editor  &  Publisher. 

An  Equal  Opportunity  FJmployer 


CLASSIFIED 

Advertising  Rates 

Lin*  Ratos  EACH  CONSECUTIVE 
lasarNea 

SITUATIONS  WANTED  (Ptyibls  with 
oiVtr)  4  tiiiH  •  SOc  pir  lint  uck 
instrtion;  3  tiisH  O  90c;  2  9  $1.00: 
1  timt  $1.10  per  lint.  If  kiyto,  i4d  SOc 
ftr  box  servlet  tnd  ctunt  it  1  iddl- 
tional  lint  in  your  cow.  3  lints  ■iniana. 
Air-mail  servlet  on  blind  ads  $1.00  txtn. 
Do  not  send  irreplaceable  clippintt,  etc., 
in  resppnst  to  Help  Winted  ads  nntil 
direct  request  is  made  for  thta.  EAR 
cannot  bi  raponsiblt  for  thtir  return. 

JOE  APPLICANTS  may  hivt  a  supply 
of  printed  employmant  application  forms 
envelope  to  E&&P  Classilled  DepvtmenL 
by  sendino  seH-addressed  10c  stamped 

ALL  OTHER  CLASSIFICATIONS: 
4  times  •  $i.25  per  lino  each  insertiaa; 
3  timH  9  SL35;  2  9  Sl-45:  1  tiaa 
$1.55  par  line.  If  ktyid,  add  SOc  far  hau 
servici  and  count  at  1  additional  llna  in 
your  copy.  3  lines  minimum.  Air-anil 
service  on  blind  ads  $1.00  ixtra. 

NEWSPAPERS  FOR  SALE 
(Payahit  with  order) 

52-Tlaa  Contract  Rate 
85c  pa  line 

MEASUREbdENTS  AND  CHARGES: 
EIrP  ciauilMl  advertisinf  it  sat  In  6-poinl 
typa.  Advartisaamts  sat  caaplataly  in 
^paint  up  to  a  aoxiaua  of  20  lina, 
without  whiti  spaca,  display  hands,  ate., 
will  bi  billid  at  the  tpacMid  rata  (sea 
rata  cbvt  of  various  nuabart  of  Intar- 
tions)  on  n  lini  count  basis.  Fa  axaapla, 
an  advartisaamt  of  tan  linis  will  bt 
billed  at  10  tiaa  the  clastifed  liaa 
rata,  etc. 

Advartiseatnts  utinp  extra  whita  space 
and/a  display  harit.  tart,  a  sipnatura 
in  Votut  Lipht  8.  10.  12.  a  14-pntot 
anxiaua,  will  bt  charptd  by  apata  rule 
aansurtaant— (14  lina  pa  inch)  at 
the  prtvailiiif  rata  fa  the  nuaba  af 
insertions. 

DISPLAT  CLASSIFIED:  Tbn  ua  of 
rula,  boMfaca,  cuts,  a  otha  daantiaas 
chanpa  your  claailad  ad  to  “ctaaMod 
display.”  Tbt  rati  fa  Clatsiflad  Obpfav 
it  $2.50  pa  apata  lint— $35  pa  ctiuan 
inch  ainiaua  tpact. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Taacdoy.  5:00  P.M. 
Count  36  cbaractcn  and/a  spaca  pa 
lint.  No  ahhrtviations.  B«  bnldirf' 
idantitia  htid  in  strict  caiidtnca.  Rn- 
plia  mailad  daily.  Edita  It  Pnblitha 
rttarva  tbt  ripht  to  adit  all  capy. 


Editor  &  Publisher 

BSO  Third  Avo.,  N.  T.,  N.  T.,  10022 
Phoo#  PLoaa  2-7050 


editor  8C  publisher  for  March  7,  1964 


HELP  WANTED 
Editorial 


HELP  W  ANTED 
Editorial 


HELP  W  ANTED 
Editorial 


EDITOR- WRITER 

Aero-»pace  component  manu¬ 
facturer  seeks  writer  with  HO 
&  PR  experience.  Tech,  back- 
irround  preferred  but  not  essen¬ 
tial.  Include  salary  require¬ 
ments  with  resume.  Permanent 
with  irood  opi)ortunity  in  new 
department. 

NATIONAL 

WATER  LIFT  COMPANY 
2220  Palmer  Ave., 
Kalamazoo,  Mich. 

Attention:  Personnel  Department 


EDITORIAL  RESEARCH  CHIEF.  Top 
opiK>rtunity  for  capable  administrator 
with  national  magazine.  Box 
Editor  &  Publisher. 


C.ENBRAL  NEWS  REPORTER.  J- 
School  srraduate  preferred.  Write:  Bert 
Lindenfeld.  Executive  Editor.  The 
News-Palladium,  Benton  Harlwr,  Mich. 


EDITOR-WRITER 
Wire  Service 

ChicajTo  publisher  of  interniitional 
fame  hits  (>|>enin>r  for  exi>erience<l 
wire  service  e»litor  or  writer,  asce 
3(»-45.  who  seeks  a  hijfher  salary 
ami  an  opimrtunity  for  ad¬ 
vancement  to  a  key  eilitorial  iH)8i- 
tion. 

Starting  salary  to  J1 5,000,  (len- 
erous  company  contrihule<l  i>rofit- 
sharintf  plan  am!  other  outstand- 
injf  l»enefit8.  Write  ^ivinj?  hack- 
>;round  and  exi>erience  to: 

Box  1291,  Editor  &  Publisher. 


■  GENERAL  REPORTER  by  Area  2 
'  mornintr  i>a|)er  with  13.000  circulation. 
I  State  experience,  salary  exiiected.  Box 
1278.  Editor  &  Publisher. 


JOURNALISM  TEACHERS  neetieil  for 
I  summer  vacation  work  on  coi»y  tlesk 
'  in  Chart  Area  2.  Write  (rivinif  exi>eri- 
1  ence.  references,  pay  souttht.  Box  1250, 
I  Editor  &  Publisher. 


|i||illllHIIIIIIIIIIIIIIIIIIUIIIIIIIIIIUIIllllMUtllil!llllllll!:ii!i!ll^^  . . .  I  Il|||||||||||||||||||llllllllllllllllllllllll!i:illllllllllllllli:il»^ 

I  CLASSIFIED  ADVERTISING  | 
I  Order  Blank  | 

1  Name _ 1 

1  Address -  -  J 

3  City _ Zone - State -  s 

I  By -  I 

I  Classification _ J 

I  COPY  _ I 


1  □  Assign  a  box  number  and  mail  my  replies  daily.  S 

i  To  Run: . Times  . Till  Forbidden  | 

I  Mail  to:  1 

I  EDITOR  a  PUBUSHER  •  KO  Third  Avaaaa  •  New  York.  N«w  York.  10012  | 


IMMEDIATE  OPENING  for  exiieri- 
ence<l  .area  news  editor.  Excellent  o|i- 
|H>rtunity,  Kood  pay,  hispitalization, 
liension  and  life  insurance  plan,  other 
frintfe  lienefits.  14.000  P.M.  daily.  Give 
full  details  exiwrience  and  background 
first  letter.  All  replies  confidential.  D. 
F.  Dauliel,  The  News-MessenKer,  Fre¬ 
mont,  Ohio. 


METROPOLITAN  morninj?-Sunday 
newsi>aper.  Chart  Area  8,  has  o|>en- 
inirs  for  qualified  s|K>rts  writers,  copy 
reiulers,  rei>orters.  Itleal  situations  for 
younft  l>eople  wishing  to  move  out  of 
the  small  |>a|>er  cateitory.  Give  full 
details  of  etiucation  and  work  experi¬ 
ence  in  first  letter  to  Box  1258,  Editor 
&  Publisher, 


NATION’S  NO.  1  retirement  com¬ 
munity  weekly  needs  enerftetic.  all- 
around  newsman-e<litor-iihotO(t-makeu|)- 
head  writer-copyreader-rewrite.  .Male 
or  female,  experienced.  News-Sun, 
1078:{  Grand  Ave..  Sun  City,  .\riz. 


NIGHT  CITY  EDITOR  for  all-day 
paiier.  (kKxl  pay.  l)est  l)enefits  for  ait- 
ttressive  man.  \Vritc:  Manattintr  Eklitor, 
Elmira,  N.Y..  Star-Gazette  and  Ad¬ 
vertiser. 


REPORTER — Ex|)erienced,  awressive, 
for  city,  county  jrovernment,  school  ad¬ 
ministration.  Prefer  New  Englander. 
Some  iihotojrraphy.  Write:  Frank  W. 
Barndollar.  Mana^inir  Eltlitor,  Evening 
Sentinel,  Keene.  N.  H. 


REPORTER  with  imaeination,  enter- 
l>riae  —  ilesire  to  improve — for  estal)- 
iished,  dynamic  60,000  :ifternoon.  Sun¬ 
day  news|ia|>er  near  major  urban 
center,  /one  5.  Metroimlitan  standards, 
l>ay.  I>enefits:  37*2  hour  week :  o|>por- 
tunity  to  luivance.  Box  1290,  Eklitor  & 
Publisher. 


REPORTER-PHOTOGRAPHER  wanted 
for  14.000  community  daily.  (kxMl  op- 
liortunity  for  :iifKressive  younK  man 
interested  in  a  career.  Send  resume. 
Box  1254,  Editor  &  Publisher. 


REPORTERS.  DESKMEN.  for  daily 
newg|>a|>ers  in  E&P  /ones  5.  7  and  8. 
Exi)erience*l  or  qualified  lieRinners. 
Send  full  typewritten  resume,  refer¬ 
ences  to:  Inland  Daily  Press  Assn.,  7 
S.  Dearborn.  Chicasro  .2,  Ill. 


HELi*  w.4N'h;d 
Free  Lance 


STRINGERS  WANTED 
Monthly  Printing  Traile  Newspaper 
Box  12,">2  E<litor  &  Publisher 


Merhaniral-Frodiiction 


.  PRESSMAN  experienced  in  job  letter- 
.  press  and  offset  who  had  a  keen  desire 
I  to  become  a  newspaper  web  pressman 
I  in  the  Pacific  Northwest.  Steady  day 
situation.  Communicate  with  William 
I  Striblingr,  The  Daily  Olympian, 

:  Olympia,  Washingrton. 


I  COMPOSING  ROOM  FOREMAN  - 
I  Smoothly-operating  shop  .seeks  replace- 
[  ment  for  foreman  who  is  resigning  to 
take  more  important  position.  Must  be 
'  familiar  with  TTS.  Non-union.  Ex- 
'  cellent  salary.  Only  someone  with 
I  previous  foreman  extterience  need  ap. 

ply.  Under  25,000  circulation.  Chart 
I  area  #2.  Write  Box  1230,  ^itor  t 
j  Publisher, 

I  PRESSMAN-STEREOTYPER  for  nb- 
I  urban  weekly  newspapers.  Must  know 
Rotary  presses.  Good  growth  sitaation 
for  conscientious  man.  Write:  Mr.  P. 
Pisecco,  Rockland  Independent,  8 
Wayne  Ave.,  Suffern,  N.  Y. 


PRODUCTION  MANAGER  capable  of 
I  taking  complete  charge  of  mechanical 
{  iiroduction  with  emphasis  on  composing: 
room,  cold  tyi>e.  Seeking  a  high- 
powered  man  with  proven  ability, 
i  Write  Box  1232,  Editor  &  Publiiher. 


;  EXPERIENCED  MPJN  for  daily  news- 
'  paiier  production  departments  in  EiP 
'  /ones  5.  7  and  8.  Send  full  type- 
I  written  details  to:  Inland  Daily  Press 
Assn.,  7  S.  Dearborn.  Chicago  3,  III. 


MACHINIST  for  11-m.achine  Intertype 
shop  with  mixers,  quadders  and  TTS. 
I  $139.50  for  :57’2  hr.  night  shift.  Hos- 
I  pitalization.  vacations,  holiday  pay  and 
j  i>ension  plan.  Union  or  eligible.  Con- 
I  tact :  A.  L.  Nordhougen,  Fargo  Forum, 
i  P'argo,  North  Dakota. 


MACHINIST  for  14-machine  shop. 
Night  shift  :  4()-hr.  week.  Good  pay. 
TTS  e.xiierience  necessary.  Call  or 
write:  Jack  Kenner.  The  Lima  Newi, 
Lima,  Ohio. 


SOUTH  FIjORIDA  DAILY  nee<ls  copy 
desk  man.  Must  !«  able  to  relocate  im¬ 
mediately.  Write:  Cecil  Kelley,  Jr., 
Palm  Beach  Post-Times,  West  P.alm 
Iteach,  PTa. 


SPORTS  WRITER-EDITOR,  for  No. 
2  s|x>t.  Need  by  May  15.  Write  Harry 
Mauck  Jr.,  The  Nonpareil,  Council 
Bluffs,  Iowa. 


TBLI3GRAPH  EDITOR  for  :!-edition. 
6-d8y  P.M..  Chart  Area  6;  five  wires: 
ext)erience<l  man  who  knows  layout. 
Write  fully.  Box  1280,  Editor  &  Pul)- 
lisher. 


TOP-NOTCH  WRITER 


WANTED:  Commercial  Printing  Plant 
Man,ager.  Profit-sharing.  Box  1262,  Edi¬ 
tor  &  Publisher. 


Miscellaneous 

NEWSPAPER  AND  COMMERaAL- 
all  departments,  front  and  back  V.  P. 
A..  1  N.  5th  St.,  Richmond-19.  Vir¬ 
ginia. 


OFFSET  CAMERAMEN.  pl.atemak«rJ. 
pressman  neede<l  at  once.  PICA,  316  E. 
Morehead  St.,  Charlotte,  N.  C. 


Syndicate  Salesmen 


with  special  interest  and  com- 
lictence  in  national  and  world 
atfairs  for  challenging  spot  on 
staff  of  national  news  maga¬ 
zine  serving  Catholic  junior 
high  schools.  Teaching  experi¬ 
ence,  especially  in  social  studies 
desirable.  Excellent  future  with 
growing  organization.  Salary 
ot)cn.  Send  complete  resume 
and  samples  of  your  writing 
(which  will  be  returned)  to  Box 
1255,  Eklitor  &  Publisher. 


j  YOU  CAN  MAKE  $10,000  annually 
j  operating  suburban  sections  on  our 
area  daily.  Write,  sell.  Bo.x  1268,  Ekli- 
tor  &  Publisher. 


WASHINGTON  CORRESPONDENT 
Nat'l.  Business  Mag;  to  $15,000. 
Box  1285  Editor  &  Publisher 


Free  Lance 

WRITERS— ARTISTS— I'HOTOGRAl’HEIW 
I  for  assignments.  Dept.  7.  Box  530-E, 
I  North  Hollywood,  California, 


A  TOP  NEWSPAPER 
SYNDICATE 

is  looking  for 

A  TOP  SALESMAN 

This  is  the  BIG  CHANCE  you  haw 
been  waiting  for — if  you  have  a  proved 
record  of  success  in  selling, 
in  the  new8pai)er  business  or  wW 
fields.  If  you’re  a  go-getter,  loolow 
for  an  organization  that  recogni» 
I  talent,  send  resume  to  Bo.x  1282,  Edi- 
I  tor  &  Publisher. 


TRADE  SCHOOLS 

Linotype  School 

OHIO  LINOTYPE  SCHOOL 
LOGAN  4.  OHIO 
Linotype,  Intertyi>e  Instruction 
Free  Information 
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situations  Wanted 


YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


GEORGIA.  CARO  LINAS:  Experienced 
city  editor,  foreign  correspondent, 
award-winning  writer,  seeks  position 
as  college  level  instructor — small  or 
large  institution.  Box  1165,  Editor  & 
Publisher. 

JOURNALISM  TEACHING  position 
wanted  by  deskman,  38,  with  15  years’ 
experience  in  newspaper  field,  includ¬ 
ing  leading  dailies.  Skilled  in  report¬ 
ing.  editing,  photo,  printing:  some 
teaching.  M.A.  Knmily.  Box  1294, 
Editor  &  I’ublisher. 

JOURNALISM  INSTRUCTOR  seeks 
•ame.  East.  Newsman  6  years,  M.A. 
Pox  1293.  Editor  &  Publi.“her. 

.idministrative 

PUBLISHES’  ASSISTANT 
Let  me  relievo  you  of  your  production 
problems.  16  years’  experience,  11 
supervisory.  TTS.  Color.  Box  1187, 
Editor  &  Publisher. 

NEWSPAPERMAN  liorn  into  business 
—having  done  everything  on  medium- 
siied  Midwest  daily  from  carrier  cai>- 
tain  to  editorial  writing  —  now  seeking 
key  sjiot  on  larger  iiaiier.  I.guit  12  years’ 
general  manager  showing  reooril 
growth  and  profit.  Willing  to  prove 
self  in  new  situation.  Journaiism  de¬ 
gree.  Age  36.  family.  State  all  first 
letter.  Box  1253.  PItlitor  &  I’ublisher. 


EXPERIENCED 

ADVERTISING  MANAGER, 
NATIONAL  OR  RETAIL 
Area  1.  .Age  36.  Currently  National 
Sales  Manager,  NYC  &  Detroit  offices. 
Thorough  knowkslge  of  how  to  liuild 
display,  classifieil  anil  national  lulver- 
tising  revenue  ...  a  leader  and  a 
professional.  Salary  in  low  five  figures. 
Box  1272.  Editor  &  Publisher. 

EXPERIENCED  SALESMAN- 

advp:rtising  .manager 

GimkI  in  selling,  layout,  copy  servicing, 
promotion.  Desires  iwsition  with  future. 
MetroiKilitan.  small  city  ex|>erienre. 
College  graduate.  Replies  confidential. 
W'rite  Box  1251.  Pklitor  &  Publisher. 

LAYOUT-PROMOTION  manager-sales¬ 
man.  P'ourteen  years'  experience.  8 
managerial.  Marrieil.  family.  35.  West 
Coast.  Box  1256.  Pklitor  &  I’ublisher. 


Cirrulation 

TEN  YEARS’  IN  CIRCULATION  — 
Would  like  Circulation  Mana^rer’s  posi¬ 
tion  on  small  daily  or  Assistantship  on 
larger  paper.  A^e  33,  married,  3  chil¬ 
dren.  Prefer  Zone  4.  Box  1225,  Editor 
&  Publisher. 

CIRCULATION  MANAGER.  25  years* 
experience  in  all  phases  combination 
and  competitive  t>a|)ers-  seeks  iK>8ition 
where  initiative  and  ability  <letermine 
future.  Top  references.  Reasonable 
notice.  Box  1283,  E<litor  &  Publisher. 

SEASONED  CIRCULATOR.  Nine 
years’  in  metropolitan  department,  nine 
years’  as  CM  of  under  15M  daily.  Ex¬ 
cellent  record  of  Little  Merchant  pro¬ 
motion.  management,  ABC.  Available 
now  as  (’M  of  larjrer  <laily  or  assistant 
on  metroiK>litan.  Box  1269.  E<litor  & 
Publisher. 


C.lassifivd  Advertising 

CAM — 25  Years'  experience  (25-320.-  j 
000).  Producer!  Now  available.  Box 
1209,  Editor  &  Publisher. 

Correspondents 

CORRESPONDENT  living  in  Belgium 
offers  coverage  Common  Market  and 
^nelux.  Write:  G.  DEMAITRE.  rue 
Th.  Vander  Elst  28,  Brussels-Water- 
mael  (Belgium), 

experienced  CXIRRESPONDENT 
^ks  opiK>rtunity  with  pa|>er  interested 
m  covering  the  growing  Latin-Ameri- 
can  story.  {2an  consider  salary  or  re¬ 
tainer.  Box  1266,  E<litor  &  Publisher, 

Display  Advertising 

^  DIRECTTOR,  32,  display  and  clas¬ 
sified  9  years,  4  as  manager.  Reputed 
top  promoter — account  builder.  Quick 
on  ideas,  layout  expert.  Secret  of  suc- 
ows:  "benefits  dramatically  presented.” 
«nes  2,  3  or  4  medium  daily.  Box 
1246,  Editor  &  Publisher. 

^  SALESMAN-MANAGER,  mature. 
45:  experience  with  papers,  associa- 
bons.  representatives:  seeks  change, 
^llege  graduate,  aggressive,  sober, 
*?*  ^  transfer  on  short  notice.  Knows 
wvertising,  selling,  merchandising, 
Ptwotion.  Excellent  references.  Pres- 
*otly  in  Southwest.  Write  for  resume. 
1236,  Elditor  &  Publisher, 


Editorial 

MANAGING  EDITOR  of  80,000  AM 
in  2-pai>er  city  wants  to  stay  in  West. 
Young.  All  references.  Was  city  editor 
— 25,000  PM:  news  editor — 6.000  PM: 

;  managing  editor,  weekly.  Box  1167, 
j  Editor  &  Publisher. 

DBISIRE  SPOT  on  special  sections, 

;  magazine  or  copy  desk.  Excellent  on 
layout  and  editing:  good  on  headlines. 

I  Write  Box  1201,  EMitor  &  Publisher. 

WRITER,  seven  years’  experience, 
wants  challenging  Ehiropean  post. 
Multilingual,  29,  degree  plus.  Box  1198, 

I  Editor  &  Publisher. 

MILITARY  AFFAIRS  SPECIALIST 
I  writing  so  John  Doe  understands: 
covered  US,  NATO  maneuvers :  Lt.Cob, 
Air  Force  Reserve:  covered  all  b«its 
I  in  18  years:  now  on  285M  Eastern 
I  daily  10  years:  Missouri:  age  46: 

I  SDX.  Box  1241,  Editor  &  Publisher. 

SPORTS  WRITEIR  major  daily.  Ebc- 
perienced  in  makeup  and  coverage.  Col¬ 
lege  grad.  References.  Box  1239,  EMi- 
tor  &  Ihiblisher. 

WILL  TRADE! — Benefits,  11  years'  ex¬ 
perience  all  editorial  departments — for 
I  commensurate  job,  opportunity.  Prefer 
Ohio  Valley  area.  Box  1226,  Editor  & 

^  Publisher. 

I  ASSISTANT  CITY  E:DIT(VR  200.000 
PM — stymied  in  present  position — seeks 
I  managing  e<litor’8  or  city  e<litor’s  iK>st. 

Small  <laily.  wire  service  backgrounii. 

I  Young.  Box  1276.  Editor  &  Publisher. 

i  AVAILABLE  AUGUST  1— Air  E'orce 
j  Information  Technician.  10  years'  ex- 
I  iierience  writing  general  news,  fea- 
I  tures.  8|)orts.  Some  camera  experience. 
Prefer  Upstate  New  York.  l>ut  will  go 
anywhere  in  USA.  TSgt.  Dick  ^Iwanls: 
66  Tac  Recon  Wing,  Bo.x  3321  :  APO 
17,  New  York.  N.Y. 

E'EATLTRE  AND  PHOTO  awards  win¬ 
ner,  1963  national  rom|>etition,  ouste<l 
after  3  years  by  budget  cut.  Writer,  re¬ 
porter,  photographer  seeking  anything 
editorial.  Will  accept  photo  duties.  Box 
1257,  Elditor  &  Publisher. 

REPORTEHl  OR  EDITOR.  West  a)a8t 
or  Southwest.  Want  to  settle  there  for 
wife’s  health.  Nine  years’  experience. 

I  Starting  salary  important  but  might 
'  gamble  on  |K>tential.  Box  1275,  Editor 
j  &  Publisher. 

REPORTER-FEATURE  WRITER; 
Newsman  seeks  challenging  writing  job 
with  daily,  Sunday  section,  or  maga¬ 
zine  wanting  top  feature  skill.  Daily, 
wire,  foreign  experience  and  publishe<l 
free-lancer.  Now  in  PR.  but  want  re¬ 
turn  to  newspaper  or  magazine.  Mis¬ 
souri  graduate,  38.  Box  1263,  Editor  & 
Publisher. 

WHAT’S  WRONG  WITH  MIDWEST? 
Good  offers  from  East,  West.  Desk- 
woman  likes  Midwest:  wants  to  stay 
there.  Seeks  dayside  wire  or  copy 
editor’s  i)08t.  Ten  years’  experience:  4 
in  second  spot  on  40,000  A.M.  Degree. 
Know  make-up.  Box  1273,  Editor  & 
Publisher, 


,  WHE!RE"S  that  small  or  me<lium  daily 
in  a  town  with  that  extra  bit  of  clean¬ 
liness,  culture  anil  character?  Pd  like 
to  be  the  etlitor.  Successful  re|K>rter  im 
I  widely  resiiectesl  daily :  formerly  suc- 
I  cessful  small-town  e<litor:  in  30’8.  Box 
j  1260,  E<litor  &  Publisher, 

I  WOMAN  with  20  years’  experience  in 
I  news,  freelance  magazine,  I’R  seeking 
spot  on  small  new8pai>er,  house  organ, 

!  magazine  In  California  or  Southern 
j  Arizona.  Box  1274,  Eilitor  &  Publisher. 

I  Employment  Agencies 

!  EIDITORIAL 

I  We  K|>ecialize  in  Eklitorial  and  supiKirt- 
t  intr  Ktatf  placements  throughout  the 
j  U.S.  Aicency  is  <liscreetly  operate<l  for 
I  the  l>enefit  of  Employers  and  Employees. 

:  I*  K  E  S  S 

Employment  Service 
1107  National  Dress  Buildintr 
Washinjrton,  I>.  C.  tel:  638-3392 

** EDITORS  ITTEraRTER^* 

National  clearing  house  for  competent 
liersonnel  coast  to  coast  at  no  charge 
to  employer.  Phone.  Write  or  Wire 
I  HEADLINE  PEIRSONNEL  (Agency) 

1  56  W.  15th  ,St.,  N.Y.G.  212  OX  7-6728 

I  Mechanical-Production 

I  MECHANICAL  SUPE3RINTENDE24T  or 
I  Composing  Room  Foreman  on  medium 
:  sized  daily.  Supervisory  experience  on 
I  large  and  small  dailies.  University 
I  Graduate.  Union.  Age  41.  Resume  on 
I  request.  Prefer  Western  States.  Box 
;  1214,  Eiditor  &  Publisher. 


COMPUTER  ORIENTED 

Printing  Management  Engineer 

Interested  in  developing  computer  solu¬ 
tions  to  printing-publishing  problems. 
B.S.  in  Printing  Management  —  Car- 
[  negie  Tech.  Twenty  years’  experience 
Including  manager  of  a  million-dollar- 
B-year  printing  plant,  printing  engi- 
!  neer,  and  consultant  to  printers  and 
publishers.  Electronic  computer  expe- 
'  rience  since  the  vacuum  tube  days. 
I  Familiar  with  all  printing  processes  in- 
I  eluding  hot  metal  and  film  composition 
!  (tape  operations),  web  and  sheet-fed 
'  letterpress  and  offset,  make-up,  etc. 
1  Primarily  interested  in  a  position  re¬ 
quiring  a  fresh  approach  and  a  strong 
))ackground  in  defining  problem  areas, 

'  planning  and  executing  solutions,  and 
getting  results — not  just  shuffling  prej- 
,  udices.  Box  1216.  Eiditor  &  Publisher. 


FOREMANSHIP  WANTEID  daily  news¬ 
paper,  EiXperienced  in  complete  news¬ 
paper  color.  Zones  6,  6,  8.  Family 
Man.  Box  1208.  EMitor  &  Publisher. 

PRINTING  PRODUCTION  MANAGED 
MENT.  Thirteen  years’  printing  ex¬ 
perience.  B.A.  D^ree.  Write:  1215 
City  Park  Ave.,  Et  Collins,  Colo.  80521. 

COMPOSING  ROOM -general  or  work¬ 
ing  foreman.  All-round  printer:  mark¬ 
up,  ad  machine,  makeup.  EJxcellent 
sui>ervision  due  to  know-how  and  ex- 
I)erience.  Box  1259,  Rlitor  &  I*ub!i8her. 


PRODUCTION 

MANAGER 

who  knows  all  departments  and  is  ex- 
)>erienre<l  in  labor  negotiations  desires 
to  relocate  in  Zone  1  or  2.  Presently 
has  top  responsibility  in  daily  and 
Sunilay  operation  where  he  has  affectwl 
substantial  cost  re<iuction8.  Worked  in 
Composing  R<K>m  while  earning  col,, 
lege  degree.  Subseiiuent  training  in  all 
departments  l)efore  assuming  top  jarsi- 
tion  in  production.  Steady,  reliable 
family  man,  age  43,  who  can  furnish 
top  references  and  has  valiil  reason  for 
desiring  change.  Box  1264,  Editor  & 
Pul>lis)ier. 

El-XPEUIIENCED  TTS  OPICRATOR. 
Night  shift.  Chart  area  6  preferred. 
Box  126'7,  Ekiitor  &  Publisher. 

MECHANICAL  SUPERINTENDENT 
or  Assistant.  .39.  College.  16  years’ 
large  and  small  dailies.  TTS.  Color. 
Low  cost-record.  Box  1277,  Editor  & 
Publisher. 

Photography 

PHOTO  JOURNALIST  wanU  full¬ 
time  job  in  photography  with  news¬ 
paper  or  magazine  within  commuting 
of  N.Y.C.  or  mid-Long  Island.  Pub¬ 
lished  in  leading  newspapers  and  na¬ 
tional  magazines.  Box  1233,  Eiditor  & 
Publisher. 

PRIZEJ-WINNING  young  photographer 
desires  to  relocate  East  of  Rockies. 
Married,  reliable,  eager  to  join  up-to- 
date  staff.  Box  1217,  EMitor  &  Pub¬ 
lisher. 

Public  Relations 

TEN  YEARS’  RADIO-TV-i)rint  news, 
31,  Missouri  graduate.  Currently  $135. 
Box  1271,  Eilitor  &  Publisher. 


E&P  Employment  Zone  Chart 

Use  zone  number  to  indicate  location  without  specific  Identification 
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Shop  Talk  at  Thirty 


By  Robert  U.  BroMTi 


Security  and  the  Press 


Construction  of  the  2, 000- 
mile- per-hour  A-11  was  the  best 
kept  major  military  secret  since 
the  development  of  the  atom 
bomb. 

President  Johnson’s  announce¬ 
ment  that  such  a  plane  has  been 
perfected  and  flight-tested,  and 
the  subsequent  revelation  that 
11  or  12  of  them  are  completed 
already,  contradicts  the  conten¬ 
tion  of  some  i)eople  that  news¬ 
papers,  periodicals  and  technical 
journals  continually  and  eagerly 
give  away  official  secrets. 

Tight  control  of  information 
was  maintained  over  this  project 
launched  in  1959.  It  was  effec¬ 
tive  for  a  long  time,  but  it  could 
not  last  forever.  People  in  the 
industry,  and  editors,  start  to 
learn  alx)ut  it.  The  .Vcw  York 
Times  this  week  quoted  “in¬ 
formed  soui’ces”  as  saying  the 
existence  of  the  plane  was  an¬ 
nounced  by  Pres.  Johnson  “chief¬ 
ly  because  the  Administration 
knew  the  plane  was  no  longer  a 
secret.” 

The  Times’  storj'  said:  “The 
question  of  whether  the  govern¬ 
ment  should  i-eveal  the  plane’s 
existence,  since  it  was  becoming 
known  an>'\\’ay,  was  discussed 
at  a  i-ecent  meeting  of  the  Na¬ 
tional  Security  Council,  these 
sources  said.” 

Rumors  about  the  plane  have 
been  circulated  in  the  aviation 
industry  for  a  year  and  a  half, 
it  was  I’eported,  and  one  avia¬ 
tion  publication  had  much  of 
the  details  in  hand  for  eight 
or  nine  months  but  did  not  print 
them. 

All  of  which  raises  that  old 
question:  When  is  a  secret  not 
a  secret?  How  many  iieople  have 
to  know’  a  secret  before  it  no 
longer  is  one? 

*  »>  * 

We  had  lunch  with  an  adver¬ 
tising  executive  the  other  day 
and  he  declined  a  pre-luncheon 
cocktail  because  he  “had  some 
work  to  do.” 

When  we  got  back  to  the  office 
w'e  read  a  new’spaper  report 
about  alcoholism  which  lumped 
cow’boys,  lumberjacks  and  ad¬ 
vertising  executives  as  the 
“Delta  type”  of  alcoholics  who 
“drink  steadily  all  day  long.” 

The  chairman  of  the  Ameri¬ 
can  Medical  Association’s  Com¬ 
mittee  on  Alcoholism  and  Nar¬ 
cotics  said  Delta  alcoholism  was 
rare  in  this  country  except 
among  those  categories,  and,  so 
help  us,  the  doctor  described  this 
as  the  typical  day  of  a  two- 


fisted  advertising  man: 

“He  has  a  few’  drinks  on  the 
train,  and  then  a  quick  one  be¬ 
fore  going  to  the  office.  He 
drinks  his  lunch  —  three  or  four 
martinis  — .  In  the  afternoon,  he 
goes  dow’n  for  a  pack  of  ciga¬ 
rettes  and  has  a  quick  one. 

“After  w’ork,  he  has  a  drink 
w’ith  the  boys  then  a  few’  on  the 
train,  and  then  a  couple  of  cock¬ 
tails  with  his  wife. 

“He  may  have  wine  w’ith  his 
dinner,  then,  of  course,  a  few 
highballs  after  dinner  and  a 
night  cap.” 

We  obviously  haven’t  l)een 
getting  the  right  train  in  the 
morning  l)ecause  it  doesn’t  have 
a  bar  car.  But  w’hat  do  you  sup- 
l)ose  those  poor  Delta  types  do 
around  Los  Angeles  w’here  they 
have  to  drive  to  w’ork? 

Counting  “a  few’”  as  tw’o,  the 
number  of  drinks  consumed  by 
this  Delta  type  from  train  time 
to  be<l  time  adds  up  to  16  not 
counting  the  wine  and  the  night 
cap.  After  all  that  booz.e,  w’hat 
is  a  night  cap,  anyway? 

• 

Georjje  Smallhread  Sr. 
Former  Editor,  Dies 

Phoenix,  Ariz. 

George  Smallsread  Sr.,  66, 
former  editor  of  the  Columbus 
(Ohio)  Dispatch,  died  March  2 
in  a  hospital  here. 

Bom  in  Cleveland,  Mr. 
Smallsread  attended  Capital 
University  in  Columbus  where 
he  graduated  in  1920.  He  in¬ 
tended  to  enter  the  ministry, 
but  during  his  senior  year  he 
was  campus  correspondent  for 
the  Dispatch  and  decided  to  go 
into  journalism. 

He  began  as  a  reporter  and 
sen’ed  the  paper  for  41  years. 

He  and  his  w’ife,  Cecilia, 
moved  to  Phoenix  in  1962. 

He  also  leaves  two  sons, 
George  Jr.,  a  photographer  with 
the  (Columbus  Dispatch,  and  the 
Rev’.  Thomas  C.  of  Phoenix;  one 
daughter,  Mrs.  Robert  Wolfe, 
Enid,  Okla. 

• 

Author  Claims  Libel 

Grand  Rapids,  Mich. 

Neal  Faasen,  author  of  “The 
Toy  Fair,”  is  suing  for  $250,000 
in  a  libel  action.  He  claims  the 
story  of  an  interview  with  him 
a  year  ago  damaged  his  reputa¬ 
tion  as  an  author.  Booth  News¬ 
papers  Inc.,  publisher  of  the 
Grand  Rapids  Press,  is  named 
as  defendant. 


Site  Is  Purchased 
For  Press  Building 

Portland,  Maine 

The  Guy  Gannett  Publishing 
Co.  announced  plans  this  week 
to  purchase  eight  buildings  in 
a  block  opposite  the  Congress 
Street  plant  that  will  become 
the  site  of  a  new  building  to 
house  a  press  for  the  Portland 
Sunday  Telegram. 

The  firm  has  bought  one 
building  and  is  negotiating  for 
the  other  seven,  Mrs.  Jean  Gan¬ 
nett  Arnzen,  president,  said.  A 
six-unit  press  and  modem  mail¬ 
ing  room  equipment  will  be  pur¬ 
chased. 

The  Sunday  paper  is  pub¬ 
lished  on  the  same  presses  as 
the  two  dailies  —  the  Portland 


Press  Herald  and  the  Portland 
Evening  Express.  Its  c’  culation 
is  more  than  100,000. 

The  additional  pres.s  acilities 
will  also  be  an  insurance  against 
any  breakdown!  of  existing 
presses,  not  only  thos  of  the 
Portland  papers  but  also  of 
other  Maine  publisher;'. 


Keller  to  Retire 

Minneapolis 
Ralph  Keller  has  announced 
his  intention  to  retire  at  the  end 
of  1964  from  the  post  of  man¬ 
ager  of  the  Minnesota  News¬ 
paper  Association.  He  has  had 
the  job  for  23  years.  Newly 
elected  president  of  the  associa¬ 
tion  is  Lee  Oberg  of  Blackduck. 


‘Joint  Board’  Begins 
Functioning  in  N.Y. 


New’  York  City  newspaper 
executives  and  officials  of  10 
unions  will  have  the  first 
monthly  meeting  March  11  of 
what  is  being  called  the  “Joint 
Board.” 

The  two  groups  were  brought 
together  by  Mayor  Robert  F. 
Wagner  at  a  second  session  in 
City  Hall,  Feb.  27. 

“This  is  one  of  the  best  moves 
ev’er  made  by  the  industry  in 
New’  York,”  said  Thomas  M. 
Laura,  president  of  the  Mailers. 
By  a  flip  of  a  coin,  he  became 
the  first  secretary  of  the  board, 
and  Donald  R.  MeVay,  executive 
secretary  of  the  Publishers  As¬ 
sociation  of  New’  York  City, 
l)ecame  its  chairman.  An  ad  hoc 
committee  agreed  that  the  chair¬ 
manship  should  rotate  every 
three  months. 

Another  rule,  adopted  unani¬ 
mously,  prohibits  the  use  of  any 
discussions  at  board  meetings  in 
arbitration  cases. 

“I  w’holeheartedly  agree  with 
the  view  that  this  program  wrill 
be  good  for  our  industry,”  Mr. 
MeVay  said.  “I  am  hopeful  it 
will  ease  the  way  to  settlement 
of  problems  that  inevitably  arise 
between  contract  negotiations 
and  can  best  be  discussed  when 
both  sides  are  not  under  pres¬ 
sure.” 

Joining  the  newspaper  execu¬ 
tives  and  union  officers  on  the 
board  are  George  McDonald, 
president  and  Charles  McNally, 
executive  secretary  of  the  Allied 
Printing  Trades  Council.  Mr. 
McDonald  is  a  business  agent  of 
the  Mailers’  union. 

Presently  not  participating  is 
the  New  York  Post,  whose  pub¬ 
lisher,  Mrs.  Dorothy  Schiff,  re¬ 
signed  from  the  association  to 
resume  publication  of  the  eve¬ 


ning  tabloid  last  March,  27  days 
before  the  114-day  newspaper 
strike  and  shutdown  ended. 

The  joint  board  will  have  10 
sub-committees,  one  for  each  of 
the  jurisdictions  represented  by 
the  unions. 

Mr.  Laura  is  also  chairman  of 
the  Newspaper  Trade  Council, 
which  is  made  up  of  all  the 
unions  except  the  pressmen.  The 
pressmen’s  local  voted  they  were 
adequately  represented  by  the 
trades  council. 

Newspaper  executives  at  the 
City  Hall  meeting  were:  Matt 
Meyer,  World-Telegram,  chair¬ 
man,  Mr.  MeVay,  and  Herbert 
Haber,  executive  assistant,  of 
the  publishers  association;  Wil¬ 
liam  J.  Poch,  business  manager, 
and  Alan  Deitz,  manager  of  in¬ 
dustrial  relations.  Journal- 
American;  Theodore  Newhouse, 
Irving  Newhouse,  and  Toby  Ber¬ 
man,  Long  Island  Press  and  Star 
Journal;  John  Bogart  and  Rob¬ 
ert  P.  Paffen,  Herald  Tribune; 
C,  Raymond  Hulsart,  James  S. 
Wolf  Jr.,  Times;  Walter  K. 
Graham  and  H.  J.  Krache, 
News;  John  Green,  World-Tele¬ 
gram  &  Sun. 

For  the  unions  were  Mr. 
Laura,  Gerard  F.  Collins  and 
Mr.  McNally,  mailers;  Thomas 
J.  Murphy  and  M.  Michael 
Potaker,  guild ;  Bertram  A 
Powers  and  David  H.  Crockett, 
printers;  Joseph  Baer  and  Stan¬ 
ley  J.  Lehman,  drivers;  Alfred 
J.  Daly  and  James  P.  Keffle, 
paper  handlers;  Edward  Kelly 
and  Frank  A.  McGowan,  en- 
grav’ers;  James  J.  McCarren, 
electricians;  Sol  laccio,  machin¬ 
ists;  James  Byrne,  pressmen. 

James  McMahon,  of  the  stere¬ 
otypers,  was  unable  to  be  present 
but  is  taking  part  in  the  board, 
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It  was  bringing  out  new  equipment  to 
help  its  Communications  Consultants 
tailor  more  efficient  services  for  business. 


As  on  every  day,  the  Bell  Telephone  System  was  busy  in  many  ways  improving  present  services, 
bringing  out  new  ones,  and  providing  America  with  the  world’s  finest  communications  system. 


BELL  TELEPHONE  SYSTEM 

Serving  you 


It  was  adapting  transmission  facilities 
to  handle  more  and  different  kinds  of 
data  between  distant  business  machines. 


It  was  "hardening"  its  communications 
for  defense  by  burying  cables,  bypass¬ 
ing  major  cities,  training  for  emergencies. 


It  was  continuing  experiments  with  space 
communications -the  new  art  in  which 
its  Telstar®  satellites  were  pioneers. 


It  was  extending  microwave  routes 
for  TV,  telephone  and  data,  and  de¬ 
signing  new  facilities  for  future  growth. 


It  was  readying  its  exhibit  at  the 
New  York  World's  Fair  for  an  expected 
30,000,000  visitors  during  1964  and  1965. 


It  was  conducting  research  in  many  fields 
including  studies  of  certain  light  waves 
and  their  communications  potential. 


It  was  engaged  with  its  cable  ship, 
C.  S.  Long  Lines,  in  laying  a  new  under¬ 
sea  telephone  cable  from  Hawaii  to  Japan. 


It  was  adding  to  its  line  of  home  ser¬ 
vices  to  give  customers  an  ever-growing 
choice  of  phone  styles,  colors  and  uses. 


George  Bugbee  with  architect’s  illustration  of  new  Memphis  stadii 

George  Bugbee  of  the  Memphis  Press-Scimitar 

— Shaper  of  phrases,  mover  of  minds,  shaker  of  earth 


Lanky,  red-headed  George  Bugbee  is  a  combination  song 
writer,  wit,  poet,  and  coiner  of  neo-classic  sayings.  He  has  a 
job  to  use  these  talents — he  has  been  sports  editor  of  tbe 
Press-Scimitar  for  29  years. 

In  that  time  the  rolling  Bugbee  prose  has  been  widely  read. 
He  also  has  achieved  fame  for  his  ability  to  call  Kentucky 
Derby  finishes.  He  has  picked  some  of  them  1-2-3. 

A  native  of  San  Antonio,  George  was  an  athlete  until  a  knee 
injury  shelved  him.  Nowadays  he’s  a  persistent  golfer,  om'e 
won  the  Southern  Sports  Writers  Tournament. 

George  is  as  well  known  for  his  Bugbeeisms  as  for  his 
analyses  of  Sugar  Bowl  games.  Some  samples: 


—“Snap  judgment  is  a  product  of  a  closed  mind  and  an  open  tr(g^ 
— “Horses:  Our  pari-mutuel  friends  and  foes.” 

—  “Candy  Spots:  A  horse  of  an  indifferent  color.”  | 

George  is  a  shaper  of  phrases,  a  mover  of  minds,  andi 
shaker  of  earth.  A  monument  to  these  qualities  is  the  nei 
multi-million  dollar  stadium  going  up  in  Memphis.  j 

City  fathers  wanted  to  pour  money  into  an  old  stadiud 
but  George  and  the  Press-Scimitar  got  their  dander  up 
Result:  A  swing  in  public  opinion  and  Memphians  look  fd 
ward  to  completion  of  a  new  stadium  in  time  for  gridinj 
action  in  the  fall  of  1965.  1 
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